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THE KITCHEN APPLIANCE of the FUTURE — is Here NOW! 
. +» saves precious workspace on kitchen counters 


Stain! Sesel Plate Here are the three most widely used kitchen appliances —a Food Mixer - 
ee oe Blender - Knife Sharpener - all in-built — completely recessed — fits flush with 
. Selecto-Matic-Drive Cover any counter space — operated from one powerful, sealed-in motor. Stainless 


Recessed Speed Dial steel counter plate holds the enclosed switch. 


The Food Mixer is revolutionary in design — bowl is Anodized Aluminum — 
motor-driven — full 3% quart — unbreakable — the world’s finest mixer! . . 

. Air discharge ports The Powerful Blender has 6 speeds — stainless steel blades — sealed in for 
safety. Women will love the unusual Electric Knife Sharpener — guaranteed 
td give finest blades a long-lasting sharpness! 


. Adjustable mounting bracket 


. Removable plate for quick 
easy wiring to BX cable 
Guaranteed by NuTone — one of the most dependable names in the Electrical 
industry. U.S. & Foreign Patents Pending. 


NuTone, Incorporated, Appliance Division, Cincinnati 27, Ohio 


FA 


NUTONE VENTILATING FANS ¢ DOOR CHIMES e CEILING HEATERS e RANGE HOODS 
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XB It 2 knife Sharpener 


A BIG, NEW FEATURE FOR YOUR 1956 HOMES! 


This world’s first — NuTone in-built kitchen appliance will excite the enthusiasm 
of all home buyers. It will set a complete new small-appliance trend towards 
in-built construction — along with in-built ranges, refrigerators and other home 


pits cae We will introduce this sensational, 


NuTone guarantees its Mixer - Blender - Sharpener to be as good or better space-saving NuTone Kitchen 
than any nationally known individual appliance of its kind. We have inde- Appliance at the N.A.H.B. 
pendent laboratory tests to prove this claim! 


1956 Convention in Chicago 


Easily and quickly installed in any kitchen counter top. All attachments stored January 22-26. 
right in the mixing bowl — protected by plastic bags. 


Over 1000 of America’s outstanding Architects and Home Write for specifications and 4-color folder. 


Buiiders — leaders in their areas — have accepted our invita- 
tion to see this great new appliance — to be shown in our 
special suite at the Blackstone Hotel. We invite all Architects 
and Builders to see our special demonstration. 


NuTone, Inc., Appliance Division, Cincinnati 27, Ohio 
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custom-built of steel 


Complete St. Charles Kitchens, custom-built of steel, 

color-styled in any of 15 currently popular shades—or available 

with solid wood fronts in a choice of two finishes—and accessorized 

to any degree of convenience or cost, are instantly familiar and completely 
acceptable to your clientele, through their many users and widespread editorial 
recognition. Continuous, colorful national advertising tells ‘the St. Charles 
story’’ convincingly and with penetrating regularity to home-conscious readers, 
through the pages of leading shelter magazines. 


Cost to the client may be easily regulated to fit requirements. Cost to you, in terms 
of time spent in planning, perspective drawing, roughing-in, mechanical detailing 
and installation or supervision is eliminated by the professional staff of your 

St. Charles Kitchen specialist. These extensive services are at your service, upon request. 


Your nearest St. Charles —— is listed in the Yellow Pages of your phone book. 
A call to him, or a letter direct to us, will bring complete details. 


.. 














FINANCING 
available to 
your clients. 


} 


’ SEND FOR 24-PAGE BOOK 


ST. CHARLES STEEL KITCHENS, 155 Tyler Rd., St. Charles, Ill. 


Please send me a copy of “Plan for Kitchen Living,” 
containing descriptive material on St. Charles Kitchens. 


(Please use coupon, or your professional letterhead) 


Factory Showrooms: 


333 N. Michigan Ave., Chicago © 101 Park Ave., New York City 


Visit our display in the A.G.A. Kitchen Center, Coliseum—N.A.H.B. Exposition, Chicago. 
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See Nudor Exhibit at » 
N.A.H.B. Convention : 
and Exposition e 
Jan. 22-26, 1956 : 
Conrad Hilton Hotel, Chicago ¢ 
3rd Floor—Booth #376 bs 
& 
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The Quality Aluminum 
Sliding Glass Door 








% Not Rain nor Sleet nor Snow 


Not Drifting Sand or Winds that Blow... 


1. No Draft Weatherstripping 





NUDOR provides continuous weatherstrip- 
ping of certified WOOL PILE that positively 
seals out drafts and winds in any weather. 


2-Way Protection with Nudor 
2. Double Glaze 





NUDOR is precision constructed, 
for easy installation, of 1” insula- 
tion glass, Twindow or Thermopane. 


ADJUSTABLE GLASS STOP FOR EASY INSTALLATION 


~ 
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Manufactured by NUDOR MANUFACTURING CORP., 7326 Fulton Ave., No. Hollywood, Calif. 


“Member of the Sliding Glass Door and Window Institute” 
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your Yellow 


NUDOR MFG. CORP. 
7326 Fulton Ave., North Hollywood, Calif. 


Please send free literature: 
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Classified for [-] NUDOR [_[] NUDOR [_] Name and address 
a Sliding Horizontal of nearest 
ee Sheena Glass Door Sliding Window Nudor Distributor 
or mail this 
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NOW BACKED BY A 
10 YEAR WARRANTY 
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GAS-FIRED 
MODELS 


Forced warm air units for 
every type of residential 
installation delivering from 
64,000 to 90,000 B.T.U.'s at 
the bonnet. High Boy, Low 
Boy and Counterflo models 
all fully tested and approved 
by A.G.A. 


OIL-FIRED 
MODELS 


A complete line of warm air 
units for every type of instal- 
lation delivering from 75,000 
to 250,000 B.T.U.’s at the 
bonnet. All models equipped 
with high pressure burners to 
burn No. 2 fuel oil. 


There is no substitute for QUALITY in home heating 
equipment...and that is why so many top builders 
install Kaustine Gas and Oil-fired Furnaces. 

They know they can rely on Kaustine’s most 
unique development, the “Tear- Drop” Designed Heat 
Exchanger System, to deliver quick, even heat with 
a minimum of fuel consumption. 

They know they can depend on Kaustine warranty 
backed furnaces for efficient trouble-free operation 
and long years of service. 

They know that Kaustine Engineering and Factory 
Assembly cuts their construction and _ installation 
costs to a minimum and that Kaustine Design saves 
valuable floor space. 

So, whether you build modest homes or mansions 
... let Kaustine solve your heating problems. 


GET THE FACTS...WRITE DEPT. H-1 


PTtribeet >’ TOPS IN QUALITY 





There is a Kaustine Furnace or Winter 


Air Conditioner tor every type of home 
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NOTED BUILDER 
AND ARCHITECT 
SELECT KWIKSET 
“600” LINE LOCKSETS. 

FOR NEW MEDICAL BUILDING 




















In selecting locksets for the Westlake 
Medical-Dental Building in the heart of Northern 
California’s largest planned residential 





community, both the builder and architect agreed 





_On KWIKSET “600” line locksets. 





They wanted locks with proven performance to 





stand up under heavy use... locks with eye-appealing 





style, which were easy to install and available 





in a wide variety of functions. They wanted locks 





that would enhance the value of the building 





for years of trouble-free service. 


They found all these features in KWIKSET’S 





“600” line of unconditional guaranteed locksets. 
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A FINER LOCK FOR FINER BUILDINGS 


Kwikset Sales and Service Company Anaheim, California 











See the MOEN in operation at NAHB Convention, Sherman Hotel, Booth 552 


Add High Fashion to Your Kitchens and Baths with IM © EE INI Faucets 


4 ON full flow 


¢—\ bolt flow 


Cutaway drawing showing how MOEN 
piston controls water mixing and flow 


THE NEWEST PLUS SALES 


A distinctive appointment in any kitchen or bath...Moen 
single-handled faucets! Setting a new standard for those who 
prefer the finest, MOEN is the first new development in 
plumbing design in over 50 years. 

Only one handle, so simple and easy to use—just a touch 
of one finger gives you any desired temperature at any 
pressure. Moen elegance isn’t just on the outside, either. It 
has lasting value inside, too! Water flow control by stainless 
steel piston closing with the water pressure and double 
sealed with neoprene ‘O’ ring and teflon packing, Moen 
faucets will not drip or leak. 


THE ORIGINAL SINGLE HANDLE MIXING FAUCET 


MOEN VALVE COMPANY 


DIVISION OF RAVENNA METAL PRODUCTS CORP., 6518 RAVENNA AVE., SEATTLE 15, WASH. 








FEATURE 


Moen is simple to install or service. They fit all conventional 
sinks or lavatories, and all working parts are interchangeable 
in all models. 


All Moen faucets have swing-spout with aerator, and are 
guaranteed against defective materials or workmanship for 
twenty years! 


Truly the finest faucet you ever used is this new one-handle 
Moen which does the work of two—better than two ever did— 
at just the touch of a finger! Join the new high-fashion trend 
with all America...to MOEN! 





HOUSE & HOME 


a 











Shi BRU ac al tal 


eh As RIOR sk LE a ct AR tls ttc 


JANUARY 1956 


1952 
stock STEEL 
Sliding Glass Doors 


1956 


'@48 
CUsTOw STEeL 
Sliding Giass Boors 


1950 
‘ custom gTeeh 
| i gliding Glass Doors 


6 
sor pOUNE ean 


ARCADIA 
STOCK 


ALUMINUM 


Sliding 
MERRITT ES 





America’s finest, Arcadia’s newest 
aluminum sliding glass door is now 
available in 27 stock sizes— priced to 
bring Arcadia quality within reach of all 
building budgets. Aluminum or steel, 


custom or stock, single or double 


glazed...there’s an Arcadia door to 





meet your-needs. See Arcadia’s 

new Stock Aluminum Door at the NAHB 
Convention in Chicago...or contact 
yourmearby Arcadia distributo1 


for complete details. 


ARCADIA METAL PRODUCTS + FULLERTON, CALIFORNIA 
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See an architect 





ARCADIA DOORS featured in these award winning NAH 


GEORGE D. BIXBY, builder, Phoenix, Arizona * Roy F 

DAVID D. BOHANNON ORGANIZATION, Santa Clara, California 
ELCHLER HOMES, Palo Alto, California * Joseph L. Eichler, builder, J 
GERHOLZ COMMUNITY HOMES, Flint, Michigan * Robert P. Gerholz, b 
P. WILLIAM"NATHAN, INC., South Norwalk, Connecticut * P. William 
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esh, arcnitect 


* Mogens Morgensen, 


ones & Emmons. AIA 


ilder, William K. Davis, architect 


Nathan, builder, and designer 









ADJUSTO 


Helps you save 3 ways 


® Saves 43% on installation 
® Saves on fixture costs 
© Saves on sales time and effort 








Extra features like ADJUSTO speed sales 


Now you can offer a refreshing shower plus tub 
facilities — without extra cost. ADJUSTO costs 
less than a tub filler and separate shower and 
cuts installation time 43%. The single ADJUSTO 
does the work of both and it's quickly installed 
after plastering and tiling to prevent pilferage. 






















TUB FILLING SITTING SHOWER SHAMPOOING CHILDREN'S SHOWER i i 4 


CLIP COUPON AND MAIL TODAY Now you can guarantee a dry basement with 
MILWAUKEE Cellar Drainers. 





Gentlemen — Please send me your new K-55 Catalog 
showing the ADJUSTO Shower and complete line of 
faucets, fixtures and cellar drainers. 

K-7002-2 — New upright pump with a large ca- 
NAME .......-...-0. ° . pacity offers top performance, long life — without 


I ar See ee a sapere. 














K-7002-2 





K-7004-2 — Submersible pump operates under water 
— entire unit installs below the floor for whisper 
quiet operation. 


SEE YOUR MASTER PLUMBER 


—— 


wes A, 318 E. Reservoir Ave. 


maey 


ETE. -n2iscetinthasSiniceiia ch ounteuaiaoeaetalaton iciedakaaimalend 
The new K- 55 Catalog contains ‘all the latest 
information on styles of quality plumbing 
fixtures. 


MILWAUKEE FAUCETS, INC. 


Dept. A, 318 E. Reservoir Ave., Milwaukee 12, Wis. 
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newly designed, lower cost 
yearound airconditioning systems 


help buildon close more sales 


Builders can now choose from four compact WILLIAMSON Wethermatic 
Yearound Airconditioning systems . . . the cooling equipment requires no 
floor space. Williamson Wethermatics are low cost, quickly installed and 
premerchandised with an all-round national consumer promotion in major 
shelter magazines. 


ILLIAMSON 


FOr ‘‘WETHERMATIC’’ SYSTEMS CONSIST OF: 
F , The ‘SPECIAL’ Line—A Builders Type Warm Air Furnace 




























New lower prices reflecting mass production savings 
; 
20 gas-fired, 12 oil-fired models 
60,000 to 145,000 B.T.U. Range 
Hi-Boy, Lo-Boy, Counterflow, Gravity and Horizontal Units 
Pre-Wired, pre-Assembled, factory test-fired. 





New color choice . . . Gray Metalescent or Gleaming White 








AlRefrigeration Waterless Cooling— 


@ No floor space installations 
Lo-Boy Heating 


2 No costly sewer or water connection 
with Duct Evaporator Cooling widsiains ’ 7 


® Internally factory wired, easily installed. 
@ 2,3, 4, 5 or 7% ton size models 
@ Console and suspended models where desired. 


Prefabricated Duct Pipe & Fittings—For Heating and Cooling 


® Die Cut, prefabricated, each fitting interchangeable with others 

® Fittings shipped packed per house plan 

@ Tailor-made look, designed to fit within the joists 

@ Designed for minimum air resistance—maximum air flow efficiency. 








Counterflow Heating and Cooling 





See our 12-page 





catalog insert 






in SWEET’S | [ Yearound Airconditioning ( Cooling Equipment 
1956 Light | (CD Heating Equipment (CD Duet, Pipe and Fittings 





Construction Files. 













Visit Booth No. 839 
NAHB <a 
Convention 

















Suspended Horizontal Cooling 
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STEEL SECTIONAL 
OVERHEAD DOORS 


Nationwide Sales and Service ¢ Morrison Roly-Door Distributors and Dealer-Installers, located 
in all principal cities, offer prompt delivery and expert installation service on all Morrison Roly-Door models. 
Look for the one nearest you in the Yellow Pages of your telephone directory or write directly 
to Roly-Door Division, Morrison Steel Products, Inc.,647 Amherst Street, Buffalo 7, N. Y. 


Specially designed and built for deluxe installations, it is 
the finest residential garage door available. 


When you want the very best, install the 
IMPERIAL ...a garage door that will 
“eon the most discriminating home 

uyer. The IMPERIAL’s clean, modern, 
strikingly simple lines enhance the 
architectural features of any fine home 
while keeping the garage door in its 
proper place. 

Feather-touch ease of operation...the 
weatherproof durability of steel construc- 
tion...the extra protection of bonderizing 

.. Strict adherence to exacting specifica- 
tions and dimensions...and innumerable 
other exclusive features contribute added 
value and lasting beauty to your better 
homes. The IMPERIAL is available in 
over 100 standard sizes for every residen- 
cial installation. 





There’s a Morrison Roly-Door for every overhead door 
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... a NEW 7-seelion, low ganage door 
..-for multiple-house projects and low budget installations 


Now, you can add to the value and saleability of your 
lower priced homes with a NIAGARA. It costs no more 
than ordinary wood or one-piece metal doors... well 
within the limits of the most modest building budget. Bo 

This means you can offer today’s feature-conscious ae 
home buyersall the sales-closing advantages of anall-steel, a — ae 
sectional ovethead door. Economically durable, it won't RE er res cnnen a SST 
rot, warp, shrink or absorb moisture. It’s good looking i 
and fits into any style or type of house. It can be painted Ceeee EEE 
ary color and is guaranteed for one year. eee 

Easy, convenient operation is the NIAGARA’s biggest PS PETER ee 
selling point. It goes up completely inside the garage, 
at a touch. No “shin-busting”, swinging out motion 
to avoid, no dangerous, unsightly projections. Its 
horizontal design provides safe, convenient handholds a _NEW 
anywhere on the door, eliminating pinched fingers, | see the A sh 
stooping and stretching. The NIAGARA comes in two + the NA 
popular widths—8 and 9 feet—and two heights — SEITE a 
7 feet and 6 feet 6 inches. 

If the garage door you're now using offers any less, ae os 
change to the NIAGARA. Remember—/st adds to the | foe 
value of your houses and costs no more than an ordinary ‘ 
garage door. 



















































































" For every application from refreshment stands and baggage 


the \COMMERCIAL-INDUSTRIA counters to warehouses, loading docks and industrial plants. 


Where maximum strength, minimum weight, easy 
operation, rugged durability and a neat functional 
appearance are required, you can’t do better than 
the COMMERCIAL-INDUSTRIAL. They're 
built to withstand all kinds of weather plus the 
rigors of years of daily use. When open, they're u 
safely out of the way completely inside the build- 
ing. They don’t occupy valuable floor, driveway 
or loading space. Nothing is exposed to wind or 
weather damage. When they’re down, they pro- 
vide a weatherproof closure of maximum security. 
Thanks to their unique design and construction, 
COMMERCIAL-INDUSTRIALS retain their ease 
of operation and distinctive good looks with 
minimum attention and maintenance. They can be 
operated manually, electrically or by remote con- 
trol, and they range from 8 to 20 feet in width 
and from 6 feet 6 inches to 14 feet in height. 


application...RESIDENTIAL e COMMERCIAL e INDUSTRIAL 
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See the efficiently planned kitchen in this 
MIDWEST PROTOTYPE HOME. There’s a 
Wascolite Skydome in the ceiling to make 
the room brighter and more cheerful. And 
just see how the “island” arrangement makes 
the kitchen part of the living area rather 
than an isolated ‘“workshop”. 
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portrait 
of an 
architect 





Busy mother and homemaker, the “lady of the 
house” has had a big hand in the design of 
MIDWEST HOUSES. ; 


You know, “Mom” spends more time in the kitchen than in 


any other room. 


Because MIDWEST HOUSES have been planned to . 
give “Mom” a cheerful, pleasant kitchen, a kitchen that has 





built-in efficiency to make her work easier and less time 
consuming, the ladies like MIDWEST HOUSES. 


It is this kind of designing that makes MIDWEST HOUSES 


easier to sell. 


YOU'LL SELL MORE HOUSES IF YOU BUILD MIDWEST! ! 


Ve IU Sai a MAME ws a il daa 


There are still opportunities for independent distribution representatives 
in Ohio, Illinois, Indiana, Michigan, West Virginia, Kentucky, Pennsylvania and New York. 


Write for full information. 





MIDWEST HOUSES 


MIDWEST HOUSES, INC. ¢ BOX 334 ¢ MANSFIELD, OHIO 
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HEATING-COOLING COMBINATION 


ae | 
COUNTERFLOW VERTICAL 
FORCED AIR Ez ’ FORCED AIR 
FURNACE : . : FURNACE 


ci 
1 
£ 
UNIT HEATER ' HORIZONTAL FORCED AIR FURNACE 


WALL HEATER 


| 
| 
I 
I 
| 
| 
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| 
| 
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UTIS.ITY APPLIANCE CORP. 
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“Alfol Insulation adds a big sales feature at 
no extra cost: superior summer comfort” 


"In Cincinnati,” writes homebuilder 
Joseph J. Robers, Jr., “superior 
summer comfort is a feature that 
buyers really look for. By using 
Alfol Reflective Insulation, we have 
it. This adds substantially to our 
sales story ... yet adds nothing 
extra to our costs!" 


The “Cool Feel” 


As Mr. Robers knows, Alfol pro- 
vides effective protection against 
winter heat loss and delivers a 
substantial “bonus” in summertime 
efficiency. It actually makes a dif- 
ference your prospects will notice! 
We call it the “Cool Feel.” 


601 












The original reflective insulation 
blanket, Alfol consists of multiple 
aluminum foil sheets that space 
themselves automatically, reflect 
95% of all radiant heat. Application 
is fast, easy, almost foolproof. Kraft 
and duplex backing adds extra sup- 
port, provides your FHA-required 
positive vapor barrier. 


Free data book 


Why not send today for a free copy 
of the new 24-page Alfol data book. 
Learn how you can add greater 
summer comfort to your sales pack- 
age ... with the Alfol ‘Cool Feel.” 


A subsidiary of Borg-Warner Corp. 
310 South Michigan Ave., Dept. A-1 


Chicago 4, Ill, 








REFLECTAL CORPORATION 
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Let the Alfol “Cool Feel” 
help sell your homes 


@ Prospective home buyers have been read- 
ing about the Alfol “Cool Feel” in LIFE 
(Dec. 19), SATURDAY EVENING POST (Dec. 
24), NEWSWEEK (Dec. 19), TIME (Dec. 5) 
and U.S. NEWS & WORLD REPORT (Dec. 30). 


@ Learn about the “Cool Feel” firsthand at 
the Home Builders’ Show in Chicago. Look 
for Alfol Reflective Insulation at the gianf 
Borg-Warner display, booth no. 712-720 at 
the Chicago Coliseum. 
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WORLD’S LARGEST PRODUCER OF 
SLIDING GLASS DOORS PRESENTS... 











Sliding — 
Aluminum 
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featuring: © 


© Two automatic 
self-latching locks 











© Smooth, satin finish— 
completely anodized . 


® Double weatherseal 


at top, bottom and Custom Quality at Competitive Prices! 


interlocking stiles 
Compare the Rolls with any other sliding aluminum 


* ing— | 
Easy cleaning window on the market... then compare prices! 


Both sash removable 


7 Rattleproofed ; FOR THE BUILDER Fast, labor-saving, one man installation. 
with nylon guides Nails to rough framing. A window 
© Quick, easy installation of great beauty that sells the house. 
nail-on fin trim 
FOR THE ARCHITECT Thorough engineering accents graceful lines, 


© Built-in grounds for 


plaster and stucco/siding, ease of operation, and weatherproofing. 


inside and out Available in 93 types and sizes. 
a FOR THE Beauty and price compel immediate 
FOR COMPLETE INFORMATION DISTRIBUTOR preference. Ships KD with freight allowed. 





_MAIL COUPON TODAY | AND DEALER Full profit. 
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HORIZON WINDOW COMPANY, INC. 
FLOWER AND PAULA STS., 
GLENDALE 1, CALIF. 


Please send complete information about 
The Roiis Window. | am a 


Available from 2’0” x 2'0” to 12’0” x 6/0” with or without picture window center section. 
With or without all-aluminum screens. 


another quality product by 




















a a a Architect ___ 
 Gemedicn HORIZON 
NAME 
COMPANY. se ge 

: the world’s largest producer of sliding glass doors 
STREET 

MAIN PLANT AND GENERAL OFFICES: FLOWER AND PAULA STS., GLENDALE 1, CALIFORNIA 

city STATE BRANCH PLANTS: REDWOOD CITY, CALIF., DALLAS, TEXAS 
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sa 1 *See Dun and Bradstreet, Inc. reports, 99 Church Street, New York 8, N. Y. Copyright 1955, Horizon Window Company, Inc. 








£ JANUARY 1956 15 








] 


The woman you want to sell is already sold on 
this G-E Monogram... We know that 55 out 

of 100 women believe G.E. makes the 

best home appliances. This is 

based on an actual survey. 


AIR-WALL saves floor space—lots of it! And 
here’s another BIG PLUS... AIR-WALL air is clean, 
filtered. Saves housework time...cuts cleaning 
bills... fabrics and furniture stay fresh as new 
longer. Mister, have you any idea 

what this means to a woman? 

Why, it’s the millennium! 


7 
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Sell space, saving, cleanliness, comfort, 
youthfulness through better living. A woman is a 
woman with a heart overflowing for the man 
—YOU—who makes life easier. 


2? She likes the smart, compact AIR-WALL register. 
She loves the way AIR-WALL actually blankets 
walls with warm air in the winter (this keeps cold 


outdoors)...and covers them with cool air in 
summer (this keeps heat out). Cozy idea, isn’t it? 





A It’s all automatically regulated by the G-E 
thermostat. (And only G.E. has Musitherm Heating 
Control.) No more furnace tending... husbands 
stay happier, more comfortable, too. 

Yes, they do-o-o! | KNOW! 


MR. BUILDER...To sell women and men, check 
your G-E Heating Contractor today. Get the facts 
and selling features of G-E AIR-WALL System* of 
Home Heating and Cooling. 


VISIT US AT THE NAHB 
SHOW BOOTHS 98, 99, 100 














If you can’t make the show, 
be sure to write us for free booklet, “What Every 
Builder Can Learn About Women.” 


GENERAL @ ELECTRIC 


Home Heating and Cooling Dept., Bloomfield, N. J. 


*REG. TRADEMARK GENERAL ELECTRIC CO. 
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THE NEW WORD FOR THE 














¢ SQUIRE, is the name of the new garage door so ingeniously 
designed that it can take on a thousand sharply different 
appearances. 


Raised panels, plus clean architectural design, make it practical 
to paint this door in patterns harmonizing with every rest- 
dential design—from Colonial to extreme Contemporary. 
For the project of a thousand homes or for the swank custom 
residence, this is one door that is both right in style and 
right in price. 

With the strength and permanence of Zinc-Coated steel, plus 
as much color and pattern variety as the builder has imagina- 
tion—there’s nothing like the SQUIRE. 





GARAGE See us at BOOTH 846 


in the Chicago Coliseum 
NAHB SHOW 


If a dealer has not yet been 


established in your area_WRITE 19800 FITZPATRICK, DETROIT 28, MICH. 
JANUARY 1956 DETROIT PUBLIC LIBRARY 17 
































Stiglitz Infra-Aire Gas Stack-On Oven on standard 24” base cabinet, 
4 burner cooking top in standard 30” cabinet with 18” separator 
cabinet. Gas and electric Stack-On ovens are interchangeable. 


Four burner cooking top 
features low controlled 
simmer on all burners. 
Robert-Shaw Thermal Eye 
Control on left rear burn- 
er, greatest development 
in surface cooking. also 
available. 
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STIGLITZ CORPORATION, 2007 PORTLAND AVENUE, LOUISVILLE 3, KENTUCKY 
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BUILT-IN RANGES 


Stiglitz Infra-Aire Insert 
Gas oven features safety 
pilots meeting 1956 AGA 
requirements. 














SPACE 
380 - 381 


Third Floor 
CONRAD HILTON 
dan. 16-20 
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Stiglitz Unveils New Gas 
Built-Ins In Chicago 


The Stiglitz Corporation, Louisville, Kv., 
America’s oldest stove manufacturer, will 
introduce their new gas built-in cooking 
equipment at the NAHB convention in 
Chicago in January according to E. N. Stig- 
litz, Sr., Pres. Their electric line: of built-in 
ranges, introduced at the January 1955 
show, plus the new gas equipment, now 
ready, rounds out this quality line. 


Gas and Electric Stack-On 
Oven Units Completely 
Interchangeable 


The Stiglitz Infra-Aire Stack-On gas and 
electric ovens are the only known models 
on the market that are completely inter- 
changeable, allowing builders to offer either 
type without alteration or redesigning of 
cabinets. Home owners desiring the con- 
venience of built-in cooking may plan the 
new home around electric equipment and 
change over to gas when available, without 
installation complications. 


Automatic Top Burner 
Cooking Control 
Featured In Both Gas 
And Electric Models 


Robertshaw Ther- 
ae / 
ui 


mal Eye Automa- 

tic Top Burner 
Cooking Control is 

a feature of the 

new Stiglitz line, : 
on both gas and 
electric cooking 
tops. This is the biggest selling feature in 
the range business today. It allows the 
home owner the same kind of automatic 
cooking that she is 
used to with her oven 
heat control. Foods 
won't boil over, won’t 
overcook, won’t scorch, 
won't burn onto the 
pan. 








Safety Pilots Meet 1956 AGA 
Requirements 


The Stiglitz Infra-Aire gas ovens feature 
separate safety pilots for broil and bake. 
When pilots go out, everything goes out. 
New 1956 AGA requirements demand that 
such safety equipment be on all gas ovens 
manufactured after January 1. Mr. Charles 
Gordon, Chief Engineer of the Stiglitz 
Corporation, cautions builders and home 
owners that obsolete ovens manufactured 
prior to the new ruling will find their way 
into trade channels but advises against 
purchasing such obsolete equi>ment. “The 
new safety feature, a costly device to manu- 
facture”, Mr. Gordon continued, “naturally 
increases the cost of equipment over pre- 
viously manufactured ovens which did not 
have it. 

“However”, he went on, “some built-in 
gas units previously installed have caused 
trouble and that is the reason for the new 
AGA requirement. The safety of your 
houses may depend on spending a few 
additional dollars to get a quality-built 
safety-equipped oven.” 


Exclusive Breiler 
Burner Provides Even, 
Infra-Red Broiling 


The new Stiglitz In- 
fra- Aire gas 
broiler burner  fea- 
tures a nicrome wire 
grid which, upon con- 
tact with the gas 
flame, becomes infra- 
red, distributing heat 





evenly and more 
densely over the —  - 
broiling area. a60OUk 
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Advertisement 


Stiglitz Among First 
To Standardize On 
24 Inch Module 


Both Stiglitz gas and electric | built-in 
equipment fits all standard 24” module 
kitchen cabinets, thus reducing the build- 
er’s installation costs. 


Stiglitz-Built Ovens 
Have Many Features 


Stiglitz ovens 
provide com- 
pletely automatic 
baking and are 
equipped with 
clock, automatic 
oven timer, sig- 
nal timer, and 
automatic 
temperature 
control, 
Electric 
models provide broil elements of 3,000 
watts, bake elements of 2,400 watts. Gas 
units provide 15,000 BTU’s on bake and 
broil. Selector valves for bake or broil in 
the gas models supply an additional safety 
factor. Ovens are available with solid or 
window doors. Interior of ovens can be 
py aac illuminated, and 
HET cooking progress 
viewed through 
glass window. 
Oven _ interiors 
generously sized 
at 17” high, 18” 
wide and 19” 
deep, with com- 
plete interior re- 
movable 
for easy 


waa “a 2 eg . y 
————r—~" cleaning 















New Copper Blend Porcelain 
Finish Hottest Color News 


Newly developed Copper-Blend Porcelain 
enamel finish provides all the beauty of 
copper in the kitchen with the greater 
serviceability and longer lasting qualities 
of porcelain. A total of fourteen color com- 
binations are offered, 


Project Business 
Encouraged 


“The demand for built-in ranges is moving 
faster than we can set up distribution,” 
said Mr. Stiglitz. “We are anxious to work 
with project builders and will welcome 
the opportunity to sit down and ‘talk 
turkey’ at the NAHB convention. All we 
ask is that builders look at our line and 
then compare it to others on the market. 
We know that we are using a heavier gauge 
steel, have more rigidity and downright 
quality built into our equipment at no 
more cost. We are looking forward to see- 
ing as many builders as possible during 
the January convention and showing them 
how we can fit into their built-in plans.” 

If you are not planning to attend the 
NAHB convention drop a note on your 
letterhead or send a postcard to the Stig- 
litz Corporation, Department HH, 2007 
Portland Ave., Louisville 3, Ky. for com- 
plete roughing-in specifications, catalog in- 
formation, and prices on the Stiglitz Infra- 
Aire gas and electric built-in cooking 
equipment. 
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...and a complete line 


i eee 
Built-ins, too! 














Stiglitz Infra-Aire Electric Stack-On Oven features fully automatic baking 
with clock, signal timer and automatic temperature control. Engineered 
to fit standard cabinets. 


Stiglitz Infra-Aire Griddle Model G-906. Requires 
seem, only 3” depth for installation. Generous sized 
/o ‘\ griddle, 123/,4” x 1593/4” Thermostatically con- 
“UL \) trolled. Available in 110 volt models, 1600 watt 
YN for both gas and electric installation. 


Four burner cooking top 
with self contained con- 
trols requires only 3” 
depth in standard cabinets 
for installation. Allows full 
utilization of top drawer 
of cabinet. 


Stiglitz Infra-Aire Insert 
Electric Oven. Perfect 
insulation requires only 
%”’ side clearance for 
wood cabinets. 
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See Us In 
SPACE 
230-381 


Third Floor 


INFRA-AIRE a 
BUILT-IN RANGES CONRAD HILTON 


Jan. 16-20 


STIGLITZ CORPORATION, 2007 PORTLAND AVENUE, LOUISVILLE 3, KENTUCKY 
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SERIES 650 Double track for 2 
134” and 134” wardrobe by- 
passing doors. . Minimum 4 
Jotcr-CobueleyesMbucehttbucee 


LirerasineRalit 


SERIES 250-A For %,” kitchen 
cabinet doors. Exclusive step- 
up design hides hardware. 


i 


SERIES 600 Double track 
for 134” and 134” wardrobe 
by-passing-doors. .. adjust- 
FV 0) (cas oF: 0 et -4<) aa 















SERIES 700 Deluxe double © Fie £. Ly oS see the 
track for 34” through 114%” _ : 
wardrobe by-passing doors ~ 4: — ened ie ek latest 

adjustable hangers. Wy quality, low-cos 

sliding door hard- 
SERIES 750 Deluxe double Wate for ¥,"" 1”, developments Fs 

track for %” through 14%” 114”, and 134” 
wardrobe by-passing doors. by-passing ° : 
Extra strong hanger instal- doors... in the one 
lation. adjustable 


hangers. complete line 


SERIES 300-A For 34” through 
134” open, and closed pocket (®) ' 
doors. Minimum headroom NR 
. Bent RAME booth 105-126 


required. 
a dM SERIES 800 Pre NAHB 


SERIES 350 For fabricated warp- 

136" elbsed pocket “(ie : — a bs Main Exhibition 

doors — adfuistable aoe OC 1 

hangers. espe pocket installa- ait 

a ey ae tions. Series 400. A " 
Panay track already in Conrad Hilton 


ufacturers. 4 § stalled Hotel 
SERIES 900 Pre 


i fabricated, all met 
SERIES 400-A For 134”-13,4’ ; i al frame with 350 
closed pocket doors. Deluxe , * } adjustable hanger 
track with heavy duty, ball { already installed 
bearing axles : 





ACCESSORIES ] 









WRITE KENNATRACK CORPORATION 
for FREE COPY BUYER’S GUIDE 
KENNATRACK CORPORATION, ELKHART, INDIANA 
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You wouldn't 
specify 
old fashioned 
fixtures... winy spasligieeaeinaiiia 


caulked or threaded plumbing? 


use  Geyeamline: «orrer tube 


and fittings for a modern 




















drainage system 


By specifying Streamline copper tube and fittings for drainage 
plumbing, you give the home-owner an up-to-date, free-flowing, 
corrosion resistant drainage system that will last for the life of the 
building. There are no caulked joints to leak, no rust damage to 
worry about, no client complaints to answer. The compact 3” stack 
fits into a standard 2” x 4” partition . . . increasing usable house 
space and eliminating the need for furring. The smooth attractive 
appearance of Streamline copper tube and fittings adds visual 


sales appeal to every modern installation. Your client depends on 





you for the trouble-free future of his home ... you can depend on 


Streamline for a lifetime of trouble-free service. 


oy 163-A 


iad 4©MUELLER BRASS CO. port Huron 6, MICHIGAN 
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for the first time it is 
possible to select EXACTLY the 
type of window you require with 









































SINGLE LIGHT UNITS that permit © 
any desired window arrangement 
.. easily, quickly 

















a If you desire the dramatic sweep of, 
| a straight Woodco HOMESTEADER 
panel type window, then select 


W.20(S EC THO NAL S| 


that blend into an exciting gallery 
of light and ventilation. BASIC AWNING ROTOR-OPERATED 






































GLAZED WITH DOUBLE-STRENGTH | 
“A” QUALITY GLASS 


(Insulating Glass Optional) 
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BASIC STATIONARY UNIT 


If your plans call for the graceful 
curve of a Woodco BOWBAY win- 
dow, then choose 


Weoceo|S)E\C|T]1/0(N/AIL|S) 


that flow into exactly the type of 
architectural line required. BASIC HOPPER UNIT 


























for any of hundreds of possible arrangements. _ ; Bi 








Write for further information, specifications and prices to: | = 


ROCKWELL of RANDOLPH, eo 


Manufacturers of Woodco Products and Stock Millwork wissen fine product - 
of the famous 


Randolph, Wisconsin . Woodco family 
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‘Homemahone prefer the “no-serub' floor that adds 








sone-aanvite ERRAFLEX viny-asnestoe 1H 


for long-wearing beauty with minimum floor care 


a 


@ Johns-Manville Terraflex®, the original vinyl 


P ‘9 Fy iff 2 asbestos tile, offers important, new buyer appeal, 
4 on Hes: bd because it has practically eliminated one of the 
4 SM most unpleasant of chores . . . scrubbing the floor! 
. mM 





Te One Terraflex has a nonporous surface that dirt can’t 


Made of vinyl plastic and ; 
penetrate, so a swish of a damp mop usually keeps 


E asbestos, Terrafle ill fe = Y 
‘ aoiiieas Prax rata - Terraflex defies kitchen oils : ck r 
e resilient flooring of equal and ig ‘ ne aden Nagai ‘ ‘a ° 
thickness. Scaye wae HOt Terraflex is now available in 1/16” thickness for 
its lustre. 7 = S : 
4 residential use. This attractive flooring costs no 
E —— more than ordinary floor covering, yet its easy- 


care feature can add important plus value to the 
homes you build and sell. 


Specify J-M Terraflex whenever your plans call 
for resilient flooring. Its long-wearing beauty and 





_ é e 
 Meapmume DT inn. 
Terraflex has a nonporous surface 
that dirt can’t penetrate. A 








pees eok eae Te 


: swish of a damp mop will 
usually keep it shining bright. cas long-time economy provide a maximum of con- 
« sumer appeal. For a free folder showing the full 
2 Lee 5. | t lus Terraflex color range, or, for a folder on low-cost 
4 a a Pag pa, A J-M Asphalt Tile, write to Johns-Manville, Box 
me Lie a Terraflex bie ° a 158, New York 16, New York. In Canada, write 
ype Tate peg cnndhag gab 565 Lakeshore Road East, Port Credit, Ontario. 

fine: (Brush-on type). 
See ‘MEET THE PRESS” on NBC-TV, 


sponsored on alternate Sundays by Johns-Manville 


Terraflex comes in 17 marbleized JOHNS-MANVILLE 

colors that go all the way through 

the tile—won’t wear off or wash * 

out. Inserts available for J oO h S= NM a YW | i ee 

special decorating schemes, M4 n n i 
PRODUCTS 
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These Future Costs 
Specify Permanent 


CASTIRON SOIL PIPE and Fittings 


from Street Sewer to Roof Vent 





Fae A (eal 
if ees I 
MENA IRST cost of Cast Iron Soil Pipe and fittings 
Lys may be slightly higher than non-metallic sub- 
stitutes. But the small difference—only a_ frac- 
tional percentage of the whole investment in house and land—will 
be offset many times in the substantial savings in future costs and 
trouble for the home builder. 

When you specify permanent CAST IRON SOIL PIPE and 
fittings, you effect all these savings for your clients through the 
years to come: 

SAVINGS IN ROOT REAMING EXPENSE, an operation 
frequently required when Cast Iron Pipe is not used. Joints 

of Cast Iron Pipe are packed with oakum, caulked with 

molten lead—a combination that stops root penetration. 


SAVINGS IN PIPE BREAKAGE COSTS—Root removal, 
heavy driveway pressures, ground settlement, vibration, 
nail or spike penetration in the walls of buildings can frac- 
ture many kinds of substitute pipe material. ‘These cannot 
break or damage rugged Cast Iron Pipe because of its : 
toughness and high structural strength. 


oe SAVINGS IN YARD AND GARDEN RE-PLANTING, 


ry 
SUN 

















often required when pipe breaks, but never necessary when 
Cast Iron Pipe is used for sewer lines. 

SAVINGS THROUGH LONGER SERVICE. Cast Iron 
Pipe will outlast any home. Its record of longevity in stacks 
and plumbing drainage system is unequalled by any other 
pipe ever made. 





Make sure that your clients enjoy these money-saving, trouble- 
saving advantages which only permanent Cast Iron Pipe can assure. 


* * * * * 
Our Company does not manufacture pipe but has 


long supplied the nation’s leading pipe manufac- 
turers with quality iron from which pipe is made. 


WOODWARD IRON COMPANY 


WOODWARD, ALABAMA 
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A FUNCTIONAL DESIGN! 

















FULLY FORMED, ONE-PIECE 
CONSTRUCTION combines top 
and backsplash—eliminates metal 
moldings at front, back and cove. 


LESS COSTLY TO INSTALL! 


a 
— A 
\ A 


3 STANDARD LENGTHS provide 
flexibility in application—meet 
any counter layout. Molding-free 
design saves time. 


WIDELY ADVERTISED! 





MILLIONS OF NEW HOME 
PROSPECTS have seen MICARTA 
Unitop ads in mass circulation 
magazines and on Westinghouse 
“Studio One” TV. 








@ Westinghouse . 
micita = = 


“I have this wonderful new counter in my kitchen" 


Betty Furness, Westinghouse “Studio One” TV 








WIDE PROMOTION HAS PRE-SOLD THOUSANDS 


OF NEW HOME PROSPECTS ON THE 


new fully formed Unitop’ 





Sales-minded builders will appreciate the appeal of this decidedly different 
counter top. For here is a design that combines top and backsplash in one 
piece—and eliminates metal moldings completely! It’s one seamless, graceful 
sweep of colorful MicarTa plastic surfacing bonded to Weldwood® Plywood. 
Thousands of prospective home buyers—pre-sold by national advertising 
and network T'V—will be looking for the fully formed Micarta Unitop in 
the new homes they inspect. Why not add this powerful sales feature to your 
new homes? Complete factory fabrication and a molding-free design suggest 

that you can do so—at a saving! 
For details, see your United States Plywood dealer, or just use the coupon. 
J-06605 


United States Plywood Corporation 
55 West 44th Street, New York 36, N. Y. 


[_] Please send full information on the new MICARTA Unitop. 
[_] Please send name of nearest Unitop fabricator. 











DECORATIVE SURFACING Address _— — =< 
distributed by UNITED STATES PLYWOOD CORPORATION rn eal ae 
largest plywood organization in the world ° 7. 
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3 builder-proven ways to put 


66 ‘’ 
more el into your homes 





PITTSBURGH WALL MIRRORS, like the copper-back one installed in this bathroom, are sure to put 
more “buying urge” iato your homes. Mirrors give a room a more luxurious and spacious look . . . 
make any home more attractive and “worth more” to the buyer. 


PITTSBURGH FULL-LENGTH DOOR MIRRORS —in bedrooms, entrance 
halls, bathrooms, and other places in the homes you build—can do a 





lot, and at very little additional cost, to help you sign up buyers. 
A full 68” high, they are available in 16, 18, 20, 22, and 24-inch 


widths. They fit more than 90% of all interior millwork doors. 





Every nickel you spend on glass shows. And the results far outweigh the cost. 


Hittsburgh (Glass 


26 HOUSE & HOME 


eT ee 
« 





Build it better with 
































BUILDERS ALL OVER THE COUNTRY have found that there’s nothing like large glass openings— 
especially when they're glazed with Twindow® . . . the window with insulation built in—to give 
homes they build the feeling of more-than-average value. They find that their homes sell faster, 
too. Twindow is practical for any home, regardless of its price class. Fact is, more and more home 
buyers are demanding Twindow units—not only for picture windows, but for all other windows 
as well. They know how much Twindow means in comfort and lowezed heating and _air- 
conditioning costs. There are fifty-seven Twindow standard sizes to fit almost any requirement. 


THIS CUTAWAY VIEW shows the construction of a Twindow unit, using two pieces of Pittsburgh 
Polished Plate Glass. The hermetically-sealed air-space between these panes gives Twindow 
nearly twice the insulating valu€ of single-glazed windows. An exclusive feature of Twindow is its 
stainless steel frame. This protects the seal and glass edges, makes handling quick, safe, and easy. 





See Sweet's Builders Catalog for detailed information on Pittsburgh Plate Glass Company products, 


PAINTS GLASS CHEMICALS BRUSHES PLASTICS FIBER GLASS 


were ae ee ee ee ee ee ee 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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rehitect: 


“How can | plan for 
the most efficient 
venting system ?”’ 





uilder: 


“What type of vent is 
best for both economy 
and buyer satisfaction ?” 





lient: 





‘How can | be sure of 
a safe and durable 
gas venting system ?” 





about 
gas venting 





This new, specially prepared 16-page book is full 
of all the latest facts and helpful information 
about correct gas venting — its design, planning 
and installation. You'll find it an important, up- 
to-date addition to your information file, one that 
can save you considerable time and money. 


write for your 
free copy today 


Bs METALBESTOS sno 


WILLIAM WALLACE COMPANY «+ BELMONT, CALIF 


BLLLILLE 


Offices in Belmont and Glendale, Calif., Seattle, Denver, Dallas, Des Moines, 
Blue Springs, Mo., Minneapolis, Chicago, Atlanta, Akron, Louisville, New York, 
Buffalo, Westbrook, Conn., Richmond, Va. 

Stocked by principal jobbers in major cities. Factory warehouses in Atlanta, 
Dallas, Philadelphia, Des Moines, Chicago, New Orleans. 
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THE MOST EXCITING, 
APPEALING AND PRACTICAL 
BUILT-IN APPLIANCE 

IN YEARS 


abiu-™ 
FLO * 


CENTRAL BUILT-IN 
CLEANING SYSTEM 


FOR NEW OR EXISTING 
CONSTRUCTION 


im 
"Tae 


AT THEN. A. H. B. 


tO 


BOOTH No. 898 
in the COLISEUM 


CHICAGO, JAN. 22-26 





The BUILDER’S HIT of '56 


The one new feature product that will win your 
homes top attention in '56. Learn about Vacu- 
Flo’s publicity program. Find out how profitable 
and easy it is to install. Examine its skillful engi- 
neering and super power vacuum unit. Watch it 
work and see the forceful consumer appeal of 


% Dustless cleaning 
% Vacuums wet or dry 


% Eliminates machine to 
lift, lug or tug around 


surfaces % Safe—no electrical cord 
% No machine noise in to tangle or trip over 
living area % Built to serve the life of 
your home 


%* Maximum vacuum ; 
efficiency at all times | % Modest in cost 


For a preview, or if you won't be at the 


show, send for a Vacu-Flo brochure to- 
day. Use the coupon below 





H-P PRODUCTS, INC., LOUISVILLE, OHIO 
Dept. H 
Gentlemen: 


Please send me the Vacu-Flo brochure. 


ete 
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WESLOCK’S 








iris 








Weslock still leads as a style originator 





RTE =m, 


5 9ids AMIE La NEDA R AE ERR hi ES 





with SUNRAY, the newest and most 


beautiful creation in matching design 


C\\ 


EN\\\\\ 


residential locksets and cabinet hardware. 










The secret is in the ingenious inverted 


cone design which reflects gleaming 





rays of light from any angle, and because 


the hand never touches the reflecting 


LEA cad Ge 


surface, the brilliance will last forever. 











WESTERN LOCK MFG. CO, 


Manufacturers of Weslock Residential Locksets and Building Hardware 








WESTERN 
(WESLOCK) 















GENERAL OFFICES: 211 NORTH MADISON AVENUE, LOS ANGELES 4, CALIFORNIA e FACTORY: HUNTINGTON PARK, CALIFORNIA 
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Masonite Peg-Board* 
Panels and Fixtures 











Garage Door Panels fF, 
ca @ 





~ 


| Panelwood" Soffits 








“- 
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Shadowvent Siding ha ? Underlayment |p 


- | rd oh 









Hi | 


Panelgroove Siding |} 
t 2 - %4 LE 
LA» 


é 


My. 


everywhere they turn... 
more solid value from 


PRESDWOOD products! 


Presdwood means Progress in providing more home for the money! Strong, 
hard and entirely free of knots of grain, these durable panels work and 
fit like wood, take and hold surface finishes beautifully. Your lumber 
dealer can supply Presdwood® for every panel need—more than 44 types, 
textures and thicknesses in all. Many are available in Primecote, a smooth, 
dense first coat sealed om at the factory to save your finishing time. 
Send coupon for free brochure. 
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Standard Presdwood i 
. oe ’ | Ridgewood Walls } 
So Temprtile 
: Built-ins “Interest Wall’’ 
be, See 
| Doriux® Flush Doors is 
Za ae 
Wardrobe Wane Paneiply Base 
F ; for Laminates 
j : j 
Louvres 
% * 
i 
; SS 
j on iv dati | Storage Wallis | 
4 Mi 


Panelply 
Sliding Doors 


Ridgewood Gable 
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| Tempered Presdwood | 
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| Panetwood Walls 

























® Masonite Corporation 

*Reg. T.M. U.S. Pat. Off. 

B. B. Butler Mfg. Co., Inc, 

SP) Ca eo 
MASONITE® CORPORATION | 

Dept. HH-1, Box 777, Chicago 90, III. | 

| Please send me your “Guide to Better Building.” 
| I am particularly interested in... ... | 
Sie ie cpa Ati: | 
Pe RRR re as | 
| RET thee ge ee ee 2 | 
| PT Oe Sire NEE ano Ce ] 
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One inctallation Adler 3 | Special ' 
& feature 
will eonvinee you ry.) = 9 ae 











Most 


: Distributor 
extensive 
, stocks to 
and versatile 
draw on 


Tits 








Nationally - ~Unexcelled " 


advertised quality 





your houses will sell faster... , Dic eun S Custom-built i 
and ata higher profit, when iii othe 
you feature GENEVA kitchens : 


Specify aGENEVA kitchen for one of your next houses. Note 
how the kitchen can be perfectly tailored to any room dimen- 
sions. Check the time and labor saved on installation. Next, 
examine the rich beauty and fine quality of GENEVA cabi- 
nets. And last, but certainly not least, note the spontaneous 
enthusiasm prospective buyers display when you show them Full * Competitivel 
the GENEVA kitchen. This one experience will convince you Pp y 
that your houses, whether warranty 
large or small, will sell faster 
... and at a higher profit, 
when you feature GENEVA 
kitchens. Write for specifica- 
tions and complete details 
TODAY! 

See GENEVA at the NAHB Show, 
Booth 510, Hotel Sherman. 


units 

















priced 
























Trained 
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=== Plastisol | 





GENEVA MODERN KITCHENS 
Division of Acme Steel Co. Dept. HH-1-55 


: Geneva, Illinois ; shelves 


Please send complete details on Geneva kitchens to: 





specialists to 
help you 







Your Name ee er ea ae J 





Company__ Ese iti pelagic nia, nd ciate 3 ee 
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ADVANCED 
PRODUCT 
DESIGN 





Fe You can always depend on ALWINTITE for leadership 
vt 207 \ in design, engineering and precision manufacture. ALWINTITE 
\ : TK 


was FIRST to introduce the low-cost aluminum residential 


. / ‘GENERAL BRONZE \ window; FIRST to bring out an aluminum horizontal sliding 
Uy \ 


} window; F/RST to introduce an aluminum VIEWall window 
, THE ONLY 5-STAR GENERAL IN 


unit. 

4 ELD ‘ 
4 j 1 ee a \ ALWINTITE window and door products are engineered to 
9 i . \ enhance your reputation as a quality-minded builder, — to 
* mereencpachenriotstic me 4 A save you many hours of installation time,—and to give years 
a : ‘ : of trouble-free service. That’s why you can always depend on 
4 ¥ Trouble-Free Engineering | ALWINTITE—products of General Bronze, world’s foremost 

E ae an Sa ' producer of aluminum windows and curtain walls. 
\ « Sacene Saas = Builders 1 ALWINTITE distributors—selected for their reputation for 
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\ 3 Dependable Deliveries i important area. They maintain complete warehouse stocks 
\ from complete stocks in every area / and are anxious to serve you. For latest catalog, write to 
\ se Continuous Advertising / ALWINTITE Division, GENERAL BRONZE CORP. 

\ creates ready customer accep / Garden City, N. Y. Attn. Dept. HH-561. 
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JOE THE ARCHITECT SCORES AGAIN Sia 
































Once upon a time Joe the Architect was busy. ()(7Q 
Z 


bled Client 





vat his drawing board 


when in stormed Herman his client. Now Herman was a home builder --- a 


worried home builder --- at work on some new homes. 





have a capital idea that won't take much capital. 





Costs, cried Herman, 
I'll be eaten alive by costs. Cease worrying, soothed Joe, 


So Joe the Architect 


told Herman the Home Builder all about versatile Concrete Masonry and 


especially about its 1D Tne al cost. Concrete Masonry is 


a natural for a home builder. Not only is the initial cost low, but 


block comes in 





many shapes and sizes and will give individuality 


to houses built from a basic plan. Joe went on and on and Herman sat 


enthralled. Concrete Masonry is also a tip-top material for interiors, 






weaving his magic spell. Many of the most expensive 





dwellings have handsome, sound-absorbing, exposed block interior walls. 


That ought to save finishing costs shouted Herman, anxious to get in on 


the act. Of course, you know, said Joe 





firesafe, vermin-proof and is a breeze to maintain. 


that Concrete Masonry is 





Righto, said Herman. 


So arm in arm, Joe the Architect and Herman the Unworried Home Builder 


went to see Sam the Concrete Masonry Man -- a local NCMA member -- for all 


2OV OR 


the details. 





And they built happily ever after. 


If you're a worried home builder or even an unworried architect, find out how your local | 


- a ee, . y . a 
\ iM M 0) R A L » NCMA Member can help you out with all the answers about versatile Concrete Masonry. 4 
NY ; 

La oe 7 


NATIONAL CONCRETE MASONRY ASSOCIATION, 38 S. DEARBORN, CHICAGO 
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REMOVE WITH SOAP AND WATER 


Seeing is believing. If this wash-off identification 
is not on the surface, it's not FORMICA. 





Your prospects will be asking for 








Walls Formica Grey Milano No. 2-EM-1 
Vanitory Top Pink Milano No. 4-EM-1 
Vanitory Base, Brachen Maple No. 37-GP-44 


lhe new luxury look of YJoumtca Mitane 


When this bathroom is shown to millions of pros- 
pective new home owners, Formica pattern, Milano, 
will be on its way. 


Milano will appear in full color ads in bathrooms 
and kitchens in many national magazines in the 
coming months, You'll want to know about it first. 
Produced by Formica’s exclusive Kaleidoscopic pro- 
cess the beautiful design never repeats itself but 
gives millions of different subtle color shadings in 
an ever-changing pattern. 


DEMAND THIS CERTIFICATION 


Milano will be introduced to the builders and to 
the press at the Chicago N.A.H.B. show at the 
Conrad Hilton Hotel. Be sure and visit us at space 
170-171 and see this newest pattern and more than 
70 other colors of the world’s most famous laminated 
plastic. 


Because their customers know and trust the Formica 
brand name, builders the country over use it to help 
create profitable sales. 








piat O8 ‘ MUN op 


GS 
S6 





a 

uaranteed by © 

Good Housekeeping 
a 





* 
C745 aoyrarist THEN 








Laminated Plastic 


Vanitory unit illustrated, send to 


FORMICA 

ll 4586 Spring Grove Ave. 
/ Cincinnati 32, Ohio 

} In Canada: 


Arnold Banfield & Co. Ltd. 
Oakville, Ontario 


If you would like to have plans for the 








KELVINATOR EXCLUSIVES SELL NEW HOMES FASTER! | 





NEW FOR 1956 




















Foodarama ... /66-/b. Upright Freezer and over 11 cu. ft.“ Moist-Cold” Automatic Defrosting Re- 
frigerator, both in a cabinet only 47” wide! New 1956 Kelvinator Built-in Range also illustrated above ! 


THE FABULOUS FOODARAMA BUILT-IN 


AND NEW KELVINATOR BUILT-IN ELECTRIC RANGE! 





Roughing Dimensions: 48% in. W; 62 in. H; 20% in. D. Illus. —open model 


Available in 8 DECORATOR COLORS with stainless 


brushed chrome frames. .. beautiful new Sand Tone interiors: 


Bermuda Pink Surf Turquoise Sand Beige Harvest Yellow 


Spring Green Dawn Gray Buttercup Yellow Lagoon Blue 


and Classic White—of course 








New for 1956! The fabulous Foodarama 
... the world’s greatest foodkeeper now also 
a “built-in”. Never has a product so com- 
pletely captured the imagination of the 
housewife, so quickly been universally ac- 
cepted as the ultimate in luxurious living. 
Now this greatest sales-maker is available 
with stainless brushed chrome frames to 
allow for quick installation of the Fooda- 


rama for built-in kitchens. A new brushed 
chrome model Foodarama is also available 
with matching frame. For custom kitchens 
that will sell quality at a glance, include 
Foodarama in your plans. Foodarama is 
priced low enough to include in even your 
most moderately priced homes. 

Write Dept. HH-1, Kelvinator, Division of 
American Motors Corp., Detroit 32, Mich. 


See KELVINATOR for EXCITING BUILT-INS 


See the Fabulous Foodarama and the complete line of new 1956 Kelvinator Built-In 
Ranges that give you complete flexibility in kitchen design, cut labor costs and have more 


exclusives that sell new homes. 


VISIT BOOTH #1 BUILDERS’ SHOW 


Conrad Hilton Hotel, Chicago, Illinois—January 22-26 


Division of American Motors Corp., Detroit 32, Mich. 
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Housing heads down, but brakes are loosening 


THIS MONTH’S NEWS 


(index to the top stories) 


Senate housing subcommittee 
probes into mortgage, credit 
policy and may have taught 
administrators some _ lessons 
Ee Pan eae ea Pep he p. 38 


Congress and housing: look for 
storms over mortgage discounts 
and public housing, but not 
much new legislation......p. 43 


The Democrats start injecting hous- 
ing into politics early..... p. 43 


Lumber Manufacturers Assn. _ is 
urged to standardize lumber 
sizes to win a bigger market in 
SS ee ee eee p. 45 


Stiffest anti-slum laws in its his- 
tory, adopted by New York 
City, may set an example across 
eae p. 45 


Rains committee hears two realtor 
spokesmen urge cities to finance 
their own anti-slum campaigns 
with less federal aid........ p. 47 


Defense housing revisited: stagger- 
ing vacancy rates, foreclosures 
reveal planning fiasco at Savan- 
ee Ene ae a p. 57 


Jet airplane noise is giving builders 
new site problems—-a_ survey 


Middle-income housing: is the ‘new 
issue’ a phony, with the nation 
GE vad HoKea oR ROS eRe p. 80 


Regular Departments: 


I Cn te ns ce te ccs p. 47 
Mortgage quotations...p. 49 
eee ee p. 49 
POPU 8225/4 kOe eee ad thie p. 52 
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Home Loan Bank relaxes its ban on S&L borrowing to 


make loans—but only by 5%. Government ponders 


restoring 30-year VA, FHA terms 


Evidence of crisscross credit restrictions 
coming out of Washington seemed to’ be- 
token a schism within the administration. 

While the Federal Reserve Board upped 
the discount rate for the fourth time in a 
year, the Home Loan Bank Board eased its 
clampdown on the savings and loan associa- 
tions (see below). Home building was down 
a little more in November (see below), but 
there were many economists who still 
thought the curbs had done more good than 
harm. 

What next? In spite of the conservatism 
of the Fed and the Treasury, indications 
were that housing curbs would be further 
eased—perhaps by early January. It looked 
as though putting the maximum amortiza- 
tion on FHAs and VAs back from 25 to 
30 years would be the first step. 

The worriers about inflation had a case. 
Materials prices were still high and short- 
ages had brought on more reports of a gray 
market in some products. Gypsum, fir fram- 
ing and cement, for example, were going at 
premiums in some boom areas. 


Materials’ prices pause in their 
upward flight after 5% rise 


The materials prices situation was in a 
queer state of flux. Most experts said prices 
were going up, but BLS figures for No- 
vember showed an over-all drop of % 
point. Most materials prices were stable— 
for the month. Exceptions: plumbing equip- 
ment, up 3.6 points in a month; prepared 
asphalt roofing, which dropped nearly 14 
points because of seasonally-slackened de- 
mand and high inventory. 

For the year, materials prices had ad- 
vanced by nearly 5%. (The increase was 
considerably greater in many areas.) It 
was in the busiest sections of the nation 
that the rise in materials cost was appre- 
ciable. Gypsum wallboard rose from $42 
to $56 per thousand sq. ft. in one city; 
even so it grew scarce. Fir framing was 
up $15 per thousand bd. ft. in the same 
city and cement up 15¢ a bag. Other items: 
> Cris Dobbins, president of Ideal Cement 
Co., predicted that cement makers would 
overproduce by 15% if they went ahead 
with expansion plans. 
>On Long Island, Anthony S. Zummo, 
new president of the Home Builders Insti- 
tute, urged members to keep away from 
black market operations in sheet rock that 
might crop up again as they did in 1949, 


HLBB allows members to borrow 
up to 5% of their total savings 


The Home Loan Bank Board continued its 
gradual about-face on credit tightening. It 
modified its September ruling that member 
associations could not borrow from the sys- 
tem to expand mortgage lending volume 


—a ruling already watered down by more 
than $155 millions net of loans to take care 
of outstanding S&L commitments. New rul- 
ing: a member institution can borrow an 
amount equal to 5% of its aggregate with- 
drawable accounts provided that its total ad- 
vances outstanding from the system do not 
exceed 10% of such accounts. 

On paper—considering the savings and 
loan associations’ total savings as around 
$30 billion—this looked as though HLBB 
was making $1.5 billion available. But ex- 
perts pointed out that some associations 
have never borrowed and never expect to 
and still others have already reached the 
10% - cutoff point. Upshot: maybe $200 
million will be released. But a little goes 
a long way in the mortgage market and 
the industry now has a much-needed policy 
guide for the next six months. 

HLBB Chairman Walter McAllisier said 
the new policy reflects “the success of mem- 
ber institutions in bringing their commit- 
ments under control.” In September, he 
said, members had $2.4 billion in mortgage 
commitments. But by the end of Decem- 
ber, these would fall to only $1.6 billion 
approximately the same volume as at the 
end of 1954. McAllister noted that 1955 
would be S&L’s biggest lending year—$11.5 
billion, up $3 billion from 1954. 


How much have builders cut back 
because of credit restrictions? 


Requests for FHA commitments and VA 
appraisals were down in the cellar by No- 
vember. FHA applications were 16,921, 
compared to 28,735 for the same month in 
54; VA requests slumped to 30,397, com- 
pared to 47,729. Starts fell to 90,000—lower- 
ing the seasonally-adjusted pace of housing 
from October’s 1,242,000 to 1,203,000. 

Many areas were much harder hit than 
national totals. Examples: 
> Starts in Los Angeles County in the sum- 
mer quarter ended Sept. 30 dropped 22% 
below the previous quarter. In Orange 
County, the drop was 32%. Mortgage loans 
made by savings and loan associations in 
California dropped 16% in October. 
> Home building in New York fell in Octo- 
ber and November compared to 1954. Said 
State Housing Commissioner Joseph P. Mc- 
Murray: “The declines . . . appear to indicate 
that this [tight money] policy is already 
having untoward effects.” 
> Greater Memphis had an unsold inven- 
tory of 432 newly-completed homes, an in- 
crease of 89.5% over July 1 and of 157.1% 
over late November °54. 
>A leading mortgage banker in Detroit 
estimated that starts there were off 40% 
from a year ago, said he knew of one build- 
er who withdrew 100 committed cases for 
homes in the $17,000 bracket. 

NEWS continued on p. 38 
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men tell the government where it hurts 


Senate hearings stress how general credit curbs hit hous- 
ing harder than the economy in general. But the Fed 
indicates the lid will stay on 


The important results of Sen. John J. Spark- 
man’s round-table hearings on housing and 
mortgage credit policy can be summed up 
this way: 

> The nation’s top money managers—Chair- 
man William McChesney Martin of the 
Federal Reserve Board and Treasury Un- 
dersecretary Randolph Burgess—made it 
clear they plan to keep the fiscal brakes 
tight on the booming US economy. Reason: 
they still fear inflation. Both warned that 
construction—particularly home building 
has been pressing against the limits of ma- 
terials and labor. Bluntly, what that means 
to home builders is: 1) big discounts on 
FHA and VA loans are likely to be the 
rule for some time to come, 2) the pinch 
on mortgage money may ease up more 
gradually than was generally expected a 
month ago—but it will ease. 


> The Home Loan Bank Board revealed its 
more flexible attitude—a viewpoint appar- 
ently inspired by the White House council 
of economic advisers and one which led the 
Wall Street Journal to call administration 
policies “criss-cross credit controls.” HLB 
Chairman Walter McAllister announced 
that S&Ls will be allowed to raise a limited 
amount of funds for home loans again by 
borrowing trom the regional banks (see 
p. 37). 


> Senator Sparkman—the only member of 
his nine-man subcommittee who showed up 
for the Nov. 28-29 hearings—backed down 
from his opposition to mortgage discounts. 
Mid-way in the discussion, he said they 
“tend to negate public policy.” After most 


of the five top mortgage men present warned 
him that banning discounts would make 
the feast-or-famine tendencies of the mort- 


gage market worse, Sparkman conceded 
“reluctantly” that discounts are “a neces- 
sity.” Later, he told House & Home he 
hoped FHA and VA would exercise “more 
surveillance” over discounts to prevent 
abuses. 


> Industry spokesmen hammered hard—and 
so did Sparkman—at the point that tight- 
ening general credit produces a_ dispro- 
portionately hard effect on housing. Rea- 
son: the mortgage market—biggest part of 
the long-term money market—reacts dras- 
tically to small changes in yield while con- 
summer credit does not. Key mortgage lend- 
ers are big companies investing money held 
in trust; therefore they are acutely conscious 
of yield. General consumers, however, are 
much more interested in the availability of 
a loan than the interest they will have to 
pay for it. Summed up one participant: “I 
think Martin got the idea that this is a damn 
sensitive business and if you move too fast or 
too hard you can kill it.” The Treasury’s 
Burgess, some felt, was least moved. 





SEN. SPARKMAN (FRONT) & STAFFERS 
Reluctant approval for discounts 











> Leon Keyserling, ex-President Truman’s 
one-time chief economic adviser who is now 
regarded as chief -raintruster of the public 
housers, made it clear time and again he 
(and presumably a sizable bloc of labor 
unions) is for pumping up the housing out- 
put of the nation to hitherto undreamed of 
heights, even if it risks inflation. “We 
need a little more housing than something 
else,” he said. Keyserling, Builder Tom 
Coogan and Sparkman all taxed the admin- 
istration with clamping down on housing— 
an essential—while letting consumer credit 
run riot for “autos and gadgets.” Quipped a 
newsman to an NAHB official: “When did 
you put Keyserling on your payroll?” 

> Sparkman indicated he was adopting a 
good bit of the Keyserling viewpoint when he 
observed: “There is a widening gap be- 
tween the amount of housing that can be 
supplied within the present mortgage struc- 
ture and the needs of the country. ... We 
should not let the money market have com- 
plete power of decision as to [how many] 
housing units we can build.” 

>In the end, the results of the nearly nine 
hours of talk among 15 leaders of govern- 
ment and industry will probably be more 
notable for the nudge they may give admin- 
istration by the Federal Reserve, the Treas- 
ury, HHFA, FHA and the HLBB than for 
any legislation that may emerge. Sparkman, 
for instance, was making noises about exces- 
sive closing costs under FHA and VA. He 
accused the two agencies of not being “suffi- 
ciently diligent in protecting the home 
buyer.” called for more standardization of 
permissible fees. FHA was already at work 
on this. 


On many a key issue, industry spokes- 
men disagreed with each other or with 
government officials. Their clashing philoso- 
phies threw a sharp light on the forces 
tugging in 1956 at what one panelist called 
the nation’s “most controlled industry.” For 
details of the discussions, see pp. 39, 41. 
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Highpoints of a controversy-laden seminar on 


housing’s land, mortgage and credit problems 


[HE SCENE: the red-carpeted caucus room 
of the Senate office building in Washington 

a high-ceilinged vault with marble walls, 
lit dimly by chandeliers and somewhat bet- 
ter by shafts of daylight through the tall 
windows. It is the place where the McCar- 
thy vs. Army hearings played before TV 
last year, and so it is wired for sound. But 
so small was the crowd that the engineer 
at the microphone console hardly need have 
adjusted the volume. The policies which 


govern housing—a major industry con- 
trolled by government and one with a 


fearfully multiplying effect on the economy 

commands only a little public interest 
and even less understanding. The discus- 
sants sit around an oval mahogany table 
big enough to feed a fraternity. 


In calling the hearings, Chairman Spark- 
man of the Senate housing subcommittee 
said: There are signs that federal credit 
restrictions may be jeopardizing the orderly 
growth of home building.” Thus adminis- 
tration officials were forced on the defen- 
Three Ex-NAHB Presi- 
dent Tom Coogan, Economist Leon Keyser- 
ling and Builder William J. Levitt—gener- 
ally tried to keep them there. Most of the 
other panelists agreed with administration 
efforts to balk inflation by curbing credit. 
or complained about the timing or degree 
of the actions but not their direction. 
Federal Reserve Chairman Martin, as 
lead-off witness, shouldered the main de- 
fense, fenced graciously but effectively with 


sive. discussants 


his protagonists but conceded he was “much 
impressed” by Charlie Wellman’s sugges- 
tion (see below) that the Fed needs selective 
controls over consumer credit. 


Excerpts from the discussions: 


Why the Federal Reserve fears inflation (Mar- 
tin speaking): “The solicitude of all of us is to 
prevent another 1929. The impact of housing on 


this picture is just incidental. I don’t know 
what the level of housing ought to be. We're 


convinced we're doing a disservice to household- 
ers and the community if policies are pursued, 
however inadvertently, which [develoo] a pace 
that cannot be sustained. 

“With the housing industry operating close 
to capacity and bidding actively against other 


industries for resources, prices of materials have 
The demand for funds has been be- 


increased. 


he . a ua 
EX-NAHB PRESIDENT COOGAN 
What happened to the market? 


yond the supply of savings. To meet these de- 
mands by creating new money through the com- 
mercial banking system with Federal Reserve 
assistance would invite dangerous inflationary 
repercussions throughout the entire country.... 
The inflation will not create jobs that can be 
sustained, but quite the contrary, will undermine 
the stability of existing jobs and will evenually 


probably create two unemployed for one unem- 











ECONOMIST KEYSERLING 
Should we build more homes, less autos? 


ployed that there might be if we had a more 
reasonable pace.” 


Why the Treasury wants housing curbed was 
explained this way by Undersecretary Burgess: 
“Building material costs since mid-54 have 
moved up 10% under the impact of the tre- 
mendous increase in new housing starts. If ma- 
terials and labor are available only at increasing 
prices, the result is a higher-priced house. It is 
the home buyer who suffers. Continued increase 
in the cost of homes could sharply limit the 
future market for houses and limit our progress 


toward improved housing standards.” 


Builder Bill Levitt said the only items pushing 
up price of housing are rising land and inter- 
est costs. “When we left Long Island to go to 
We had 
paid $2,500 an acre two years before and sold 
1951 for $4,500 an 
a year and a half later for $8,000 an acre and 
sold in 1954 and ’55 for $15,000 an acre. You 
can’t put a house on that kind of ground and 
give any kind of value. Your price must go up. 


Pennsylvania we sold off some land. 


it in acre. It was resold 


The price of aluminum is up, but aluminum 


continued on p. 41 


A six-point plan to keep housing expanding on a smooth keel 


Executive Vice President Charles Wellman of 
Glendale Federal S&L suggested a six-point 
program—partly controversial but wholly bril- 
liant—to take the kinks out of the flow of mort- 
gage credit. It was the most comprehensive 


plan broached during the sessions, deserves 
wide study throughout the housing industry. 


Said Wellman: 


“The present condition in the mortgage mar- 
ket is the direct result of conflict between the 
social objective of a steady, sustainable 
growth of the economy and the social objec- 
tive of more and better housing for every- 
body. The closer we approach the goals of 
the Employment Act of 1946 [which made full 
employment a national policy] the oftener 
such conflicts will Basically, we are 
facing a problem of rationing resources—by 
direct controls or by materials allocation. | 
prefer rationing of credit. In terms of that, 
jovernment policy has to aim at minimizing 
the conflicts. Experience this year should 
1id in developing policies, organization and 
irranging techniques.’’ He proposed: 

1, “Varying terms on FHA and VA houses 
have an impact on effective demand and 
should be more closely and promptly coordi- 
nated with actions by the monetary authori- 


arise. 
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ties. It does no good for FHA and VA be- 
latedly to recognize what the Fed has done— 
and change their terms accordingly—after 


they read about it in the newspapers.”’ 


2. ‘‘The Federal Reserve needs selective con- 
trol over consumer credit [Reg. W] so it can 
—on occasion—avoid using general credit 
controls which in times of full employment 
have a particularly heavy impact on housing 
credit.’”’ 


3. ‘‘Internal policies of the Home Loan Bank 
should be reconstituted so as to avoid even 
temporary locking of its facilities’? [Appar- 
ently this is already under way, as witness 





PANELISTS TURNER, WELLMAN & LEVITT 
{ six-point plan to minimize inevitable conflicts 


the board’s fresh relaxation of its 


strings, p. 37.] 


purse 


4. ‘‘More information than ever’’ about hous- 


ing and its markets. 


5, ‘‘Industry and government should resist 
any effort to cut the umbilical 
housing to capital formation by excessive 
government financing through FNMA or 
some other organization.” 


cord tying 


6. ‘‘We should broaden the mortgage market 
by bringing more investors into it |e.g. pen- 
sion funds]. This will take a long time. It 


will not solve present difficulties.’’ 
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of trouble-free installations! 


It’s true! In air conditioning, as in building, 
there is no substitute for experience! And when 
you specify Airtemp, engineered by Chrysler, 
your Airtemp Dealer brings you the benefit 
of Airtemp’s 21 years of specialized experience 
in residential air conditioning. 


A factory-trained air conditioning specialist, 
your Airtemp Dealer is thoroughly familiar 
with builders’ problems. From the flexible 
Airtemp ‘“‘Spacesaver’”’ line, including water- 
less and water-cooled equipment, he can meet 
every requirement of your site, plan and 
budget. He will efficiently handle every de- 
tail—from initial layout to final testing. And 
he will even supply service whenever it’s 
needed after a house is sold! 


Your nearby Airtemp Dealer not only offers 


THE FORWARD LOOK IN 


AIR CONDITIONING * HEATING FOR HOMES, BUSINESS, INDUSTRY 


you the greatest help you can have to simplify 
your air conditioning installations. He now 
offers you, in addition, a Merchandising Pro- 
gram individualized to your homes and your 
market to produce the quickest sales ever. 


This comprehensive program includes person- 
alized builder literature, personalized an- 
nouncement cards, publicity kit, newspaper 
mats, product easel cards, billboard design, 
individual benefit display cards and a builder- 
tested co-operative plan. Call your Airtemp 
Dealer (he’s listed in the Yellow Pages) for 
all the details. 


DIVISION 
CHR¥STER CORP 


DAYTON 1, OHIO 





Airtemp EXPERIENCE is your best guarantee 
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GOVERNMENT WITNESSES SWEENEY, STONE, McALLISTER & MARTIN (SPEAKING) 
Result of the warehousing “ban”: still more short-term loans 


windows went down. A steel kitchen cabinet is 
cheaper in 1955 than it was in 1953 and 754.” 
“Price increase No. 2 is mortgage money. My 
own company used to get money at par. We 
now buy it at 97 to 974%. Let’s not fool our- 
selves that that isn’t a cost of construction. The 
publie pays for it.” 
How good or bad are home sales? Govern- 
ment spokesmen insisted the home building in- 
dustry was doing all the business it should. Said 
Levitt: “Business has been bad—very bad—for 
the last 60 days.” 
500 applications to buy his homes; 29% of 


He cited a study of the last 


would-be buyers would fail to qualify under the 
new FHA and VA terms (which will not affect 
Levitt until May). In planning next year’s out- 
pui, Levitt said he was “gambling” that housing 


will be off only 10%. 


Can the housing industry push its output up if 
the government eases controls? Levitt told 
Martin: “You say if we get into trouble the 
Federal Reserve will execute an about face. It 
won't do us any good. I am quite positive you 
will take off the brakes... in April or May... 
hut I cannot gamble on it. It will (then) be 
too late for the mass of builders. It will take 
them another six to eight months to gear up.” 

Coogan: “Seventy per cent or more of our 
housing construction can be directly controlled 
by the government, but controls are very slow 
taking effect. We have built so many houses the 
buyers just aren’t there. 
the 2% down, 25-year-term control, when the 
Home Loan Bank modifies its stand, people will 
think that’s all that is necessary for volume to 


When you withdraw 


go up. That’s a delusion. It isn’t going up.” 


What has happened to mortgage warehous- 
ing? The Fed’s Martin revealed results of a 
new survey which showed that despite cries of 
“no money,” commercial banks since August 
have been advancing short-term funds for mort- 
gages faster than old commitments have been 
reduced. On Nov. 16, said Martin, such ware- 
housing credit had reached $1,618 million, or 
$207 million more than in August. Martin apol- 
ogized for the “misconstructions” banks put on 
the celebrated warning against warehousing 
abuses issued so furtively by the New York Fed- 
eral Reserve Bank. 

Coogan noted that “it doesn’t take many in- 
quiries (such as the Fed’s caution on warehous- 
ing) before bankers decide not to make that 
kind of loan instead of defending their actions.” 
Admitted Martin: “You raised a good point— 
the psychological factor. It’s very difficult to 
deal with.” 


Will there be just as much mortgage money 
in 1956 as there was last year? As Vice Pres- 
ident Manning Brown of New York Life Insur- 
ance Co. pointed out: “Right now my company 
is planning to put exactly the same amount of 
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money into mortgages in 1956 as in 1955. It 
may be slightly more; it won’t be any less. Gen- 
erally, that is true of the whole industry.” 
But will discounts get so high the VA-FHA 
market locks? Warned Mortgage Banker Wil- 
liam A. Clarke: “If the interest rate remains 
pegged at 414% so the mortgage market is faced 
with continually increasing discounts, they may 
rapidly get to the point where there can be no 
profit to the builder.” He forecast the prime 
loan rate will go to 334%. When that happens, 
“the 9714 Levitt is paying may readily go to 95. 
At 95, Levitt is in a position to wonder if he 
should build at all.” 

Added Vice President Robert Morgan of Bos- 
ton’s 5¢ Savings Bank: “If discounts rise more, 
the same discredit ’will fall on discounting as on 
warehousing. There. ought to be somebody in 
government big enough to change the interest 
rate to keep discounts in bounds.” Said McAl- 
lister: “If conditions remain as they are, there 
is only one thing to do—for Congress to raise 
the interest rate [on FHAs and VAs]. 
ent, | wouldn’t advocate that.” 


At pres- 


Is the lack of adequate statistics on housing 
markets leading the industry into quicksands? 
Prof. Ernest Fisher of Columbia University built 
a powerful case for more housing statistics by 
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PROF. FISHER 
Does the used-house tail wag the market? 


the device of asking every government witness 
the same question: did he have any information 
on the relation between the price of houses and 
mortgage terms? Nobody had a shred of data, 
although FHA Commissioner Norman Mason 
testified the price of old houses is falling while 
the price of new homes continues to climb. 
Fisher warned Mason’s report may foreshadow 
vast changes for home selling. 

During the last 15 years of sellers’ market in 
housing, said Fisher, “what determined the price 
of existing housing—and I suspect new housing 
to a much greater extent than we realized, was 
not the cost but the ability of the borrower to 
pay down and so much per month. In such a 
market, there is a tendency for liberalization of 









mortgage terms to be capitalized in the price of 
existing housing as well as new construction. 
But if we move into a buyers’ market 
may—there will be a tendency for the price of 
existing construction to control the market and 
it will be much more difficult to sell new: con- 
struction at prices that will cover the cost.” 
Fisher called for:.1) a better rent index, 2) 
sales data by size of houses, 3) by location, 4) 


as we 


by price range and 5) more data on utilization 


of the existing stock of homes. 


Can the nation afford the luxury of two bu- 
reaus—VA and FHA—to do one job? Builder 
Bill Levitt bravely attacked housing’s political 
sacred cow: an independent VA home loan pro- 
gram. Having both FHA and VA _ processing 
loan papers and inspecting houses, he charged, 
is wasting $500 to $750 million a year which the 
public pays. He continued: “It [VA] was all 
right as war hysteria. But the fellow who isn’t 
a veteran is now a second-class citizen. It’s 
it’s criminal. On a $10,000 house 
with only one agency to do business with we 
could save close to $300 per house. When we file 
an application on each house we pay FHA $45. 
If the house is sold FHA, FHA returns $25. If 
the house goes VA, we don’t get a refund. So 


wrong 


when the veteran buys a house from us, it costs 
$25 more—the same identical house—not one 
more shingle in it. 

“FHA will say: ‘You may use }4” 
and VA will say ‘No, you can’t use 44” plaster. 


plaster’ 


A builder not only goes crazy but it represents 
direct out-of-pocket cost trying to reconcile the 
difference. One of you must be wrong. Why do 
we have two very big bureaus doing exactly the 


same kind of work on the same property?” 


HHFApministrator Ax Coe: “Very easy. Con- 


gress will not change it.” 


VA’s Tom Sweeney: “It’s been before Congress 
perennially over the last eight or nine years. I 
think it has been studied well from all angles.” 
Levitt: “It hasn’t been given any thought at all. 
What happened is it had one of the most ardent 
lobbies in the world, the American Legion and 
VFW (I’m a member of both) opposing it. It’s 
wrong—all wrong. If you’re looking for places 
to reduce the cost of construction, this is No. 1.” 
Coocan: “I disagree.” 


Should government pump up housing because 
of the “social need’’—irrespective of the 
financial measures required? Said Keyserling: 
“Practically every great ecnomic difficulty we 
have got into, including the depression, resulted 
from trying to shape our real resources to our 
financial resources rather than making our finan- 
cial resources, which are man-made, shape to 
our natural and human resources. We are drift- 
ing (this way) in housing.” 

Retorted Economic’s Prof. Robert Turner of 
Indiana University (who served as White House 
economic consultant under Truman): “The 
real solution lies not in further extensions and 
manipulations (of credit and terms) but by 
getting the real cost of housing down. It’s mani- 
festly impossible to continue indefinitely to 
stimulate housing by doubling the mortgage debt 
every five years.” He questioned continuing to 
stimulate housing “when resources are fully 
utilized,” warned such a course “is likely to 
result only in the same house for more money. 
... If the demand for housing rests on such a 
narrow base than an increase in VA down pay- 
ments from zero to 2% devastates the housing 
market, something is fundamentally wrong.” 

NEWS continued on p. 43 
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THERE'S A NEW TREND 
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IN BATHROOMS 


SUTTON HOUSE 


415 East 52nd St., 
Architects, Owners, Builders... 


New York, N.Y. 
.Kokkins & Lyras 


Plumbing Contractor......... J. L. Murphy Inc. 


Plumbing Supplies 


The World’s 


Smoika Co., Inc, 














Finest Bathroom Fixtures installed 


in fabulous new Sutton House 


Designed by Kokkins & Lyras, New 
York architects, the beautiful Sutton 
House is a distinctive group of three 
apartment buildings which add new 
prestige and glamour to the residential 
area of Sutton Place South. It offers 
the latest and finest accommodations 
for gracious living. And in each of the 
sparkling bathrooms of Sutton House 
you'll find smart, new U/R fixtures. 


55 Years of Fine Fixture Making 
Yes, all over the country the trend is 
to Universal-Rundle—maker of the first 
colored bathroom fixtures. For two 


Universal QP 


generations U/R craftsmen have 
pioneered new designs . . . new fea- 
tures which make Universal-Rundle 
the world’s finest bathroom fixtures. 
Finest, because U/R white fixtures 
are the whitest by actual test. Finest, 
because the pieces in a U/R color 
suite are color-matched closer than the 
eye can see. Finest because their sur- 
faces are harder than steel for those 
extra years of service. Architects and 
builders are invited to write for the 
catalog showing the complete line. 
See the U/R listing in Sweet’s Archi- 
tectural and Light Construction Files. 





NEW-STYLED FIXTURES 


for norne, institutional, 


commercial and industrial use. 





Coquette Lavatory 


Castle Water Closet 
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NAHB EXPOSITION 


Booths 8 and 9, Lower Exhibition Hall 


CONRAD HILTON HOTEL 








383 River Road, New Castle, Pennsylvania 
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Plants in Camden, New Jersey; Milwaukee, Wisconsin; New Castle, Pa.; Redlands, California; Hondo, Texas 
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What to expect from Congress on housing 


Politics will make for sharp debate but little solid 


accomplishment. Look for efforts to tinker with mort- 


gage credit and push aged and middle-income housing 


[s a political hurricane blowing up ove: 
housing policy? 

Some of Washington’s sagest onlookers 
fear so. There are two big reasons: 
1. Housing is headed toward being a lively 
issue of the fall presidential campaign (see 
below). There are minor squalls already. 
2. Both Republicans and Democrats are 
committed to maintaining a high-level of 
starts. With so much controversy being aired 
over discounts on FHA and VA loans, the 
mortgage market seems to invite Congress 
to tinker with mortgage credit policies 
again. The prospects by topics: 


Mortgage money—Look for a continued 
ruckus over discounts, and perhaps a fairly 
determined effort by Democrats to curb them. 
Rep. Wright Patman (D, Tex.), a member 
of the House banking committee, says he 
will introduce a bill to limit the discount at 
which FHA and VA mortgages may be sold. 


Fanny May—Both the Senate and House 
banking committees have indicated they 
think the Federal Natl. Mortgage Assn. is 
doing a weak-kneed job bolstering home 
loans. Sen. John Sparkman (D, Ala.), and 
Rep. Albert Rains—both ir uential in hous- 
ing matters—agree with NAHB that Fanny 
May’s 3% stock purchase requirement for 
its secondary market operations should be 
cut. There is also strong backing for NAHB’s 
view that the agency should buy mortgages 
at a price which leads rather than follows 
the market as the law now requires. 
Sparkman favors adding middle-income 
housing to the specially-favored programs 
(military and cooperative housing) now 
eligible for Fanny May advance commit- 
ments and direct support. But he opposes 
using the government lending agency to un- 
derpin the whole mortgage market. NAHB 
will push for a better central mortgage bank, 
either through an expanded Fanny May or a 
revamped Home Loan Bank System. 


Public housing—Should live up to its rep- 
utation as the most contentious housing issue 
before Congress. The White House, as of 
mid-December, was expected to ask for 105,- 
000 units for the next three fiscal years. As 
last year, this will satisfy neither the public 
housers who want much more nor the pri- 
vate industry which wants none at all. 

HHFA under Al Cole will probably not 
even make an effort to persuade Congress 
to restore the two links between public hous- 
ing and sizm clearance which were killed 
last year. Vhese are: 1) the requirement 
that a city have an overall workable program 
for fighting blight before it can qualify for 
public housing, and 2) can build public 
housing only for slum displacees. 


Housing for the aged—The subject is 
bound to get attention because it is such a 


vote-catcher. HHFA and FHA have been 
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working up a plan to let private industry 
tackle the problem before public housers do 
(Dec., News). Crux of the plan is to let 
children co-sign mortgages for their parents 
—on the theory this would make them ac- 
ceptable loan risks. Another scheme: non- 
profit organizations sponsored by church, 
labor or faternal groups. 


FHA Title | repair loans—This will be 
the most important FHA section which ex- 
pires this year. The Sept. 30 cut-off date will 
probably be extended another year after 
skirmishing over the interest rates borrowers 
pay. Title I carries a 5% discount, which 
means a true interest of 9.7%. That is low as 
consumer credit goes (Title I repair loans go 
through commercial banks, not mortgage 
channels). Most lenders charge 11% or 
more for financing autos, appliances and un- 
insured home repairs. But many a Congress- 
man even 9.7% is too much. 


Home Loan Bank Board—A few amend- 
ments will probably be trotted out for a try, 
although savings and loan men will be cau- 
tious about attracting too much attention lest 
the newly independent HLBB be plopped 
back into HHFA. One plan would let fed- 
erally chartered S&Ls use up to 5% of their 
assets to buy land for development. The 
idea is to make it easier for small builders 
to find sites. Another proposal would bar 
holding companies from creating S&L chains. 
This became an issue last summer when a 
Lehman Bros. holding company bought a 
controlling interest in the Great Western 


Democrats set out to 


S&L of Los Angeles. HLBB took a deep 


interest, but found no power to intercede. 


VA housing—The big question is whether 
Congress will extend VA home loans for 
World War II veterans. As the law stands, 
they cannot get VA home loans after July 
27, 1957. VA has taken a neutral stand on 
extension, but urged Congress to make up 
its mind this year to avoid a last minute 
rush that could play hob with the whole 
housing market. There are 12 million World 
War II veterans who have not used their 
home loan privileges. VA thinks 2 million 
of them would if the program is extended. 
Chairman Olin Teague (D, Tex.) of the 
House veterans affairs committee will op- 
pose an extension. Says he: “The program 
is being run for the benefit of leaders, not to 
help veterans.” 


Rental housing—Thie lack of it will prob- 
ably be loudly debated, with little result. 
Congress will scold FHA for leaning too far 
over backwards as a result of 608 windfall 
scandals. Says one Democratic policy 
maker: “Builders could learn to live with 
cost certification if FHA would get off its 
high horse and take a more liberal view” 
of reasonable profits and other regulations. 


Urban renewal — Congress will scold 
HHFA and FHA for floundering, but if 
scolding does not work—it hasn’t so far— 
look for some liberalizing of the law. Under 
consideration for FHA Sec. 220 and 221: 
amendments spelling out the builders’ profit 
and contributions, creating a special force 
of FHA underwriters for 220 and 221. 


See “Middle-income housing: the new 
battleground,” p. 80, for an analysis of 
what promises to be touted as the liveliest 
new issue in housing this year. 


make housing policy 


a big political issue in presidential race 


Housing is getting into 1956 politics early. 
Two Democratic Party leaders have laid 
down housing planks for this fall’s campaign. 

Senate Majority Leader Lyndon B. Johnson 
(D, Tex.) included housing as part of a 
13-point “program with a heart” he intends 
to push in Congress this session. Johnson’s 
proposal—as brief as it is obscure—is no- 
table chiefly for the presumed political sex 
appeal of its implications. He urged: “A 
housing program designed for America’s 
families who are yearning to build or rent 
dwellings they can afford.” 

Presidential Hopeful Adlai Stevenson was 
much more specific. “We must deal with the 
causes rather than the symptoms of the 
cities’ continued ills,” he told the American 
Municipal Association at Miami. 

Thereupon, in a talk mixing penetrating 
comment with pure bunk, he proposed rem- 
edies that would deal largely with the symp- 
toms of slums and blight. He called for: 

1. More public housing—a program ‘‘meas- 
ured not by the limitations of false economy 


but only by the needs of our lowest income 
families.” Stevenson asserted that federal 
public housing had been “significantly cut 
back” in the last three years. (This is true, 
but it was done by Congress, not the admin- 
istration—Eb. ) 


2. “A system of practical governmental in- 
centives that will bring decent private hous- 
ing within the reach of the middle-income 
group.” Stevenson asserted that it is “increas- 
ingly clear” that only a small percentage of 
the 32% of US urban families who earn 
$3,000 to $5,000 a year are “able to finance 
adequate private housing for themselves.” 
FHA, he asserted, is “not sufficient stimulus” 
to get this housing job done. 


3. “An all-out local-state-federal attack on 
- . « Slum clearance and urban renewal.” 
Said Stevenson: “Our total government op- 
eration in this field is subject to indictment 
for confusion at the top, for apathy in the 
middle and lethargy at the bottom. Vital 

NEWS continued on p. 45 


43 











PUN i style-rite 












Styled-right for quick sales 
1 y g q 








é Li Ba The Fiesta has what it takes to sell houses today . . . VALUE! More 

design flair, more square foot area, more livability, more convenience 
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The plan, 44’8” x 26’ (1162 Sq. rt. plus full i 
storage wall carport) offers features usually & 
found in homes selling for much more: Open i 
4 


beam ceilings, spacious living room, modern 
step-saving kitchen, advanced awning-type 
windows, full insulation and sturdy post and 
beam construction. Other contemporary plans 
available with 11/2 baths, basement or garage 
or ali or any of the three in combination. It 





will pay to learn more about the Style-rite SEE STYLE-RITE at the NAHB Convention 
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segments of the federal urban redevelopment 
program — notably public housing — have 
now been turned over to administrators who 
it heart oppose what they are called on to 
idminister. Behind them there is the luke- 
warm attitude of our highest policy-makers. 
There is, moreover, a vast confusion of ad- 
ministration that frequently hamstrings pri- 
vate investors and builders. Here, certainly, 
much needs to be done to set our house in 
order.” Stevenson said state governments 
are playing “too passive a role” in urban re- 
newal. Unless states can be persuaded to 
pass laws to let cities attack blight harder, 
he said the war on blight will take “genera- 
tions, not years.” 

4. “A two-level attack on traffic congestion 
to improve our mass transit systems and 
permit traffic to move freely around and 
through our cities.” Stevenson: “Suddenly 
we realize that what is good for General 
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Motors is creating more problems than it 
solves in obsolescent city streets .. .” 

5. ‘Maximum use by local governments of the 
tools now in their hands—pl ing, zoning, 
building codes, conservation measures . . .” 
Stevenson: “I have detected reluctance on 
the part of officials to work with the private 
citizens who are seeking to improve their 
neighborhoods. This is one area in which 
people are thinking ahead of the times. . .” 
6. “A closer working relationship between 
government and private enterprise, based on 
recognition that the consumer’s interest, 
which is general interest, has to come first.”’ 
Plumping for metropolitan governments 
along the lines of Toronto, Canada’s (Dec. 
°53, News), Stevenson said: “We must, in 
many cases, recognize the need for even a 
new level of metropolitan government which 
our old federal-state-city relationship was 
never designed to encompass.” 





New York bans kerosene heaters, sets stiff 
occupancy standards in new anti-slum code 


After nearly 100 crowded public hearings 
and a year’s hard work, the biggest city in 
the nation passed the most drastic set of 
anti-slum laws in its history. 

Their importance to building lies chiefly 
in the influence they can be expected to 
exert over many another city and town 
across the nation. 

As the preface to the new Multiple 
Dwelling Code says, the code is easily “the 
most far-reaching program of housing re- 
form legislation ever proposed in New 
York.” It should go a long way toward tak- 
ing the profit out of slums. The Real Es- 
tate Board of New York objected to the 
new laws (which affect both landlords and 
tenants), but asserted that it was “as de- 
sirous as anyone to improve conditions of 
safety and health in old law tenements. . . .” 

The most celebrated blot on New York’s 
crowded acres of concrete is a coagulation 
of 53,348 so-called old-law tenements (built 
before 1901, when city housing standards 
were raised) inhabited by nearly one-fifth 
(1.5 million persons) of the population. 
Rents are cheap in many of them—from $5 
to $10 per room per month—but one of the 
city’s biggest property owners remembers 
being frightened at a public meeting a few 
years ago when he heard a Puerto Rican 
priest get up and say that it was not a 
question of his parishioners not being able 
to afford medium rents or low rents—they 
could not afford any rent at all. The prob- 
lem is compounded by speculative land- 
lords turning excessive profits on the old- 
law tenements (only 30,000 old-laws have 
been destroyed since the turn of the cen- 
tury) and thereby promoting blight. 


City takes control. New York has never 
had a code of its own to enforce violations 
in its multiple dwellings. Since 1929 it has 
been doing the best it can carrying out the 
provisions of the State Multiple Dwelling 
Law. The series of tough new laws now 
ready for enforcement by the city are cer- 
tainly not the only ones in the nation. 
Milwaukee and Baltimore, for exaraple, are 
notable examples of cities that have 
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matched or outdone New York’s new laws. 

In general, the new provisions do this: 
set up a city multiple dwelling code, with 
many provisions stricter than the state 
code; reorganize the department of housing 
and buildings (hereafter to be known as 
the Dept. of Buildings); require central 
heating and hot water plants and outlaw 
kerosene heaters. 


Specifically, they do this: 
>» Change occupancy standards from a cubic 
footage to square footage basis. The state 
formula called for a minimum 400 cu. ft. 
space for each adult; 200 cu. ft. for a child 
under 12 years. The new law allows occu- 
pancy of the first 150 sq. ft. of area by 
one adult and a child under four years. The 
same quota of persons is allowed in each 
additional 80 sq. ft. Further restrictions 
prohibit more than two adults from occu- 
pying any room for sleeping purposes. 
> Make it a criminal offense for both build- 
ing owners and tenants to overcrowd the 
premises in violation of the occupancy 
standards, Penalty: a fine of not more than 
$500 or 30 days in jail, or both, for the first 
offense; a fine of not more than $1,000 and 
a jail term not to exceed one year, or both, 
for the second offense in connection with 
the same premises. 
> Require that owners of tenements (mul- 
tiple dwellings accommodating three or 
more families and built before 1929) or 
converted dwellings to supply heat and hot 
water from a central source. It covers old- 
law tenements, too, if they have 10 or more 
units. Prescribed dates for completion are 
November of 1958 or 1959, depending on 
the type of building. 
> Continue previously existing prohibitions 
barring conversion of apartments to single- 
room occupancy. 
» Make kerosene or other fuel oil room 
heaters unlawful in multiple dwellings. (In 
the past year, 16 persons died in kerosene 
heater fires in New York.) 
> Amend the city charter to centralize the 
power of the newly-named Dept. of Build- 
ings in its commissioner, putting the bor- 


ough commissioners under his jurisdiction 
for the first time. 


Confusion to come? The Real Estate 
Board’s objections were based on the prem- 
ise that the code would bring on “confu- 
sion of the worst sort, with a plague of 
disagreements. ” The realtors com- 
plained about the provision holding an 
owner criminally responsible for a tenant’s 
violation of the law; objected to a rule re- 
quiring an owner to designate some one in 
the city who would be responsible for the 
curing and prevention of violations and 
warned that the central-heating proviso 
“will not produce the bank loans that will 
finance the installation of central heating.” 

Mayor Robert Wagner had not yet 
signed one part of the six measures: a bill 
that would exempt from taxes for 12 years 
the value of improvements to substandard 
buildings approved by the City Planning 
Commission for such rehabilitation and fur- 
ther enable the owner, through tax abate- 
ment, to amortize 75% of the cost of such 
improvements over a nine-year period. Real- 
tors oppose the abatement on the ground it 
makes one group of owners (and tenants) 
pay for the benefits of another group. 


Lumbermen urged to cut 
product to fit housing 


Lumber manufacturers can get a bigger 
share of the housing market if they think 
of it as a major consumer of end-products. 
PHMI President P. S. Knox, who has urged 
standardization of building components for 
years (in line with House & Home’s Round 
Table recommendations—April °54 issue et 
seq.) gave this message to directors of the 
Natl. Lumber Mfgrs. Assn. in Washington. 

Lumber’s biggest weakness in competi- 
tion with other materials, said Knox, is the 
industry’s “unswerving allegiance to the 
old American lumberyard standards, with 
their multiplicity of sizes, lengths, grades 
and species.” Progress in standardization of 
dimensions has been too slow. Lumber man- 
ufacturers ought to get together more often 
with home builders to find ways to cut 
waste and overhead costs. “We could really 
put you fellows back into the pre-cut 
dimension business and find good ways to- 
gether to use up advantageously your culls 
and shorts,” said Knox. 


More research. The 150 NLMA direc- 
tors voted to expand the association’s tech- 
nical assistance program. Action to come: 
preparation of a how-to-do-it manual on 
framing and construction for carpenters 
and building foremen; publication of more 
data on the cost of wood construction 
against other types; a continued effort to 
keep up to date on research by the forest 
products industries. 

Lawrence D. Kellogg of Alexandria, La. 
was elected president of NLMA, succeeding 
Judd Greenman, who was named chairman 
of the board. Walter M. Leuthold was 
elected first vice president. Four officers of 
other associations were elected regional vice 
presidents: A. L. Helmer (Western Pine 
Assn.), N. B. Giustina (West Coast Lumber- 
men’s Assn.), Arthur Temple Jr. (Southern 
Pine Assn.) and Henry W. Jones (Southern 
Hardwood Producers, Inc.). 
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How Home Builders Are Cutting Costs with 
Sherman Diggers — Loaders —Fork Lifts! 


For Fast, Efficient Digging, Loading, and Material Handling, More Builders 
Are Finding That Sherman Products Do The Job Better and Cheaper 


‘Sherman Power Digger Digs Footings for 10 Houses a Day’’ 
James P. McDonough of the Kevin Co., Baltimore, Maryland 
building contractors, is completely sold on the economy of the 
Sherman Power Digger. To keep construction costs to a mini- 
mum, the Kevin Company uses the Sherman Digger on a Ford 
Tractor with a Front End Loader for excavating all footings, 
sewer lines, water trenches and for grading and backfilling. The 
Sherman digs as deep as ten feet below grade in any soil, is 
compact, easily maneuverable and economical to operate. 





Sherman Loader Is ‘‘Jack-of-all-Trades”’ for North Carolina Contractor 
Sub-grading for concrete floors, backfilling, loading gravel and dirt and a 
variety of other operations serve to keep Guy Frye & Son’s Sherman 
Front End Loader extremely busy these days. ‘‘We find more and more 
things to do with it every day” says Mr. Frye, “‘and have found its oper- 
ation completely satisfactory.”” Sherman Front End Loaders come in two 
models. Units with up to 2500 pounds lift and 4500 pounds breakaway 
capacity are available. The Sherman is the only loader designed exclu- 
sively for the rugged Fordson Major with its economical diesel power. 





Delivers Materials Where Wanted 


Speed in delivering building supplies and placing them exactly where wanted 
without excessive handling . . . that’s what the R. C. Pettapiece Cartage 
Co. of Leamington, Ontario does every day with their Sherman Fork Lift. 
The Sherman moves easily over unpaved yards in any weather. At the 
delivery site, it unloads and delivers the material right to the point of use, 
no matter what the terrain. Result: Lower material handling costs at the 
building site, less wasted time by skilled labor. Builders throughout the 
country are cutting job-site handling costs with Sherman Fork Lifts. 

The Sherman Fork Lift hoists 4,000 pounds 10 feet high and has trac- 
tion on any ground in any kind of weather. 





All Sherman Products are sold and serviced locally 
by your Ford Tractor Dealer. See him today for 
a demonstration or write for free Bulletin No. 2534. 
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Is the government squandering taxpayer 
money with king-sized land write-down grants 
for big city redevelopment? 


Two Los Angeles real estate men, Fred 
B. Marlow and former NAREB President 
Charles B. Shattuck, raised that question— 
and answered it with a loud “yes”—before 
a House subcommittee investigating housing. 
The committee, headed by Rep. Albert Rains 
(D, Ala.) was in Los Angeles winding up a 
four-city probe which Rains hopes will help 
Congress revamp housing laws this year. 
The other cities: New York, Philadelphia 
(Nov., News) and Chicago. 

“Cities,” testified Shattuck and Marlow, 
“should eliminate their own slums with a 
minimum of federal money.” 


Ploughing under. They cited the Lake 
Meadows redevelopment project in Chicago 
(Nov., News) as an example of “costly 
ploughing under of large city areas” which 
“will not bring the greatest possible elimini- 
ation of the worst slums and will not provide 
a pattern that can be applied on a wide 
scale.” Marlow said the acquisition cost of 
Lake Meadows was nearly $16 million and 
its reuse value a little more than $2 million, 
representing a loss to the public of nearly 
$14 million—about $9 million of it borne 
by the federal government. (The project 
wiped out a pocket of the near South Side’s 
worst Negro slums, but many an expert con- 
tends the slum dwellers only moved and 


SIDELIGHTS. 


Housing characteristics 


How do your houses stack up against the 
national trends? 

The typical 1955 house, the Bureau of 
Labor Statistics has just disclosed,* is 
larger, higher-priced, has more bedrooms 
than its 1954 predecessor. Comparisons: 


ITEM 1955 1954 
Median sales price . $13,700 $12,300 
Average floor area 1,170 sq. ft. 1,140 sq. ft. 
Less than 3 bedrooms . 23.2% 34.5% 

3 or more bedrooms . 74% 63.4% 
No basement .. . 55. 6% 57.6% 


Exterior wall construction 


Masonry ... . 20.2% 13.6% 
Brick facing . . 12.2% 7.5% 
Concrete block . 4% 3.1% 

Frame .. gh. 5t ! Fae 81.7% 
Wood facing . . 28.9% 31.4% 
Brick facing . . 18.3% 19.5% 
Asbestos shingle . 7.6% 13.8% 
Brick & wood facing 8.5% 4.6% 

Selling price 

Less than $7,000 . 7.1% 10.6% 

$7,000-$9,999 . . 10.7% 14.8% 

$10,000-$11,999 . . 15.9% 20.7% 

$12,000-$14,999 . 29.1% 24% 

$15,000-$19,999 . . 23.2% 16.5% 

$20,000 & over . . 10.2% 9.7% 

Unknown ... . 3.8% 4.4% 


Regional differences, as usual, were 
marked. In the west, 52% of 1955 homes 
had fireplaces, compared to only 19% in 


* “Characteristics of New Housing, First Quarter 1955,’ 
Bureau of Labor Statistics, Washington 25, D. C. 
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Realtors question huge land write-down grants for slum projects 


spread blight into adjacent neighborhoods.) 

Shattuck noted that Chicago has 25 sq. 
mi. more of such areas. “On that basis, Chi- 
cago alone will need $1.5 billion in federal 
grants—three times as much money as Con- 
gress made available for all the cities in the 
US in five years.” 


Tax aids urged. Both the realtors in Los 
Angeles and James C. Downs Jr., housing 
and redevelopment coordinator in Chicago, 
urged more tax incentives for rehabilitation 
and renewal. Downs suggested exempting in- 
dividuals who are stockholders of building 
corporations from federal corporate income 
tax. He said this would let small investors 
combine to buy and repair apartments with 
the same tax liability as if the building were 
owned by one individual not acting as a 
corporation. He forecast that such a move 
would produce millions of new dollars for 
rehabilitation of old buildings in slum- 
threatened neighborhoods. 

The realtors urged 1) five-year income 
tax write off for substantial repairs or new 
building in renewal areas, 2) income tax 
write off as a loss for the value of obsolete 
structures demolished by owners, 3) income 
tax write-off for home repairs by owner-oc- 
cupants! 


VA hit on discounts. High spots in other 
testimony: 

> President Walter Keusder of the Home 
Builders Institute criticized VA for refusing 


the South, 22% in the North Central states 
and 26% in the Northeast. Frame construc- 
tion was weakest in the South (61%) 
where brick construction was_ strongest 
(36.9%). Basements were strongest in the 
Northeast (91.4%), weakest in the South 
(21.5%) and West (28.5%). 

Nationally, there was a shift in favor 
of aluminum window frames, with use of 
wood and steel declining somewhat. Panel 
interior doors lost ground to flush doors. 


Windfall for public housing? 


Builder Fred C. Trump, unable to put up a 
proposed apartment development near New 
York’s famed Coney Island after FHA 
blacklisted him on 608 windfall charges, 
agreed to sell his 29-acre site for public 
housing. The New York City Housing Au- 
thority plans to erect 1,500 units renting 
for $21 a room—so-called ‘‘middle-income’’ 
housing for which the city grants tax ex- 
emption on the $21.5 million of proposed im- 
provements. Trump reportedly paid $1,451,- 
000 for the acreage, will sell for $1,500,000. 


FHA loans for trailer parks 


FHA announced it will insure mortgages 
on trailer parks big enough to include at 
least 50 trailer sites. And at least 80% 
of the individual sites in each park must 


‘be 3,000 sq. ft. in area; the rest at least 


2,400 sq. ft. The space standards, said 
FHA, will enable the trailer owner to park 


to admit money costs more in California than 
in New York and so refusing to allow dis- 
counts over three points in valuations. VA 
policy, he complained, is “not consistent” 
with that of FNMA, which pays 1 point 
more for the same VA mortgage on the 
eastern seaboard than in Los Angeles. 
> Louis H. Boyar, builder of Lakewood Vil- 
lage, urged a 50% cut in “unnecessarily 
high” FHA processing fees—$3 per $1,000 
for a commitment and $5 per $1,000 for 
construction inspection. Boyar said his firm 
paid FHA’s Long Beach office in two years, 
under Sec. 213 alone, $400,000 in fees- 
more than it cost FHA to run the entire 
office “even though we were a small part of 
their total activity.” Said Boyar: “I doubt 
if FHA had three men working on our in- 
spections. Inspections are necessary and we 
welcome them, and the inspectors do a good 
job, but this tremendous cost is passed on 
to the home owners. They are not getting 
their money’s worth.” 
> Boyar also told of planning a $2.3 million 
project for minority groups. “We lost $42,000 
on this idea,” he testified, “discovering that 
Japanese and Negroes and Koreans and 
others didn’t want to live beside one an- 
other, and that none of them wanted to live 
with whites. So we abandoned the project.” 
The committee will go back on the road 
this year. Rains said he plans to hold hear- 
ings in 15 more cities, starting with Toledo 
this month and running through Easter. 


his car on the site and enjoy “conveniences 
home owners usually enjoy.” Limitations: 
$300,000 per mortage, $1,000 per trailer 
space and 60% of the estimated property 
value after improvements. Top maturity is 
10 years; top interest 442%. 


GM denies housing plans 


General Motors—whose stepped-up promo- 
tion and sales effort in appliances has the 
house building industry talking — has no 
plans to build houses. 

That’s what G.M. Chairman Alfred P. 
Sloan Jr. told Senate investigators last 
month during their inquiries into the giant 
corporation. Sen. Joseph O’Mahoney, mak- 
ing a last try about G.M. expansion, asked: 
‘“‘When are you going to build houses?’’ 
Laughed Sloan: ‘‘!I don’t think we’ll go that 
far. ... We're not interested in expanding 
just to expand.”’ 


Discounts—FHA style 


What the nation’s 75 FHA district offices 
think are the going discounts on Sec. 203 
mortgages has been revealed by FHA Boss 
Norman P. Mason. The Nov. 1 picture: 


US average ..... a Ss ee eer par 
y S| ee ie | | re 97.6 
pS | ee > ge ee 97.7 
po | eee 97.9 


The figures, FHA explained, are un- 
weighted averages of FHA field office opin- 
ions for typical 203s for immediate delivery. 
FHA said prices had dropped steadily from 
9914 in January, but were still above the 
97.1 bottom of the 1953 mortgage crisis. 

NEWS continued on p. 49 
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Tempt home buyers 


right 


Modnar is a real eye opener and sales closer for your 
homes! 

It’s new. It’s different. It’s what homeowners have 
wanted for years. Modnar is a plank-shaped floor tile 
(24”’ long and 4” wide) in a choice of four beautiful 
wood-tone colors—Oak, Driftwood, Maple and Walnut. 


Not only will your prospects be sold on Modnar, but 
so will you. This revolutionary design development is 
available at asphalt tile prices! 

You can use it from the basement on up throughout 
the house—over concrete slab or wood sub-floors. There 
is practically no waste, for less than full size planks add 
to the random effect. 

Modnar is exclusive with Tile-Tex, the pioneer manu- 
facturer of asphalt tile, and is formulated to meet the 


to the dotted line 


with eye-catching MODNAR floors 


= 


rigid requirements of Federal Specification SS-T-306b 
for Asphalt Tile. 

Ask your Tile-Tex Flooring Contractor to show you 
samples and quote you prices. 

Also see our catalog in these SWEET’S FILES: 
Architectural 13i/Ti and Light Construction 7c/Ti 
for our complete line of asphalt, greaseproof, and vinyl- 
asbestos floor tiles in color. 

THE TILE-TEX DIVISION, THE FLINTKOTE COMPANY 
1234 McKinley Avenue, Chicago Heights, Illinois 

In the 11 Western States: Pioneer Division, The 
Flintkote Company, P. O. Box 2218, Terminal Annex, 
Los Angeles, Calif. 

In Canada: The Flintkote Company of Canada, Ltd., 
30th Street, Long Branch, Toronto. 


*Reg. U.S. Pat. Off. Trademark of The Flintkote Company 


G Tl L E =T E X ... Floors of Lasting Beauty 


Manufacturers of Flexachrome*...Tile-Tex*... Tuff-Tex*... Vitachrome*... Holiday... Mura-Tex*...and Modnart, the first real change in asphalt tile. 
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MORTGAGE QUOTATIONS: 





Money pinch no worse, 
warehousing a bit easier 


The mortgage market changed only slightly from November to De- 
cember. “Not a bit worse,” commented one of House & Home’s 
correspondents (see table, below), adding that there was not enough 
distress paper being unloaded to materially affect the market. Others 
noted good activity and “more selling in the bottom range.” 

The local market for FHAs in Philadelphia reached par, but it 
was noticeable that big builders still had to pay discounts. A $15 
million deal went at 9714. Mortgage men agreed that insurance com- 
panies were ready to snap up good conventionals—and predicted that 
interest rates for these would certainly not soften in months to come. 
“It’s not so much a desire to balance their portfolios,’ said one. 
“What it means is they’re trying to get a better yield situation.” 

The flurry of complaints over the Federal Reserve’s stand on ware- 
housing was subsiding. One expert summed it up: “The banks in 
New York are talking the roughest game you ever heard, but when 
one of our local bankers puts the heat on, they come through.” 


(Sale by originating mortgagee, who retains servicing.) 
As reported to House & Home the week ending Dec. 9 


FHA 41/28 (Sec. 203) (b) 





Maximum 
old 
terms* Maximum new termst 25 year, 10% down 
City immediate Immediate Future Immediate Future 
Boston local a 101 101 a a 
Out-of-state 96!/2-98 97-98 97-98 98!/2» a 
Chicago** 97-98 99 99 99-par 99-par 
Denver a 99 98\/5 99 98'/, 
Detroit 97-98 98.99 98 98-99 98 
Houston 98-par 98-par 98-par 99-par 99.par 
Jacksonville 97-98 97-98 97 98.99 98.99 
Kansas City par par 98 par 98.99 
New York 99-par 99-par 99-par 99-par 99-par 
Philadelphia® par par par par par 
San Francisco 99-par 99-par —_ 98-par —_ 
Washington, D.C. 98-99 98-99 97'/5-98Y2 98-992 97'/2-98'/2 
* 30 year, 5% down on first $9,000 
+ 25 year, 7% down on first $9,000 
VA 41/8 
25 yr. 
30 year, no-down 25 year,2% down 5% down or more 
Imme- Imme- Imme- 
City diate Future diate Future diate Future 





Boston local par-101 par-101 par-101. par-101 par-101  par-101 


Out-of-state 94-95! a 96-97 96-97 96-9772» 96-97% 
Chicago 96-97 96-97 97-97!/2 96-97 99 98'/2 
Denver a a 98!/n 98 99'/n 98 
Detroit 95!/2-96 95 96'1/2-97'/2 96 97-98 97 
Houston 96.7 96 96-7 97 98.99 97! 
Jacksonvillet 96-7'/2 96 -96!/2 97-98 97 98-99 98-98!/2 
Kansas City 97 97 97 97 97-98 97-98 
New York 99-par _ 99-par 99-par 99-par 99-par 
Philadelphia 98°-98'/ 98°-98/ 99 99 99/4-par 99-par 
San Francisco 96-98 95-97 _ 95-97 98-99 98.99 
Washington, DC96!/2 96 97-8 96142-97'/ 98 97-97'/2 
& Immediate covers loans for delivery up to 3 months; future covers loans for delivery 


3 to 12 months. 


& Quotations refer to prices in metropolitan areas; discounts may run slightly higher in 
surrounding small towns or rural zones. 


& Quotations refer to houses of typical average local quality with respect to design, location 
and construction. 

** Prices to builders average 144-2 pts. lower to cover origination fee and construction 

payout charges. a—no activity. b—very limited market at this price. c—covers typical pack- 

age deal, with builder permitting only 10-33% of a block of mortgages as no-downs. d— 


price to builder adds % point; plus 1 point by veteran. e—5% down, 30 years at 9744-98. 
25 yr. loans. 


SOURCES: Boston, Robert M. Morgan, vice Davin & Co.; Kansas City, Byron T. Shutz, 
pres., Boston Five Cents Savings Bank; Chi- Sr., pres., Herbert V. Jones & Co.; New 
ago, Maurice A. Pollack, vice pres. & secy., York, John Halperin, pres., J. Halperin Co.; 
Draper & Kramer, Inc.; Denver, C. A. Philadelphia, Laurence J. Stabler, vice pres., 
Bacon, vice pres., Mortgage Investments Co.; W. A. Clarke Mortgage Co.; San Francisco, 
Detroit, Stanley M. Earp, pres., Citizens William A. Mareus, senior vice pres., Ameri- 
Mortgage Corp.; Houston, John F. Austin can Trust Co.; Washington, D. C., George 
J pres.. T. J. Bettes Co.; Jacksonville, W. DeFranceaux,  pres., Frederick W. 
John D. Yates, vice pres., Stockton, Whatley, Berens, Inc. 
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BUILDING MATERIALS PRICES 
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The 18-months-long rise in building materials prices broke in 
November with a drop of 0.5 points. The greatest plunge was in 
prepared asphalt roofing, down nearly 14 points, BLS reported. 
Producers called it a seasonal change. It might also mean that 
manufacturers were unloading an oversupply. Other prices were 
stable except for plumbing equipment, which rose 3.6 points. 


NONFARM HOUSING STARTS 





Housing starts fell to 90,000 in November (89,200 private, 800 
public). It was a drop of 17,000 from October. This left the pace 
at 1,203,000 on a seasonally adjusted annual basis. 


FHA AND VA APPLICATIONS 


a Dwelling Units 
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FHA applications in November sank to only 16,921 units—nearly 
3,000 under the October figure. VA requests, which had been 
close to 70,000 during last year’s big boom, were down to 30,397. 


NEWS continued on p. 52 
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FROM FRIGIDAIRE! 


Here from Frigidaire are the most-talked-about 
appliances on the American scene today — the 
new Lift to Living refrigerators, ranges and 
laundry products that in the past few weeks 
have drawn the greatest store traffic in Frigidaire 
history. 


Completely new in design, in color, in features 
never before offered—these products reflect the 
dynamic new thinking of Frigidaire and General 
Motors’ great Technical Center. 


In color, in special design, you will find the 
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the Frigidaire Booth 
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new Frigidaire appliances an inspiration to 
work with and already “sold” to your clients 
and customers. 


And remember, in addition to these appliances, 
Frigidaire also has a complete line of Residential 
Air-Conditioning equipment, including air- 
cooled and water-cooled units for add-on, com- 
bination, separate or remote-type installations. 


Send today for literature and specifications to 
Frigidaire Division, General Motors Corp., 
Dept. HH1, Dayton 1, Ohio. 
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MAKE YOUR NEW HOMES FIRST WITH 


FRIGIDAIRE 








A. Frigidaire Cold-Pantry Food Freezer-Refrigerators — Completely 
new in colorful beauty, with new Ice-Ejector that delivers cubes — by the 
trayful—into a storage basket. Choice of colorful Decorator Panels to match 
any kitchen color-scheme. Shelves that roll out all the way. Frozen food 
compartments that hold up to 168 pounds, with Roll-to-You Shelves. Picture 
Window Hydrators that hold a week’s supply of fruits and vegetables. A 
complete ’56 line in prices and colors. 


+ sits Sela aie oi tea SRS mabe ap 


B. Frigidaire Imperial Electric Ranges—The ranges with the “Thinking 
Top” that tends to all timing and watching. Exclusive! New Miracle Filter 
that makes oven smoke and fumes vanish into thin air. The Heat-Minder 
Unit that prevents foods from burning —keeps pots from boiling over. Ovens 
with “French doors” that open with a single pull and that roll the roast out 
into easy-tending position. The Speed-Heat Unit that cooks faster than ever. 
AND-—at last—a real, honest-to-goodness, automatic ROTISSERIE! 








C. Frigidaire Imperial Automatic Washers and Electric Dryers — 
The Laundry Pair that gives the piece-by-piece care of “hand laundering.” 
Live-Water action that gets clothes clean—in less time—and with less water. 
Wash and rinse water is automatically cleaned. Float-Over Rinse carries dirt 
and soil up and out—instead of down ard through the wash load. Clothes 
come out of the matching Filtra-matic Electric Dryer fluffy, fresh and clean- 
smelling—all without work, watching or worry! 


D. Frigidaire Imperial Wall Oven—The Frigidaire Imperial Wall Oven 
meets a vastly growing trend in home building. In stunning, easy-to-care-for 
stainless steel, it gives all the same fine baking, roasting and broiling results 
of Frigidaire’s finest ranges—because it’s the same oven. Automatic rotisserie 
optional at extra cost. 


E. Frigidaire Fold-Back Surface Units—Here are really practical space 
savers! Frigidaire Fold-Back Surface Units fold up and back when not in use. 
Cooking space and counter space are one and the same! One 6-inch and one 
8-inch unit in each section. New, easy-to-see Heat Controls. 


F. Frigidaire Automatic Dishwasher—Push the button—and the dishes 
are done! The Frigidaire Automatic Dishwasher has a huge capacity—dinner 
dishes for eight, plus cooking utensils. Exclusive Turbo-Spray Action gets 
dishes sparkling clean. Three models: Freestanding, Under-Counter, and 
48-inch Sink-and-Dishwasher. 





THE FRIGIDAIRE HOLIDAY KITCHEN 








Here dreams become a fact for architects, 
builders, and Mrs. America! The Frigidaire 
Holiday Kitchen is a complete, integrated 
kitchen, styled as a unit in modular dimen- 
sions. Fits any area, almost any shape—permits 
a host of arrangements — with floor-to-ceiling 
completeness. It backs to an unfinished stud 
wall — or makes its own partitions. The many 
constructive economies and advantages — the 
new buyer appeals—of the Frigidaire Holiday 
Kitchen are well worth your inspection at the 
convention. This new kitchen will be available 
late in 1956. Be sure to see it now. 
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ed EOP LE: Charles Mattoon named FHA operations boss; 


Charles Abrams toe head race relations drive in NY 


FHA took another whack at improving the 
morale and “grassroots effectiveness” of the 
agency by ap ?ointing a new assistant commis- 
sioner for operations. 

Charles $. Mattoon, director of examination 
and audit, was moved into the post. Henry M. 
Day moved out. Day, 
former FHA boss _ in 
Utah, was brought to 
Washington 14 months 
ago specifically to work 
up a feeling among field 
office personnel that they 
had the backing and 
assistance they needed 
from headquarters, It was 
a tough job. As one ob- 
server commented: ‘“Mo- 
rale was so bad it would 
have taken a superman 
to do it.” Day is credited at least with reduc- 
ing the application backlog that plagued the 
office. 

Mattoon came to FHA not as a housing or 
mortgage expert, but as an analyst of manage- 
ment procedures and personnel control. After 
20 years as industrial relations director for the 
airplane Division of Curtiss-Wright Corp., he 
worked for private concerns and later helped 
the Civil Defense 





MATTOON 


organize a program for 
Administration. 

Other moves in the housing agencies: 
> Joseph H. Ehlers, for the past six years field 
representative for the American Society of Civil 
Engineers, was named assistant commissioner 
for technical services with the Urban Renewal 
Administration. He is an engineer and lawyer 
with experience with federal public works pro- 
grams and private engineering jobs—here and 
abroad. He is co-secretary of the joint com- 
mittee of ASCE and the American Institute of 
Architects. 
> Walter S$. Fried, general counsel for HHFA 
in the New England-New York district for the 
past year, was appointed regional administrator 
for the area. William D. Jones, who has been 
acting regional administrator, continues as re- 
gional director for the Community Facilities 
Administration. 
> Atty. James E. Kerwin, a sales executive with 
a large automobile agency in Memphis, was 
named director of the FHA office there. He suc- 
ceeds Sterling Roberts, who resigned last sum- 
mer because of ill health, 


Gov. Averell Harriman of New York made two 
appointments signalling a new campaign against 
racial discrimination in housing. 

Charles Abrams, globe-trotting (for the UN) 
housing expert, author of at least six books on 
housing and urban problems and state rent 
administrator for the past year, was named 
chairman of the State Commission Against Dis- 
crimination. His successor as rent boss is 
Robert C. Weaver, who has been deputy com- 
missioner under Joseph P. McMurray in the 
state division of housing for the past year. 
Weaver is the first Negro appointed to cabinet 
rank in the state of New York, 

Abrams takes a salary cut in his new post. 
The rent job pays $17,000 a year, plus $3,000 
in lieu of expenses. The chairmanship of SCAD 


pays $13,700 plus expenses but might be raised 
in the next legislature. Salary aside—and 
Abrams is not one to be unduly worried over this 
—the appointment looked like a case of getting 
a seasoned public servant to put new life in a 
public agency. A close 
associate, asked what 
he thought Charlie was 
going to do in the new 
job, replied: “I don’t 
know, but you can be 
sure the agency will 
never be the 
again.” One chance of a 
change: Gov. Harriman 
said he planned to ask 
the legislature to put the 
state law barring segre- 
gation in government- 
insured projects (effective last July 1) under 
jurisdiction of SCAD. An informal committee 
headed by Former Air Force Secretary Thomas 
Finletter has been in charge of administering 


same 


WEAVER 


the law urtil now. 

Weaver holds three degrees in economics from 
Harvard University and has been a visiting pro- 
fessor at New York University, Columbia 
Teachers College and a night school branch of 
Northwestern University in New York. Before 
that he spent 11 years in government service, as 
a consultant with the Public Works Administra- 
tion and as special assistant to Nathan Straus 
at the US Housing Authority (PHA’s predeces- 
sor). Weaver has written two books himself: 
“The Negro Ghetto” (1948) and, earlier, “Negro 
Labor.” He is a member of the executive com- 
ACTION and 


mittee of vice chairman of 


NAACP. 

Builder Gerald A. Hoytt, head of the 4,000- 
home Marinwood project near San Rafael, Calif. 
filed a $500,000 suit against a home building 
firm for “copying” one of his houses. Hoytt 
charged that Heraty & Gannon, contractors in 
the East Bay area and Sacramento, are building 
moderate-priced homes called “Country Squire 
Barns” in a project in Sacramento. Hoytt con- 
tends that he and Los Angeles architect James 
R. Friend worked up the design which is exclu- 
sive with him and that he told the contractors so. 
The suit also asks that Heraty & Gannon be en- 
joined from codying Hoytt’s “intellectual pro- 
ductions.” A Heraty & Gannon spokesman said 
their house is “substantially different.” 





James Felt, 52, real esiate broker and civic 
leader, was appointed $22,500-a-year chairman 
of New York’s city planning commission—the 
nation’s highest-paid planning job. He will suc- 
ceed Col. John J. Bennett, who is retiring. 

Felt said he was resigning as president and 
director of his Manhattan realty firm, but will 
retain the controlling stock (“the company has 
never had any dividends—all the earnings go 
into salaries”). Felt, described by Mayor Robert 
Wagner as an “old friend,” has been serving as 
an unpaid board member of the New York Hous- 
ing Authority. Among his other activities, he is 
president of the New York Urban League, vice 
president of the Federation of Jewish Philan- 
thropies. 











CORPORATE CHANGES: Ff. H. Peters, ad 
manager of Frigidaire for the past ten years, 
took over as president and principal stockholder 
of the Sphar Brick Co. in Maysville, Ky.; Glenn 
$. Cooper, former consultant on machine ac- 
counting to the Treasury Dept. and the Army 
Finance Dept., was named general manager of 
Place & Co., builders and developers in South 
Bend, Ind.; E. J. O’Leary, was elected executive 
vice president of The Ruberoid Co. 


United States Steel Homes, Inc., US Steel’s 
prefab subsidiary, retained Housing Securities, 
Inc. of New York (Thomas P. Coogan, presi- 
dent) as consultant on market analysis and 
merchandising. 


DIED: Martin Lb. Houseman, 66, Los An- 
geles real estate developer who participated 
in creation of the Westchester district, Nov. 17 
in Los Angeles; Harry H. Hall, 61, a past in- 
ternational president of the Society of Resi- 
dential Appraisers, Nov. 22 in Bloomington, 
Ill.; Edward Henry Delafield, 75, president of 
the real estate firm of Delafield & Wheeler. in 
Darien, Conn and former member of the New 
York Stock Exchange, Dec. 1 in Stamford, 
Conn.; Famed Architect Julius Gregory, 80, 
winner of 3everal architeciural awards (includ- 
ing AIA’s gold medal), whose long career in- 
cluded design of several nationally-accepted 
home designs for consumer shelter magazines, 
Dec. 4 in Ringoes, N.J. 
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House & Home 


presents this 


1956 Award of Merit 


in Residential Design and Construction 


in Recogution of an Outstanding Contribution to 


Housing Progress in 1956 


POFTOR AND 





H&H to give diplomas 
for 56 winning houses 


Certificates of award like this one will be 
presented to builders and architects of the 56 
houses picked by HOUSE & HOME last fall 
for their ‘‘contribution to housing progress”’ 
(Oct. issue). The builders and their architects 
will be feted at a H&H lunch during the NAHB 
convention in Chicago this month. Photographs 
of the winning houses, now on exhibit at 
NAHB’s National Housing Center, will also be 
exhibited at the convention. A 12” enlargement 
of the sunburst which appears on the diploma 
will be distributed to advertisers whose prod- 
ucts were featured in any of the houses for use 
in booth displays. 

The best house program proved such a suc- 
cess that it will be repeated in 1956 when 
HOUSE & HOME hopes even more builders 
will enter their houses for consideration. En- 
tries will close in July and the 57 best houses 
for ’57 will be published in October. 
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| \ WU ollbiu HOMES 


. present the most revolutionary homes of the decade ! 


--in Nathan Manilow’s “‘“Highland Park Highlands’ 





In Chicago . . nine beautifully furnished models, as shown above, 
will be on display to N.A.H.B. members throughout the week 
_ of their convention. Open from 9 AM to 11 PM daily, transportation 
| will be provided to and from the exhibit without charge. Inquire 
at the Scholz Homes Booth, third floor, Hilton Hotel. 
Don’t fail to see the highlight of the convention! 





ISCHOLZ HOMES, INC., 2001 N. WESTWOOD, TOLEDO 7, OHIO 
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Here at last! The fully fabricated house! 

Famed Scholz engineering now brings a five 
day building time to the low cost field . . at a 
cost calculated to undersell competition in any 
area . . and, with quality material, workman- 
ship and designs heretofore unknown in this 
price range. 

Here at last! A complete packaged house 
that cuts costs 30%! Featuring pre-assembled 
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construction with built-in plumbing, heat- 
ing and electrical components . . prefinished 
floors, walls and roof units ..and pre-applied 
bath tile! Complete . . even to the most ex- 
quisite decor selections . . including paint, 
carpeting and draperies! No costly site finish- 
carpentry operations! Unique design necessi- 
tates only one trip for each trade involved. 
Construction financing furnished . . 
plus assistance in land development 
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. Separate dining room and breakfast nook. 












, the most revolutionary homesp 


financing .. plus a low down payment 
—mortgage package for the buyer. 
All backed by the impact of local sales pro- 
motion . . in quality and scope beyond that of 
the individual builder! 

Here _at last! The achievement the home 
building industry has been predicting for 
years! You are invited to share in its success! 
Write . . wire . . or call for complete infor- 
mation! 


Three bedrooms . . one and a half baths. 
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Attached garage. $14,000 to $16,000 
price range . . including lot, landscaping, 
terraces and drive, financing. 








Available in beveled siding, brick 
natural redwood, or painted ver 
tical board effect as shown 
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—s illustrated: one of eight distinctive exterior variations. 
Three bedrooms . . one bath. Separate break- WAL 
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Seven rooms . . two and a half baths. 
Separate dining room and breakfast nook. 
Attached: garage. $16,000 to $17,000 
price range . . including lot, landscaping, 
terraces and drive, financing. 









“1 . od 
. * 
natural redwood, or painted ver 


Available in beveled siding, brick 
tical beard effect as shown 











oe: 


Ne 


































































Modern homes have telephones 
where family members 


sleep, work and play. 





Work center of the home 
is the kitchen, ideal place 
for a wall telephone. 


Sater WB dae Hts) KE PRB! 


Multiple telephone outlets and concealed telephone 





wiring are quality features in any home, large or small. 
Convenience-minded buyers are looking for them. Trend- 


minded architects are providing them. Both parties benefit. 


BELL TELEPHONE SYSTEM 





Your Bell telephone company will be glad to help you work out economical 
concealed wiring installations. Just call your nearest business office and ask for Architects 
and Builders Service. For details on home telephone wiring, see Sweet’s Light : 
Construction File, 8i/Be. For commercial installations, Sweet’s Architectural File, 32a/Be. j 
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Glamorous Suburban Built-in Ranges Like This are Your Strongest Silent Salesmen (Cabinets by Mengel) 


New 1956 suburban — Best Deal Yet for Builders! 
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CREE At the SUBURBAN Booth, 
@ NAHB Builders’ Show 
Win a Week’s vacation in Miami for two! 


Seven nights and eight days for 2 at this amazing Miami 
Beach resort—the fabulous Hotel Fontainebleau . . . round 
trip air passage .. . free rental car in Miami... $100 cash 
for entertainment . . . all FREE! 


Nothing to buy. Get a free ticket at the Suburban Space, 
782-783, Coliseum. Drop the stub into the container. The 
winning ticket will be drawn and announced after the show. 
You need not be present to win a free Miami Beach vacation 
from Chicago, New York, Dallas, St. Louis or any intermediate 
point, so see Suburban at 


SPACE 782-783 


Save on Installation! One-piece slide-in oven. Easy-to-use 
marking templets furnished with flush-mounted cook tops. 


Save Time, Labor! Same size cabinet opening for both 
gas and electric ovens. 


Complete Color Choice! Stainless steel plus seven smart 
decorator colors in lifetime porcelain enamel—including 


the exclusive Suburban Copper-Tan .. . 


with all the luxury 


of copper—none of the upkeep. Interchangeable color panels. 


Competitively Priced!. . . Yet Quality-Built— America’s finest. 


Cash in on Consumer Acceptance! More wife-saver features 


th 


an any other built-in—and pre-sold by more 


national advertising, too! 
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suburban 


America’s Finest Built-In Range 


Samuel Stamping & Enameling Co., Dept. HH-1, Chattanooga, Tenn. 

At no cost or obligation to me, please rush complete 

information checked below: 
Suburban Gas Built-Ins Suburban Electric Built-Ins 


Name 





Address 
City ___ State 























...more than “skin deep” in 


° natural beauty! Rich texture and 
eCrSa ] e grain, accented by a clear finish, 
let interior walls express te 


timeless beauty of the living tree, 























...equally at home in modern or 


traditional settings. Quality Southern 

e Pine is properly seasoned and 
skillfully manufactured to assure an 

enduring foundation for a wide 

variety of beautiful, lasting finishes. 


.-.lends charm and distinction to any 


. room with stained, or two-toned, 

eCrsa ] e paneling. The character and vitality 
which nature bestows on Southern Pine 

also give it greater strength and durability 


...make it the ideal building material 
for interior, exterior, or structural use. 


This versatility and quality is assured 
in properly seasoned, grade-marked SOUTHERN PINE. 


See your Retail Lumber Dealer, or write to 
SOUTHERN PINE ASSOCIATION 


New Orleans, Louisiana 
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REVIEWS: 
How Chicago fought on 
sites for public housing 


Po.itics, PLANNING AND THE Pustic INTEREST, 
by Martin Meyerson and Edward C. Banfield, 
353 pp, $5, published by The Free Press, Glen- 


coe Il. 


Few people in Chicago will soon forget 
the no-holds-barred struggle over public 
housing which lasted some 30 months in 
1949-1951. 

It began when the Chicago Housing Au- 
thority laid down on Mayor Martin H. 
Kennelly’s desk a proposal to build 40,000 
units of low-rent housing over a six-year 
period. President Truman’s signature on 
the new Housing Act of 1949 was hardly 
dry; new housing in Chicago was un- 
doubtedly needed; here was a_political- 
ideological plum to make the most of. 
Before the affair was over every variety 
of Tom had his thumb in the pie. 

During the ensuing 30 months the nation 
was treated to an involved and complicated 
battle over site-location, especially over the 
racial aspects of CHA’s program. It be- 
came a cause célebre among public hous- 
ers; their conventions resounded with ain’t- 
it-awful resolutions. It coalesced both pro- 
and anti-public housers into articulate pres- 
sure groups. 

Fortunately for posterity, Meyerson and 
Benfield had access to a vast array of 
sources: to Meyerson’s own experience as 
CHA planning director, to a mass of un- 
published interviews, to letters both per- 
sonal and official, and to the usual pub- 
lished papers. They follow the tuning, twist- 
ing struggle so closely that many a par- 
ticipant in that struggle will straighten up 
from this book exclaiming, “So, that’s what 
was going on!” 

This is a detailed and documented study 
of “decision-making processes,” a generally 
readable account of the often hidden mo- 
tives, pressures and personalities in the Chi- 
cago struggle. 

Do the Chicago lessons fit elsewhere? 
Say the authors: “The Chicago experiences 
should sensitize the reader to certain influ- 
ences and relationships which are likely to 
be found . . . in other cities.” For planners, 
public and private kousers (and all housing 
controversialists), for politicians and_stu- 
dents, this book may become a classic. 


US Chamber publishes 
urban renewal manual 


Ursan Devetopment GuipenooK, prepared by 
the US Chamber of Commerce, 102 pp., $1, 
US Chamber of Commerce, Washington 6, D.C. 


What to do about blight, congestion and the 
high cost of city management is set down in 
this quote-filled report. A good part of the 
information was gathered at conferences held 
last year in six cities Birmingham, Colum- 
bus (Ga.), Dayton, Houston, Sacramento and 
Worcester, Mass. The pamphlet bears down 
hard on “the capacity of civic-minded citizens 
to face and solve problems which at first 
seem insurmountable,” is therefore a useful 
addition to the increasing bookshelf of how- 
to-do-it guides on urban renewal. 
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PETERSON WINDOW CORPORATION Dept. 18 
1373 East 8 Mile Road, Ferndale 20, Michigan 
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engineered for 


Lifetime 


durability 


How many times have you noticed your prospects 
looking at the windows as you point out your new 
home features . . . and then check those windows 
for ease of operation? Custom home buyers are 
becoming more discriminating about windows. To 
many such buyers, the quality and appeal of the 
windows are indications of home quality. YOU 
MAY MAKE OR LOSE A SALE AT THIS EARLY STAGE. 


Peterson Windows have the looks and engineering 
which create customer appeal and confidence. 
Completely integrated units with self-storing 
storms and screens, they're clean-cut in line, with 
no frills or projections. Rigid box-type construction 
lends strength and durability. When double-giazed, 
full 1” sealed unit insulation value is attained. 
Hi-pile weatherstripping, supplemented by vinyl, 
seals windows to commercial air infiltration limits. 
The sash rides effortlessly on ball-bearing rollers. 
Add modest cost, ready availability, adaptability 
to all types of construction, ease of installation 
and lack of maintenance problems. 


Re-check These Features: 


~/ Customer-Appeal 

\/ Modest Cost 

V Quick Delivery 

V/ Less Job-Site Problems 
V/ No maintenance factors 


Send for technical data and name of your 
nearest Peterson Window representative. 
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THYER'S 


“Silver Platter’ Wf Profit System 
ie. 


Financing Service. Your local Thyer Factory Representative will 
be glad to help you arrange construction and permanent financing 
for FHA, VA or conventional loans. 

Local Field Service. Thyer Factory Representatives located in 33 
states are ready to assist you in land development, arranging 
financing, erecting and planning local advertising and model home 
showings. 





Turn-Key Contracting Service. For developers who wish to build 
100 or more houses at a time, Thyer can provide a turn-key building 
service that delivers houses at a bonded contract price. (At present 
this service is available in all Southern and in most Northern States.) 
National Advertising Support. A hard-hitting program in na- 
tional consumer magazines pre-sells your prospects—helps create 
buyer interest in Thyer Homes. 


“Thyer fabricated structural units 
commended by Parents’ Magazine” 











@ You can spot a Thyer open house a mile away!... 
brilliant Thyer pennants and streamers mark the beginning 
of a banner year. 


And behind every Thyer “open house” lies weeks of care- 
fully planned local promotion guaranteed to put house 
hunters in a buying mood. Newspaper ads and radio or 
TV commercials, plus display cards, mailing pieces, etc., 
all help to pre-sell your local market. 


Any or all of this material is available through your 
nearest Thyer Homes representative. Get together with him 
soon and let him show how Thyer promotional support 
can help to make this year your biggest ever for sales 
and profit. 

THE THYER MANUFACTURING CORPORATION 


2853 Wayne Street 515 E. Yazoo Street, Dept. 4 
Toledo 9, Ohio Jackson, Miss. 


Promotion Makes the Big Difference 


HOUSE & HOME 
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DEFENSE HOUSING REVISITED: 





Foreclosures, vacancies in Savannah River 


rental projects reveal fiasco by planners 


by George McMillan 


The final chapter in the checkered story of 
housing at the Atomic Energy Commission’s 
Savannah River H-Bomb plant can now be 
written, 

In August 1953, House & Home took a 
look, found AEC’s schemes for housing its 
construction force in barracks and trailers 
had gone wastefully awry. But as for the 
“nermanent” FHA Title IX defense hous- 
ing, House & Home then concluded that 
“final evaluation . . . must await completion 
of the plant and adjustment of the area to 
a normal existence.” The plant is now fin- 
ished. the construction force has departed 
to leave the vast installation to the 8,000 
technicians who are operating it. And the 
area has returned to a normal existence. 


Lost cause. But today the Title IX pro- 
gram looks like the most wasteful chapter 
in the Savannah River housing story. “It’s 
gone sour,” in the words of one government 
housing official. In those of another it is “a 
lost cause.” Informed estimates put the 
government’s final loss at somewhere be- 
tween $15 and $20 million. 

HHFA programmed 3.223 rental units. 
committing the government to $25.620.950 
in mortgage guarantees. The units were 
scattered in 38 projects in seven towns out- 
side and around the periphery of the plant 
tract. Most of them were completed in 1952. 

Today all but a handful of these 38 proj- 
ects are “in distress.” The government, 
either FHA or FNMA, has accepted title to 
1.019 of the 3,223 units programmed orig- 
inally by HHFA. An additional 221 Title 
IX units are in process of being foreclosed 
by FNMA. And owners of at least another 
750 units have discussed terms on which 
they could hand over their deeds to FNMA. 

Less than half the units are occupied. 
And that figure would be more dismal if 
some 500 of the units had not been sited on 
the “wrong side” of Augusta, Ga. These 
homes, too far away for plant commuters, 
have been taken over by the Army’s Camp 
Gordon for soldiers. 


Two survivors. Aside from those in 
Augusta, the only other Title IX projects 
which seem likely to stay out of the govera- 
ment’s hands for as long as the coming 12 


JANUARY 1956 





months are Gross-Morton’s Crosland Park 
(337 units) in Aiken, S. C. (H&H, May 
52) and two projects in north Augusta, 
S. C.—Lynnhurst (141 units) and Pete 
Knox’s Summerfield (300 units). And the 
hope for the north Augusta projects lies in 
the growth of metropolitan Augusta and the 
accompanying need for low-rent housing. 

As for the rest, nobody sees much chance 
for their use—most of all not FHA’s staie 
office in Columbia, S. C.. which has been 
puzzling and sweating over the problem for 
several months. For that long they’ve al- 
ready had on their hands projects in the 
tiny South Carolina hamlets and towns of 
Barnwell (400 units). Blackville (100 
units), Allendale (100 units) and Williston 
(150 units). 

The one thing that nobody is likely to say 
about the Title IX program at Savannah 
River is that the builders involved came 
upon a windfall, With Title IX’s 90° 
loan to value ratio, some builders may have 
mortgaged out in constructing the projects. 
But the more typical story seems to be that 
the construction profit was often wiped out, 
or diminished, by, as one of the builders 
ruefully admitted, “holding on too long.” 

“I kept advising my clients to turn the 
projects over to the government,” said a 
lawyer who represented several builders. 
“But they just couldn’t believe what was 
happening, or at least refused to believe 
that what did happen could have happened 
so quickly. So they kept holding on, away 


MOVE FOR FREE! 


If you rent one of the 1, 2 or 3 bedroom duplexes 





in Fleming Heights. We wi!l poy for your moving 


if you live within 10 miles of Augusta. Contact 


SOUTHERN FINANCE CORPORATION 


5. F. Bidg. Ph. 2-5571 











EXTREMES to which some owners of rental de- 
fense housing projects go to find tenants are 
indicated by this ad which appeared recently 
in the Augusta Chronicle. 


EMPTY DUPLEX UNITS at Governor Aiken Park, 
Aiken, S. C. typify the plight of defense hous- 


ing around the Atomic Energy Commission's 
H-bomb plant nearby. Less than half of the 
244 units in the project were occupied last 
month, although rentals for two-bedroom units 
have been cut from $75 to $49.50. Owner Nathan 
Cabell of Charleston, S. C. was negotiating with 
FNMA to turn some units back, 


past the time when they should have cut 
loose.” 

Although AEC pushed the local HHFA 
representative to program far more than the 
3,223 units he did approve in the fall of 
1951, those 3,223 were never full. What's 
worse, large scale vacancies occurred long 
before they were expected, in less than two 
years after the houses were built in 1952 
in late 1954 and early 1955. 


Wrong locations. But on one point—and 
it has turned out to be a disastrously 
wrong one—AEC prevailed over HHFA. 
AEC wanted the Title IX projects dispersed 
through what AEC liked to call fancifully. 
“the existing communities” of the area. 

Determined not to build another govern- 
ment town and resolved to rid itself of con- 
gressional criticism for such non-atomic ac- 
tivities, AEC appears to have conceived the 
notion that it could at least talk as thoug!: 
the little towns nearby could absorb the im- 
pact it knew the plant would cause. 

In fact, however, communities like Black- 
ville, Barnwell, Allendale and Williston 
looked bleak and uninviting to outsiders: 
construction workers lived in these towns 
only as long as they had to. Permanent 
workers, with a handful of exceptions, have 
simply refused to take up residence in them. 
Today it is not difficult to get unofficial, if 
begrudging, agreement from both AEC and 
HHFA and FHA officials that location of 
the Title IX housing was bad, if not one 
of the major reasons for the Title IX fiasco. 

But there is at least one other reason. In 
Aiken, long time winter resort so highly pre- 
ferred by plant personnel that it has now 
become a “company town,” there are still va- 
cancies in, and foreclosures on. Title IX 
projects. Virginia Acree (213 units) and 
Vanwood (55 units) have both recently been 
turned over to FNMA by their owners. 


Worst to come. The reason why the Title 
IX story is getting worse, and probably 
will get still worse lies in the intangibles of 
sociology. It is plain to local real estate 
men in, say, Aiken that what has happened 
there is that the families who may have 
lived for a few months in Title IX units, 
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104 pages of detail drawings—recommended 


practices—suggested specifications 


Many new drawings—latest information. This new book has the 
basic construction details previously issued—plus many new 
drawings and recommendations reflecting current trends in 
contemporary architecture. All details and specifications em- 
body up-to-date knowledge concerning the use of copper in 
sheet metal work. 

Easy to use. It opens easily, lies flat. The recommended prac- 
tices and suggested specifications are on the page facing the 
drawing. Subjects are easy to find, as drawings are in a logical 
sequence according to type of detail. 

Designed for the Architect, Specification Writer, Sheet Metal Con- 
tractor. The book is not a definitive text—but rather a practical 
guide with clear, brief suggestions for meeting everyday 


for better sheet metal work use 


® 


COPPER 


For your FREE copy 
send this coupon 













The American Brass Company, Waterbury 20, Conn. 





Please send me my copy of Publication C-1 


ROADIE, o.0.4.n.0.03 wth soc core csctce scence sseesveecorescveeceteses seeeeeeecees 
COMPANY 2.2 cvccccccccccccccdoveccccssccccacecvvevecccescvscescece eccceces 
STREET...... pOGTUd Ooerececesbesedeveccsvareessbedpeecewenvovbe eeecccccces 
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Please check type of business 
CO Architect (CD Builder CO Sheet Metal Contractor 
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huilt their own homes. Many of these 
tomic nomads have been transferred as often 
is once a year, or once every two years, 
since 1942, and have lived most of that time 
either in government towns, or have rented 
in suburbs or large metropolitan areas. 
“It’s not that we aren’t going to be trans- 
ferred again,” said one AEC chemist, who 
recently bought a home. “We know we prob- 
ibly will be. But if we were ever going to 
,wn a home, this seemed like the time. We 
weren’t forced to live in a government town. 
Land was cheap, and building costs rela- 
tively so. Mortgage money was. available. 
\iken was a nice town, one our wives 
liked. Our families were getting larger, and, 
frankly, we were just fed up with project 
life. Our wives were screaming for a place 
to put their ‘things,’ a place to hang some 
draperies. So, a lot of us fellas who had 
lived in places like Oak Ridge, Los Alamos 
and Hanford decided that Aiken was the 
place to make the dive into home ownership.” 
This is probably as good an explanation as 
could be found for why, while paint peels 
on some not unattractive Title IX projects, 
Aiken and north Augusta have been under- 
going for a year, and continue to undergo 
today, building booms in homes in the 
$13,500-$20,000 price bracket, 


FHA studies converting sick 
608s to public housing 


Realtors have been talking of converting pub- 
lic housing into cooperatives. But FHA, mean- 
while, is on the verge of approving two deals 
to turn private housing into public housing. 

Involved are two repossessed Sec. 608 proj- 
ects, Jackson Heights at Montgomery, Ala., 
and Sabal Palms at Miami. The 184-unit 
apartment at Montgomery was built as a Negro 
rental project. But it was—FHA admits— 
shoddily built because of Korean-war mate- 
rials shortages. Vacancies have kept it in fi- 
nancial hot water almost from the time it was 
completed. 

Under a deal which FHA says is “definitely 
pending,” the Montgomery housing authority 
would buy the project on a negotiated bid. 
Public housers say it will cost nearly $2,000 
per unit to repair the building to bring it up 
to public housing standards. 

Conversion of the 340-unit Sabal Palms 
projects at Miami to public housing is still in 
what FHA calls a “preliminary stage.” So 
far, FHA has taken over only two of the three 
sections of the project, each of which is cov- 
ered by a separate mortgage. 


Architects vote to boost 
their public relations fund 


The American Institute of Architects will 
spend $160,532 to promote public relations 
next year. 

That is $53,000 more than the $107,683 
\IA plunked down to promote public recog- 
nition of architects this year. The stepped-up 
program was approved at AIA’s board of 
directors meeting in New Orleans. Biggest 
item: $77,000 for the institute’s relations 
counsel, Ketchum Inc. of Pittsburgh. 

The professional publicists plan to help 
local chapters put on TV and radio pro- 
grams, wangle more stories in the press, give 
local chapters advice on lobbying. 


NEWS continued on p. 64 





Residence of J. C. Davidson, Man- 
ager, Application Engineering 
Department, Airtemp Division, 
Chrysler Corporation, Dayton, 
Ohio. Completely air conditioned 
with Airtemp equipment and Kno- 
Draft Overhead Air Diffusers. 
















Living room has two Kno-Draft Diffusers. 
Air distribution system and fan-coil unit 
are located in attic. The condensing unit is 
at rear of house. 


- 
ee | In the dining room and kitchen, 
Qt Kno-Draft Air Diffusers with in- 


tegral lighting fixtures are used. 


These are available in a variety of 
Ds styles, and may also be adapted 
q yt for dropped lights. 


Unlike grilles, which merely “dump” warm or cool air into 
a room, letting it mix ad lib, Kno-Draft Overhead Air Diffusers are true air mix- 
ing devices. They do their job thoroughly, within inches of the diffuser and well 
above the living level. 

Thus, there is no fecling of air movement, no drafts, and temperature is equalized 
throughout the area. And home owners also appreciate the clean, anti-smudge oper- 
ation of Kno-Draft Diffusers and the freedom in furniture placement they allow. 

From the contractor's point of view, the superior advantages of Kno-Draft Air 
Diffusers mean added sales appeal and a chance to get away from straight price 
competition. And Kno-Draft jobs are easy to figure, easy to install. 

You'll be interested in our special bulletin describing Kno-Draft Residential 
Air Diffusers—their advantages, method of selection, system layouts, installation 
details. Send for your copy today. Connor Engineering Corporation, Dept. F-16, 
Danbury, Connecticut. 


CONNoR <=> 


=" kno-draft: 


residential air diffusers 
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URE, it’s beautiful to look at... in grain and figure, 
in warm, light, modern color. Glamorous rotary-cut 
Gold Coast Cherry is the new beauty star in flush doors. 


More good news! Gold Coast Cherry cuts finishing 
costs: its beautiful color makes stain unnecessary — its 
smooth, close texture requires no filler. 


Price? Actually lower than many domestic hardwoods! 
That’s Mengel rotary-cut Gold Coast Cherry — eye- 
appeal, buy-appeal — any way you look at it. 


See for yourself: order an inspection lot from your 
distributor. Why not phone or write him. . . this very 
profitable minute? 


Door Department, THE MENGEL CO., Louisville 1, Ky. 


Mengel Doors equal or exceed the requirements of 
Bureau of Standards specifications CS200-55 


ee —Gny way 
you look at it! 





Visit us et the 
N.A.H.B. Show— 
Booths 142-144 
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A“Living-Room’ Kitchen 


puts SELL in any home! 


With Horpoint built-ins, you can offer kitchens that 
are as warm and friendly and beautiful as the other 
“living’’ rooms in your homes—kitchens for living 
in and entertaining in, as well as kitchens that offer 
the very latest in convenience. 

The “living-room” kitchen is what this year’s 
home buyers want—and the builder who gives it to 


them will be the builder who sells his homes the 


fastest. 


SEE THE COMPLETE LINE OF Hotpoint Built-in 

Appliances FOR '56 AT THE NAHB CONVENTION 

AND SHOW, JANUARY 22-26—Booths 84-85, 

102-103 — Exhibition Hall—Conrad Hilton Hotel 
OR 

Contact your Hotpoint Distributor Builder Specialist 


OR 


Write, wire, or phone us direct for complete details 


HOTPOINT CO. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, illinois 
RANGES © REFRIGERATORS +» DISHWASHERS + DISPOSALLS” + WATER HEATERS + FOOD FREEZERS + AUTOMATIC WASHERS + CLOTHES DRYERS + AIR CONDITIONERS + CUSTOMLINE 


JANUARY 1956 


Build this extra sell into your new homes with the 
exciting new 1956 Hotpoint line of built-in ovens, 
surface cooking units, refrigerator-freezers and dish- 
washers. New models, packed with new and exclu- 
sive selling features, are available in your choice of 
gleaming stainless finish or any of 5 beautiful colors. 

And, the new lew prices make Horpoint built- 
ins the outstanding values in the industry. See 


them soon! 
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™ Hotpoint Automatic Dishwasher 


The Hotpoint Kitchens a tomatic Washer 
In These Chapel Hill eae Enomentc Geyer 


Homes Include... 


(4) Super-Stor Refrigerator-Freezer 
(5) Customline Oven 
(6) Customline Built-in Surface Cooking Unit 


Colortone Appliances Help 


Paulsen Bros. Uses Them To Highlight Low-Cost 


i a matter of simple arithmetic in Chapel Hill. 5 Hotpoint 
Colortone Appliances . . . plus surface cooking unit in 
stainless finish . . . plus 5 other quality extras . . . plus a price 
under $12,000.00—equals 54 homes sold on the opening 
week-end! 

The result of these mathematics came as no surprise to Paul- 
sen Brothers, the builders who developed this attractive Long 
Island community. They planned it that way—by featuring a 
Hotpoint Colortone Kitchen in a house that offers 3 bedrooms, 
baseboard hot water heat, full basement, attached gatage, and 
a large landscaped lot at $11,990.00 complete. 

To fully capitalize on the kitchen’s growing influence on 
selling the home, these three steps were taken: (1) because of 


their outstanding consumer recognition and acceptance, 
Hotpoint Appliances were specified; (2) Hotpoint Colortones 
were selected to complement the interior decorating;(3) and all 
advertising and literature stressed the “Hotpoint Home.” A 
simple plan, easily executed—with obvious success. 

Chapel Hill is another example of what merchandising- 
minded builders all over the country are doing to attract 
more buyers . . . close more sales . . . and gain ‘‘plus’’ profits. 
And there are Hotpoint Appliances for every home, to suit 
every preference. The complete Hotpoint line of kitchen and 
home laundry equipment includes: conventional, ‘‘free-stand- 
ing” models; built-ins, for ultra-modern beauty and efficiency; 
modular kitchens, incorporating various combinations of 
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Sell Fifty-Four $11,990 Homes In First Week-end Offered! 


Homes In Chapel Hill Development 


appliances in one sweeping counter-top cabinet; in a choice 
of traditional white, gleaming stainless, or 5 soft Colortone 
. finishes. 
2 Let a Hotpoint Kitchen visibly reflect the quality you build 
into your homes. See your Hotpoint Distributor—his Builder 
‘ Specialist will be happy to help you create a kitchen that sells 


“The kitchen is the ideal 
showcase for quality in a 
home. No other room is 
used more often, is more 
important, or comes under 








: your homes. closer scrutiny by the pros- 
: pect. That’s why we chose 
; to install and promote 
See the Hotpoint Exhibit Hotpoint Colortone Appliances in our op Hill homes.” 
at The N.A.H.B. Convention and Show in Chicago “The sales record shows it was a wise choice...” 


: Booths 84 and 85—102 and 103 


F Exhibition Hall, Conrad Hilton Hotel Vit Pioe- 
A bu , 
_— am 
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How jets are giving builders new land problems 


FHA and VA, which downgrade appraisals 
near commercial fields, now begin to ban 


all commitments near military bases 


Several years ago a low-flying airplane crashed in the middle of 
New York City and so disturbed police that they threatened to 
require that all fliers in the future keep at least 7,000’ above 
vround. 

It was the skywriting on the wall. 

Growth in air traffic—with a special assist from the whistling 
jet—has created a deal of noise and dust, several court cases about 
minimum flying heights and a load of complaints from home 
owners about rattling dishes and broken glass. 

What it has done to the value of property adjacent to airdromes 
is less definite. But one thing is sure: builders and appraisers 
can look for increasing hubbub over the problem of depreciation 
in such areas and may well find that their zone of operations in years 
to come is pushed further and further back from the perimeter of 


the fields. 


The decibel racket. The big realty problem is noise. Medical 
specialists believe that prolonged sounds over 90 decibels will im- 
pair hearing. A four-motor prop-driven plane at takeoff——the noise. 
of course, is not prolonged—emits 100 decibels when it is three- 
quarters of a mile from the runway. A jet, on the other hand, 
will create 100 decibels when 5144 mi. from the runway. 

The jet has created problems in residential land developmeni 
that have not yet been fully analyzed by appraisers, builders or 
FHA and VA. Both agencies are working on a new set of regu- 
lations for appraisal of property near jet fields, but have not yet 
given any hint what they will be. Meantime, FHA and VA do 
the best they can—at the local office level—to apply their rules 
on commercial airports to jet fields. In at least two cities recently. 


the effects have been startling. 


More land off-limits. VA still adheres to a technical bulletin 
issued in 1952 defining areas near airports which the agency 
considers undesirable for homes. (FHA has similar rules, formulated 
about the same time.) VA, sticking to the accepted premise that 
the big noise at airfields occurs at takeoff time, has marked off 
“runway zones” in which district VA offices will not even appraise 
units. Dimensions: with a runway of 4,000’, the off-limits area shall 


continued on p. 68 
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At a jet airport: a radial, 3.7 mi. housing ban 


San Diego builders are hard hit by an FHA-VA ban on residences within 
20,000’ of the Miramar Naval Air Station—imposed after the Navy ex- 
panded its jet operations. Between the government boundary line and an 
earlier line drawn by the city outlawing residences within 12,000’ of the 
base lie 7,000-8,000 acres of good development property—now useless. 
A section zoned for industry will also suffer, since city officials acceded 
to a Navy request for a height limitation and ruled that nothing could be 
built in the area over 50’ high. 


Old rule: downvaluation inside noise cones 


Map used by VA since 1952 as a basic guide to appraisals near non-jet 
airports shows half-mile ‘‘runway zones’? in which no homes will be 
guaranteed and mile-long ‘‘approach zones’’ which VA says demand 
“‘special consideration of depreciation factors.’’ Fringes of both types of 
zone also need special consideration, according to VA’s rule book. New 
rulings on what appraisers should do about jet fields have yet to be 
evolved. In the meantime, district offices use this map as a starting 
point and try to fit new technological data—they depend on the Air Force 
for this—to the specific case under consideration. 








HOUSE & HOME 


Wi 





AN 





BUYERS WILL LIKE THESE PLEXTONE 





BENEFITS IN YOUR HOMES... 
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THEY CAN ABUSE ITI Plextone stands |: |) 





THEY CAN SCRUB ITI Yes, Plextone is THEY CAN TOUCH IT UPI Nicks and 4 
RUGGED. It stands hard scrubbing and obuse—resists wear, abrasion, chipping, * 2 scratches don't mean a whole new paint . 
yf scouring without surface damage. cracking, even light sanding doesn’t mar it. _e job. Touch-up defies detection. & 
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WILLIAMS GREEN Color-flecked PLEXTONE. 



































: . Enlarged view of one of many decorator color 
THEY LIKE ITS HIDING POWERI One coat : ee THEY LOVE ITS MODERN TEXTURE! Plex- combinations for modern or traditional inte- 
over primer covers minor imperfections in tone texture has the warmth and beauty riors. Also available in monotones and custom 
taped dry wall joints and other trim. + of fine wallpaper. multicolors for large projects. 
Daresseerceneess a4 am I 





‘YOU WILL LIKE THESE PLEXTONE FEATURES... 










4 Color-flecked Plextone is a revolutionary paint consisting of two Color-flecked Plextone can be applied before plumbing, heating, 
Dor three different colors (sprayed at ONE time from ONE gun and lighting fixtures are installed. Soil marks left by workmen 
WITHOUT SPRAY DUST) which form a multicolored, tex- are easily washed off. Minor damage can be covered with a quick 
q tured pattern of unusual beauty and sales appeal. touch-up that cannot be detected. 

4 Color-flecked Plextone is easy to apply with ordinary spray Color-flecked Plextone is the most amazing paint development in 
; equipment and spray techniques. But, there is no spray dust as 100 years—easy to use, beautiful, durable—and it helps sell 
) with ordinary paints! houses. Get all the facts. Mail coupon now. 


Sie? 10 GR ee Fee eee ee 




















® | Maas & Waldstein Co., Architectural Division j 
TO ‘ COLOR-FLECKED i 2123 McCarter Highway, Newark 4, New Jersey ' 
| Please send me FREE Plexton lor chips, application data, i 
TEXTURED ENAMEL pine moat Geicthuter. coca hh . : 
6 J 
} NAME i 
MAAS & WALDSTEIN CO. | x: 
MANUFACTURERS OF PAINT PRODUCTS COMPANY 
2123 McCARTER HIGHWAY [i __ Midwest Division: 1658 Carroll Avenue, Chicago 12, Illinois emia 
EWARK 4, NEW JERSEY i Pacific Coast Div.: Smith-Davis Co., 10751 Venice Blvd, CITY. ZONE STATE 
’ Los Angeles 34, Calif. Bho: Nive tc sre ntmanenihabemmntnien ete oreo peel 
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Like other reliable electrical control systems — for example, your 
dial telephone —G-E Remote Control Wiring uses low-voltage 
operated relays to do the control switching of line voltage circuits. 


Luxury — at Low Cost 


With this modern wiring system, the home-owner can turn one 
light OFF, or ON, from many locations. He can also turn a number of 
lights ON and OFF (as many as 25 with the Deluxe Master Control) 
from one switching point. 

G-E Remote Control Wiring is economically practical for homes of 


Here’s why G-E Remote Control Wirin 


As determined from interviews with 555 owners 
of new homes equipped with G-E Remote Control 





Progress /s Our Most Important Prodvet 


GENERAL @® ELECTRIC 











a8 


This command of house lights sells the women. From her bedside — 
she can control important lights in and around the home... light up — 
outdoors and indoors at the slightest sound. Gives a feeling of real a 
security whenever the housewife is alone. Or the home-owner can j 
light the way to a child’s room, bath, or kitchen before getting ou 7 
of bed, turn lights OFF after returning. q 














This step-saving convenience sells the men. No need to be concerned | 
about lights that might be lefr ON. By using the bedside Selector a 
Switch, the home-owner can make sure all the lights it controls art ~ 
OFF. No steps and time spent in checking. There’s also the conveni: ~ 
ence and security of being able to walk into a fully-lighted house. A ; 
second master selector switch located in the garage or entry hall turn) 7 
ON selected lights, turns OFF these lights when the family goes out 7 


any size — or price. You can add this dramatic sales feature t) 7 
your homes at a cost only slightly more than regular wiring. 


A Real Selling Feature 


So install G-E Remote Control of lights in the homes you build 7 
Let this convenient system of wiring prove to you that it speed 4 
home sales. The “G-E Remote Control Wiring Manual” show” 
how to layout, estimate, and install this modern wiring system” 
with easy-to-follow, step-by-step instructions. Write Wiring Devic” 
Department, General Electric Company, Providence 7, R. I. | 
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GLIDE-ALL The Doors 
For Home Improvement 




















bedside 

light up 

of real q Glide-All Doors make closets 
ymner can possible in limited space. 

ting ou | 








Wasted space areas can be 
handy closets with Glide- All 
Doors. As shown in the Hyland 
Manor Apartments, Hyland 
Builders Corp., Chicago. 





oncernel 7 
Selector ¥ 
trols art 7 
conven: | 
house. A 
all turn 7 


goes oul ™ Easy-to-use, reach-in closets are the kind of storage space today’s 


home buyers want . . . and Glide-All Sliding Doors are the 


: simple, cost-saving means of providing extra space. 
eature t) | 





oi ’ With Glide-All Doors you can easily and quickly build floor-to- 
—— 4 ceiling, wall-to-wall expansive wardrobes, big closets in small rooms, 
narrow halls, confined entryways and playrooms. 
ae 4 Glide-All Doors are complete, ready to install, with built-in adjust- 
a ment features. Their smooth, effortless action results from lifetime 
SP" nylon rollers in overhead steel track. Panels are durable Masonite 
1” shows Duolux reinforced with steel tubing on all edges. Sora | builders, Ethers, Ilinois, 
4 : f u ide-All slidi nels t 
B systems See “‘Sweets,” and write today for full details. sake sqatenn: bellicay -oned- 
: Devie™ : a ‘ robes like this. 
8 4 Glide-All Doors are available from distributors throughout the United States and Canada. 
@ s 4 For information write Plant nearest you. 
g GLIDE-ALL DOORS ARE A PRODUCT OF cen amet pe eel ae 
4 FRANKLIN, Ohio 
Weoonact [INDUSTRIES INC. rin po. toc 
DETROIT 34, MICHIGAN NEW YORK, Glen Cove Road, Mineola, N.Y. 
g SAN FRANCISCO, 1970 Corroll Avenue 
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A MESSAGE TO BUILDERS 





Your homes will sell faster with 
a LAU *“NITEAIR” FAN 
installed at the building stage 


For complete, economical comfort cooling there's a LAU fan to fit 
every home you build. The LAU “‘Niteair’’ Rancher Fan for homes with 
low-pitched roofs, comes in five sizes, from 22” to 42” with air de- 
liveries from 3800 to 11,929 c.f.m. They're adaptable for a wide 
variety of installations. These fans add selling appeal to every home 
with bare minimum of cost increase. See yeur Lau fan representative. 
Get the facts! 


Write for interesting information regarding Air-Conditioning ‘‘relief’’ 
fans. Amazing cost savings plus increased efficiency in dual installations. 


STEVE ALLEN WILL SELL LAU FANS IN 1956 t : 
enight 





OVER THE NBC NETWORK, COAST-T0-COAST 















*Niteair Trade Mark Reg. 
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extend one-half mile from the end of the 
runway and be 1,000’ wide, not counting the 
width of the runway; with a runway of less 
than 4,000’, the width is the same. but the 
length is limited to one-half the length of the 
runway. VA also defines “approach zones,” 
extending another mile from the end of the 
“runway zone,” as areas which demand “spe- 
cial consideration of depreciation factors.” 


These are basic guideposts. Whether or 
not to guarantee or insure a mortgage is still 
up to the local office. The VA office in St. 
Louis, for example (“The problem is serious 
and it is getting worse,” says a spokesman 
there), has drawn up a formula for an area 
stretching 114 mi. from the perimeter of the 
airport. VA will not appraise any new prop- 
erty within the first half mile at all; on the 
few existing properties it might have to con- 
sider, the office cuts the appraisal 20%. 
In the next 2,000’ after the first half mile, 
the appraisal is cut 10%; in the next 
2,000’, the penalty is 744% and for the 
next 1,280’, it is 5%. 

Are home sales declining near the St. 
Louis airport? One builder told House & 
Home his own sales there were holding up 
well. But a prominent realtor figures that 
in the past five years the price of houses 
has declined 20%. Now he is “not eager 
to get listings near the airport.” Says the 





Jet crash in Alaska hits 
houses | mi. from airstrip 


Even houses at right angles to a runway can 
be unsafe if a jet goes out of control. The 
homes set afire recently by a crashing jet at 
Kielson Air Force Base near Fairbanks, | 
Alaska—at least 11 persons were killed—were 
a full mile from the center of the airstrip and 
at right angles to the runway, a position that 
the Air Force planners thought was safest for 
on-base construction. The dwellings were 12- 
unit apartment buildings built with Air Force 
appropriations. 








VA official: “You will always get some 
people who will buy in the immediate vi- 
cinity of the airport because it is in an 
industrial area and they want their homes 
near their work. But the greater percent- 
age of prospective property owners won’t 
buy there. That is the reason the sales 
volume is down.” 


Cutoff for builders. In St. Louis things 
were just beginning to simmer. In San 
Diego they were boiling. VA and FHA 
had refused to guarantee or insure homes 
within 20,000’ of the Miramar Naval Air 
Station (see map top of p. 64). 

The base is situated 15 miles north of 
the center of San Diego. Much of the mesa 
on which it stands is suitable for homes 
and there has been considerable building 
along its fringes. The base was no great 
strain on inhabitants of the fringe sub- 
divisions or on builders until it became 
a full-fledged base (not just auxiliary) in 
1952. By mid-1953 the Navy was warning 
city officials not to allow any home build- 
ing near the base because of expansion 
plans. Meantime, the city was at work on 


. rh) | 
continued on p. ¢4 
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QUICK-LIFT-OUT 


almost as easy as opening a door. 








a thumb-and-finger twist stops rattles, sticking, 
and drafts. 
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PATENTED BALANCE 


so efficient that even big windows “Finger Lift.” 





AND ALL FOR VERY LITTLE 
MORE MONEY... 








ARB Wood Windows 








That's the whole story on A.R.B. Wood Windows. It's 


why more than a million have been installed in just 5 





years. It's why A.R.B. is now fourth in the industry. 


And it's why A.R.B. will open up your window market 





with more, solidly satisfied customers. A cordial 


invitation 
Space 547, 
Sherman Hotel, 


Lumber Dealers, fae tht 
or ad 


ARB Window Sales Company 


19433 John R Street Detroit 3, Michigan 
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pilings 


CAREY covers hom 


with a wide line of quality construction) | 
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FIRE-C 


Asbestos Mlashc 


ROOFS 








MIAMI-CAREY 


Bathroom 
Accessories 


Ventilating Fans 








% 


* 


...and 827 other fine products, many in the home building field! 


. 


You'll build better, profit morell v 


VISIT CAREY AT NAHB... Booths 21 and 22 
Conrad Hilton Hotel + Chicago + January 22-26 
Don't miss the Carey exhibit! See the 
latest in Carey building products! ... 





and, remember . . . While you're there REGISTER FOR YOUR FREE KIT of Carey builder promotion materials m 
and sign up for the big SHOW-HOUSE TRIP AROUND THE WORLD! { 
i 
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uilding... 


materials from one source! 





Nationally advertised 
to help you sell! 


> THE PHILIP 





LOCKLAND, CINCINNATI 15, OHIO 
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THE NEW LOWER PRICE 


MEANS SAVINGS FOR YOU 


Note These Features: 


@ TIGHTLY INTERLOCKING SASH 
@ MOHAIR WEATHERSTRIPPING 
@ FIBER GLASS SCREENS 


@ ALL SASH REMOVABLE FROM 
INSIDE FOR EASY CLEANING 


@ GLAZED WITH KOROSEAL 

@ NO PUTTYING OR PAINTING 

@ NOTHING TO RUST OR ROT 

@ LASTS FOR THE LIFE OF THE HOUSE 


_ 


| @ Fiber Glass Screens 
@ Comes Complete with 
Aluminum Frame 
@ Lifetime Aluminum Extrusions 
@ Windows Glide on Nylon Bearings 





= 

















BEAUTIFUL THIN LINE SILHOUETTE 
FINEST DOUBLE WINDOW PROTECTION 
ULTIMATE CONVENIENCE OF SLIDING SASH 











Sash 
conveniently lift out 
for cleaning 


Think of it: a double picture win- 
dow—interior sash—exterior sash 
—full height screen at each end— 
with Fleetlite engineered construc- 
tion—all at a lower cost than you 
usually figure for a picture window. 


When ventilation is required both 
side windows can be opened com- 
pletely. On rainy days open the 
outside window on one side and 
the inside window on the other to 
provide ventilation without dan- 
ger of water damage to walls or 
furnishings. 

Send for literature and builders’ 


prices on Fleetlite Siding, Picture 
Slide and Double Hung Windows. 


EL cle} 


AMERICA'S “77457 WINDOW 





FLEET OF AMERICA, INC., 510 New Walden Ave., Buffalo 25, N. Y. 
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plans for a new industrial area near the 
airport and rezoned a section for that pur 
pose. But last spring officials gave in t& 
the Navy’s warning and rezoned everything 
within 12,000’ of the base as out-of-bounds 
for residential construction. And plans fo: 
the industrial area were knocked out by : 
self-inflicted ruling limiting any construc 
tion in the zone to a height not over 50’. 


End of the land. Then FHA and VA 
issued their 20.000’ ruling. The decisio: 
was made almost jointly by the agencies 
It involved close consultation with the Nav, 
and with the Washington offices of VA 
and FHA. Both agencies allow their dis 
trict offices a certain amount of autonomy, 
on this subject for the obvious reason that 
Washington headquarters cannot know ever: 
detail of local conditions that bear on 
a specific case. 

The San Diego decision was a big one 
because the agencies’ line of demarcation 
did not follow the airbase’s flight patterns. 
“We are not trying to define the Navy's 
flight patterns, either proposed or present. 
with this new boundary,” said Walter For- 
ward Jr., FHA district director in San 
Diego. “Instead, we had to decide just 
how close we could reasonably come with 
residential development. considering both 
the noise and the danger pattern, and still 
maintain future marketability of the homes.” 

Although most of the land marked off 
by the FHA-VA line was vacant, reaction 
from realtors and builders was strong. They 
had earmarked the lard for big develop- 
ment. Builder Louis Burgener noted that 
the decision affected 8 sq. mi. zoned for 
home building and another 3 sq. mi. net 
yet so zoned, but suitable for it. An 87- 
home tract planned by American Housing 
Guild fell within the ban. Another 400 
homes had been committed for VA guaran- 
tee—and vhe agency allowed financing to 
go through on these. At least 200 homes 
in north Clairemont are enclosed by the 
boundary, but of course will remain there. 

Debate still runs high on whether land 
owners can collect from the Navy for dam- 
ages. City Councilman Clair Burgener 
(Louis’ brother) suggested the Navy buy the 
“blighted” land around the air station. “The 
decision [by FHA and VA] had to be 
made,” he said, “but definite damage has 
been done and property owners have every 
reason to expect compensation from the 
Navy.” 


Consternation in Texas. Realtors and 
home builders in San Antonio got a sudden 
taste of what the jet age might mean when 
they were exposed to a story in the San 
Antonio Light outlining the high-decibe! 
areas that would be created by jet flight 
patterns from the municipal airport. The 
story appeared after Walter C. Gunstream. 
the city’s aviation director, showed a re- 
porter a map that he (Gunstream) had 
prepared from figures of the American So- 
city of Planning Officials, The map showed 
six cigar-shaped sound areas, rated in 85- 
and 100-decibel readings, and it was obvi- 
ous that much of the city’s better resi- 
dential area would be seriously affected. 
Local home builders arranged a quick 
meeting with reporters and Gunstream tha! 
ended in not much more than a general 
testimony that everybody was sorry that 


continued on p, 70 
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REVOLUTIONARY PACKAGED 
HOME AIR CONDITIONER 


...just cools BETTER 





The moet Cowitional Advanee in Coittal Cooling 





® HIGH PERFORMANCE 


Twin systems with commercial compressors 
produce maximum cooling and constant hu- 
midity control. 


LOWER COST 


Self-contained, air-cooled unit, and exclu- 
sive new prefabricated duct drastically 
lowers unit and installation costs. 


FAST INSTALLATION 


Can be easily added to heating duct work, or 
a complete ready-to-assemble duct kit of 
Fiberglas is provided where needed. 


FULLY GUARANTEED 


Factory warranty (backed by the experi- 
ence of building over 7 million Vornado cool- 
ing appliances) assures satisfactory service. 


FHA 


Designed and manufactured for use in FHA 
mortgage-insured properties. 


Look at These Amazing Facts! 





Only Vornado has been successful in putting the 
practical features builders wanted in a low cost 
residential air conditioner. New engineering principles 
... plus many years of manufacturing “know how”... 
have been combined to develop this amazing air 
conditioner for the building trade. 

Here for the first time is a central air conditioning unit 
you can easily install... sell at a low price... and 
confidently know it will give years of carefree, troublefree, 
air conditioning in the homes you build. 
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Products of 
THE O. A. SUTTON CORPORATION, Wichita, Kansas 
Speciakiste in the manufacture oF comfort cooling appliances 
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NO TROUBLESOME 
VALVES 


Hermetically sealed unit elimi- 
nates costly “on the job” ad- 
. seasonal mainte- 


justments . . 
nance calls. 


VORNADO 


Probie 


DUCT 


EASILY 
INSTALLED 





NO EXPENSIVE 
OLD FASHIONED 
PLUMBING 


Eliminates complicated water 
controls, pumps, towers . 
Stops water system maintenance 
expense. 





IT’S FEATHER QUIET 

Ductwork . . . especially bal- 
anced to the unit... completely 
eliminates any air ‘whistle’. 
Millions of intertwining glass 
fibers form microscopic air 


ELECTRICAL CONTROL 
BOX 


Is pre-wired for quick connec- 
tion of manual 3-position switch 
or for automatic cooling with a 
thermostat. 


IT’S AIR TIGHT. 
Vornadoduct is a full three- 
quarters of an inch thick, pre- 
senting a barrier to entry of 
hot, outside air keaping inside 
air cool longer. 





CONDENSER FAN AND 
SLINGER RING 
ASSEMBLY 


Pulls huge volumes of fresh out- 
side air over condenser. One 
piece fan blade is perfectly bal- 
anced and tracked for vibra- 
tionless operation. 





IT WILL NOT SWEAT 


Reinforced aluminum foil vapor 
barrier around the outside pre- 
venis “sweating” (condensation 
of air-borne moisture) which 
can ruin ceilings and walls. 





TWIN RUN CAPACITOR 


Reduces amperage draw... 
makes possible the “cycling” 
on and off of the second com- 
pressor for Vornado Twin Sys- 
tem cooling. 





IT’S FLAME RESISTANT 


The hard finish, flame resistant 
coating of all Fiberglas ducting 
gives you vital protection while 
assuring the efficiency of max- 
imum air velocity. 


pockets to absorb noises. 


@ COMPLETELY SELF CONTAINED 


Vornado puts residential air conditioning in a “package”... eliminates any extra 
plumbing... piping... water connections ...or outside accessories. Everything 
is housed in the one small...compact...sturdy package. 


PRE-FABRICATED DUCTWORK 


Vornado engineers successfully developed this low cost, prefabricated, insulated 
ductwork that drastically reduces your installation costs. Assembled by merely 
taping pre-scored sheets together ...it is one of the most amazing new develop- 
ments in the air conditioning field. 


SIMPLIFIED CONTROLS 


One simple switch...plus a thermostat if desired ...completely controls Vor- 
nado’s powerful cooling operation. Can be set on “Hi” for extra hot days...or 
reduced to “Lo” for mild days and more economical operation. During winter 
months just turn unit “Off” ...no start-up or pump-down problems. 


LOW PRICE TAG 


Vornado is the first truly low cost... high quality air conditioner any builder can 
sell with confidence. You’ll be amazed at the very few dollars Vornadw adds to 
your construction costs. 


Dramatic Sales Promotion Aids 


Vornado helps you sell air conditioned 
homes with dramatic . . . well planned 
... attention getting . . . merchandising 
sales aids. Handout pieces, exterior signs, 
interior mobiles, decals, publicity stories, 
ad layouts . . . and many other promo- 
tional programs . . . all designed to give 
your air conditioned homes. . . excite- 
ment... attention . . . and extra sales 
appeal. 
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This simple, gable installation allows installation with a 
minimum amount of effort. Prefabricated grille is available 
that can be painted with the house. Architectural treatments 
are limited only by the imagination of the designer. 
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ve 4 Many builders have successfully tied the unit into existing 


furnace ductwork by installation through the basement wall. 
This particular type installation offers reduced cost in duct 
runs. 
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: TWO SIZES TO FIT AVERAGE EYi‘l)yumm, THE 0. A. SUTTON CORPORATION 


1807 West Second Street Wichita, Kansas 
: y] " 3 % or 4 - BEDROOM HOMES THIS I want complete information on your new low-cost 
i COUPON 


central air conditioners. It is understood there is no 
; Products of 
4 THE O. A. SUTTON CORPORATION TODAY 
















FIRM 
POSITION 
ADDRESS 
CITY. STATE 














obligation. 
NAME 
WICHITA, KANSAS 
Specialiile in the manufacture of comfort cooking appliances 
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Ppa, the news stirred up so much excitement. §F 
ee by “Right now we are going to sit tight and ; 
not take an alarmist view,” said Home fs 
e 


“gm ORANGEBURG “7°” 
PIPE 


meets modern 


Builder President Edgar von Scheele. Gun- 
stream also remained calm. He pointed out 
that various groups are at work on ways 






to make jets less rackety. He guessed that ; 
building ctasiaiiaattaniatanisd by the time they come into commercial! : 
use (maybe by late 1959) they would be 7% 






. oer Cee agian Tt no more than 15-20% noisier than the & 
ORANGE, four-engine piston types now in use, 
cw . a Pel i 4 
"URG i celine 4 ~ ? Research to come. Well-documented sur- 

; - es veys of just what effect airports have had 7 
on property values are scarce, Such sur- | 
veys in the past have produced exactly 
opposite results, i.e., that in some areas 
appreciable depreciation has come about 
in others, none. The initial effect of the us 
of jets has been not so much to devalue 
properties as to render certain areas com- 
pletely valueless from the standpoint of 
insurance or guarantee from the govern- 
ment housing agencies. No doubt official 
rulings from FHA and VA on how they 
are going to appraise properties close to 
the jet fields will set the pattern for all! 
appraisals. Their reports are in the works. 
Other signs of the times: 





ARCHITECT 





> Newark Airport—surrounded by families 
complaining about the noise of low-flying 
planes—will start work on a new runway 
this month designed to reduce takeoffs and 
landings over some of the residential area. 





UL sce -qa tery . > The Port ef New York Authority, whicli : 





° operates Idlewild Airport, refused to allow | 
: a De Havilland four-jet Comet III airliner. © 
° en route to Australia, to land at the field. F 
No home is modern today unless it is modern under- Easy to Install The a = a a ban — j 
mn 5 ule . we . ets since OL because of the “uncontrolle $ 
ground, too. That’s why builders, architects, plumbers No Cement — No Caulking ie level in their pre a se of de H 
= ‘ . . se SVGE © @ © ar rese stage C- i 
‘ ~« itarw > ; (Are ATA ‘Ar ‘ ; Pr g 3 
and sanitary enginee rs are recommending and using No Compound velopment. 4 
dependable, non-metallic Orangeburg Pipe. Rust-proof —— . Ee _ , ne 
, hy 5 . e famous Orangeburg laper- le research committee of the Society o! 
. root-proof ... tough... resilient — Orangebur a a Mette ) . 
. root prool tough re — 5 weld joint seals root-proof and Residential Appraisers is at work on a report j 
lasts for years underground. eaharahe ihe a Nee tiene of the S08 Ulett ch aeteerts vlan. he 
" . . ° taps. Long, 8-foot lengths are undertaken by Adrian McDonald of Hart- | 
200,000,000 feet in use, Orangeburg is one _, : 
: W ith 200, . wets I | : il Ms re light, easy to handle, to grade, to ford, Conn., Monte Carroll of Denver and 
of the famous brand names that help sell homes fast. install, Orangeburg saves trouble Alfred L. Haig of Philadelphia. 


and money. Complete line of 


For house sewers, septic tank connections, storm S SaerR < 
fittings simplify installation. 


drains and other outside non-pressure lines use Orange- 
burg Root-Proof Pipe with Taperweld joints that are [RRR 
scientifically designed to keep roots out. For septic 
tank disposal fields, foundation drains and wet spots 
in lawns or fields, use Orangeburg Perforated Pipe. 


Public housers keep Red i 
oath despite court ruling | 


Public housing tenants in Wisconsin are no 
longer required to sign loyalty oaths. 4 

The US Supreme Court refused to review | 
a state court decision there declaring the 
Go Modern Underground, . . With so-called Gwinn amendment unconstitutional 


on the basi@# that it is a deprivation of the 


° ROOT-PROOF rights of free speech and assembly. 
PIPE AND FITTINGS Because the Supreme Court action is not 
a ruling—does not, in fact, necessarily imply 
agreement with the state court’s stand—the 
+d b s ; : 
ORANGEBURG MANUFACTURING CO., INC. ORANGEBURG, NEW YORK legality of the antisubversive amendment in 7 
West Coast Plant: NEWARK, CALIFORNIA other states was not technically changed. FF 


(Proceedings have started in at least five [ 


























: other states protesting the eviction of public 
ORANGEBURG MANUFACTURING CO., INC., DEPT. HH-16 * ORANGEBURG, N. Y. housing tenants because of past or present 
Please send me all the facts on Orangeburg Root-Proof Pipe. affiliation with organizations listed by th 

Attorney General as subversive. ) 

RAINE o's 00 ah bn Sie 0 000 8% s'eWe-eot'e'd 40's Ss Giee w 0:8 > sNee WES ple'bco:s CE EMEE SEO SES MENENET Dee + hc 0 5 9 0.016 8:0 Lawrence Davern, PHA’s assistant general 

counsel, said the law would continue to be FF 

SEED | aden pentsonunsankviedbataps acucnensctens s00Kdenes os eee RE See Ty Ly enforced in other states “until courts of FF 

jurisdiction void it or Congress repeals it.” 

CIV enn ches cocscccnscwesbocescrssrcorsscepekwaeedvicd seat see BODE on scan +s a eee ee He added that PHA would welcome a Su- F 

preme Court opinion on the law, which he FF 

called a “headache.” 

# 


76 continued on p, 8) 











ee 


ent. 
and 
ome 
yun- 
out 
Vays 
that 
‘cial 
1 be 
the 


sur- 
had 
sur 
etl 
reas 
out 
ust 
alue 
-OoOm 
E of 
ern- 
icial 
they 
B to 

all 
rks. 


ilies 
ying 
way 

and 


‘eda. 


hich 
llow 
iner. 
ield, 
1inst 
riled 
r de- 


y of 
port 
0 be 
lart- 
and 


e no 


view 

the 
ional 
F the 


; not 
nply 
-the 
nt in 
ged. 
five 
tblic 
sent 
the 


1eral 











rae 











asa ge 





One of the four basic designs of the new houses being built in the Long- 
meadow Community, Pikesville, Md. In all, 120 homes will be built 
here on a 72 acre area. Each home will have approximately 42 squares 
of Flintkote Tapered Strip Shingles. Houses sell from $33,000 to 
$45,000. Korb Roofers, Inc., of Maryland are the Roofing Contractors. 


““Flintkote Roofing 
helps sell the house,‘ 


says Mr. Gordon Sugar, designer and builder 
of the beautiful LONGMEADOW Development 


4 


“Today roof color is very important in selling a modern type 
ranch house,” explained Mr. Sugar. ‘‘For the large roof area is 
one of the first things a prospect sees. 


“So we decided to really dress the roofs of our Longmeadow 
Development. To make a wonderful first impression! And to do 
this we selected Flintkote Tapered Strip Shingles. In those 
beautiful light pastel colors. 

“As for the long-lasting protection! Flintkote Shingles have 
always been well known for that, too!” 

Designers, architects and builders in every section of the 
country evidently agree with Mr. Sugar. For the trend to 
Flintkote roofing is even more pronounced than ever. 

Use Flintkote roofing on your own new houses. You’ll sell 
them faster... therefore, more profitably. And you’ll insure 
your reputation for quality. 
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The exquisite pastel shades of Flintkote Shado- 
Kool Tapered Strip Shingles add charm and 
character to a house. 

Flintkote Tapers are 25% to 33% thicker at 
exposed areas than ordinary shingles. They 
are constructed to lie flat for better protection. 





THE FLINTKOTE COMPANY, 
Building Materials Division, 
30 Rockefeller Plaza, 
New York 20, N. Y. 
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will be featured in our 
new 1200-home project” 


says Jon Held, Pres., Jon Held Construction Co., Corpus Christi, Tex. 
























vay 
‘ 


ELECTRIC 
Models 


COOK WITH THE GAS TURNED Off ® 


COOK WITH THE ELECTRICITY TURNED Off 
{T.M.) 


““My experience indicates that 
Chambers built-in features are 
an essential part of the home— 
as important to planned living 
as the hot water heater and other 
standard items. We are now start- 
ing our new 1200-unit sub-divi- 
sion and Chambers built-in units will be offered for each home,” writes 
Jon Held, President, Jon Held Construction Company. 

Yes, it’s a fact—Chambers Built-Ins make any home more attractive, 
more desirable, more salable. They’re years ahead in styling and crafts- 
manship—unmatched in cooking efficiency. So perfect is the oven’s insu- 
lation you can even place it next to the refrigerator! 

Chambers In-A-Wall Oven and Liftop have the same dimensions in 
gas or electric—and are interchangeable as the customer desires, without 
cabinet alterations! For name of your local Chambers distributor, see the 
Yellow Pages—or mail coupon. 


it Costs YOU No More to INSTALL THE FINEST! 
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DROP-IN COOKING 
TOP—easily installs in 
counter for island, pen- 
insula, or breakfast 
bars. Gas only. 


4-BURNER BROILER- 
GRIDDLE—the only 
built-in broiler-griddle 
| that sits in a counter! 


4-BURNER “LIFTOP” 
—only 24” wide! Top 
lifts up in a second for 
easy cleaning. Both gas 
and electric. 


LARGE OVEN starts 
full meal with a few | 
minutes of fuel, finish- 
ing on retained heat. 


Both gas and electric. Gas only. 


ee 





MAIL COUPON TODAY 


Chambers Ranges, Inc. 
2464 North Meridian Street, Indianapolis, Indiana 
[-] Send A.l.A. specifications on all Chambers built-ins— 
Gas & Electric ©, 
[-] Have distributor call with prices for 
[-] Model Home [_] Tract Housing 


See 
CHAMBERS 
Gas and Electric 

BUILT-INS 
at the 
NAHB SHOW 
January 22-26 


HERMAN HOTEL 
Booths 470-471 


Name 
Address. 


City 
[] Builder 
















[] Architect [] Decler (] Realtor 
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News for Businessmen — Builders 





THE TREND SETTER, One of several contemporary models from Heritage Home; q 


A New Creative Approach) 
to the Marketing of Homes| 


Right now, opportunity is knocking for builders who are 
dissatisfied with their present building operation. With this 
broad 1956 line of proven popularity, Heritage Homes offers 
all the essentials to a rapid step-up in starts and sales. 


UNIQUE EXTRA SERVICES: Prospect-pleasing architect de- 
signs—practical color planning—extensive financial aid—field 
service—erection crew training—F. H. A. and V. A. approval 
—optional appointment items—effective advertising and pro- 
motional programs. 


FRANCHISE INQUIRIES INVITED: New area franchises are 
immediately available, particularly within our five-state deliv- 
ery area. An inquiry, today, on your business letterhead, will 4 
place you in a preferred category while you investigate. iq 


PRE-CRAFT 


Homes 


Heritage — 











A product of THE INDEPENDENT LUMBER COMPANY 
19620 NOTTINGHAM ROAD, CLEVELAND 10, OHIO 


THE ARCADIAN, budget-priced yet |) 
with maximum value to home buyers § 


THE PANDORA, Heritage Homes’ 
surprise split-level package of 1956 


HOUSE & HOME 
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A sensational customized in LO 
. merchandising package for your model homes 
) b ] LET DELCO-HEAT HELP YOU SELL QUALITY 
: that PAYS OFF FOR YOU!  HOMES...SELL THEM FASTER...AT MORE PROFIT! 
ced ye!) Yes, sell your homes faster, easier, at more profit... - Home Builder Department HH 
> buyers 7} even in today’s competitive buyers’ market! Just take © Delco Appliance Division 
») advantage of the extra sales impact of the General 3 General Motors Corporation 





: Motors Delco-Heat Home Selling Program. Your home 
) Prospects are multiplied many times over by hard-sell- 







Papers ... featuring your model homes! Plus, extra sell- 
ing by quality merchandising displays at the model 
homes... by the prestige and assurance of General Mo- 
» tors Delco-Heat engineered heating systems... and by 
tie-in with national consumer advertising in Lire, BETTER 
Homes & GARDENS, and SaTuRDAY EVENING Post. Get 


this exclusive sales help on your home projects now! 


VISIT US at the NAHB SHOW—January 22-26 
Booths 174 and 175, at the Conrad Hilton, Chicago 










- HOMER 





JANUARY 1956 


» ing Delco-Heat newspaper advertising in your local ' 
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Rochester 1, New York 


Please have your local Delco-Heat factory sales representa- 
tive give me complete information on the General Motors 
Delco-Heat Home Selling Program. 


Name of Builder........ aot e. eaee olN p idl) Jobe, shite 
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Middle-income housing: the new battleground 


> Acry rises for more aid to house $4,000-$7,000-a-year 


families. Democrats lay plans to make an issue of it in 


Congress, in presidential race 


> But rentals for $20 a room cannot be built, say experts, 


except through cooperatives. Down payments for these 


are often higher than for single-family houses 


“In my opinion rental housing has become 
obsolete. The American people can no 
longer afford to buy service. And _ service 
is a part of apartment house life.” 

One of the nation’s most widely respected 
housing authorities—Real Estate Analyst 
James C. Downs Jr.—gave that considered 
opinion last month before a hearing of the 
Rains committee of the US House of Repre- 
sentatives in Chicago. 

Downs’ thesis is that the cost of elevator 
operators, maintenance by landlords and 
janitor service has driven the cost of apart- 
ment living sharply above the cost of single- 
family home occupancy. “We do not 
conclude that apartment buildings will dis- 
appear from the urban horizon,” Downs has 
written, “but it is obvious to even the casual 
student that they will not play a dominant 
role in the housing of urban families.” 


No incentive. Most people know by now 
that the conditions surrounding construction 
of anything but luxury rentals are prohibi- 
tive. Downs’ theory of service charges is 
only one cause of the decline of apartment 
building for the middle-income renter. 
Others: 1) rent control where it still 
exists, 2) inflated land values in close-in 
locations suited to apartment construction, 
and 3) legislation. The drop in number of 
FHA commitments for rental units is 
notable evidence of what the cost certifica- 
tion and limited-dividend clauses in the 
Housing Act of 1954 did to rental housing. 
They virtually eliminated FHA as a factor 
in financing it. 


Put up or shut up. With venture capital 
swerving away from apartment construction, 
the city dweller in the so-called “middle 
third” income group-—$4,000 to $7,000 a 
year—is confronted with two choices: he 
can hold out as best he can in the space 
he now occupies or he can move to subur- 
bia with his wife and children and buy a 
tract house. 

Indeed some experts see it as not much 
of a choice—considering the drift of cities 
to blight and the complications arising from 
the expansion of racial ghettos. A House & 
Home editor asked Chicago’s Downs, after 
his appearance before the Rains committee, 
whether the single-family home market 
could meet the shelter need of middle-in- 
come people. Replied Downs: “It will have 
to, because that’s all they’re going to get 
under present financing.” 


80 


Middle-income lobby. Despite—or per- 
haps because of—this outlook, recent weeks 
have brought a barrage of pleas for new 
aids to get “middle-income” housing built. 
Most pleaders shy away from a forthright 
declaration that they mean in-town rental 
units. But realism compels the inference 
they do; in many cities where the “middle- 
income” cry is loudest, there seem to be 
plenty of cheaper units for rent on the 
outskirts of town. 

Nationally, the well-spring of such expres- 
sions has been the ClO-Leon Keyserling- 
National Housing Conference axis. NHC, 
for example, proposed recently that a “new 
federal mortgage bank” be permitted to lend 
$3 billion a year to cooperatives, nonprofit 
corporations and individuals who would put 
up housing “within reach of families of 
moderate income that are totally neglected 
in today’s market.” NHC would have the 
government grant 95%, 40-year loans at a 
3% interest to achieve its end. 

In Miami, Presidential Aspirant Adlai 
Stevenson, in a talk on housing policy, 
plumped for “a system of practical govern- 
mental incentives that will bring decent 
private housing within the reach of the 
middle income group.” 

Sen. John J. Sparkman, influential chair- 
man of the Senate housing subcommittee, 
told House & Home last month: “We've 
got to do more to reach the low middle- 
income families.” Probably, thought Spark- 
man, Congress would have to make direct 
FNMA support available to produce units 
renting from $55 to $60 a month, sale hous- 
ing from $7,500 to $10,000. 

Such a course (which will horrify ex- 
ponents of a free-market in money) is only 
the practical outgrowth of the philosophy ex- 
pressed by Keyserling, who was President 
Truman’s chief economic adviser in 1950-53. 
Keyserling urges that housing output be 
tailored to the “social need” and not to 
existing resources—financial or material. 
Implicitly, federal planners do the tailoring 
—and inflation is the result. 

Whatever the lenders and builders think, 
it is clear that middle-income housing will 
become a new battleground in the new Con- 
gress. There will be criticism of both the 
industry and FHA for aiming too high. 


Case of New York. Logically, the loud- 
est voices for middle-income aids have been 
raised in New York—a city squeezed, as 
far as its housing problems go, by a low- 


income population (some say a third of its 
families earn less than $4,000 a year), 
inflated land and building costs and—at 
least historically—an obstructive attitude 
from municipal officials. New York’s hous- 
ing plight is important to the whole nation 
primarily because the city swings so much 
political weight. Its actual housing problems 
—mostly stemming from sheer size and years 
of neglect—are in another world from those 
of the rest of the country. Items: 





> Paul Tishman, who has built everything 
from luxury apartments to public housing 
projects, insists it is feasible now to put up 
middle-income «nits renting for about $27.50 
per room per month rather than the $45 
or $50 usually asked. His plan, Tishman 
has conceded in recent talks, requires “put- 
ting together every stratagem of financing 
in the book.” One is New York State’s new 
Mitchell-Lama Act, which has the possible 
disadvantage—soft-pedaled by its promoters 
-of compulsory open occupancy. The act 
offers financing at city borrowing rates, The 
city can lend up to 90% of construction 
cost. And there is a 50% realty tax abate- 
ment. Tishman also counts on federal Title 
| redevelopment write-downs to get land 
cheaper. He has been spending much time 
lately urging banks or businessmen to form 
a Housing Foundation with $100 million 
capital to begin such building—lest New 
York start on a precipitous decline. Warns 
Tishman: “It will not become, as some 
continued on p, 84 





IS THE ISSUE PHONY? 


Are supporters of more aids for middle- | 
income housing disguising a big-city prob- | 
lem as a national problem? 
Many a realty experts contends that ex- 
cept in the biggest metropolises like New | 
York and Chicago and perhaps one or two 
more, FHA-backed sale housing on cheap | 
providing a | 


suburban land is _ already 
sensible answer to the needs of middle-in- | 
come families. In the biggest cities, close- | 
in land is too overvalued to permit construc- 
tion of middle-income housing, either for 
sale or rent, without a subsidy. Elsewhere, 
(Dallas has 


increasing rental vacancies 


reached 12%, for instance) testify to the 


nonexistence of a housing problem, middle 


income or otherwise. 

Basically, argue some sources, the middle- 

income issue is simply an extension of the 
public housing principle that the govern- 
ment owes a house to everybody who can’t 
afford to buy one. 
The big danger to the private home build- 
ing industry, according to this theory, is that 
aid for middle-income housing leads toward 
one of two situations: 

1. Government subsidy on an_ increasing 
scale for higher and higher priced sale hous- 
ing—which would cut into the private hous- 
ing market. 

2. Subsidies for rental housing in higher 
and higher brackets—which would upset and 
perhaps eventually glut the market for exist- 
ing rental units (not slums) with disastrous | 
effects on the new-house market, too. | 
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NEW £ SALEM HOOD 


Tie, 


‘S\OF THE SHOW... 
FROM 7#A0E-WiND 


MODEL 3501 VENTILATOR 
990 CFM 


STATIONARY HOOD 


This is the popular 
with any kitchen de 
the efficiency of the ventilate 
stainless steel with brushe 
baffle for even distribution 
lengths 


MEE AS, NPWS SRR NRE RES SI FS ot ey ise 


MODEL 2501 & 1501 . 
VENTILATOR , : : MODEL 1701 


425 & 300 CFM > a LIGHT/VENTILATOR 


Dual blowers. In 
terchangeable. hori- Wind design prov 
zontal or vertical ventifation and 
discharge. Built-in & gp the bathr 
backdraft damper ag : flush 
Available with metal ; rT 
filter. Use with any 
Trade-Wind haod 
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When the first thing prospects see in a new house is this 
guarantee... 





and later pick up and look through this colorful 


literature... 








and then when they notice this sign on a window sill or 
mantelpiece... 


they are getting very sold on the house that has this lock 


—the handsome Sargent AlignaLock! 


ALIGNALOCK Sales Aids 
Sell Houses! 





Above, you see a couple making up their minds to 
buy a house. 

AlignaLocks and AlignaLock Sales Aids have con- 
vinced them that quality products have been used 
throughout their ‘new home.” 

Experiences like this are taking place today all 
over the country. Many hundreds of builders have 
told us that AlignaLock and AlignaLock Sales Aids 
help sell the house. 

Put these sales aids to work for you. As shown 
above, hang the guarantee certificate on door 
knobs. It unconditionally guarantees AlignaLocks 
for the life of the house ...and makes a tremen- 
dous impression on prospects. 


Take full advantage of the house signs ... the home 


owner brochures... the colorful literature. Sargent 
gives them to you free. Use them to put sell in 
every room! 


Get in touch with your supplier today 
and ask him all the facts about Aligna- 
Lock. Or write di- 
rect to Sargent & 
Co., New Haven 9, 
Conn. Dept. 11-A. 


"A sign of a well built house” 
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' | BETTER PLASTICITY 
To build the best possible concrete-block walls, the brick- 
; : layer must use plastic mortar. The mortar must be plastic 
| a enough to stick to the long head joint. It must not drop 
off the edges of the block when the block is swung up, 
: and lowered into place. It must remain plastic long 
; enough to enable the bricklayer to tap the block down 
to the line, easily and accurately. 


Brixment mortar provides this necessary plasticity. More- 
over, it stays soft and plastic long enough to let the 
bricklayer level, plumb and straighten the unit and adjust 
it to its final position in the wall before the mortar stiffens. 





Louisville Cement Company . . . Louisville 2, Kentucky 
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lf you're building homes in this area... 
in the *9,500 
to *30,000 


price range 








, | 
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GET THE COMPLETE FACTS on why more 


and more builders are switching to 


ADMIRAL HOMES 


for the BUILDER: 


@ pre-determined costs— 
assured profits 


for the BUYER: 


@ beauty—livability— 
spaciousness—flexibility 


e@ choice of more than a score 
of various models 


@ faster starts—quicker 
completions 


@ less overhead—prompt 
turnover 


@ wide choice of optional 
features 

@ cooperative advertising 
program 


@ top quality materials and 
workmanship 


Write, wire or phone today! Find out how you, too, can 
join the growing number of businessmen who worry less 
and profit more, building Admiral Homes. 


300 Mt. Lebanon 
Boulevard 
Pittsburgh 34, Pa. 


LOcust 3-O090 
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continued from p. 80 


suggest, a city of the very rich and of the 
very poor, for when there is none excep! 
the rich to maintain a city with a $°2 
billion budget for only themselves and the 
poor, I don’t think the rich will remain in 
New York.” 

> Ira S. Robbins, executive vice president of 
the Citizens’ Housing and Planning Council, 
advocates government aid to private build. 
ers for middle-income housing as one of 
five ways to “stop the spread of slums and 
the flight to the suburbs.” 


> Philip J. Cruise. chairman of the Nev 
York Housing Authority: “What we need 
more than anything else at this point is 
an increased flow of private capital into 
housing and redevelopment. The source can 
and should be New York’s business and 
industry.” 


> Builder David Rose: “Let the city acquire 
other large areas as it has done under Title 
I, then rezone these areas, whateve! 
practical limitations seem desirable, stimu- 
late builder interest with some tax benefits 
and sell the land in the open market fo: 
immediate building.” 


set 


Big sprawling problem. Why does New 
York rate classification as a_ specialized 
case of resistance toward middle-income 
housing exhibited by its officials in 
years? One of the biggest real estate owners 


pasl 


in the city, Aaron Rabinowitz, board chair- 
man of the Fred F. French Investing Co.. 
who served on the State Housing Board from 
1926 to 1943, recounted 
recent talk. Said he: 

“With the election of a new administra- 
tion under Mayor LaGuardia |in 1934}, 
there was launched an attack on the entire 
program of limited dividend housing in the 
city. Mayor LaGuardia, without reason, 
without cause, and without notice, summa- 
rily withdrew the partial tax exemption 
from all projects, except one. This would 
have destroyed the limited dividend com- 
panies organized under state law by taking 
away the partial tax exemption already 
granted and by which the statutory rents 
were possible. 


the reasons in a 


“The exception was the Amalgamated 
[the Amalgamated Clothing Workers |— 


they were a union; they were organized. 

Had LaGuardia been successful, all 
of the projects already built would have 
been forced into liquidation. Each project 
had to fight for its own existence in the 
courts—at great expense. Although all were 
finally successful, this political attack com- 
pletely destroyed the confidence of investors 
in any further undertakings under public 


control. It marked the end of limited 
dividend housing under the Housing 
Law. 


“Do you remember the abuse that Met- 
ropolitan Life took a few years ago from 
the city officials? Bob Moses had persuaded 
them to build the Stuyvesant Town build- 
ings under a contract that the rent should 
be sufficient to pay 4% plus 2% amortiza- 
tion. Yet the Board of Estimate passed laws 
fixing the rents where only 2% interest 
plus 2% amortization was possible. They 
had to go to the courts to enforce that 
provision in the contract. Is it likely that 
after such abuse the Metropolitan, or any 


other insurance company, would build an- 7 


other project?” 
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THIS HOUSE IS 





a 
Your assurance 01 


» GREATER FIRE SAFETY 


» SEAMLESS FINISH 


» DECORATIN 
>» NOISE PROTECTION 


» LIFETIME VALUE 


ae 


"habe, home buyers are looking for 
signs of quality construction... better value. 
That’s why it’s so important that you display 
the Lath and Plaster “Quality Seal” in your 
model houses and feature it in your local news- 
paper advertising. 


National advertising in leading “home” maga- 
zines (See Sept. issue of Better Homes & 
Gardens and the Fall-Winter edition of Small 
Homes Guide) is explaining the many time- 
proven advantages of lath and plaster construc- 


TY 


1401 K Street, N.W,, 


| In your 


model houses 


© ntl 


seine 
it OIE 


G FLEXIBILITY 


it’s your key 


to faster safes 


tion to millions of prospective home buyers in 
all sections of the country. 


You can cash in on the trend to better quality 
construction by featuring the Lath and Plaster 
display card in your model houses. It quickly 
identifies genuine Lath and Plaster construction 
for home buyers... gives your houses Extra Sales 
Appeal. These display cards are available 
through your local plastering contractor. Be 
sure to ask for them. For additional informa- 
tion, write to Dept. HH-561. 


| 


Washington & D.C 
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INSIDE 
STORY 
OF 
SALES 

SUCCESS 


SORES CSN POPES AEN SEOE STEARIC AOESSON ELEC I 








Ed. Tillman, Architect 


Sales Start At Doorway 
When Glass Greets Prospect 


Continuing sales have proven to Fischer & 
Frichtel, St. Louis County builders, that to- 
day's home buyer is sold on contemporary 
design. And nothing is more modern than 
translucent glass. ‘Buying starts at the 
door”, says Ed Fischer and “we have found 
that Mississippi Bandlite helps dramatize 
the interior, set the stage for the sale”. 





Contemporary design accents 
figured glass entranceways 
throughout Frostwood Addition. 


Translucent glass floods interiors with flat- 
tering “borrowed light” . . . makes them 
appear larger, friendlier, more liveable. 
And glass adds an air of luxury, for it is 
modern, practical, beautiful. And glass is 
so easy to install and maintain. It eyes 


right and sells on sight! 


Buyers want that 
“different look’’. See 
your nearby Mississ- 
ippi distributor and 
select from a variety 
of patterns and sur- 
face finishes that can 
add extra sales ap- 
peal to your homes. 





Write today for free 
catalog. Address Dept. 
9. Samples on request. 





Larry “Bud” Frichtel, Vice-Pres. 


lars COMPANY 


SAINT LOUIS 7, MO. 


FULLERTON, CALIFORNIA 


88 ANGELICA ST. 


NEW YORK « CHICAGO 





WORLD'S LARGEST MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS 
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- NO DELAY ... THESE 


Yorktowne 


KITCHENS 
OF ORROW ARE 
READY FOR DELIVERY TODAY! 





; 





Popular Yorktowne “Dream Kitchens” will be delivered 
to you now... at realistic down-to-earth prices, too! 


Finished in beautiful natural birch, Yorktowne Cabi- 
nets are ready in 175 different stock models and sizes 
to provide an infinite number of combinations for dis- 
tinctive, sales-appealing installations. 

For full details call your nearest distributor, or mail the 
coupon on the opposite page. 








All Yorktowne cabinets are fully guaranteed by their 
manufacturer against any defect in material or work- 
manship for a period of 5 YEARS AFTER INSTAL- 
LATION. Insist on this proof of lasting quality and 
protection on the kitchens you install. 


HOUSE & HOME 
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KITCHENS great variety of stock sizes and 
cabinet styles enables you to provide all the individuality 
and the charm of custom-built installations . . . without 
surrendering their low-price or fast-delivery advantages. 


~< 


Today, these beautiful, quality-made Yorktowne Kitchens 
are being profitably installed in all types of homes... . 
including many in the lowest price bracket. 


So, plan now to give your homes the tremendous selling 
advantages of genuine birch Yorktowne Kitchens. 

For further information, call your nearest Yorktowne 
Distributor or mail the coupon TODAY! 


Several choice areas now 


COLONIAL PRODUCTS 
COMPANY 


GENERAL OFFICES AND MAIN PLANT 
DALLASTOWN, PENNSYLVANIA 


open for Distributors and 


Dealerships 


Be sure to visit us at the 
N.A.H.B. Show Hotel Hil- 
ton, Booths No. 194-195 
And the Coliseum, Booths 
No. 741-742 





In’ stock now in more than 
36 Distributor Warehouses in: 


Albany, N.Y 
Allentown, Pa 
Baltimore, Md 
Boston, Mass 
Buffalo, N.Y 
Cleveland, Ohio 
Chicago, Ill 
Columbus, Ohio 
Cincinnati, Ohio 
Dayton, Ohio 
Denver, Colo 
Detroit, Mich 
Evansville, Ind 
Jacksonville, Fla 
Lansing, Mich 


Liberty, N.Y 


teledalelibioh Aamele) 


Memphis, Tenn 


Newark,, N.J 

New Haven, Conn 
New Orleans, La 
New York City, N.Y 
Norfolk, Va 
Orlando, Fla 
dalitelo(-lielallo Mage) 
Pittsburgh, Pa 
Providence, R.| 
Rochester, N.Y 

Salt Lake City, Utah 
St. Petersburg, Fla 
Springfield, Mass 
Syracuse, N.Y 
Tulsa, Okla 
Wilmington, Del 
Wabash, Ind 


Washington, D.C 


and we're adding more 


every day. 


Colonial Products Co. - Dallastown, Penna. 
Please send me the name of the full-line Yorktowne 


Kitchens distributor nearest me. 


NAME 
STREET 
CITY. 


STATE a= 


| 
| 
| 
| 
| 
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Get more SALES-BUILDING 
FLOOR APPEAL with 
S NEW decorator colors in* 


} { + 4 
( (ek a 
ee 


> = 


INLAID = 
LINOLEUM 


1730: BEIGE, “Coat siete eae a 
accented with fs ¢ , 
coral, green, and a a 

brown Pee oll sS 


1728: CHARCOAL, 
accented with 
pink. white, 

flame, black and 

green 





Now you can offer a big 
selection of 16 color themes in famous Sequin* 
inlaid linoleum. This feature can help you sell more i 
homes faster in a market that is becoming more and more 
selective. Now your buyers can custom-design their floors! 


1718: YELLOW, 
accented with 
white and brown. 


























1720: PINK, 
accented with 
rose and white 


Long wear, easy care! Colors in “Sequin” are inlaid 
clear through to the exclusive Gold Seal Superflex* backing 
—for years of wear! The satin-smooth surface seals out dirt 
and grime—and it’s so easy to keep clean and sparkling! ; 
These exciting new colors in “Sequin” are now 


being seen by the 18 million home-minded readers of 
‘Better Homes & Gardens” and ‘Progressive Farmer.” 

















Be prepared for prospects pre-sold on “‘Sequin’’! 
1722: al Contact your Gold Seal Dealer today! 4 
MIST GREEN, * sie , . ‘ 
eosented with Visit the Gold Seal booths, Numbers 420 and 427, / 
brown and Hotel Sherman, NAHB Convention, January 22 to 26. 3 


white, 
CONGOLEUM-NAIRN INC. + Kearny, N. J., Copr. 1956 








FOR HOME 
OR BUSINESS: 
INLAID BY THE YARD— 
Linoleum + Nairon* Standard 
Nairontop* + RESILIENT TILES 
Rubber + Cork « Nairon Custom + Nairon 
Standard + Vinylbest + Linoleum + Ranchtile® Linoleum « Aspnalt 
ENAMEL SURFACE FLOOR AND WALL COVERINGS Congoleum® and Congowal!® » RUGS AND BROADLOOM—LoomWeve* *Trademark 
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FOR A PACKAGED 
DOOR UNIT 





os i SE RE Se a 





A door and frame packaged 

unit complete with the door 

hung and locked and the 

frame trimmed both sides, 

ready to install in any rough 
opening in 


20 Minutes 


NORTH CAROLIN 
CENTRAL BUILDING SUPPLY, INC. 
Baltimore, Marylan 
NATIONAL WOODWORKS, INC. 
Birmingham, Alabama 


NORTH DAKOTA 


Which Ready Hung Door assembly plant is nearest you? 


ALABAMA IDAHO MINNESOTA 
NATIONAL WOODWORKS, INC. ACME MILLWORK, INC. MINNESOTA WOOD SPECIALTIES, INC. 
Birmingham, Alabama Kirkland, Washington St. Paul Park, Minnesota 
ARIZONA LONGER POMERS, HNC. MNATIONAL WOODWORKS, INC 
D. , Colorad ’ . 
LUMBER — M14 — Birmingham, Alabama 


SOUTH DAKOTA 
JORDAN MILLWORK CO. 
Sioux Falls, South Dakota 
TENNESSEE 
NATIONAL WOODWORKS, INC. 
Birmingham, Alabama 


~~ 


SERRE 1 


aan Be ect 


a ae 


Denver, Colorado 

READY HUNG DOOR MFG. CO. 

Burbank, California 
ARKANSAS 

NATIONAL Senne, INC. 

Birmingham, Alabam 


READY gg DOOR MFG. CORP. 


San Antonio, Texa 

SOUTHWEST SASH & DOOR CO. 

Houston, Texas 
CALIFORNIA 

READY HUNG DOOR MFG. CO. 

Burbank, California 

READY HUNG DOOR MFG. CO. 

Oakland, California 
COLORADO 

LUMBER DEALERS, INC. 

Denver, Colorado 
CONNECTICUT 

BAILEY-WHALEN CO. 

West Orange, New Jersey 

A. W. HASTINGS & CO., INC 

Somerville, Massachusetts 

IROQUOIS MILLWORK CORP. 

Albany, New’ York 
DELAWARE 

BAILEY-WHALEN CO. 

West Orange, New Jersey 


CENTRAL BUILDING SUPPLY, INC. 


Baltimore, Maryland 
DISTRICT OF COLUMBIA 


CENTRAL BUILDING SUPPLY, INC. 


Baltimore, Maryland 
FLORIDA 
NATIONAL WOODWORKS, INC. 
Birmingham, Alabama .- ry 
GEORGIA 
NATIONAL WOODWORKS, INC. 
Birmingham, Alabama 
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INOIS 

GENERAL MILLWORK CORP. 
Marion, Indiana 

HASKELITE MANUFACTURING CORP 
Grand Rapids, Michigan 


IMSE-SCHILLING SASH & DOOR CO. 


St. Louis, Missouri 
INDIANA 
GENERAL MILLWORK CORP. 
Marion, Indiana 
1OWA 
JORDAN MILLWORK CO. 
Sioux Falls, South Dakota 
KANSAS 


IMSE-SCHILLING _— & DOOR CO. 


St. Lovis, Missou 

JORDAN MILLWORK CORP. 

Sioux Falls, South Dakota 

LUMBER DEALERS, INC. 

Denver, Colorado 
KENTUCKY 

ACME SASH & DOOR CO. 

Cincinnati, Ohio 
LOUISIANA 


FRANK STEVENS SASH & DOOR CO. 


Waco, Texas 
SOUTHWEST SASH & DOOR CO. 
Houston, Texas 


AINE 
A. W. HASTINGS & CO., INC. 
Portland, Maine 
MARYLAND 
CENTRAL BUILDING SUPPLY, INC. 
Baltimore, Marylan 
MASSACHUSETTS 
A. W. HASTINGS & CO., INC. 
nar Massachusetts 
A. HASTINGS & CO., INC. 
din Massachusetts 
MICHIGAN 


HASKELITE MANUFACTURING CORP. 


Grand Rapids, Michigan 


MISSOURI 


IMSE-SCHILLING SASH & DOOR CO. 


St. oe Missouri 
MONTA 

ACME MILLWORK, INC. 

Kirkland, Washington 
NEBRASKA 

JORDAN MILLWORK CO. 

Sioux Falls, Soyth Dakota 

LUMBER DEALERS, INC. 

Denver, Colorado 


NEVADA 
READY HUNG DOOR MFG. CO. 
Burbank, California 
READY HUNG DOOR MFG. CO. 
Oak!land, California 

NEW HAMPSHIRE 
A. W. HASTINGS & CO., INC. 
Somerville, Massachusetts 
IROQUOIS MILLWORK CORP. 
Albany, New York 

NEW JERSEY 
BAILEY-WHALEN CO. 
West Orange, New Jersey 

NEW MEXICO 

LUMBER DEALERS, INC. 
Denver, Colorado 
READY HUNG DOOR MFG. CORP 
San Antonio, Texas 

NEW YORK 
BAILEY-WHALEN CO. 
West Orange, New Jersey 
IROQUOIS n> co. 
Syracuse, New York 
ee MILLWORK CORP. 
Albany 
THE WHITMER. VACKSON co., INC 
Buffalo, New York 


THE WHITMER-JACKSON CO., INC. 


Rochester, New York 


JORDAN MILLWORK CO. 
Sioux Falls, South Dakota 


MINNESOTA WOOD SPECIALTIES, IN 


St. Paul Park, Minnesota 
OHIO 

ACME SASH & DOOR CO. 

Cincinnati, Ohio 

DAYTON SASH & DOOR CO. 

Dayton, Ohio 

THE WHITMER-JACKSON CO. 

Cleveland, Ohio 

THE WHITMER-JACKSON CO. 

Massillon, Ohio 

THE WHITMER-JACKSON CO. 

Youngstown, Ohio 


OKLAHOMA 


FRANK STEVENS SASH & DOOR CO. 


Waco, Texas 


READY HUNG DOOR MFG. CORP. 


San Antonio, Texas 
SOUTHWEST SASH & DOOR CO._ 
Houston, Texas 
OREGON 
ACME MILLWORK; INC. 
Kirkland, Washington 
PENNSYLVANIA 
BAILEY-WHALEN CO. 
West Orange, New Jersey 
IRON CITY SASH & DOOR CO. 
Pittsburgh, Pennsylvania 
RHODE ISLA 
A. W. HASTINGS & CO., INC. 
Providence, Rhode Island 
SOUTH CAROLINA 
NATIONAL WOODWORKS, INC. 
Birmingham, Alabama 


TEXAS 
FRANK STEVENS SASH & DOOR CO. 
c Waco, Texas 
* READY HUNG DOOR MFG. CORP. 
San Antonio, Texas 
SOUTHWEST SASH & DOOR CO. 


Houston,Texas 


UTAH 
LUMBER DEALERS, INC. 
Denver, Colorado 
VERMONT 
A. W. HASTINGS & CO., INC. 
Somerville, Massachusetts 
IROQUOIS MILLWORK CORP. 
Albany, New York 
VIRGINIA 
CENTRAL BUILDING SUPPLY, INC. 
Baltimore, Marylan 
WASHINGTON 
ACME MILLWORK, INC. 
Kirkland, Washington 
WEST VIRGINIA 
CENTRAL BUILDING SUPPLY, INC. 
Baltimore, Maryland 
IRON CITY SASH & DOOR CO. 
Huntington, West Virginia 
WISCONSIN 
GENERAL MILLWORK CORP. 
Marion, Indiana 
HASKELITE MANUFACTURING CORP. 
Grand Rapids, Michigan 
MINNESOTA WOOD SPECIALTIES, INC. 
St. Paul Park, Minnesota 
WYOMING 
LUMBER DEALERS, INC. 
Denver, Colorado 
CANADA 
oe Lay . —_ LIMITED 


READY HUNG DOOR CORP, Fort Worth 2, Texas 
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dd galeg appeal and glamour with 


Rittinhouse CHIMES 


RECOGNIZED for QUALITY and STYLE LEADERSHIP 
















CRESTWOOD 


Styled for contemporary a 
homes. Cover has rich 

walnut or modern limed 

oak finish against 

brushed brass tubes. 


PRELUDE 


Automatically sounds 
8-note entrance signal. 
Doubles as dinner 
chime. Sound bars in 
polished brass. Base of 
natural walnut. 






PRECEDENT 


Modern, functional 
simplicity in a new 
Westminster door chime. 
Felt mallet permits use 
as dinner chime. 





No other sales feature can be added to 

your new homes as economically as a door chime. 
Your prospective buyers recognize the quality 

and style leadership of Rittenhouse Door Chimes. 
Nationally famous stylists have incorporated 

grace and charm in Rittenhouse Chimes for homes 
of any style or size. Select from 19 surface or 
flush-mounted models including new chime 

systems for larger homes. New non-electric models 
for small homes and apartments. 


Rittinhouar 


Writ for illustrated 


catalog describing 
complete 1956 line. 





DOOR CHIMES 


THE RITTENHOUSE CO., INC., 56 Allen St., Honeoye Falls, N.Y. 
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Cooperatives vs. homes. The middle. 
income family in New York has been aided 
to some degree by the construction of cu- 
operatives at rents of about $17 to $22 1 | 
room. The United Housing Foundation, 7 
for example, organized in 1951 to hel) 
develop such projects, has four under way 7 
now for a total of 2,612 units. The big- 7 
gest chunk—1,668 units—will be finished =| 
off in February; construction has started : 
on another 290 and will begin on anothe- 
664 early in the year. The foundation’s 
members are cooperative, civic and union 
organizations working jointly to put up 
apartment buildings with funds collected as 7 
down payments from prospective residents 
plus mortgages arranged by UHF. 

It is significant that the tenant owner's 
down payment for a cooperative apartment 
is at least as large as. and in most cases 
larger than, the down payment on an FHA 
home. Down payments for middle-income 
cooperatives are between $200 and $600 a 
room. A family can buy a $12,000 FHA- 
insured house with a down payment of 
$1,200. 

As Chicago’s Jim Downs notes, FHA’s 
viewpoint seems to be to make it that way. 
Result: “If you have one channel of credit 
open and one closed, the builders are going 
to use the open one.” 


The big boost. FHA’s endorsement of 
the single-family home as the best shelter 
buy in America—the endorsement is im- 
plicit in the financing terms, if not in 
statement of official policy—serves at once 
to promote home ownership and to cut 
into demand for rentals. Some of the F 
fashioners of the barrage for bigger and 
better middle-income rental properties seem 
to overlook this fact. Proponents of middle- a 
income housing would do as well to wage He | 
battle for revision of FHA’s rental hous- | 
ing regulations as they would to lecture 
on the necessity of “somebody” putting up 7 
some medium-rent apartments. i 

The most factual argument for nomi- 7 : 
nation of the single-family home as _ the 
best solution to the middle-income shelter 
problem is that it costs less—for the space 
obtained—to pay for a house than it does 
to rent an apartment. When Downs became 
president of the Chicago Dwellings Assn. in 
1948, he recalls, “We acquired a site suitable 
for apartments,” and undertook computa- 
tions of achievable rentals. The results were 7 
astonishing. We found that the rents on B ” 
apartments which we could build would be 
substantially higher than the monthly pay- 
ments with which our prospective tenants |) ~ 
could buy and pay for houses offering the 
same accommodations.” Downs’ estimate of 
comparative monthly costs to occupants of 
a $12,000 gross cost unit—still applicable 
on a proportionate basis today: 


>. 
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APT. Home : 
FACTOR OF COST TENANT Owner FF 
Capital charges ........ $60.80 $60.15 FF 
Property taxes ........0. 30.00 25.00 
Fire insurance .....01.6. 1.25 1.25 
Utility charges .......0+. 15.00 15.00 
ENTERIC 50). Kc olen vee 6.00 
Operating services ...... 6.00 
Repairs. maintenance and 
replacement .......... 14.50 4.50 
Entrepreneurial profit.... 10.45 
TOU TERT. vce e sos 145.00 105.95 
HOUSE & HOME JAN 
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? pr isnt enclosure plus @ PROTECTED TERRITORIES 
of beautiful 
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OFFERS STILL 
moRE IN 7956 


with the WORLD'S BEST BARGAINS 
IN NATIONALLY ADVERTISED... 
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FEATURES 


*2 Extreded Aluminum 
Towel Bars, One Inside 
+ +» One Out 


%* NEW Noise-Proof Door 
Slide CHANNEL 

* NYLON Rollers—Operate 
Easily & Quietly on Top 
Track 


%& NEW Deeper Bottom 
Guide Track 


AT NO EXTRA COST 


eT] 
< 







45 STANDARD 
SHOWERITE ENCLOSURE 


Made from lustrous special fin- 
ish aluminum. Two sliding glass 
panels with towel bars. Brand 
new noise-proof channeling. 
Nylon bearings operate easily 
and quietly on top track. For 
standard 41/2 or 5 ft. recessed 
tub. To retail at 


$69% 


For 52 Ft. Tub, 
$79.95 


a LUXE @ YOUR PROFITS ARE 
ENCLOSURE ee ee 


All the Sbuteres of the Marl:-up is the World’s Largest. 


look ... examine... compare... 
FEATURE FOR FEATURE... you will 
be convinced ShoweRite is the ONLY 
ONE fo sell! 


@ WORLD'S BIGGEST MARK-UP 


We invite your inquiries. 










"a¥s to 5 ft. tub. 
ing er ALSO COMPLETE LINE OF 


$795 | SHOWER DOORS 


hh, $89.95 SEE US IN 
SPACE 414-415 


AT THE NAHB SHOW 














MOST ARCHITECTS AND ENGINEERS | 
PREFER NOT TO USE SUBSTITUTES... 
now they Specify Genuine... 








\ 


Backbone of Steel for EVERY Masonry Wall 
Y Dur-O-waL on the job. Electrically welded of 

high tensile steel, Dur-O-waL works fast, lays 
flat to combat cracks in brick, block, or tile masonry. 
Dur-O-waL’s patented trussed design keeps side rods 
working together; puts more steel in the wall economi- 
cally. Increase sales and customer satisfaction the 


proven Dur-O-waL way. Demand Dur-O-waL... 
available everywhere. 










OU can depend on top performance with genuine 





@ Architects everywhere are 
specifying Dur-O-waL, the cus- 
tomer-designed reinforcing mem- 
ber that gives masonry walls a 
backbone of steel. Welded in a 
single plane, Dur-O-waL assures 
a tight, neat mortar joint. 


Butt-Weld e Trussed Design 





Sow wal 








Hotel Sherman 


E EFRON MFG. CO. | 
“OFFICES AND FACTORY 
rth Avenue Chicago 21, ill. | 
, ) WEntworth 6-3750 | 
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the Backbone of Steel 
for EVERY masonry wall 


SYRACUSE 1, N.Y. Dur-O-wal Products, Incorporated, Box 628 


TOLEDO 5, OHIO Dur-O-wal, Incorporated, 1465 Utah Street 


BIRMINGHAM 7, ALA. Dur-O-wal Products of Ala. Inc., Box 5446 


fe Cais PHOENIX, ARIZ. Dur-O-wal Div., Frontier Mfg. Co., Box 49 
2</Ced CEDAR RAPIDS, IA. Dur-O-wal Div., Dept. 651, Cedar Rapids Block Co. 
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Hotpoint Disposall® food waste disposers... 
Kitchen Clean-Up Companions to Hotpoint Dishwashers 
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Your homes sell faster—with less selling effort and expense 
—when you include a Hotpoint Dishwasher in the kitchen. The 
reason: Hotpoint helps you pre-sell your homes by pre-selling your 
prospects. Today, there are more Hotpoint Dishwashers in use than any 
other brand! This unprecedented acceptance will continue to grow, 
stimulated by Hotpoint’s aggressive national advertising in leading 
magazines, and on the Ozzie and Harriet television show. 


LOW-COST MODEL MWII 

* Takes food waste continuously 
* Quick, quiet, efficient grinding 
Easiest of all to install! 


the MW11 securely to the sink. 


opening. 





tion with a pump-drain dishwasher. 


look te 


Here’s Why You Should Include the 
New Hotpoint Dishwasher in Your Plans 


* Chrome-plated Cover and 
Sink-Stopper 
® Dependable % hp split-phase motor 
1. A screw driver and an end wrench are the only tools needed to mount 


2. Lower housing rotates through 360° to line up with existing drain 


3. Upper housing also turns through 360° to line up its knock-out plug 
exactly with the dishwasher drain line—greatly speeding up installa- 


You can take advantage of this tremendous demand. Give your 
rospects what they want—a Hotpoint Dishwasher, built into the 
alien. They'll appreciate the quality . . . the exclusive features . . . 
the easy living . . . and the convenience of including the dishwasher 
in the mortgage! Get the complete story on Hotpoint Dishwashers 
before you plan your next project or home. Write Hotpoint, or see 
your Hotpoint Distributor Builder Specialist. 


Put More Color in Your 
Kitchens with Hotpoint 


Colorrones 


The swing is to colors—and Hotpoint has 
‘em! Give your kitchen installations that 
added touch of beauty, with Hotpoint Col- 
ortones. Hotpoint Dishwashers are avail- 
able in Sunburst Yellow, Meadow Green, 
Coral Pink, Seafoam Blue and Woodland 
Brown, as well as Classic White and Cus- 
tomline Stainless Satin-Chrome. 
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Hotpoint Spot: Loss. 


--eand helps sell your 
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fet THT Outmodes All Other Methods 
homes faster! 





Dishes Sparkle... Glasses Gleam... 
Silver Glistens 


as a result of the combination of these 
two exclusive Hotpoint features... 


Two complete Five-Minute Washes... 
with Fresh Detergent Each Time. sub avs; 


every trace of food soil, to remove every trace of dulling film, to make everything sparkle and 
gleam. This is Hotpoint SpoteLess Washing—World’s Cleanest Automatic Dishwashing. 

























An equal amount of detergent is poured the detergent in the first cup mixes with Weight of the water remaining in other 








into the two cups of Hotpoint’s auto- the swirling water. Meanwhile, water has tank causes cover to flip down, exposing 
matic dual-detergent dispenser, and the collected in both tanks of the cover. fresh detergent for second wash. Hot- 
tank-type cover is then cocked to seal but, at the end of the first wash, it auto- point’s two complete detergent washes 
off one of the cups. During the first matically drains out through a small get dishes cleaner than any other house- 
of the two complete washes . . . | hole in one of the tanks. ' hold dishwasher. 


Two Thorough Rinses—with a Super 
¢ Wetting Agent in the Final Spot-Less Rinse 




















ts Everything is rinsed twice—but now, drops of rinse tension of the water, and drops cannot form to dry 
water cannot cling to glasses or silver and deposit _and leave spots. 

rhe minerals that will spot them. ‘‘Rinse-Dry,’’ a super This is Hotpoint SpoteLess Rinsing ... the greatest 

4 wetting agent, is automatically injected in the second _— dishwashing advancement since the development of 

saher rinse. This super wetting agent breaks the surface the dual-detergent dispenser. 

shers > 

r see 

pur 

int 

S r This is Hotpoint SpoteLess 
A few drops of “Rinse-Dry’’—a super Compare the Results: The glass at the left was rinsed in Drying—the automatic result 

ic has wetting agent—are automatically in- plain water—see the water-drops that will cause spot- of SpoteLess Washing and 

. that jected in the final rinse to provide Hot- ting. The glass at the right was rinsed the Hotpoint SpoteLess Rinsing, followed by 

ok point’s exclusive new SpoteLess Rinsing. way—no drops of water, no spotting. pure electric-heat drying. 

avail- * 

een, -- the combination that makes Hotpoint Dishwashers 

dland 

Pee a bigger attraction in your kitchens! 





4% oe : 
RANGES + REFRIGERATORS + DISHWASHERS - POSA + WATER HEATERS « 
a FOOD FREEZERS + AUTOMATIC WASHERS + CLOTHES DRYERS + AIR CONDITIONERS - CUSTOMLINE 
® HOTPOINT CO. (A Div f t 5600 West Taylor Street, Chicago 44, Illinois 
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Installs faster... 


Aluminum, 







CUSTOMERS LOVE ‘EM 


Your customer will love their Columbia-matics for 
many reasons. Exclusive automatic tension keeps 
Columbia-matics drum-tight under all conditions, 
eliminates maintenance call backs. Light-weight, easy 
to handle, full length, they won’t swell, stick, warp 
or rust-stain houses. With heavier hardware and 
tension bars containing up to 50% more aluminum 
than similar screens, Columbia-matics are built to 
give extra years of trouble-free service. 


CTE 








o 


FACTORY 








# sevice _ The Columbia-matic FACTORY SERV- 
fi mer, | ICE DEALER is equipped to give you im- 
f/ hs wef mediate service ... help you “buy right.” 


He carries a complete stock of wanted sizes 


THE LOLCVUMBIA MILLS. 


THEY CUT COSTS 
The Columbia-matic TENSION SCREEN reduces labor costs across-the-board! 
requires no template, no special tools. Installs from inside 
for quick access to all windows. Cannot be taken down from outside . . 
your protection against pilferage. Precision-made to your measurements, it 
fits exactly. Hardware can be preset in an uninterrupted production schedule 
. simply leave Columbia-matics wrapped in cartons, safe from damage. 
the Columbia-matic requires no painting, yet costs no more! 


 ~ethe best service 


ol P / : inthe industry! 





few builders 
can afford 


to overlook 
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TENSION SCReens 





NATIONALLY ADVERTISED... 


CONSISTENTLY 


An aggressive, consistent advertising program pre- 
sells home-buying prospects in your area on Columbia- 
matic TENSION SCREENS. By way of high-impact 
ads in leading national magazines, Columbia-matic 
TENSION SCREENS have become a top name brand 
that your prospects recognize and want! 








— 


and can provide emergency service on special 
sizes. An expert on builder screening needs, 
he will show you installation “short cuts” 
that will save time and money. 


For complete details on the Columbia-matic TENSION SCREEN, see your local Factory Service Dealer, or write to 


ar 


SEE OUR COMPLETE LINE OF WINDOW SCREENS AT THE NAHB SHOW 
BOOTH 219 CONRAD HILTON 


DEPT. St = SYRACUSE 1, WN: Y. 
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Kea Lorie. 


Right for relaxation — styled 


co a ree a es sey ela ahaa se 


for comfort — and built for SALES 
i 9 eauty ... Hall-Mack’s completely new 
gieamin cility Relaxation Unit is designed for 

i solid ud greater beauty and improved 

4 oe" utility. Completely recessed — 


flush with the wall, its gleaming 
chrome-plated brass frame 

and bars that hold magazines match 
the chrome trim of the bathroom 
plumbing fixtures. Interior finish 

is a beautiful metallic hammertone 
texture. Easily installed — the 



























= new Relaxation Unit creates fresh 
—s ' 
a interest — adds sales appeal to 
any bathroom — and provides 
real bathROOM Service! 
‘d! 
de 
it 
ule 
pe. 
re! 
re- 
ia- 
act : 
tic ‘ 
ind 
. . This modern recessed unit provides 
s ample space for... 
ig CIGARETTES, MATCHES 
, AND KNICK-KNACKS 
‘ 4 ASH TRAY 
4 MAGAZINES 
4 NEWSPAPERS | 
; TOILET PAPER Sold by leading 
cial @ plumbing, tile & hardware 
eds, dealers everywhere 
its” 
1380 WEST WASHINGTON BLYD., LOS ANGELES 7, CALIFORNIA 
° , 7455 EXCHANGE AVENUE, CHICAGO 49, ILLINOIS 
rite to HALL-MACK COMPANY 1000 MAIN AVENUE, CLIFTON, NEW JERSEY 
7. 
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WALLS- Good or Bad? 


Pure gypsum with no added aggregates, such as used in wallboards, is 
rated the finest wall finish material. It’s lifetime is unlimited and it contains 
no detrimental expansion or contraction properties to cause future cracks and 
blemishes in the finished wall. With this type of material the cause of bad 
walls must rightly be placed on bad construction practice. 

Wood framing materials continue to shrink for several years after being 
installed. Therefore, immediate caution with wall finish application is essential 
to eliminate the hazards caused by this extended shrinkage. 

With proper application, wallboards are positively attached to the inner 
frame members except at the immediate corner areas. At these corners the 
panels require only a minimum attachment which holds the wallboard ends 
temporarily in place until proper reinforcements are installed. The major flat 
wall finish area will follow the future inner frame shrinkage and cause no 
damage or harmful change in the finished wall contour. However, for the 
finished corners to remain sound, the corner reinforcements must be specially 
designed to be attached directly to the wall surface itself. They must also 
supply ample strength to the finished corner for it to divorce itself from the 
inner frame as it becomes necessary. 

Outer corners confront an unavoidable bracing action where two walls 
surfaces meet together. This forestalls any inward corner movement without 
contortion penalty. Inward movement of inner corners will cause wall separa- 
tion cracks. Under no circumstance should corner reinforcements be securely 
attached to receding inner frame members. 


THIS IS YOUR FORMULA FOR PERFECT DRYWALL 








National Association 
HOME BUILDERS 


Annual 


January 22-26 
1956 


JAMBEX.. (new method of application) provides sufficient 
flexibility to keep wall finish permanently intact 


OUTER CORNERS 


INNER CORNERS 


Light Construction 
8D 


3 
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A 
BE 
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Jamb trims should also prevent wall sur- 
face cracks instead of producing them. As 
stated, the major flat wall surface areas are 
positively attached to the inner frame struc- 
ture. To overcome a most serious hazard 
caused by frame member shrinkage, jamb 
trims need leeway to permit movement with 
the receding frame members. This applies 
not only to trim for windows which con- 
tend with only one wall, but doubly so to 
door jamb trims where two opposite wall 
surfaces are being forcefully drawn closer 
to each other. Jamb trims must retain wall 
surface contact permanently or the inevitable 
outcome will be unsightly cracks being ex- 
pelled to the wall surface. 


A sawed kerf in the jamb stock, for use 
with a properly designed trim, provides this 
necessary flexibility which eliminates the 
otherwise serious hazard caused by the con- 
tinued frame structure shrinkage. The kerf 
also adds finest quality by providing the 
means for straight true wall surfaces around 
doors and windows with wallboard finish. 


BeadeX (outer corners) BeadeX (inner 
corners) and JambeX trim are designed ex- 
pressly to permit sound construction with 
wallboard finish. These patented products 
are fully guaranteed by 


BEADEX MANUFACTURING, INC., 
4615 8th Ave. N.W., Seattle 7, Washington 


BEADEX OF CANADA (LTD.) 
Box 317, Kingston, Ontario 












Small Homes Council of University of Illinois, 
11th annual Short Course in Residential Construc- 
tion, Jan. 18-19, Urbana, III. 


National Assn. of Home Builders, annual convei- 
tion and exposition, Jan. 22-26, Chicago Coliseum 
and Conrad Hilton and Sherman Hotels, Chicago, 


American Society of Heating and Air-Condition- 
ing Engineers, Inc., annual meeting, Jan. 23-25, 
Sheraton-Gibson Hotel, Cincinnati. 


Mortgage Bankers Assn., 11th annual Senior Ex- 
ecutives Conference, Jan. 24-26, New York Uni- 
versity downtown campus, New York. 


American Bankers Assn., regional savings and 
mortgage conference, Jan. 30-31, Muehlebach 
Hotel. Kansas City, Mo. 


American Institute of Electrical Engineers, win- 
ter general meeting, Jan. 30—Feb. 3, Hotel Stat- 
ler, New York. 


Winter Furniture Market, Los Angeles Furniture 
Mart, Jan. 30—Feb. 3. 


Mason Contractors Assn. of America, conven- 
tion and show, Feb. 5-8, Kentucky Hotel, Louis- 
ville, Ky. 


NERSICA, 14th annual convention and exposition, 
Feb. 11-13, Ambassador and Ritz-Carlton Hotels, 
Atlantic City, N.J. 


Washington Home Show and Do-It-Yourself Ex- 
position, Feb. 18-26, Washington, D.C. 


Nationa! Adequate Wiring Conference, Feb. 23- 
24, LaSalle Hotel, Chicago. 


Mortgage Bankers Assn., Midwestern mortgage 
conference, Feb. 23-24, Conrad Hilton Hotel, 
Chicago. 


American Society for Testing Materials, commit- 
tee week, Feb. 27—Mar. 2, Hotel Statler, Buf- 
falo, N.Y. 


National Electrical Manufacturers Assn., mid- 
winter meeting, Mar. 12-16, Edgewater Beach 
Hotel, Chicago. 


National Home Show, sponsored by the Toronto 
Metropolitan Home Builders Assn., Mar. 30—Apr. 
7, Coliseum, Exhibition Park, Toronto, Canada. 


Mortgage Bankers Assn., Southeastern mortgage 
clinic, Apr. 5-6, Hotel John Marshall, Richmond, 
Va. 


National Housing Conference, annual meeting, 
Apr. 9-10, Statler Hotel, Washington, D. C. 


Mortgage Bankers Assn., Southern mortgage con- 
ference, Apr. 9-10, Dinkler-Plaza Hotel, Atlanta. 


Gas Appliance Manufacturers Assn., annual meet- 
ing, Apr. 19-21, The Greenbrier, White Sulphur 
Springs, West Va. 


Mortgage Bankers Assn., Eastern mortgage con- 
ference, Apr. 30—May 1, Commodore Hotel, New 
York. 


National Assn. of Home Builders, 3d annual 
model home contest, open to students in grades 7 
through 12. Entries must be submitted through 
local NAHB chapters by Aug. 31. 
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AIIONAL LOCK 








Patent Applied For 


.. precision 


That’s One 
Important 
Reason Why 
UP7S cee 


AMERICA’S OUTSTANDING LOCKSET VALUE 


Precision engineering and skilled manufacturing, coupled with modest cost, provide 
a lockset that is unexcelled for real dollar value. NATIONAL LOCKset gives you a 
lock mechanism and case made of rust-proofed, selected cold-rolled steel. Cylinder 
is of five pin tumbler construction . . . solid Brass. One-piece wrought Brass, Bronze or 
Aluminum knob with matching rose... reversible latch bolt with full 7/16” throw... 
many exclusive features engineered to reduce wear and to resist wear . . . these factors 


and more are making new friends every day for quality-made NATIONAL LOCKset. 


SEE NATIONAL LOCKSET ON DISPLAY, SPACE 765 - 766, COLISEUM, NAHB EXPOSITION. 


engineered 





NATIONAL LOCK COMPANY 


ROCKFORD, ILLINOIS © MERCHANT SALES DIVISION 


Order it with 
Confidence 


Specify it 
With Pride 
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Detigud 


ith fabrow M-O0-D-U-L-AR 


America’s No. 1 built-in selling feature... Fabrow new modular 





design! Fabrow “flexible fenestration’ achieves exciting 
architectural effects . . . sales winning, custom-distinction AT 
PRE-FAB COSTS. 
Designed for standard size, insulating glass the 


fabulous new fabrow 4, ot 


window styles combine for unlimited modular combinations. 
Build for distinction . . . Sell your homes f-a-s-t-e-r with. Fabrow 
fashion windows, the modular window-wall frame in beautiful 
natural wood! 











ROR 





1955 House & Garden—House of Ideas 
designed by Richard B. Pollman. 
Architects: Palmquist & Wright. 


ey flexible fenestra. 


WRITE, WIRE, OR PHONE FOR IDEA BROCHURE . FO wars TO TURN DAYLIGHT INTO 2OLL 























window walls 





eile home or little home. New Contes, Homes—LaFayette, Indiana Inland Homes, Piqua, Ohio ; Thyer Homes, Collgns, Miss. 
fabrow flexible fenestration 
gives every home the 

advanced contemporary look... 


at pre-fab cost. 














Peet RS! 
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‘O-D-ULAR design 


INTO 2OLLARS FABROW MFG. INC. + 7208 DOUGLAS + TOLEDO, OHIO + PHONE KL 9391 


































New selling help for you! | : 





*“LIFE-OF- -BUILDING” 
o CELOTEX | 


REG. U S. PAT OFF 





INSULATING SHEATHING 


Celotex Insulating Sheathing is so strong, so effective, so durable we 






guarantee its performance for the entire life of the building! That’s 
why progress-minded builders are using this Guarantee to help them 


make sales to value-minded home buyers. 


WITH THIS GUARANTEE, 
YOU ACCOMPLISH TWO THINGS: 





1. You win your prospect's confi- 2. You stimulate sales by con- 


dence and trust by demonstrating vincing prospects their dollars are 
that you use only the best , . . gen- working harder and getting more 
uine Celotex Products ... even for them...in sturdier, better- 
where they can’t be seen. insulated homes. 


For only Celotex Insulating Sheathing is made from tough, interlocking, 
long Louisiana cane fibers (nature’s “long-life” fibers), protected against 
dry rot and termite attack. Goes up 30% faster, with up to 15% less 
waste. Insulates and weatherproofs. Double-waterproofed . . . no wet- 
weather delays. And these are just a few of the practical job advantages 
that make so many builders specify Celotex Insulating Sheathing for 
every construction job. 


Celotex National Ads do a brand name 
pre-selling job for you in 
LIFE and THE SATURDAY EVENING POST! 


Throughout 1956... month after month 
. you'll see ads that really work on 
America’s future home buyers... part of 
an unprecedented national advertising 
campaign to pre-sell your prospects on the 
quality and value of Celotex Products. 
These are powerful, colorful full-page 
ads in LIFE and THE SATURDAY EVENING POST 
that appeal to prospective home owners. 
Tie in by letting prospects know your 
| homes are built with genuine Celotex 
Products... the brand name with nation- 
wide preference created by over a third 
, of a century of national advertising. 


FOR COMPLETE INFORMATION, CONTACT YOUR CELOTEX DEALER 
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Build Better... Build with Genuine 


22) CELOTEX 


INSULATING SHEATHING 


THE CELOTEX CORPORATION 
120 S. LA SALLE STREET, CHICAGO 3,iLL 
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LARGE HOMES 














































ALLEN HOMES CAN 
LOWER YOUR OVERHEAD 


Build more homes with your present capital investment 
. .. fewer manhours . . . material stockpiles eliminated. 
The Allen Homes system does all this for you and more! 
Whether you build small homes—large homes—or both: 
it will pay you to investigate ALLEN HOMES. You can face 
the future with confidence that your homes will meet 
any competition... for ALLEN HOMES have built-in sales 
appeal that will attract home buyers in any market! 


Get the facts! Let us show you the kind of results other 
builders are getting with the ALLEN HOMES package 
«.- you should take advantage of the same opportunities! 


ALLEN homes 


UE LL Lh ee A ee eA 


Allen industries, Inc. «© Phone KEnmore 4917 
P.O. Box 2497, Statien C, Fort Wayne, Indiana 














| 
| 
| 





TRADING TO THE FORE 


Sirs: 

We particularly enjoyed the Eichler homvs 
story in October and the study on trading in 
November. This trading business has recent- 
ly pushed itself to the forefront with us. We 
were glad to have some timely advice. 

Davin D. NELSON 


Nelson-Moore Realty Co, 
Decatur, Ga. 


MISERY’S COMPANY 


Sirs: 

We are attempting to provide what your 
November issue aptly describes as “one- 
stop home improvement” service. But we 
find our path beset with frequent obstacles. 
Lack of adequate salesmen, difficulty of 
establishing personal contact with customers, 
community apathy are just a few. Misery 
being reputedly gregarious, we took some 
comfort in your article’s inference that 
others had similar problems. 

Morean I. Doyne, P. E. 


Chie} Engineer 
L. P. Roth Construction Co, 
St. Louis 


MORE TO SAY 


Sirs: 

After reading your extensive coverage of 
the home improvement program, I can’t help 
but believe there is more to say on the sub- 
ject. An overcrowded, poorly planned area 
cannot be made a satisfactory community 
simply by improving each house. It can 
only be improved through replanning, clear- 
ance and redevelopment. 

Painting and home maintenance should 
be pushed, but the more the cost of the im- 
provement and the less the value of the 
property to be improved, the more uneco- 
nomical the result. 

For example, a home owner who is paying 
on a shabby $5,000 house, when confronted 
with a $7,700 improvement (as in one of 
your cases), must be able to support a 
$12,700 investment. How many owners can? 
Maybe we could find a buyer for this 
$12,700 house, but the original owner would 
be priced out of his home. 

Certainly a fancy front on a rotten core 
will not solve our housing problem. 

JEROME B. GILBERT 
Fort Smith, Ark. 


BACK OF THE YARDS 


Sirs: 

The November issue is an excellent aad 
stimulating job. One correction: The Back 
of the Yards Council does not receive grants 
from the City of Chicago but from the Com- 
munity Fund. 

D. E. MACKELMANN 
Deputy Coordinator 
Housing & Redevelopment 
City of Chicago 
continued on p. 1(4 
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see what at BOOTH 74—78 
Conrad Hilton Hotel, Chicago 
January 22—26. 





Sold in the United States, Canada, and most parts of the world 
Mullins Manufacturing Corporation ¢ Warren, Ohio 
World's Largest Makers of Steel Kitchens 











To really apprectate their 
outstanding value... 







ALUMINUM SLIDING PLEASE-—Compare them 
only with the 


GLASS DOORS : ' 
Vv most expensive units! 





These are but a few of 


GLAMOUR’'S features. 


@ GLAMOUR Sliding Glass Doors are 
available K.D. in multiples of 3 ft 
(6-9-12, etc.) or 4 ft. (8-12-16, etc.) 
6'9V4"’ overall rough opening 
height. No extra mullions needed 
in any of our multiple door units 
6063-T5 Satin finish, thick alumi 
num heat treated, rustproof 
protected against moisture, abra- 


Only Clamour 


offers custom quality 

at standard prices! 
WITH FREIGHT 

s] 54” PAID TO YOUR SITE — 


6 Foot Uni 
ie pene COAST TO COAST! 





sion and staining by our own 
“Glamourited’’ process 

Full width jambs. Square tube door 
frame sections for full strength 





and rigidity. Mitred corners as- 
sembled with heavy wrought alu- 
minum angles 


! e 


Bottom mounted adjustable ball 
bearing rollers 





Stainless steel roller track for life 
time wear 3 





Fool-proof cadmium plated adjust 














Exclusive Organized packing Exclusive Color Assembly Code 


AND YOU SAVE ON THE JOB 
WITH THE EASIEST INSTALLATION 
OF ANY SLIDING DOOR! 


With GLAMOUR’S “Organized packing” and 
“color assembly code,” you are assured faster assem- 
bly and quicker installation than any other door. 
You receive 3 individually wrapped packages with- 
in one master shipping carton. Package 1 contains 
the outer frame; package 2 contains the stationary 
panel; package 3 contains the sliding panel. Each 
package is complete with its own hardware and 
screws for assembly — all parts are color coded on 
the corners for easy matching. GLAMOUR costs 
less to buy . . . less to assemble . . . less to install! 
Write for complete details now. 


SEE GLAMOUR AT THE NAHB SHOW “7 
BOOTH 810 COLISEUM 


able latch 





Unique, stay-puf wool pile weath- 
er-stripping, adjustable to seal at 
all times regardless of the level of 
the door or sill. Twin-sealed at 
locking stile and jamb. Weather- 
stripping replaceable without dis 
mantling doo: 

Glass set in vinyl channels—ELIMI 
NATES PUTTY! Glass is installed 
from interior with easily remov 
able aluminum bead ideal for 
multiple story structures 


For single glazing (3/16, 7/32 


1/4”). Double glazing (1’’) units 
available. 


Top hung extruded aluminum 
framed screens (optional at extra 
cost), completely assembled with 
fly strip 











| Please send me complete information and prices for 
GLAMOUR Aluminum Sliding Glass Doors. | am a 











<td Architect ..... Builder ..... Distributor. 
i 
‘ (c7 ©: ¥.-e'7-) 6 ole) mee) 1-2 
i 4723 NORTH PULASKI ROAD 
| COMPANY CHICAGO 30, ILLINOIS 
| city STATE 
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EYE OPENER 


Sirs: 

I enjoyed your articles on remodeling 
old rental units. I own half a dozen and 
for several years have been trying to do 
with them just what you show. f 

I am now completely convinced there is |) 
no such thing as a “good old house.” A 7 
partner in a small construction firm, | a 
know a little about modern construction .., 
houses have never been built truer, straight. 
er, stronger, or of better materials than they 
are today. 

My old houses sit firm and solid on © 
strong uncracked thick stone walls. Yet the 7 
walls run up on the vertical as much as 1” § 
of 2” off. Cupboards never fit, door frames 
never fit, in fact, nothing ever fits. Studding 
is placed at random. Even in a straight wall 


a 


it is often crooked. Plyscore, laid over old 
floors, has to be trimmed crookedly to fit 
walls that were apparently laid out by eye. | 
Asphalt tile has to be constantly cut to | 
allow for as much as 2” of weaving in the 
walls. 

Wiring when old is always dangerous, § 
old plumbing is always in need of replace. 
ment. Old heating systems are not good 
enough to leave in. Often the sewer drains 
are obsolete. 

It takes a lot more than money (which 
is hard to get here for fix-up), time and a 
good idea to remodel. Anyone should go | 
into this business with his eyes open. 

Jack Down 
Webberville, Mich 


ie 


GOOD AND WELFARE 


Sirs: 
You are contributing more to the good 


Rat ak eee NSN 


and welfare of the American home builder 
than any, or all, nonprofessional magazines 
combined. I am grateful. 


BEN F. Cutter 
Palo Alto, Calif. 


FAVORITE SUBJECT 
Sirs: i 
My favorite subject nowadays is the great : 
contribution that our trade magazines (with [7 
House & Home setting the pace as well as | 
the pitch) have made to the improvement of [7 
the nation’s housing through a reborn home 
building industry. 4 
Ricuarp Haw Brow’ | 


B-D Development Co. ’ 
Birmingham, Ala. 





STRICTLY LEGAL 


Sirs: 

I ask your forgiveness for the many 
coupons [ am dumping in your lap. I finally 
found some free time in which to catch up 
on my copies of House & Home. I hope 
it is still “legal” for me to request these 
brochures. 


Ricuarp L. Morton 
East Lynn, Mass. 
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t PLASTIC COUNTER AND WALL SURFACING 
t 
e good f ; Pes nin! oe = Ever stop to think how many new-homesales are clinched 
builder a Pike aenee es : in the kitchen? More often than not, your “star salesman” 
gazines oe : : is Mrs. Prospect, especially when the kitchen is equipped 
cS - with long-wearing G-E Textolite counter tops! 
CULLER G-E Textolite is designed to appeal to all your customers. 
0, Calif. There are over 70 breath-taking designs and colors . . . 
and because Textolite resists heat, stains and scratches, 
i it gives “years of wear . . . with minutes of care!” 
; Why not give your kitchen that custom-made G-E qual- 
” gee A ity look? Specify G-E Textolite plastic surfacing in your 
4 new homes—it’s easy to work with—and easy to sell. 
ment of oho iechits ; 
n home ‘ ———__—— ee 
4 SEE G-E TEXTOLITE AT THE NAHB SHOW, BOOTHS 111 AND 112, 
Brow’ j CONRAD HILTON HOTEL, CHICAGO, JANUARY 22 TO JANUARY 26. 
oh General Electric Co., Section HH 1-6, P.O. Box 5911, Cleveland 1, Ohio 
Please send me the new Full-Color Booklet with a complete selec- | 
j Progress ls Our Most /mportant Product tion of G-E Textolite patterns. | 
Name 2 ets | 
na GENERAL @@ ELECTRIC] —— 
[ finally Address ae aa | 
City Zone___ State | 
cao, A eT ef.) RTA remE 6 bere He GRR eer nee J 
I hope 
st these 
Morton 
1SS. 
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HAVE YOU CHECKED ~~ 


eo. 
it’s the Quick Way to BETTER PROFITS 


write your name and address in the margin, 
then tear this page out and mail it to us for 
complete details. 






Majestic’s line of heating, air conditioning, 
and building products is the profitable line 











to handle. Check the items that interest you, 


HEATING AND AIR CONDITIONING DIVISION 








Majestic 














Majestic THULMAN CHIMNEY | 


Gas-or-oil winter conditioners and 
matching electric summer conditioners 
furnish year-’round comfort in any 
home. A full line of furnaces with up 
to 400,000 BTU output, and system- 
matching air conditioners in 2, 3, and 
5-ton capacities, in companion units or 
with remote air-cooled compressors, are 
available. 





Majestic 
THULMAN FIREPLACE 


A UL-approved fire- 
place, factory-fabri- 
cated with required 
clearances built in to 
save on both initial cost 
and installation time. 
Complete with its own 
Thulman Chimney, it 
can be installed on a 
wood floor and framed 
in quickly and easily 
by one man. 








413 Erie St., Huntington, Ind. 


SUMMER-WINTER AIR CONDITIONERS 














BUILDING PRODUCTS WHOLESALE DIVISION 





Majestic 
INCINERATORS 
gas-fired and fuelless 
For indoor disposal of trash 
basket waste and garbage— 
low-cost, waste-fired base- 
ment units and gleaming, gas- 
fired utility room models. 














Majestic 
CIRCULATOR 
FIREPLACES 


A fireplace that includes all 
necessary components, prop- 
erly engineered, and serves as 
a masonry form. Circulates 
warm air into the room, 














Majestic 
ASH DUMPS 


Both steel and cast iron. 














Majestic 
CLEANOUT DOORS 


Rugged steel, tight, 
well-made and economical. 





















































A , e 
The pace-setter in the modern chimney Re - . 
field, this steel-and-aluminum chimney » Majestic 
hangs on arson yee ag 6 DAMPERS 
saving installation. _-liste ; 
ee nec 4 tag Dparrdins ® Cast iron or breakproof steel, 
fuels and for zero clearance from com- ©  iglidy meneinaltiinesele mille 
bustibles because it has ample clear- "a pet gy J rove 
ance built in. ‘ ee 
Chimney top housings are now made ° 
with realistic wire-cut brick design em- pa Majestic 
bossed into the metal and painted brick ~ 
red with gray mortar lines. Tile-like “ CAST IRON 
metal rain cap adds to attractive ap- . PRODUCTS 
pearance. e _ Bell traps, sewer tile strainers 
e and other quality castings. 
egal | « 
4 e ” Majestic 
i ® 
he es é ° UNDERGROUND 
= t a e RECEIVERS 
‘ The . jes I¢ Co., Inc. e For hidden rubbish disposal. 
: e 





see Majestic at BOOTHS 436-37 HOTEL SHERMAN 
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Modern Homes opens the door 


Recently, Modern Homes commissioned 
Minoru Yamasaki, an architect of top abil- 
ity, to design a “laboratory house.” This 
house will serve as an experiment for new 
ideas in creative design and functional space 
planning. 

The proposed Yamasaki house typifies the 


to a bright new future for home builders 


design leadership of Modern Homes. An 
ever-growing number of builder-dealers find 
that this leadership—in design, quality con- 
struction, financial assistance, advertising 
and promotion—paves the way to faster 
sales and bigger profits. See the following 
five pages for the full story. .... 
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The Laurel. This popularly priced 3-bedroom model is amazingly spa- 
cious inside for just 936 square feet. Smart siding extension adds look 
of ‘‘bigness’’ to exterior. Features natural birch kitchen. 









The Lauderdale. Three-bedroom model features ‘‘broken” roof with 
wide overhang Shielding big picture window. Features extra storage room 
at rear of garage .. . with exterior door. Thermopane windows and birch 


kitchen. 








< Modern Homes “pulls out | 














Yamasaki's tirst suggestions 
for Modern Homes’ ‘“‘laboratory 
house”’ incorporate much that is 
new in manufactured-homes design. 
And as these innovations prove 
themselves, Modern Homes will add 
brilliant new models to its line... 
and integrate the new ideas as im- 
provements in existing models. 
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{ all the stops” in design research! 
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Spacious, sound-conditioned interiors provide peaceful, Exclusive Modern-Span steel floor joists assure maximum 
comfortable living quarters. Vaulted ceilings and open planning floor support, yet they leave the basement absolutely open to 
add to the generous size of the rooms. accommodate any recreation room plans. 


Modern Homes are designed 
to sell faster in today’s market! 








In these first suggestions by Yamasaki, the contemporary designs of a 
renowned architect blend with the manufacturing know-how of a leading 
producer of homes. 


The whole idea of this Modern Homes- Yamasaki association is to 
excite your prospects as never before. They’ll see exteriors 
featuring highly original use of glass, wood, and masonry products .. . 
an eye-catching interplay of colors and textures. 


Your prospects will see living quarters that provide a warm invitation to 
pleasant leisure hours. Work centers that create a new life of ease 
for the homemaker. Built-ins that offer vast new areas of convenient 
storage space. 


This is just an example of Modern Homes leadership in design. 
Leadership that has already given you thrillingly open and spacious interiors, 
push-button windows, acoustic tile to sound-condition rooms, 
Modern-Span steel floor joists and 
many, many more solid selling 


advantages. — 
You can put this hard-selling io 


design leadership to work now! 




















Illustrated below are just a few 
ons of the many popular, fast-selling 
“ig " models in Modern Homes 
‘= § Good design really sells wide, wide line. 
rove 
add eee and these popular Modern Homes Corporation, Dearborn, Michigan ¢ Port Jervis, New York « Ottumwa, Iowa 


~ [models prove it! 





The Manor. This luxurious 3-bedroom model has attached garage and The Brentwood. This is the most spacious model in the Modern Homes 


popular Scotch-hip roof. Features modern corner fireplace, facing living line. Four bedrooms, two full baths and a large activity room. Features 
foom and dining room. Spacious kitchen with birch cabinets. Two bath- vaulted studio ceiling, open planning. Push-button windows are optional 


rooms. extra. 






JANUARY 1956 





Advertisement 


Modern Homes gives you 
every assistance — from 
permanent financing 
to final sale 


It is easier to become a Modern Homes builder-dealer, easier 
to cash in on the bigger profits of a Modern Homes franchise 
than ever before! 

For this industry leader does more to help you get started, 
more to help you sell a big volume of homes faster. Here’s 
how: 


® Qualified builder-dealers, for example, can take advantage of 
Modern Homes’ new interim financing program. That means 
you can begin construction without a heavy drain on your 
financial resources! 


A new subsidiary corporation of Modern Homes will now offer 
you a complete, permanent mortgage financing service. 


In addition, arrangements with several major life insurance 
companies will mean Modern Homes can work with you to get 
allotments for final mortgages on project housing. 


Modern Homes site-planning experts will help you make the 
most appealing use of lands and models. 


Precision factory-manufacturing techniques, all acceptable by 
conventional standards, and expert selection of highest-grade 
materials provide you with a quality product unequalled by 
ordinary construction methods. 


® Grand scale national advertising programs and hard-selling 
local promotional and sales aids prime your prospects to buy 
Modern Homes faster. 


These are but a few of the many big financial and selling 
assists that every Modern Homes builder-dealer enjoys. 





Astonishing accuracy is possible only with precision factory-manufacturing 
techniques. Modern Homes has pioneered many new methods of mass produc- 
tion construction, all acceptable by conventional standards. What’s more, 
volume building permits the economy of volume buying of materials. And the 
Savings are passed on to you... and your customers. 
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Once a Modern Homes model reaches its building site, it doesn’t take long to put up. Some models 
4 can be roofed and locked within 6 hours. This simplified erection technique permits construction with a 
smaller crew. Helps you save time, labor and money .. . and earn a higher unit profit on the job! 


Advertisement 


An invaluable aid to many qual- 
ity community builders and project 
developers is Modern Homes' site- 
planning assistance. Here, the ex- 
pert visits the site with the builder. 
Together, they plan a community, 
map out streets, look for the best 
way to add real selling charm to 
the area. 


plants assure fast delivery to your site! 


problems faced by most builders. Modern Homes 
orders are filled promptly! 

What’s more, the strategic location of these plants 
cuts shipping time to a minimum. It’s just another 
part of Modern Homes’ plan to help you build and 
sell more houses . . . faster! 


Modern Homes’ huge fleet of trucks is constantly 
on the go... delivering homes to all parts of the 
country. 

The three large-capacity plants, at Dearborn, 
Michigan, Port Jervis, New York and Ottumwa, 
Iowa, eliminate those frustrating slow-delivery 

































Nationally... locally...Modern Homes goes all 
out to help you sell more homes faster! 


National advertising is ‘‘big league’”’ with 
provocative 2-page and full-page advertise- 
ments in leading consumer and shelter 
magazines. 


At the site, eye-catching signs like this will 
stop more traffic ...inform your prospects 
that you are another quality builder of 
Modern Homes. 


Cash in on 
a valuable 


Modern Homes 


Franchise! 


Write, wire or call today! 





On the local scene, Modern Homes pro- Special Open House promotions have 
vides a host of hard-selling radio and TV been prepared to whip your prospect's 
commercials, newspaper ads, billboards, interest to new highs... to draw bigger 
etc., to help you tell your story. crowds for you than ever before. 


Placed throughout the model homes, In the nation’s newspapers, a flood of 
literature like this will serve as an ‘‘extra news releases telling all about the latest 
salesman"... answer many questions that Modern Homes models, new features and 
your prospects have. 


participation in housing developments. 


Any way you look at it, Modern Homes does more to assure great 
success for its builder-dealers. 


The many factors described on these pages—styling leadership, qual- 
ity materials and manufacturing leadership, planning and financial 
assistance, and the biggest, best-planned advertising and promotion 
support in Modern Homes history—add up to the quality builder- 
dealer’s greatest profit opportunity. 


That’s why it will pay you to get the whole Modern Homes story. 


moagenm | 


Modern Homes Corporation 
Dearborn, Mich.; Port Jervis, N. Y.; Ottumwa, Iowa 
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NEW BILT-WELL “LIVING-CONDITIONED” KITCHEN 
OFFERS HOME BUILDERS TOP SALES FEATURES FOR ‘56! 


Powerful Advertising and Mer- § 
chandising Program designed 
to pre-sell the Living-Conditioned 
Kitchen to your home prospects! 


1. Complete, detailed working blue- 








eee Plan now to build the BILT-WELL ‘‘Living-Condi- 
tioned’? Kitchen into your homes this year and take 
advantage of the most dynamic kitchen promotion ever 
developed to help builders increase the sale of their 





homes! 
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More American women will see and read about the unique Living-Con- 
ditioned Kitchen this year in national advertising than any other kitchen 
ever designed! 

This exciting and dramatic kitchen layout, scientifically planned by Living 
magazine to provide the housewife with the last word in kitchen beauty, 
convenience and utility, will carry the advertising weight of several differ- 
ent manufacturers who have combined their products to make this unusual 
kitchen “‘package”’ possible... BILT-WELL Cabinets—Thermador Ovens 
& Ranges—Formica Counter Tops—Elkay Sinks—Amerock Hardware— 


Insinkerator Dishwasher. 


The Living-Conditioned Kitchen features BILT-WELL semi-assembled 
wood cabinets...the beautifully designed, modern cabinet line that has 
greater consumer acceptance than any other wood cabinet on the market 
today! And even more important, a complete kitchen of carton-packaged 
BILT-WELL cabinets can be assembled and installed in just a fraction of 


the time it takes to custom-build a kitchen...and at about half the cost! 


HERE'S WHAT AMERICA’S LEADING BUILDERS 


CLIFF MAY 
Cliff May Homes 
Los Angeles, Calif. 


“We have specified and selected 
BILT-WELL Cabinets for several 
reasons, one of which is the com- 
pany behind them, and also the 
fine workmanship and packaging 
the cabinets have. Our CLIFF 
MAY HOMES dealers in Califor- 
nia, Arizona and Nevada are ver) 
pleased with their installation.” 














prints on the Living-Conditioned 
Kitchen and its many variations 
available, free of charge to all par- 
ticipating builders. Professional 
consultation on construction de- 
tails and decorating also available. 


. Living-Conditioned Kitchen Model 


Home Display Kit will be sent to all 

participating builders. Kitincludes: 

—Living-Conditioned Kitchen 
signs for exterior and interior of 
model home. 

—Full-color ‘‘give-away’’ folders 
describing features of kitchen 
for model home visitors. 

— Easel-backed Living-Conditioned 
display for kitchen of model 
home. 

— Special ad mats, copy ideas, radio 
and TV spots for local advertis- 
ing. 


- Dominant, full-color advertise- 


ments on Living-Conditioned 
Kitchen will appear regularly 
throughout 1956 in national maga- 
zines...Better Homes & Gardens— 
House Beautiful— Living for Young 
Homemakers. These ads will urge 
prospects to see the Living-Condi- 
tioned Kitchen and provide names 
of builders in the area who have the 
kitchen in their homes. 


Cc. E. BROCK 
M. J. Brock & Sons, Inc. 
Los Angeles, Calif. 


“We have established a reputation 
for quality materials in residential 
construction and after using 
BILT-WELL Cabinets for better 
than a year, they have proven to 
be of the highest standard. We 
have found that the modern lines, 
rounded corners and beautiful 
finishes definitely make BILT- 
WELL Cabinets appealing to the 
customer. BILT-WELL Cabinets 
have been a distinct asset in the 
sales of our homes.” 


SEE THE 1956 LINE OF BILT-WELL NEW AND IMPROVED 


ee AT hes: BUILDERS' SHOw | bo i CHICAGO! 

















DECREASE YOUR LABOR COSTS! 
INCREASE THE “‘SALEABILITY’’ OF 
YOUR HOMES ...with BILT-WELL 


Multiple-Use Storage Cabinet 







































































Units! 





Why use one type of cabinet in the 
kitchen and different types in other stor- 
age areas in the house when you can solve 
all storage problems easily, beautifully 
and economically with the popular BILT- 
WELL line of modern wood cabinets? 


All BILT-WELL cabinets are designed to 


fit the Lu-re-co construction system and 












NEW LOUVER DOORS add distinctive 
charm to popular BILT-WELL Wardrobe 
Storage Cabinets and provide desirable 
blue- air circulation. 






















amu only BILT-WELL has the 45’’ upper 
— cabinets that run to the ceiling, eliminat- 
ar- . . . : ceil: 

Aime ing the need for building a drop ceiling 
n de- or soffit. 

lable. , j . , 
<—e Pictured below are just a few of the 
to all hundreds of builders across the country 
udes: who have found that they can cut down 






















on installation time and labor costs and 
add to the sales appeal of their homes by 
using BILT-WELL cabinets in the kitchen, 
utility room, bedroom, bathroom and oth- 
er storage areas throughout the house. 


If you are being pressed between consum- 


er demand for a higher quality home and 
steadily rising labor costs, it will pay you 


to investigate BILT-WELL K-D, easy-to- 


install wood cabinets. 


Carr, Adams & Collier Company, Manufacturers of 






lens— 

‘oung ... BILT-WELL WINDOW UNiITS—Awning, 
Double-Hung, Casement, Basement, Storm 

: ure WeEtt and Screen, Gable, Sash & Louvers... BILT- 

ondi- WELL CABINET UNnits—Kitchen, Wardrobe, 

lames WORK Multiple-Use, Corner China, Mantels .. . 

ve the idles BILT-WELL Doors—Interior, Exterior, Com- 








CHARLES E. ERDLE, Pres. 
Erdle & Graves, Inc. 
Rochester, New York 


bination, Garage, Screen, Flush, Entrances. 


SAY ABOUT BILT-WELL MULTIPLE-USE CABINETS! 


ROBERT GERHOLZ 
Gerholz Community Homes, Inc. 
Flint, Mich. 


utation “Everyone knows that quality at _ 

dential low cost is what the home buyer Our architect and construction 
using is looking for today. The buyer superintendent are most enthusi- 
better wants a better way of living, with astic about the BILT-WELL 
ven to more conveniences and with storage walls, kitchen cabinets 
d. We lower maintenance costs. We feel and windows. I’m particularly 
1 lines, BILT-WELL cabinets and other impressed with the quality of the 
utiful BILT-WELL products meet all — the realistic price tag. 
BILT- these requirements. The range of We've had marvelous public ac- 
to the products that BILT-WELL manu- ceptance of these products. 
binets factures fit all our needs even 

in the though we do build modern, semi- 








modern and traditional homes.”’ 


60 TICKETS TO BROADWAY HIT SHOW 
“p ” 557 and 558 
“PAJAMA GAME" TO BE GIVEN AWAY FREE! m. 





See us 
at Booths Nos. 556, 


Hotel 





COMPLETE YOUR “‘LIVING-CONDITIONED’ HOME WITH 
BILT-WELL ROOM-ENGINEERED WINDOWS 


AND FASHIONABLE BILT-WELL DOORS! 





BILT-WELL 


Proper light and ventilation conditioning are important attributes of the truly “Living- 






Conditioned” home. And you can add these important sales features to the homes you build 


when you choose from the complete line of BILT-WELL room-engineered window units. 


Highlight your “Living-Conditioned” home with decorator-styled BILT-WELL doors. Now, 


at last, you can have matching entrance and combination doors with the new BILT-WELL 


Com-o-dor screen or combination and its unique, harmonizing companion entrance door. 


Coupled with the famous Belvedere models, the BILT-WELL line of doors lend an air of 


distinction to any home! 


LEVER OPERATOR [i 
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THE POPULAR BILT-WEL 
AWNING WINDOW FOR 
MULTIPLE-PURPOSE USE. 
Now the famous BILT-WELL Awn- 


ing Window is better than ever! 
Adding to the sales appeal of this 
popular unit is a new, attractive, 
fool-proof operating lever and 
ieailedhialatins glass as an 
optional feature. 

No other Awning Window offers 
such a combination of simple oper. 
ation, maximum weathertightness 
and utmost flexibility of unit 
arrangement. 











FASHIONABLE BILT-WELL 
CASEMENT WINDOW 


Precisely made of clear, kiln-dried, 
insulating Ponderosa Pine, BILT- 
WELL Casements are double 
weatherstripped and double glazed 
for year ’round comfort and con- 
venience. Easy to install and easy 
to — they offer lasting 
satisfaction. 





BILT-WELL 
PATENTED 
WEATHER-STRIP 





ha 


FAMOUS BILT-WELL 
DOUBLE-HUNG WINDOW 


Only the BILT-WELL Double- 
Hung Window features built-in 
“thermostatic control’. Weather- 
stripping is self-adjusting with 
changes in temperature and hu- 
midity providing constant, tight 
weather protection in all kinds of 
weather. Minimum friction plus 
perfect counter-balancing adds up 
to a window that is twice as 
weathertight with 1/10th the 
lifting effort. 


BILT-WELL COM-0-DOR AND MATCHING ENTRANCE DOOR 





omes. 


unique decorative grilles. Together with its companion entrance door, the Com-o-dor 
eo unlimited decorating possibilities for both contemporary and traditional 


BILT-WELL BELVEDERE DOORS 


Now it’s available! An excitingly different screen or combination door with a specially 
designed entrance door to match. Com-o-dor comes with removable storm panels and 





















































Available in four different designs, the popular Belvedere door is the “high fashion” 
door of the industry. The Belvedere is made of the finest kiln-dried Ponderosa Pine. 
Stiles are of durable 5-ply construction. 


Manujactured by CARR, ADAMS & COLLIER COMPANY 


Established 1866 
DUBUQUE, IOWA 
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STORY OF THE MONTH 


Dallas: What you can learn from the buyers’ market 


EDITORIAL 


Let's open our eyes... let’s open our minds 


DESIGN 
Charles M. Goodman shows his own house for tomorrow 
Landscaping: New ways to help the lot sell the house 


Three architects design three neu componet houses for Lu-Re-Co 


ROUND TABLE REPORT 


How mechanization can cut costs 


NEW HOUSES 
Garden City: Where everybody gains from better land planning 


Vartin Bartling. a small builder with a big idea: components 


MERCHANDISING 


Kitchens get exciting new look 
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Six more ways to build better for less 
15 “Favorite neu products” 
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Vore moves to ease mortgage credit—a little 
Senate Round Table on mortgage and credit policy 
Viddle income housing: new battleground 
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Before the buyers market hits you, too... 


LET’S LOOK AT 


Thomas Hollyman 


SEAR nage remnant eI 





Squire Haskins 


THE DALLAS MARKET 


Let’s see what it takes to sell new houses 
when vacancies near 6 % 
and 12,000 new families 
can pick and choose 


from 18,000 new houses 


It would be well worth your while 
to take a trip to Dallas 
to see for yourself what happens 
when 700 home builders plunge head- 
long into a buyers’ market 


for which few if any were prepared 
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Booming Dallas is just about home building’s strongest 
market. It is so strong that up to last year everything 
sold—good, bad or indifferent. 

This market was so easy to sell most builders offered 
almost the same house—a well-built brick affair with 
good area per dollar and no new-fangled innovations to 
scare anyone away. 

It was so strong that even policemen, firemen, airline 
pilots and other amateurs took to home building as a 
side line to pick up some easy money. It was so strong 
it took little selling—many small builders just left their 
homes open and waited for buyers to telephone an offer. 
It was so easy no Dallas builder, big or small, saw any 
reason to pay commissions to get a realtor’s help in selling 
his houses. 

It was so strong few builders felt they had to add new 
sales appeals to their old models. It was so easy few 
builders saw any reason to have their houses specially 
designed by an architect. (Most Dallas builders get their 
designs from two big plan factories, the Plan Shoppe 
and Milam & Roper, who have a near monopoly in the 
FHA and VA offices, offer a choice of 3,000 plans at $25 
for the first four repeats, $5 a house thereafter.) 

It was so easy few Dallas builders cared if their 
FHA and VA offices were among the most reactionary in 
the country, hard to sell on anything new. 

It was so easy that way back in 1950 NAHB President 
Tom Coogan warned the Dallas builders to up-date their 
product before they hit a tougher market. It was so easy 


that last year ... 


The Dallas builders outdid themselves 


They tried to sell new houses 50% faster than even 
booming Dallas was growing—18,000 new houses in a 
market that was gaining 12,000 families, more new houses 
than the builders in any other area except Los Angeles, 
New York and Chicago built. 

They sold all but about 1,000 of them. But that’s 


when Dallas turned overnight into a buyers’ market for 





houses—the biggest and perhaps the toughest buyers’ 
market, with the highest vacancy rate in the country. 

So now Dallas is just about the best place to study 
what happens when the market catches up with the builders 
and parts the sheep from the goats. 

What kind of houses are now too hard to sell? 

Which builders are still zooming along, increasing 


their sales? And why? And how? 
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When the public was given a chance to choose... 


Dallas Hume Builders Magazine 
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These old reliables moved slowly, even at 30 years, nothing down 


After three months 18 out of 30 of these $15,000 to $17.000 houses in north- 
east Dallas were still standing unsold. One explanation may be location: 
the same model sold 12 out of 25 in a month in an easier-to-reach tract. 
Sales would have been slower, the builders concede, had they not added dish- 
washers and garbage disposers as “extras” at no added charge. It takes more 


than easy terms to sell houses in Dallas now. 


Hence Griffith 
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But this new model is sold way ahead at $2,500 cash to veterans 


Builders Fox & Jacobs sold a house a 3. They are on big lots (three per acre), 
i) 4 c . « . 4 a 


working day all fall at $16.000 to $20.000. 


Buyers liked these 1.700 sq. ft. houses. 


many planned on cul-de-sacs to get small 
front yards and big back yards. 

4. They offer clean. simple design. 
Because: 5. They are a lot of house for the money. 
1. They are air-conditioned. Dallas is one 


of the hottest big US cities. Average tem- 


6. They offer better storage. Many have 
walk-in closets. 

perature in August is 96.1°. But very few 7. They are well built, and the builders 
showed off their good construction in their 
mode] house (see picture). The wood floor 


above the slab was planned to provide a 


builders cash in on summer cooling. 


2. They are $20,000 houses in a $25,000 


neighborhood. 





return air plenum for the air conditioning. 
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Photos: Hence Griffit 





These homes were selling much faster last fall .. . 


aes 








. .. than these houses the same size for less money right across the street 


Because }uyers liked the sliding glass wall and the ——" 
little paved patio off the kitchen-family room. | 

That, at least, is the only explanation Builders Lewis 
& Lamberth can give why their 1.080 sq. ft. houses are | 
selling faster at $11.400 than otherwise quite similar 
1,050 sq. ft. houses priced $1,100 cheaper right opposite. 


The builder across the road seems to agree: his next 





houses will offer sliding glass walls, too. 

One big reason people move to the suburbs is to enjoy 
some indoor-outdoor living instead of being cooped up 
inside four walls, but until Leslie Hill brought the Cliff 
May house to Dallas no major builder there tried to 
cash in on this obvious sales appeal. Now several build- 

















ers have had such success with window walls and paved 


patios that others are rushing to copy. 
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Plush houses like these 


are still selling well 


There’s plenty of money for new houses 
in Dallas. Builder Hal Anderson puts up 
long rows of houses like these on specula- 
tion, sold 30 in 1955 at $100,000 to $175.,- 
000 apiece. Recent buyers include some of 
Dallas’ more prosperous builders. Ander- 
son’s houses are all pretty much alike except 
for their different swimming pool shapes. 
He does most of his own design. 

Luxury apartments are also in strong de- 
mand while many low rent apartments go 


begging. 


Good salesmanship can still 


keep houses like this moving 


The Melton brothers may not build the 
best-looking houses in Dallas county—as 
this example in their newest development 
shows—but they know how to sell and 
they work at it. Unlike most Dallas build- 
ers. they’re out on the job every weekend 
waiting to hail prospects as they drive by. 
Result: they are still selling houses as fast as 
they can build them, 

Some of Lawrence Melton’s advice on 
selling is worth repeating. For example: 

Don’t try to sell an $11,000 house like 
this to a man who drives by in a Cadillac. 

Don’t try to sell an $11,000 house to a 


man who drives by in any new car. He'll 








be a bad credit risk. for the auto salesman 
got him first. 
Many small builders in Dallas could profit 


by the Melton’s example and work harder 
at selling. Many of them just leave their 


houses open and untended, even on week- 
ends. They still expect the prospective 
buyer to look them up and ask to buy the 
house if he likes it. 
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This is the best-selling house in Dallas for just one 
reason: it is the most for the money offered by any 
builder there, and most-house-for-the-money always 
sells. Other Dallas builders agree it is priced well 
below the market, 

Builder of this house is Tom Lively’s Centex 
Construction Co., by far the biggest builder in 
Dallas and one of the two or three biggest in the 
country. Centex develops its own land, buys ma- 
terials by the carload, has unbeatable financing 
resources. It is a cost-cutting mass producer. never 


building less than 300 units at a crack. 





Vacancies hit 50% last summer in 187 two-bedroom rental 
units like this (above) built by Leslie Hill right after the 


war. Hill filled them up again by offering them for sale 
at $150 down and $75 a month for 18 years (he had been 
renting them for $74). This is equal to about $8,000 a house, 
a very profitable deal. 


This biggest builder sold 1,300 houses because 


he undersold his small competitors by 





$1,000 


The moral and the lesson is clear: when the 
chips are down. the big builders can make a profit 
selling houses a lot cheaper than small builders. 
Centex sells 1,100 and 1,200 sq. ft. brick houses 
on well-landscaped lots at $11,000 to $12,000. 
They include silent wall switches, glass-enclosed 
bathtubs, garbage disposers, double sinks and 
vegetable sprays, wiring for television, metal Vene- 
tian blinds, 12’-wide garages. Tom Lively sold 
more houses in Dallas in 1955 than in 1954, but 
he is not satisfied, plans quite a few changes this 


year, including sliding glass walls, two-car garages. 





Somebody has to be hurt if Dallas builders are to sell their 


ne 


w houses so much faster than new families are added to 


the market. It’s simple arithmetic that you can’t sell 18.000 


new houses to 12,000 new families: you have to pull 6,000 


families out of existing homes and push the vacancies up. 


So far the only people hurt are the owners of rental 


property. Less than 2% of the 160,000 or so owner-occu- 


pied houses are vacant, and used-house prices are. still 


ste 
in 


sady. (Sales through the Multiple Listing averaged $14,519 


1953: $13.499 in 1954: $13,972 in 1955). But rental units 


are a different story. Some 10.000 are now vacant. Census 


says vacancies in big rental projects average 1244%, but 


Dallas bankers say this figure is inflated by heavy vacancies 


in 


» 


a big public housing project. 


lor the heavy rental vacancies there are two reasons: 
1. FHA and VA make it cheaper to buy. 
Only one or two Dallas builders like Leland Lee (see 


opposite page) are making a direct drive to sell new houses 


to 





present home owners. 
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This little builder zoomed his sales 600 % 


by using trade-ins to tap a big new market 





There are 160.000 home owners in Dallas. many 
of whom would like to move to a better house if 
they were not stuck with the old one. 

But Leland Lee is the only Dallas builder making 
a major effort to tap this market of second-time 
buyers. He does it by trading, and trading has 
enabled Lee to boost his new-house sales from only 
15 a year three years ago to more than 100 a year 
now. In one week last November Lee sold five houses 
by taking old homes in trade. 

No other Dallas builder consistently uses the 
trade-in to make it easy for home owners to get 
their money out of their old houses, No other 
builder whole-heartedly uses trade-ins to help Dal- 
las home owners get out of their inadequate homes 
into the big new houses they want. 

That’s one major reason why Dallas builders 
have built themselves into a buyers’ market. As 
House & Home pointed out last November, “With- 
out trade-ins (builders) will find themselves stuck 
in the old market, selling (as now) mostly to three 
groups whose home buying power averages well 
below the national average—renters, newlyweds and 
migrants from other states.” 

Lee does not rely on trades alone, of course. 
to sell houses. He offers traders good value in his 
new houses. For $15.500 they get a lot of well- 
planned space, including a family room with a 
built-in $25 desk, a built-in bathroom clock (with 
plug-in for coffee maker), a clothes closet next to 
the half-bath so the owner can later convert it to a 
full bath. rounded baseboard corners to make 


sweeping easy. 


This four-way trade found four owners wanting to buy a better house. 








Photos: Bert France 


DALLAS 


Now the big question is: 


Should the home builders cut back 30%? 





If not, the builders need to offer a new and snappier model, for 
to sell 18,000 houses again this year they must sell 6,000 to 
Dallas people who already have homes. That means the builders 
must add strong new sales appeals to the new houses and so make 


If so, the kind of house they are building this year will do, for 
the 12,000 new families would then have to take the 12.000 new 
houses offered them. And anyhow, people without a home aren’t 
necessarily looking for something new and different. Many just 
want a place like everyone else. and it is often easier to sell them thousands of home owners dissatisfied with their present homes 


something familiar than something new. even if the new is better. and ready and eager to move to the new ones. 


On this street you can see ‘‘for sale’’ signs of half a dozen small builders 





FOR SALE 





Will small builders like these take the rap if home building is cut back? 


Almost all Dallas builders think somebody should cut back, but 
few of them plan to take the cut themselves if they can help it. 
Most of the full-time operators are making 1956 plans to build 

é‘ iat ; 
and sell as many houses as in 1955, But many believe the small & 
builders (especially the part-time builders) will have trouble ‘ 
getting mortgage money and this will drive them out of the 
market. (Plenty of big builders are having trouble getting 
mortgage money, too.) 

Up to now, Dallas has been a small builder’s paradise, for 
Dallas has several big land developers opening up new tracts and 
making it easy for small builders to get sites. As a result, builders 
of fewer than 10 houses a year account for a bigger proportion 


of Dallas home building than they do nationally. 





market have a choice of many selling tools, few have been using: 


Fortunately: 





1. Air conditioning. Dallas is so hot almost everybody wants it. 
All new houses above $20,000 have to have it, but only a handful 
of builders include it in.any model under $18,000, So far, FHA 


and VA have discouraged air conditioning by boosting minimum 


There are plenty of new sales appeals and sales methods 
waiting for the Dallas builders to use: 





Dallas houses have many good points. For example, they use 
brick veneer all around, instead of using cheaper facing on 
sides and rear. They show few banana splits, i.e.. facades vari- 
egated with different materials in two or three vertical stripes. 
They have good area per dollar. They put all their space and 
money above ground, mostly on slabs. They use 100 amp entry 
boxes and 3-wire feeds to permit adequate wiring. They seldom 
use the 2’-high windows that turn bedrooms into cells in so 
many other cities. 

But Dallas builders who want to sell more houses in a tougher 
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income requirements $100 a month, though a good cooling system 
averages only $120 a year operating cost in a small house properly 
shaded and fully insulated. 

Much has been learned about how to install a better central 
system for less since Dallas builders first tried cooling to sell 
small houses four years ago and found the public not yet ready 
to pay the extra cost. 

2. Indoor-outdoor living. That’s what people move to the 
suburbs for. But few Dallas builders offer it. 
3. Less housework. Almost every woman will go for a labor- 
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Hence Griffith 


Dallas H.B.A,. 





The typical 1955 home in Dallas 


Dallas H.B.A, 








saving kitchen, With built-ins and the package mortgage you 
can often sell a whole new house equipped with oven, burner top, 
dishwasher, disposer, refrigerator, exhaust fan and home laundry 
for less cash than it takes to modernize the kitchen in an old house, 
But no Dallas builder under $20,000 includes more than the 
disposer (quite common), range (rare) and dishwasher (fairly 
common). 

!. Color. This is a great new sales tool that has to be handled 
right, but Dallas builders are just beginning to employ a color 
consultant, 

». Better design. Only a few Dallas builders pay enough for 
plans to get anything more than plan shop service. 

6. Insulation. There is plenty of new data now to make 


adequate insulation worth far more in sales appeal than it costs. 
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Dallas H.B.A. 


But in hot Dallas few builders put any insulation in the walls o1 
more than 2” in the ceiling. Now mortgage lenders are beginning 
to insist on more, 

7. Good storage. 

8. Trade-ins. See page 119, 

9. Harder selling. Many houses might sell faster if the builder 


were out on the job to sell it himself or get a realtor to help him. 


Unfortunately: 


Some of these features take time to catch on. It’s too bad mor 
Dallas builders haven’t been showing and publicizing the advan- 
tages of these new figures. If they had, more home owners would 


be dissatisfied with their old houses by now. 
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DALLAS 


For 1956 the smarter builders are planning many changes 
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Weill-planned orderly city growth will bail out those whose 


houses have sold slowly, but meantime carrying charges 
are eating deep into their profits. This map indicates how 
fast Dallas is growing. The city has doubled its area from 
about 100 to 200 sq. mi. in ten years. Population has 
grown from 615,000 in 1950 to 800,000 now, is headed for 
1,500,000 by 1975. 

The city plan commission, headed by Marvin Springer, 
makes sure the growth is orderly. State law makes an- 
nexation easy, and Springer sees to it that developers 
provide all school locations (at raw acreage prices), sew- 
erage and other improvements that home buyers need. 


Many Dallas builders are active in city government. 









Competition will be much tougher in 1956 than it 
was in 1955 for builders who don’t plan any changes 


in their models. 


Probably the greatest single advance in home- 
building in Dallas this year will come out of new 
designs and materials offered by Architect Tom 
Scott Dean of Texas Industries, a masonry block 
manufacturer for which Dean is consultant. He has 
“engineered” several contemporary houses for low- 
cost. mass-production with masonry blocks, and 
several Texas and Louisiana builders already have 
made plans to build $6,000,000 of these houses. 
Whether any are built in Dallas depends on reaction 
of the local VA and FHA offices (see picture on 


opposoite page, center). 


Milam & Roper. who provide plans for nearly 
half the Dallas builders, are advising all clients to 
eliminate the dining room completely, make living 
rooms bigger, and enlarge the kitchen-dining nook to 
make it a real family room. Most M&R clients will add 
sliding glass doors off the rear family rooms; some 
will add paved patios outside. Nearly all M&R clients 
will offer two-car garages, even if it means redividing 
to 70’ lots. (M&R report bigger demand for a second 


garage space than for a second bath! ) 


The first completely contemporary houses (not 
only in appearance but in construction methods 
used) to be volume-built in Dallas will be introduced 
this month or next by Lewis & Lamberth. These 
will be structural brick, and L&L expects these 
$15.000-$18.000 houses will cost them much less 
than conventional houses the same size (about 


1.500 sq. ft.). 


Others planning improved models include Leland 
Lee (better traffic plan and two-car garages). the 
Melton brothers ($9.000 two-bedroom, 114-bath, two- 
carport houses with “all glass in the rear opening on 
patios”), Leslie Hill (18.000 to $25,000 houses fully 
air conditioned and as fully equipped as we can 


make them’). 


National Homes’ Dealer Bailey Johnson expects to 
increase his sales this year in suburban Mesquite by 
shifting from frame to brick veneer models, offering 
22 of the new NH plans. A number of these prefabs 
will include air conditioning, double carports. range, 


refrigerator and color kitchens at $11,500 to $12,000. 
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Some even plan to offer good modern design 





Co. has sold half a dozen of these 


This house was sold to the first couple who walked in on 
opening night at the Dallas’ Parade of Homes last Septem- 
ber. Builder Gordon Nichols, who previously had built 
contemporary houses only on contract, also took ten more 
orders for this $19,000 air-conditioned home with fully- 
equipped kitchen. Now he has turned speculative builder, 


is starting to build 40 of these and other contemporary 
houses, all designed by Architect Tom Scott Dean. 





More than 100 of these $12,500 air-conditioned houses will 
be built this year in Dallas by M. C. Cole, provided he 
and his architect, Tom Scott Dean, can persuade the VA 
to qualify the masonry block construction. In any case, 
Cole plans to build a large number of $10,000 three-bed- 
room brick houses, designed by Fort Worth Architects 
Horton & Wright, using the same sloping roof design. 


* 
Lx 
Ng 


houses designed by Architect Bill Benson 


Hence Griffith 
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Let’s look at the market ahead 


Look at the soaring 


standard of living 
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This graph was prepared by Dr. Arno Johnson, economist of 
the J. Walter Thompson Co., to show how fast the Stan 
dard of living will have to rise to achieve the $500 billion 


economy the President envisions for 1955, 


“It would be very easy to build too many 
houses if they were of the wrong type and 
placed in the wrong locations. It would appear 
to be difficult under current conditions, how- 
ever, to build too many well designed and prop- 
erly equipped houses located in desirable 
neighborhoods.” 


Statement issued August 1955 
by the Trends & Policy Committee, 
U.S. Savings & Loan League 





Let’s open our eyes! 


Let’s open our minds! 


| Editor’s note: 


All prices and incomes cited in this editorial are in constant dollars. 

And before you read the editorial let us assume you know as we do that 
there are many special or local conditions which call for special solutions. 
For example, we both know that: 

1. Migration creates special needs. A vacant low-cost house in Portland, 
Me. is no help to a family looking for a low-cost house in Portland, Ore. We 
know that low-cost housing must still be built in new communities that do 
not have a surplus of cheap housing left over from before the war (though 
we do think it most significant that small house prices are now falling in 
Los Angeles). 

2. There is still no good answer to the need of decent low-cost housing 
close in to high-land-cost areas like New York and Chicago. (One answer 
might be the proposal presented by Gene Conser of NAREB for FHA- 
insured mortgages on individual apartments.) 

3. Racial barriers create difficulties that may require low-rent new con- 
struction if growing minorities cannot expand into good old units. 

4. Many small low-cost units will be needed for the aged, often in places 
where not enough of that kind of housing can be found or created in exist- 
ing structures. 

But just for once let's take our eyes off these special cenditions and look 


at our problem whole. 





Look how the income pyramid is turning upside down 





INSUMER SPENDING UNITS NET CHANGE 
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1950-1960 


19S6 196C 


Federal Reserve Board Survey of Consumer Finances—Federal Reserve Bulletin, June and July 1954. 1956 estimated 


1960 estimated by Dr. Johnson on basis of possible $430 billion Gross National Product and $320 billion of disposable 
These figures cannot be correlated directly with housing units, for more millions of families include two or more wage earners, i.e., consumer units. This graph is in 1955 dollars. 
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This editorial was written 

in collaboration with 

home building's No. 1 economist. 
Miles L. Colean 


ry 
] H/F two most dangerous canards of 1955 were these: 


|. We built too many new homes. 
2. We built too few homes for lower-income families. 


Let’s start the New Year right by debunking these two untruths before 
they do serious harm to our industry and before they do still more serious 
harm to the American standard of housing. 

Let’s set the mortgage lenders straight. Let’s set the Administration 
straight. Let’s set Congress straight. Let’s set the public housers straight. 
Let’s set ourselves straight. 

Let’s call for answers to these three questions: 

Question No. 1. How can anyone talk seriously about “over- 


9 


building” until we build enough good housing to empty perhaps 


6,000,000 old units no longer fit for human habitation. 


Today these shameful units command inflated rents and prices for just 
one reason: We still have a tragic shortage of better housing. They are 
occupied for just one reason: somebody has to live there until we can build 
enough good housing to go around. Most of the people who live there can 
now afford much better homes—if the better homes were available. 

Question No. 2. Why should we be urged and driven to build 
more cheap housing when even now the U.S. has a hangover sur- 
plus of at least 5,000,000 more low-cost units than we have low- 


income families left who can afford nothing better? 


America is wiping out poverty so fast that the under $3.000-a-vear family 
is the Vanishing American. Their numbers have dropped from over 10 
million in 1941 to around 4,500,000 today. will drop below 3.000.000 by 
1960, will fall still lower by 1965. 

Why should we build more cheap units for a market that will be gone 
with the wind before a quarter of the mortgage is paid off? Let’s fix up 


some of our surplus prewar housing to last until the need disappears. 


Question No. 3. Where would the auto industry be today if its 
consumer credit were rationed (as ours is) to provide just one car 
apiece for the year’s 900,000 net new households and get just 5% 
of the 6,000,000 hopeless junkers off the road? 


It’s high time to learn a lesson from the automakers and stop thinking 
small about our industry. our market, and our responsibility for housing 
America much better. 

So let’s see what kind of homes—-and how many—vwe will need for the 
$500 billion-a-year economy President Eisenhower has declared “attainable 
and essential to our national security and well-being” in 1965. President 
Eisenhower is talking in constant dollars, so that means a 506 rise in the 
whole American standard of living within ten years—the American stand- 
ard of housing included. (See graph, page 124, col. 1.) 

Let’s stop thinking in terms of yesterday’s half-as-rich America. Let's 
stop thinking about tomorrow as if it were yesterday. What may have been 
true in 1950 is no longer true in 1956; it will be still less true in 1960 and 


1965. (continued ) 
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The under $3,000 group is losing families fast 
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Families earning over $5,000 are growing fast 








1941 1947 1950 1953 1959 
Number of nonfarm families in thousands 

Under $3,000 10,090 6,979 7,451 5,233 3,000 
$3,000 - 4,999 8,143 1¢,590 11,219 11,093 10,000 
$5,000 and over 8,607 13,556 15,470 19,302 25,500 
Total 26,840 31,125 34,140 35,628 38,500 

All figures have been adjusted 1953 dollars to avoid distor 
tion by inflationary trends. Figures for 1953 are taken directly 
from the March 1955 issue of Survey of Current Business, official 
publication of the US Department of Commerce. Figures for 
1947 and 1950 are from the same source adjusted to 1953 
lollars. Figures for 1959 are House & Home's projection of 
these 1947-1953 trends. Figures for 1941 are based on material 
inderlying Selma Goldsmith et al. “Size Distribution of Income 
Since the Mid- Thirties.” The Review of Ee nom und Sta 
tistics, Feb. 1954. Figures are before taxes and leave out un 
tttached individuals because relatively few of them are prospec 

home buyers. 
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Let’s look at the market ahead... 


Says FORTUNE: 
The average family’s income 
will be $8,000 by 1980; 
that means it can afford a $20,000 house! 


The most stupendous prediction that can be made 
about the U. S. economy, 1955-80, pivots upon one 
percentage point. The prediction is this: 

U. S. productivity, which has been increasing at 
an average of 2% a year for nearly a century, will 
probably increase, over the next quarter-century, by 
an annual average of about 3%. If this extra per- 
centage point materializes, it will remake America, 
and its effects will be felt everywhere in the world. ... 

If U. S. productivity rises at an average annual 
rate of only 2%, production per man-hour will double 
in 35 years, increase four times in 70 years, eight 
times in 105 years. But if American productivity 
rises at an annual rate of 3%, 
hour will double in less than 24 years, increase four 


production per man- 


times in 47 years, eight times in 70 years, The im- 


plications of 3% are staggering. ... 


The present generation of young Americans can 
reasonably expect, before 1980, to share in a living 
standard of chromatic variety and enormous quantity 

enough to provide the average industrial worker 
with more purchasing power than the average junior 
executive has today. ... 


The national living standard, which has risen more 
than 659 in the past quarter-century, could rise 
much more in the next quarter-century. Spendable 
income per average family ought to rise from $4,400 
now to some $8,000 (in 1955 dollars), and at the 
same time the average work week ought to decline 
from 41 to about 35 hours. (By the year 2000, spend 
able income per family unit could rise to more than 
$15,000. ) 

The data on the years prior to 1870 are very crude. 
but they strongly suggest that the rate of increase 
from 1850 to 1870 was less than 1.5%.  Be- 
tween 1870 and 1920, however, the rate rose to 1.6%. 
Since 1920 productivity has been rising by 2.590. and 
since 1947 by 2.9%. Thus the long-term trend for 
the whole economy, projected over the next 25 years. 
indicates an average increase in productivity of at 
least 3% 


There are many excellent reasons why the 3% 
rate should be achieved, . . . 


1. Rising productivity begets rising productivity. 
For example, the construction of the railroads, which 
raised transportation productivity enormously, also 
generated higher farm productivity by giving farmers 


a reason to grow more... . 


2. At the same time, invention and innovation have 


been accelerating. And not only is research being 
accelerated; its practical application is probably be- 
ing accelerated still more. Automation and electronic 
computers are possibly no more revolutionary than 
past technical “revolutions,” but the celerity with 
which they are being adopted probably will turn out 
to be revolutionary. .. . 

3... . Wage pressures have been a powerful gen- 
eral stimulant to productivity. 





The whole housing market is exploding and turning upside down before 
us. Let's open our eyes. Let's open our minds. 


And let’s ask ourselves two key questions: 


Question No. 4. Why does the average family spend less of its 
rising income now than it used to spend to buy or rent a good 
home? 

Why do we let every other dynamic industry outsell us year 
after year in competition for the consumer’s bigger and bigger 
buying power? 


Since 1929 the American standard of dress has doubled. The American 
standard of diet has soared. Spending for recreation has zoomed, and the 
American standard of transportation by car, train, and plane has climbed 
clear out of sight. 

But many critics think the American standard of housing is actually 
lower today than it was in 1929, for old houses have been falling into decay 
faster than we have built good new houses to replace them. 

Most of the old houses are still with us, 30 years older. We have built 
harely enough new homes to keep up with population growth—and most 


of them very small homes at that. 


Question No. 5. Why don’t we try harder to sell more houses 
to the millions of newly prosperous families who can afford to 
move to much better homes? 

Why do we direct most of our sales effort at people who can 
barely afford to buy—people who ean buy only if the Government 
guarantees their credit and lets them buy for next to nothing down 


and 30 years to pay? 


There are 14 million more families now than there were in 1941 with incomes 
over $5,000, i.e. families who could afford to pay $12,500 or more Cin constant 1953 
dollars) to buy a home. We haven't sold more than 3,000,000 of them. Why don’t 


we try harder to sell the other 12 million? 


There are 6,000,000 more families who can afford to pay $18,000 or more to 
buy a better home, We haven't sold more than 1.000.000 of them. Why don’t we 
go out and sell the other 5.000.000? 


There are several million less families now than there were in 1941 with incomes 
under $5,000, i.e. less families who can’t afford to pay $12.500 for a home. We 
have already sold more 7.000.000 new houses since the war to this dwindling 
market, Why can’t we take our eyes off these marginal buyers and go after the 


unsold millions who now have plenty of money to buy? 


These three questions bring us at long last to the heart and center of the 
housing problem in America today. More specifically, they bring us straight 
to the heart and center of the home building industry’s problem today. 

Perhaps their importance will be clearer if we restate them a little dif- 


ferently: 


Question No. 6. How can we compete more effectively and sue- 
cessfully with other industries? How can we begin getting our 


share of the bigger consumer spending ? 


That means. among other things: how fast and how far can we raise the 
efficiency and economy of our production to offer better and better value? 
For unless we offer much better value we can be very sure consumers will 
continue to spend their added dollars where they can get more for their 
money. They will continue to buy more television sets than bathtubs, more 
cars than kitchens. 

Despite all our progress since the war, home building is still among the 
most wasteful and inefficient of industries. But the experience of these years 
has at last shown us what steps to take to cut our costs 30% or 40% and 
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so increase the value per dollar in our product 50% or more. The question 


now is: when will we take these steps? Among them are: 


1. Industrial standardization, so we can build our houses with parts, not pieces. 
(See pages 130-133, 160-167.) 

2. Mere and better use of better power tools (see pages 136-143.) 

3. Mechanized material handling. This could save us $1 billion a year. (See 
pages 136-137.) 

4. Better design. This is the cheapest way to add value, for it costs no more 
to build a house planned for better living than a puor one, 

5. Code reform. 

6. Better land planning for more enjoyment of the land. Today most houses 
are as wasteful of their site as they are of labor and materials. (See pages 16- 
153.) 

7. Streamlined distribution, with prices and markups based on the realities of 


tomorrow’s industrialized home building instead of yesterday’s handicraft. 


Question No. 7. How can we unfreeze the ownership of 25 mil- 
lion owner-occupied houses and set those owners free to buy the 
far better homes most of them can now afford? 

How can we begin to tap the $100 billion equity in these 25 
million homes to provide more-than-adequate down payments for 


a home building boom almost past all imagining? 


Today there are millions of home owners living in $12,000 houses who 
could afford $20,000 or $25,000 homes, millions of owners living in $10,000 
homes who could afford $15,000 homes, millions of owners living in $8,000 
homes who could afford $12.000 homes. The average renter moves every 
two or three years as his income lets him afford a nicer place. Millions of 
home owners would like to move too if they could get out of their present 
homes without taking too big a loss. Spot samplings in old houses in Indiana 
and new houses on Long Island both showed nearly half the owners wanted 
to move to a better home. 

If we can get together with the realtors and make home ownership even 
half as fluid as trade-ins have made car ownership, we would have found 
the answer to 90¢¢ of our present problems. We would have found the 
answer to community facilities, for we would then be free to build the kind 
of:new house every community would welcome. We would have found the 
one best way to help all American families, rich and poor, enjoy the far 
better homes they can now afford—-and the still better homes they can afford 
tomorrow. 

The automakers have not built a really cheap new car in nearly 50 years, 
for they cannot build a new car cheap enough to match the values car buyers 


get in the used car market. It is high time for us to learn the same lesson: 


We cannot raise the American standard of housing by feeding 
cheap houses in at the bottom. 
We can raise the American standard of housing only by building 


good houses and making trade-up work through trade-ins. 


Then each new house. like each new car. would start half a dozen families 
playing musical chairs with houses as they now do with cars. with each 
family moving to a nicer home and leaving a junker vacant at the end of 

g ga j 


the game, ready to be torn down. 


These are our great problems: 1) how to offer far better values and so 
get a better share of the bigger consumer dollar; 2) how to unfreeze the 
ownership of homes and so tap the $100 million equity now tied up in old 
houses. 

The faster we solve these two big problems the sooner we can forget about 
fictitious issues like overbuilding and get down to matters like where can we 
get the mortgage money, where can we get the labor, where can we get the 
materials, where can we get the land and how can we get the community 
facilities we will need to rehouse America as America can soon afford to be 


rehoused. 
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.. +» let’s look at the market ahead 


Will home building get its share 
of this bigger spending? 


FORTUNE Thinks Not, Because .. . 


I. Consumers, no matter how prosperous they become, 
will tend to spend their money where they get the 


most of il, 


For example: it is often said that “nobody 
(meaning only a couple of million Americans) can 
afford servants today.” Actually plenty of Ameri- 
cans, probably more of them than ever before, 
could “afford” servants, but they don’t have them 
simply because they can get so much more for their 
money elsewhere. 


Because keeping a servant costs as much as keep- 
ing three motorcars or carrying a $50,000 house, 
many well-to-do people prefer to spend the money 
on luxuries other than servants, If keeping a servant 
in 1980 costs as much as keeping three motorcars 
and carrying a $75,000 house, well-to-do-people 
will tend more than ever not to “afford” full-time 
servants. ... 

2. So consumers will tend to spend their money 
on those goods whose productivity has kept up with 
or hettered the average. and will te nd to pass up those 


whose productivity has not... . 


3. The least progressive industry is construction, 
which has probably been increasing its productivity 
at less than 1.59 a year. (Some studies show prac- 
tically no increase at all.) 


The industry’s backwardness is partly because 
much of the construction dollar goes into repair work 
(including painting and plumbing), whose efficiency 
is notoriously low, partly because the industry is 
made up of thousands of small-scale operators who 
are ridden by restrictive practices, and handicapped 
by weather, building cdes, and their own inertia. .. . 


Yet it is evident to anyone who has looked 
closely at the building industry that it has been 
making progress in recent years. House contractors 
have reduced costs and prices not only by mass 
buying, but by efficient organization of man-power 
and material handling. If the prefabricated house 
continues to gain popularity, it may mount a break- 
through in the productivity of house building. And 
the repair business is encountering stiff competition 
on the part of millions of do-it-yourselfers, who in 
1953 laid down 50% of all the asphalt-tile flooring, 
applied 75% of the paint, and pasted up 60% of the 


wallpaper bought in the U.S... .. 


.. « Industrial and commercial contractors are im- 
proving their efliciency by means of precast concrete 
parts, prefabricated forms, and by such practices as 
pouring cement in all kinds of weather. Highway 
construction is vastly more efficient than it was even 
20 years ago. Moreover, the pressure of rising pro- 
ductivity in other industries, which is driving the 
already high price of construction labor to still 
higher levels, should make for additional improve- 
ment, 
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T |... TRIES A NEW HOUSE FOR TOMORROW 


\t 49 Charles M. Goodman has few rivals for the title, ~ production house architect.” 
Since World War II 32,500 Goodman-designed houses have been built in the U.S. 








i In this house (above) which he has just built for himself, Goodman 
ia tested new ideas that may soon be adopted in many successful builder houses: 
l. a cost-cutting construction technique that requires no finish carpentry on 
the site (see pp. 130-131) ; 
2. a way to borrow “prefab” money-saving techniques and use them even in one- 
at-a-time houses (see p. 132) ; 
3. a half dozen new uses for familiar old materials and for other materials 
a that are brand new to home building (see p. 133) 
1. a method for making open-plan houses look bigger (see p. 154) 
3 5. a site arrangement that uses the land between neighboring houses for out- 
’ door living (see p. 135). 
" The production houses shown on the opposite page are typica! of Goodman’s 
A recent work in this field. They show innovations which have been widely accepted from 
4 coast to coast. As architect for the nation’s largest prefabricator and for leading 
} builders in the Washington area, Goodman qualifies as an expert on the mass market. 
On the following pages he shows his new house, explains his ideas and gives his 
¥ views of the future. 
t Says Goodman about home building, “To paraphrase a famous saying, the only 


thing we have to change is our attitude to change itself. US industry prospers by 
constant change. Unless we in home building become mentally and emotionally con- 


ditioned to constant change, we will never become an industry.” 
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Last month, Architect Good- Wall panels (left) for Goodman house were fabricated 






in a shop, are shown stacked up after arrival on the 
job. To use highly paid, finish carpenters to best ad- 
vantage, Goodman put them to work under cover, 


man entertained a visitor who 






wanted to see what Guood- 





man’s house could teach him 






where the men would have power tools and jig tables 





to speed the precision work. House required 21 wal! 





Visitor: 1 haven’t done any modern 





houses. Most other builders tell me panels in all, Each measured 8’ wide by 10’ high. 






modern houses cost much more 






than traditional ones. Your house 






looks simple enough, but simple-looking 






things often cost more. Diagram (opposite) shows how the panels were fittec 






together. All rough framing in the walls was eliminated 






Goodman: There’s no reason why 






because each panel-connection forms a strong, wooden 






they should—my own house is proof 
of that. 





H-column made up of three 2” x 8's. 



















Visitor: How? 
Millwork panels (left) are now beginning to go up. Ad- 


Goodman: Well, when you build a tra- joining frames were connected by a spline that fits 


ditional house, you really build two into a dado cut along the vertical edges of each frame. 


houses, First, rough carpenters who A continuous header of two 2” x 12”s connects the 
are fast and inaccurate, put up the splines, lines up and braces the panels, and will soon 
framing. Then you call in the finish carry the roof-joists. 
men. They are slow, expensive, and 
accurate, and in effect they build a 


second house around the rough framing. 
Visitor: That’s about right. 


Goodman: Now in modern houses we 





New wing of Goodman house (below) is now all as- § 
sembled and closed in. It took three carpenters two 
days to put up all the walls. Some of the panels are 


try to express and expose the structure. j 








This means our “rough” framing has to 

at be accurate and so we end up using Ree 4 
: all glass, others are part glass, part siding. Horizontal 3 
tinish men on most of the work. begs é 3 : : i 
rail is at 7’ door height, carries curtain track on the 





inside. 





Visitor: And that’s where I go broke. 





Goodman: You do if you try to build 






entirely on the site. That would mean 






you'd have your finish men working on 






the exposed structure and_ structural 






millwork out in the open, And that’s 






an expensive proposition. 










Visitor: You said you had licked the 


problem. 













Goodman; Yes, we licked the cost 
problem by building our house in a 
shop instead of on the site. We had 


our finish men work under cover, 










with power tools and jig tables. And 






we used our rough men on the site | 






to assemble the things our finish 






men had made in the shop. 










Visitor: What did they make in the 


shop? 









We 


identical millwork frames, 8’ wide and 





Goodman: designed a_ series of 






10’ high, made up of the simplest 






cross-sections that anyone with a table 







| 
| 
saw and a dado-head can turn out for 
' ” ov ” rrr | 
himself from 2” x 6"s or 2” x 8’s. These 






millwork sections were glued together 






on a jig table in the shop, to precise 






dimensions. 














Visitor: But you didn’t fill all the 


frames with glass? 







Goodman: No, some were glass, some 


part glass, part siding. Those around 






our patio we left entirely open. We 






made up 21 frames in all, and each 






frame had a long spline glued into it 






on one side. 









Visitor: You used the splines to con- 


nect the frames? 










Goodman: That’s right. The next frame 


has a dado cut along its edge, and 









the spline fits into that dado. 
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Visitor: Did it take long to put up the 
walls? 

Goodman; It took only two days for 
three carpenters to put up all the 
frames. Of course the slab wasn’t 


r a jo accurate down to %&”—slabs never are. 


\ 
X \ 



































ss (( But it was a cinch to plane down the 

; y | edges of the splines and take up any 

% : OY | | inaccuracies that way. You see, the 

oe q f = W, i i} | men start at one corner and then they 
_— 4 | | SS Wr | | put up the next wall panel and then the 
aden ‘3 | ' ] ) v- | H next. You have a slightly different 

: | } | | j detail for the splines at all corners— 

yi i | | just a simple rabbet. 

“e | | 1 i} WY Visitor: Where did you put your studs? 
a WS | || ! We | Goodman: The really great thing 
fits Fa 1 || \} | | zoodman : 1e we y oom thing 

baie > ! | | y | about this system is that it allowed 

the | | | us to leave out the structure .. . 
soon + 1 | Visitor: It what? 

= ! | Goodman: It let us skip the rough 

2 \ framing altogether, At these panel- 

SS Yj/ connections you get a_ perfect, 

7 i wooden H-column, just about the 

5 strongest structural column shape you 

a | can find. And you get it without the 

i slightest waste of material. Some build- 

| of . Goodman on carpentry: ers use twice the material they need for 
ate structural strength. First they put up 


‘ . = . | studs, 16” on centers. Then they cover 
a a Modern design conventional carpentry 79 high costs the studs with enough material to hold 


up two additional houses. 


Modern design modern carpentry = economy, strength | In our house, we use every stick of 


wood and we use it well. We don’t 


waste any of it. Every 2” x 8” is put 


! 
| to work twice: first as a surround for 
} 





a panel, and next as the flange of a 


column. 
Visitor: What about the roof? 


Goodman: It’s supported on a continu- 
ous lintel of two 2”x12”s that are 
bolted into the spline. The lintel then 


supports the roof joists. 


Visitor: So even the lintel is put to 


work twice? 


Goodman: That’s correct. it not only 
lines up and stiffens all the panels, it 


also supports the rool, 


Visitor: Your system can really work 


with any roof, can’t it? 


Goodman: Sure, You can use a flat 
roof without overhangs, as we did. Or 
you can use a flat roof with overhangs, 
in which case you just rest your joists 
on top of the lintel. And, of course, 
you can use pitched roof trusses, ete. 
in the same way. 
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Typical 8’ by 10’ panel silhouetted against facade. 21 similar panels form the walls. 


Goodman on millwork: fabricate in the shop, assemble on the site 





Remodeled old wing has new inserts of glass. These 
were shop-fabricated just like the panels in new wing. 








Visitor: You are really sold on site, fully glazed. And only then work to be done, do it under pays off only for big builders, 


this new structural system? did we rip open the old walls for cover where your skilled men doesn’t it? 


Goodman: Completely. It even 
worked in the remodeling of the 
ld house, in which we have 
ived for years. 

I have been talking only about 
the new wing so far, but even 
in the old house, where we 
put in big glass walls, we 


made those walls in a shop. 


Then we shipped them to the 


the rough opening. 


Opening up the wall and 
closing it again with the glass 
panels took only a few hours. 
This was in the middle of winter, 
and while we were actually living 
in the old house. 

But the real moral of our con- 


struction story. I think, is this: 


When you _ have - precision 


can work best and take the most 
advantage of power tools and 
jigs. And then let the assembly 
of the finished parts of your 
house be done by rough carpen- 
ters on the site, with no chance 


of error and no waste of time. 


Visitor: But this kind of prefab- 


rication—I guess that’s what it is 


Goodman: No indeed, it paid off 
in our own, one-time house, and 
it is now paying off for my rela- 
tively small builder-clients out- 
side Washington. All you need, 
in the way of a plant, is a 
table saw with a couple of 
accessories, and a big shed in 
which to work. Almost any 


builder has that. 
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Visitor: Didn’t you use a lot 


of new materials? 


Goodman: No—all we did was 
use old materials in new ways. 
We used flooring on the ceiling, 
for example. 

Visitor: Why? 

Goodman: I like the color and 
texture of wood, its acoustic 
qualities, its ease of maintenance. 
We used mirrors for the back- 


splash in our kitchen to make 


the kitchen surfaces look bigger 
and to help light them up. 
Visitor: Your kitchen fans look 
unusual. 

Goodman: Those are roof venti- 
lators generally used in factories. 
Visitor: What about your finishes? 
Goodman: We found a “color 
developer” manufactured for the 
photographic industry, and we 


used that to finish the wood. 


Goodman on materials: 


Never skimp on imagination 





Visitor: There must be lots of 
stuff we have passed up till now. 
Goodman: I wish you could see 
my office. It’s crammed full with 
catalogues, samples, bits and 
pieces of equipment, new extru- 
sions in metals and plastics. Some 
of the things I collect aren’t even 
made for the home _ building 
industry at all. We haven't 
even begun to exhaust the 
materials and gadgets avail- 


able to us today. 


Wood flooring used as horizontal and vertical ciding (above) and as 


ceiling finish (below). Goodman 


likes 


to experiment 


with 


new 


materials and finishes, finds many useful ones outside homebuilding. 














| 
| 


Sa 


Visitor: Mr. Goodman, so far you 
haven’t said anything about the 
plan ideas in your house. 


Goodman: I suppose the chief 
builder 
houses today is to make a 


problem in most 


small house on a small lot 
look bigger and act bigger. 
My house isn’t small, but our 
planning ideas are even more 


valid in the smaller house. 


Visitor: How can you apply them 
if you don’t have the space? 
Goodman: You have to give even 
more careful thought to planning 
in a small house, because in a 
small house you have to make 
every inch count. 

Now, our house has an “open 
plan” like most good builder 
houses today, But our open 
plan is not just one. big room 
that you see all at once as you 
walk in the front door. 





Visitor: That’s one thing I don’t 


like about many modern houses. 


Goodman: If you come into an 
open plan living area and can 
take in everything at first glance 
the house seems small. You've 
lost the feeling that there’s more 
than you can see, the traditional 


feeling of being in a house. 


Visitor: How did you prevent that 


in your own house? 


Goodman: Let me take you on a 
conducted tour. We'll start at 
the front door and walk right 
through the house. (1) All we 
can see at first is the entry area 
plus a small corner of the living 
room. The rest is shielded by the 
fireplace. 

Let’s go on. We are now look- 
ing straight back in the direction 
from which we came, and yet we 
see something new again: a spa- 


cious patio, and a lawn (2). 


Continuing on our way... as 
we walk up toward the old house, 
we get another new view to the 
left (3) —trees, flowers, lawn. The 
house unfolds before you 
gradually, not all at once. 


Visitor: So your house looks big 
partly because it’s so full of dif- 
ferent things to see? 


Goodman: Exactly. And the same 
principle applies to any builder 
house, however small. An open 
plan isnt just an empty plan— 
it has to be handled in a very 
subtle way to keep it from being 
boring and obvious. 

By the way, we did the same 


thing in planning the outdoors. 
Visitor: How? 


Goodman: We used a lot of little 
elements: fences, pools, retaining 
walls, paved areas and so on. 
They make the garden much more 
interesting to look at because 





there’s so much to see. A plain 
lawn can get very dull. This site 
plan (opposite) shows how a 
lawn can be divided up and 
made more interesting. 


Visitor: One last question: can a 
builder expect to get help from 
his architect on all these things 
that you’ve been talking about? 


Goodman: Certainly. Architects 
aren’t just exterior decorators. 
They have to develop a complete, 
economical structural system with 
which to design. They have to be 
experts on materials and finishes. 
They have to be planners. They 
shouldn’t try to “package” a 
mediocre product to make it 
sell better, but to make the 
product better all the way 
through: better in its structure, 
better in its plan, better in its 
appearance, better in its econom- 
ics, more delightful to live in— 
and thus easier to sell. 


Goodman on planning: Dividers make open plan look big and interesting 





9 
alving room 
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Divisions in open plan help to screen parts of the living 
room, thus create areas of privacy. 


numbered to show tour through house.) 







(Plan and photos 
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Goodman on outdoor living: 


Site houses to shield each other 














Site plan (left) shows how Goodman used free-standing 
retaining walls, paved terraces, fences and other 
buildings to create space divisions outdoors. Result 
is similar to that obtained inside the house: a series 
of views that change as you walk around and a series 
of shielded areas for outdoor living. The most intimate 


outdoor area, the semienclosed patio is shown above. 





And here is the first builder house based entirely on all these experiments 
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At Hollin Hills, Va., Goodman’s client, Builder Robert 
Davenport, has now completed and sold more than 30 
houses like the one shown above. All of them use the 
same structural system Goodman pioneered in his own 


house, except that all shop-fabricated wall panels are 
12’ wide instead of 8’. Goodman found the 12’ dimen- 
sion gave him a good bedroom width and two panels 
added up to a good living room length./END 








os: Walter Daran 


The panel 
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6 ape $1 billion saving makes essential 


S. H. Cross, vice president and general manager 


ee oh Pits he only ort | better team work in our industry 


R. G. Horner, vice president 
Black & Decker Manufacturing € 


TRUMAN Jones, general sales manager 

De Walt, Inc. 

Gy dices Tas Cis, nscodhet Mokalobudid dé Last of the great industries, home building is now well 
ego started on its industrial revolution. 

Rigen al tae cars | Eventually this industrialization will let us produce 
Skill Corp. 


much better houses for much less money. It will let us 


FASTENERS ' . 
aie share with home buyers the great savings offered by indus- 
AMES CLARKI 1 service manager » ‘ 
ae ree ae Oe RN trial standardization and industrial mechanization. 


Chemical Cor 


But right now today the sober truth is that: 


WinttamM Cook, a rant sales on 


Stanley Stee Stra ng Div., The Stanley Works 


EARTH MOVING EQUIPMENT We have hardly touched the $1 billion-a-year savings 


Frank Conover, manag ul sa | offered by industrial standardization. We cannot 
Tractor & Im ment Div., Ford Motor Co, | f 7 : : m : 
| realize those savings until we translate today’s near-miss 
| 


TRENCHING EQUIPMENT 


Rosert W. Humes 


standards into usable standards to which all building 


Sherman Products, Inc e . ° i 4 

wei ~ component manufacturers can design a great variety of 
J. A. Penore, vice president and general sal: % 
manager products that will fit together with minimum waste of 
Cleveland Trencher Co 


material and minimum waste of labor. 
FORMING EQUIPMENT 


Cuartes A. Snyper, chairman of the executive 


committee 


To provide a basis for those more precise standards has 


Richmond Screw Anchor Co., Inc. P . e 7 ° -— = 
been the goal of five earlier Round Tables in 1955. 
TRUCKERS 
<igelcegscleeigldaa We have hardly scratched the surface of the $1 


Pre-Fab Transit 
billion-a-year-plus savings offered by industrial 
MATERIALS HANDLING re 
mechanization.* So the manufacturers assure us, and we 








James H. W. Conkuin, general sales manager 
Phila. division agree. We cannot achieve more than a fraction of those 
Yale & Towne Manufacturing Co, 
R.” H. Davies, vice presiden savings without much better team work between architects, 
Clark Equipment ¢ P e » 
RE Se ee builders, lumber dealers, common carriers, manufacturers 
2 Tow Motor . e ° . 2 : 
A of building products, and manufacturers of all the varied 
¥ RicHarp Jay. ules manager e e e P 
i Gar Wood Industries, In tools by which building components are shaped or fastened 
é Davy MILLIGAN, vice 7 dent 77 . . ° 
ore meee or moved. We cannot achieve those savings without much 
Romenr F. Moov, sales manage better communication throughout our industry, better under- 
yster Co. J 
Russet A. Moone, sales manager Traveloader standing, better selling. At many points we cannot achieve 





those savings until manufacturers study our needs more 
POWER MACHINERY 


Netson THompson, vice president and genera 


closely and develop new machinery to meet those needs. 


E sales manager 


Homelity rp mr . . . e 
Too many builders and their architects are planning 


CONVEYORS houses based on their knowledge of yesterday’s tools. Too 
Paut R. Harcuer, manager . . ; . ° 
Slacerial. Handling Die. Richards-Wilcos many manufacturers are offering tools based on their knowl- 


Vanufacturing Co 


edge of yesterday’s houses and yesterday’s building ma- 


terials. 





To provide a basis for that better understanding and that 


* Of course some builders have scratched the surface deeper than others. 
h 


t prefabricators and a few large builders have scratched pretty deep better team work is the purpose of this Round Table. 
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Lendrum: A good pow- 
er cutting job is $400 
to $500 a house cheaper 


than a hand job. 


Mechanization is a broad subject. It 
covers mechanization of the tools by 
which building parts are cut and 
shaped. the tools by which building 
parts are fastened together, the tools 
by which the site is prepared for build- 
ing. It also covers mechanization of 
the handling of materials in transit, at 
the mill or factory, at the lumber yard, 
and at the site. 

Fach of these six uses presents a 


different problem. For example: 


Cutting is now in transition, shift- 
ing from site to lumber yard or 
factory. 

Fastening cannot be mechanized 
without a whole new set of tools. 
for nailing and gluing. 

Site preparation is almost 100% 
mechanized already on large tracts, 
but smaller builders need a new 
kind of multipurpose unit. 

Materials handling in transit re- 
quires new-model railroad cars and 
trucks. 

Better materials handling in the 
yards must often wait for new yards 
rather than new equipment. 

No one knows the best answer to 


etter materials handling at the site. 
bett terials handl tt t 


But all the aspects of industrial 
mechanization are inextricably — inter- 
related one with another, and inextric- 
ably interrelated with industrial stand- 
ardization. The more we_ standardize 
dimensions, the further back in the in- 
dustrial process we can do the cutting 
and dimensioning. The more efficiently 
we mechanize the cutting, the more im- 
portant it becomes to mechanize the 
handling. The more we mechanize the 
handling at one point, the more import- 
ant it becomes not to lose that saving 
for want of mechanized handling at 
some other point. 

So, before we study the problem of 
mechanization bit by bit. we must first 
consider the problem whole. 











Here are two examples 
of the great savings 


offered by mechanization 


1. Carpenter labor costs can be cut 20% hy substituting power 
tools to cut and shape components for hand labor. Perhaps equally 
important, power tools offer a built-in accuracy to match the best 
work of yesterday's artisans. With today’s high level of wages there 
is no question in any of our minds that every possible cutting 
operation should be mechanized, The only question is what cutting 
should be done at the site or what cutting can best be done at factory 
or lumber yard, where more expensive equipment can be installed 
and kept busy. (Many yards have found they can save the entire 
cost of their lumber precutting service by making better use of odd 
lengths and by cutting out defects and so upgrading their lumber. ) 


2. Materials handling costs can be cut 50% if manufacturers. 
railroads, car builders, truck builders, lumber yards, builders, 
prefabricators. and material handling equipment makers all work 
together to develop and use the most economical means of handling 
materials from start to finish. This is another way of saying that 
eflicient materials handling can cut home building costs by more 
than $1 billion a year. for some informed estimates suggest that 
more than 25° of today’s home building cost lies in materials 


handling from mill to final erection. 


It is easy enough for us to agree that 


1. Mechanization offers these billion dollar savings: 

2. These savings are essential to the long range progress 
and prosperity of our industry; 

3. In the more competitive years ahead builders and 
lumber dealers who do not take advantage of these savings 
will find it hard to stay in business; 

1. Building product manufacturers will find sales hard to 
hold against competition if they do not adapt their product 
and their packaging to the mechanization needs of their 
customers and distributors; 

5. Mechanization is the only way we can spread our 
available labor over the great increase in home building 
volume that is sure to tax all our resources in the sixties. 


But all this is easier said than done 


The closer we study mechanization the clearer we see there is no 
quick and easy way to get everybody in our industry to take full 
advantage of its economies. We have no short cut to recommend, but 
we do believe a clearer understanding of the problem may help us 
all to work together better and so speed the progress of mechanization. 
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Here, briefly are some of the problems: 


Problem No. 1: the builder and the reluctant artisan 


Our discussions have revealed a market- 
ing paradox. If you want to sell more 
portable tools for use at the site you must 
often sell them over the head of the man 
who will give you the order. Here is a 
case where the most important man is not 
the buyer. 

Most portable power tools are bought 
small 


by carpenters. electricians, and 


carpenter builders. and we are agreed 
that this is where their ownership should 
lie, for then the men who actually use 
these tools will take better care of them. 
But the demand for more labor-saving 
tools has not and will not come from the 
artisans, subcontractors, and small con- 
tractors who actually buy them. There is 
no use expecting any tradesman to get 
excited about a new way to make his bill 


smaller. On the contrary, the carpenters 


‘even though they are the least obstruc- 
tionist of building labor) fought the intro- 
duction of these labor-saving tools for 
vears and in some places still raise major 
obstacles to their use. 

Most carpenters have now learned to 
like power tools because they make their 
work easier and pleasanter. But the big 
pressure to increase their use has not and 
will not come from men who charge by 
the hour. It has come and will continue 
to come from men whose profit depends 
on reducing the number of man hours 
worked: i.e.. from the merchant builders 
and, most particularly, the larger builders. 

For example: 

Example No. 1—the portable electric 
saw came on the market around 1913 


but it did not come into any broad use 


until World War II. when the big 
builders working on army contracts 
forced its acceptance. 
Example No. 2—the only way big 
builder Levitt could persuade his subs 
to give portable power tools a trial was 
to buy them for his own account and 
lend them to the workmen. Two years 
later he was able to sell all of them to 
the subs second hand. and today he 
owns no power tools at all. 

Most merchant builders try to own as 
little equipment as possible, preferring to 
have the ownership lie with their subcon- 
tractors. Nevertheless. the customers 
among us are unanimous in assuring the 
manufacturers that the merchant builder 
is the No. 1 buying influence and the first 
man to sell in the market for all mechani- 


cal equipment to be used at the site. 


Problem No. 2: the chicken and the egg 


Again and again we run into the question 
of who should make the first move towards 
mechanization. For example: 

Should the architect work out his design 
to take full advantage of mechanical 
equipment and then persuade his builder 


to install it? Or should the builder 
mechanize and then look for an architect 
who will take full advantage of his 
equipment? 

Should the lumber yard equip for 
mechanical 


unloading of freight cars 


before the mills are ready to offer unit 
loads on the cars? Or should the lumber 
mills equip for unit loading (at a first 
cost of about $80.000 per $1.000.000 of 
sales) when only one lumber yard in ten 


is equipped to unload them? 


Problem No. 3: the horizontal manufacturer 


Home building is just one among many 
industries served by the power tool and 
materials handling manufacturers. 

On the good side this means home 
building benefits by quantity production 
economies that would be impossible if 
ours were their only market. It also means 
that the 
volume needed to carry many of their 


manufacturers have had _ the 


products to a high point of perfection: 
for example, saws that cut to a tolerance 
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of thousandths. saws whose accepted blade 
speed is 15,000’ per minute, saws that are 
controlled by a punch tape. 

On the bad side it means that few of 
these manufacturers have had time to 
study our needs, which are often quite 
special. Few have had time even to do a 
special educational selling job to help us 
see how we can best use their equipment. 

As a result. some of the tools we need 


most are not available. Some of the tools 


available need minor changes to be much 
more useful. And most of the available 
tools are not used in home building as 
widely or as wisely as they should be. 
The customers among us believe that, 
as America’s third largest industry, home 
building now offers such a profitable sales 
potential that some smart manufacturers 
could hit the jackpot by establishing closer 
contacts throughout our industry and 


focusing more effort directly on its needs. 
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Harnischfeger: The 
higher your volume 
the more kinds of tool 


you can use, 





Bauer: Tf you don't 
build 20 or 25 houses a 
year you can't use your 
tools more than 50% of 


the time. 





Scholz: 1 don’t believe 
even the smallest build- 
er can afford to hang 


his own doors. 


Problem No. 5: 


Many mechanization savings can be rea- 


lized only if the architect designs the 
house to take advantage of them. Archi- 
tects have been pioneers in modular 
coordination and dimensional standardi- 
zation. They are now creating a new 
architectural style much better suited to 


today’s production methods than any of 








Problem No. 4: the 12-hr.-a-day user 


Here is another paradox. 


Any builder 


who does not use power tools to cut his 


costs will find it hard to stay in business: 


but mechanization works so fast that smal 


builders who buy their own tools ofter 


1 


find it hard to take full advantage of their 


efficiency. For example: 


With a router a carpenter can fit anc 


hang 20. 30 or more doors in a day 


instead of six. But the average house 


has only eight doors! 


With a forklift a laborer can pick uy 


) 


a ton at a time and move it 40’ in less 


than a minute. 


move all the materials for a whole 


But that means he can 


house from road to site in less than an 


hour! 


The speed with which cutting tools work 


is one more reason why small builders 


prefer to have their subcontractors own 


Veyer: The power tool Knox: 1 would 
manufacturers have pay $5,000 and 
built into the power saw that will 

tool the accuracy that job, 

your grandfather had 


in his hands. 


the traditional styles. most of which 


developed before we even had iron nails 


to hold boards together, 

We believe all this makes it important 
to keep architects up to date on what the 
new tools and materials handling equip- 
ment can do, important to help them 
figure out ways to design to take full 





their portable tools, for they can then 
carry their tools from job to job and keep 
them in use. It is one more reason why 
many builders, both large and small, think 
cutting should be concentrated in mills, 
factories, and lumber yards. where the 
first cost of more expensive (and efficient ) 
tools can be justified by keeping them bus, 
most of the time. 

The smaller the builder, the less profit- 
able he finds it to tie up his own money 
in machinery. for if a tool fast enough 
for 100 houses a year can be used on only 
five the capital cost per house is 20 times 
as big. That is one good reason why a 
recent University of California survey of 
Bay Region builders showed that builders 
of 25 or more houses average more than 
three times as big an investment in tools 
and equipment as builders of less than ten 


houses a year, 





rather Steidle: Instead of bor- 
get a ing one hole at a time 
do the we are boring 25! 


the forgotten architect 


advantage of the mechanization. 

It is important to inform the custom 
architect who is pioneering the new archi- 
tecture. It is still more important. to 
inform the production architect. who is 
fast winning acceptance as the industrial 
designer of our industry and will soon be 


designing more than half the new houses. 
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Moeling: Let’s talk Thompson: The less Zerble: We want more 
about cutting at the cutting has to be done ports and less ploces, 
lumber yard. at the site the better but there isn’t a lum 

for the builder. ber yard in my town 


equipped to do the cut- 
ting for me. 


Problem No. 6: the uneven revolutions 


Revolutionary changes are taking place 
simultaneously in home building, prefab- 
rication, and lumber dealing. 

When 


are completed we believe most materials 


these simultaneous revolutions 
handling will be mechanized and most 
components will be precut. predrilled. and 
often prefitted off the site in a prefabri- 
cator’s factory, or a volume builder's shed. 
or a local lumber yard, or a lumber mill, 
or a manufacturer's plant. We are agreed 
that the further back in the production 
line the cutting can be pushed, the better; 
the less cutting and fitting has to be done 
at the site the better for everyone, includ- 
ing the cutting tool manufacturer. 

But progress in these revolutions has 
been very uneven. The builder who wants 
to buy all his lumber precut may find it 
hard to find a local lumber yard prepared 
to offer this service, for less than half 
the 26,000 yards are so equipped. Con- 
versely the precutting yards will find that 
self- 


employed carpenters who do not plan their 


many small builders are really 


houses carefully enough to permit pre- 





We 
tachments to do lots of 
things. 


Conover: have at- 
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cutting and who might prefer to spread 
their self-employment further by doing 
their own cutting, rather than pay to have 
it done for them. 

Until and unless the components come 
to the site precut these four cutting tools 
will be needed (often in multiple) on 
almost every house, owned either by the 
builder or. more often, bought at his 
insistence by his subs: 


”, . Ow 
oro 


1. A heavy duty 7 
(about $85 to $140) ; 

2. A 14-in. heavy duty drill (about 
$45) ; 


3. A portable electric router for cab- 


portable saw 


inet work, hanging doors. and cut- 
ting off butts and jambs (about 
$52.50) : 

1A 
with a trailer to put it on (about 
$125) and a $10 cover. This is the 
power tool carpenters use most and 
like best. 


5. A generator if he is building before 


radial saw (about $400-$450). 


the power lines reach his site. 


The need for all these on-site cutting 





Haeger: We would love 
to have a machine that 
would help us nail dry 


an air 


wall, and sheathing. 





Lytle: If you could put 


the tractor, that would 


tools will diminish as the culling moves 
further back up the production line. The 
greater availability of prehung doors and 
factory built cabinets is cutting into the 
market for routers just as this fine tool 
is winning wide acceptance. But even the 
prefabricators recommend that all their 
builders own a power drill; and except 
on true prefabs portable saws will always 
be useful at the job to correct errors and 
oversights and handle last minute changes 
for the home buyer. 

In the long run moving the cutting back 
from the site will create a bigger power 
tool market. for much more expensive and 
efficient cutting tools can be used where 
culting can be concentrated. 

Up to now power tool progress has 
the of 


mechanical power and mechanical skill 


concentrated = on substitution 


for human muscles and human skills on 
relatively simple single operations. The 
concentration of cutting in yards and fac- 
tories will long 


permit a second step 


forward—the development of multiple 


operation tools, 





Jones: Would you like 


compressor on a generator under the 
hood of your car or 
truck that would run 


be wonderful. 


up to 5 h.p. motors? 
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Big machines have cut site costs; now we need a small jack-of-all-jobs 


Site preparation is already the most high- 


ly mechanized and therefore the most 


eflicient and economical part of home 


building. Bulldozers are clearing the site, 
and grading the land at a fraction of yes- 


terday’s hand shovel cost. Sheepfoot 
rollers are compacting level building lots 
on hillside sites which were thought 
impossible just a few years ago. Trenchers 
are making slab house foundations ready 
to pour in half an hour, digging sewer 
and water supply trenches equally fast. 
Prefabricated forms are speeding accurate 
and economical foundations. Big road- 
laying machines are putting in streets 
cheaper in 1956 than they could be laid 
in 1948, 
Almost all 


equipment — is 


today’s site preparation 
($9.000 to 
$100.000) special purpose machinery, It 


expensive 


does its job so fast that even a big builder 
can seldom keep it busy enough to justify 
owning it himself. Almost always it is 
owned by a subcontractor who moves it 


from job to job, some times taking it to 


Better tools to fasten 


The new portable tool that builders and 
prefabricalors are most eager lo use is 
not yet available- -a self-feeding pneu- 
matic (or perhaps electric) nailer as light 
as a portable saw that will drive 60 or 
more regular nails a minute, not just 
down. but also up or at any angle. No 
nailer now on the market meets these 
specifications. but some of them come 
close enough to encourage us to hope that 
what we want can be developed soon, 
Important today, such a tool will 
become relatively more and more impor- 
tant as cutting moves back from the site 
to the mill, factory, lumber yard or shed. 
In fact, some prefabricators think the day 
will come when such tools for fastening 


presized parts together will be the only 


erection tools needed at the site. 


When the Detroit builders gave their 


Home Show house as a prize for guessing 
the number of nails required in its con- 
struction, the right answer was 59.000. 


another home builder’s tract, often using 
it for some other industry's needs. (One 
subcontractor in Los Angeles has used his 
trenchers to dig foundations for 51,000 
houses by hundreds of different builders. ) 

Nevertheless the one best way to in- 
crease the use (and thereby the sale) of 
site preparation equipment is to teach 
more builders (and their architects and 
site planners) how to take fuller advan- 
tage of all the savings and efliciencies it 
offers. 

But this better understanding of how 
to use the subcontractors’ highly special- 
ized equipment is not the whole answer. 


Our industry urgently needs a 
brand new kind of multipurpose unit 
for use at the site—a unit that medium- 
sized builders could own themselves and 
shift quickly and easily from one kind of 
work to another, thereby keeping it busy 
a large part of the time, If, with various 
attachments, the same mobile power plant 


The nail demonstration house built at 
Virginia Polytechnic Institute used 65,910 
nails, including 12.900 framing nails, 
9,000 sheathing 1,000 building 
nails, 7,000 casing nails. 7.500 shingle 
nails, 4,900 subflooring nails and 2.600 
finished flooring nails. 


Most of these thousands of 


nails. 


nails are 
still driven the way nails were driven 200 
years ago, mostly because power nailers 
now available are too heavy. How could 
a carpenter hold a 200-Ib. nailer against 
the studs to attach the building paper, or 
haul a 200-lb. nailer up to the roof to 
attach the sheathing? 

Lack of a light weight power nailer can 
only stimulate the home building industry 
to more and more interest in adhesives 
as a substitute for nails. Some increased 
use of adhesives is probably inevitable as 
better adhesives and better spreaders are 
developed — including, specifically. a 
power spreader that will work on vertical 


could be used to unload and move mat 

rials, dig trenches and foundations. finis! 
grading the site, vibrate cement. and 
generale power to run tools and compres 
sors for paint sprays and = pneumati 
nailers on tracts out beyond the pow 

line, we believe many builders would find 
this new tool as essential as they now find 
a pick-up truck. Preferably it should |. 
on treads rather than tires, for two 
reasons: 

1. because it might often have to oper- 

ate on rough ground and over ditches. 

and 

2. because foundation walls require an 

accuracy that might be difficult to main- 

tain on rubber tires, which might skid 
an inch or two off the line. 

We are more than pleased to learn 
that several combination units of this type 
may soon be available for around $5,000. 
and we recommend that all large and 
medium-sized builders give careful study 
to the savings they might make possible. 


parts together are the tool makers’ big new challenge 


surfaces for adhesives offer the inherent 
advantage of making better use of the 
strength of wood (for example, much less 
lumber is needed for a glued truss than 
for a nailed or bolted truss). But with 
a good power nailer there is no good 
reason nails should lose out for attaching 
building paper. shingles, sheathing. and 
many other items. 

Perhaps the most intriguing new fas- 
tener now on the market is a power-actu- 
ated tool for driving bolts to tie the frame 
to the foundation. We believe this would 
be more widely used if it could fire six 
or eight cartridges without reloading. even 
though this might increase its first cost 
from $125 to $200. It would also be more 
widely used if builders were made to 
understand how safe and foolproof it has 
now been made. Its purpose is not just 
to save time in fastening, but to end the 
need of setting bolts in the slab and so 


makes the slab much easier to finish. 
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Keates cea + 


Clarke: 


hi ave 


Perhaps we 
neclected the 
home building field. 





Goldman: If T were 
selling power tools I 
would demonstrate 


them on the job. 


Patulski: The builder 


buys to save money. in 


Horner: We must show 
the builder a saving. 


Cross: The investment 
power tools must 
pay off. 





7 


Johnson: You will sell Weist: We don't pay 


Highland: Architects 
prices for 


and builders both want more tools if you get 


consumer 
out on the site and do anything. 
some cost engineering 


for the builder. 


competent tec linieal ad- 
vice on how to save 
money with 


tools. 


pow er 


Here are five ways to encourage better use of cost-cutting tools 


The economies offered by power tools are 
sO important to the progress and prosperity 
of our industry that the customers among 
us would like to help the manufacturers 
stimulate their use. The manufacturers 
tell us they serve so many other industries 
that they often find it hard to give home 
building special study, and some of them 
have asked our advice on how to increase 


their sales. Here are our suggestions: 


1. The most important man to sell 
on tools for use at the site is the merchant 
builder. even though he is seldom the man 
who should actually buy tools (see page 
139), 


is so important is that he has the greatest 


The reason the merchant builder 
stake in getting costs down. 


2. The best places to sell more bench 
tools are the lumber yard, the prefabrica- 
tor’s factory, and the volume builder's cut- 
ting shed. for that is where more efficient 
and more expensive equipment can be kept 
husiest. The more hours the tools are 


used. the more profitable they hecome and 





the better satisfied the owner. Builders of tool of whose function and value they are 


less than 50 houses can seldom keep any likewise uninformed. 
hench tool other than a radial saw busy 
: 1. The best way to make a sale is to 

enough to be profitable: builders of less Mee 
show the prospect right where he works 
than 25 houses. never. A , 
Hs - ; how the tool or equipment would save him 
lhe lumber dealer is important in every f Ji 
oe ae time and money. The salesman knows 
stage of mechanization. He is just about ' 
what his product can do, and as he watches 

the best prospect for bench power tools. tl P ti 
‘ . ie prospect’s operation he can see an 
He is the logical outlet to sell portable tools ; ’ ; 
. demonstrate many uses and savings the 

to builders and subcontractors. He is pro- . 
prospect cannot be expected to see for him- 


self. 


This closer contact would also help the 


viding most of the drive for mechanized 


material handling from mill to site. 


; 5 manufacturers by giving them a much bet- 
3. The best way to increase the sale tii ; 
; ; : anc ter understanding of what the builder 
of power tools is to increase their use. This : ; : eh 
. . needs and how the builder thinks. Too 
means educating more people who can in- 
many manufacturers have told us frankly 
fluence power tools use on how to save ; ] : 
. : they sell their tools to dealers and do not 
money by using them. It means educating : 
: know who buys them from the dealers or 
not only the carpenter. but the builder. the : 
a P 10oOW they are used. 
architect, even the lender (the prefabrica- as 





tor knows already). Until they understand 
what each tool can do to cut costs on the 
jobs they sponsor. design or finance, there 
is not much use telling them a competitive 
story about your tool being stronger, faster. 


lighter. or cheaper than some competing 


month. 


road, 


Penote: The founda- Jay: A ladder machine Price: We recommend 
tion should be power- will dig foundations that all our builders 
eut accurately. with square corners. own a generator and 
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an electric drill. 


handling 


3. Power tools need servicing. If the 
manufacturers will tie servicing in with 
their sales, they will have less trouble with 
building professionals over price and dis- 
counts. Incidentally, the servicing will help 


them sell more buyers a second tool. 


The second installment of this Round 
Table report will be published next 
It details the problems and 
opportunities of cheaper materials 
at the mill, on the rail- 
the lumber yard, on the 


highway. and at the site. 
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month to builders and dealers in Louisville, Ky. 





Family room kitchen has work Refrigerator.freezer 
counter, sit-down sink, copper hood. has counter, storage, 


close to stove. 





Wall refrigerator, used as a room 
divider to separate kitchen from eating 
area is a new idea. It also provides 
counter space with two-way shelves. 
Oven and burner top shown below are 
at far end of masonry wall seen in 
large photo (left). This is one of eight 
new GE kitchens, each having several 


different coordinated color schemes. 











KITCHENS GET EXCITING NEW LOOK 


When you redesign the kitchen of your next model house, show your buyers how they can personalize 


it, as the General Electric Co. has done in a series of completely decerated new kitchens shown this 





Pegboard panel, on back of refrig- 
erator, provides place for decoration. 





aise 
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Western ranch kitchen uses two contrasting colors, woodtone 


brown and turquoise green in appliances and decorations that dem- 


onstrate how a builder or designer can successfully use more than 
one color. Designed for informal living this kitchen has stone floor, 


masonry wall with fireplace. Easy chairs create a pleasant effect. 


Merchandising ideas like these from General Electric help sell houses. 




















Garden City, 600 acres in suburban Pittsburgh, offers pattern for successful community planning 


GOOD LAND PLANNING CREATES 


Street layout follows natural lines of terrain, saves trees 


Pittsburgh’s new Garden City shows how land 
planning is a key to good public relations. 


With an ultimate goal of 1,500 houses, Garden City 
is bigger than most projects. Big, too, is the sponsoring 
organization, a veteran building team brought together 
by four brothers named Sampson and a fifth partner, 
Russell T. Miller. 

But mere size does not make Garden City news- 
worthy, What does is the way Sampson-Miller cast off 
practices still followed by many others. 


e Where many builders bulldoze their way through 


the terrain, spoiling natural contours and knocking out 
trees, Sampson-Miller worked with nature, planned 
streets to follow terrain, saved trees and created a green- 
belt around three sides of the property. 

e Where many builders let someone else worry about 
schools, churches, recreation areas, Sampson-Miller 
made generous provision for community facilities. 
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Site plan was dictated by desire to create an 
attractive background for family living. Large 
red area of contour plan, left, is community 
center; blue indicates proposed row houses. No 
thoroughfare cuts across the property. Instead, 
a 60’ street (paved 34’)—shown in photo, above, 
and indicated by heavy line in plan—loops 
around entire project and comes within '4 mile 
of furthest house. Other streets, paved 24’, have 
T-shaped safety intersections. Long blocks re- 
duce need for cross streets, paving and man- 
holes, cost 8% less than gridiron scheme. Build- 
ers put in 15 miles of paved streets, 23 miles of 
gas lines, 30 miles of sewers, invested $2.5 mil- 
lion. Each house is sited to its own 60’ to 70’ lot 
and sells for $12,500 to $22,500. Greenbelt en- 
closes three sides of property. 


Robert E. Dick 


Planning team inciudes 






















GOOD WILL AND ATTRACTS BUYERS 


@ Where many builders pay littke heed to the future 
appearance or livability of the neighborhood, Samson- 


Miller planned for tomorrow as well as for today. 


Every builder needs the good will of local towns- 
people. Without it he must sledgehammer his way 
through opposition to his project and perhaps spend 
huge sums in advertising just to overcome a poor 
initial impression. Former NAHB president Dick 
Hughes says. “One of the home builder’s biggest prob- 
lems is that he’s not wanted in most towns.” 

Where many builders encounter hostility from the 
towns they want to build in, Sampson-Miller enjoys ac- 
tive good will. Difference in attitude toward land 
planning explains why the public welcomes one 
builder and shuns another. 

Sampson-Miller’s formula is no product of beginner’s 
luck. Pittsburgh’s largest builder. the firm has behind it 


experience gained in building 5.000 houses since 1916. 





How can smaller builders profit by Sampson-Miller’s 
example? Features like Garden City’s cannot be 
contained in a tract of 25, 50 or 100 houses. To follow 
this pattern. small builders would need cooperative 
land purchase and development. But any builder. 
regardless of size, can make better use of his land if 
he adopts Sampson-Miller’s attitude towards planning, 

Chief reason for Garden City’s fine streets and 
excellent facilities is the builder’s recognition of 
the importance of land planning and the em- 
ployment of a professional planner. 

He is Jennings F. Stright, once Pittsburgh’s city 
planner. Sampson-Miller’s planning costs for Garden 
City were $20 more per lot than for earlier projects. 

Today when some builders find sales slow. business 
at Garden City is good. And when money is hard to 
borrow. Garden City’s mortgages are being bought by 
Pittsburgh’s Mellon National Bank. a lender which 
never before handled big tract financing. 





builders, architect, engineer, land planner and sales manager 






















Robert E. Dick 






Motion picture film, being examined by Park 
Martin, President of American Society of Plan- 
ning Officials, tells story of Garden City’s plan- 
ning. Picture shows entire project in scale 
model, with close-ups of community features. 
Film, presented to more than 50 civic groups, 
helped buiider win local cooperation by showing 
character of new community and telling how 
Sampson-Miller would assist on schools, water 
and sewers. In picture, left to right are: F. B. 
Wimer, Pittsburgh Home Builders President; 
J. F. Stright, project’s land planner; Martin; 
R. B. Irwin, Pittsburgh Home Builders and 
Glen Sampson. President of Sampson-Miller. 
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Arthur A. Preston 


Civic center is Garden City’s great drawing card 


This well-planned community center is the heart of 
Garden City and its greatest single attraction. 


Center includes an elementary school, com- 
munity buiding, church, fire station, medical 
office building, shopping center, swimming pool, 
tennis courts and other recreation areas, plus 
facilities for parking. A second school and more 
playgrounds will be added later. 


Woods and sloping ground separate the center from 
houses. No school bus is needed because every house 
is within walking distance of a school. Plan gives chil- 
dren direct access to school and playgrounds without 
entering shopping center area. Trucks going to the 
stores pass no homes. 

Sites for schools and fire station were sold to com- 
munity for the cost of the land improvements. Samp- 
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son-Miller is contributing the land for community 
church, is spending $75,000 for a swimming pool and 
tennis courts, and is providing other recreation areas 
at its own expense. 

Neighborhood shopping center is a 50,000 sq. ft. 
building which Sampson-Miller will sell outright to its 
tenants. In planning for stores at Garden City no at- 
tempt was made to create competition to huge shopping 
center southeast of the property. 


Other community facilities donated to the 
town by the builder are: a $250,000 sewage 
plant, $600,000 worth of sewer lines and 
$255,000 worth of storm sewers. 


Because the local water supply was inadequate, 
Sampson-Miller agreed to buy water from a new water 
authority and helped get bond issue approved. 

















Sales office (above) is located to the immedi- 
ate left of model houses shown in center 


spread. An important part of Sampson-Miller’s 
merchandising plan, sales office looks substan- 
tial and professional, lends dignity to the sales 
force. Formerly, when “sales offices were in 
basement of model house business was concen- 
trated in week-end period. Now, buyers come in 
every day and salesmen can make better use of 
their time. Right: one of main entrances to 
the Garden City property. 
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To sell Garden City’s houses, Sampson-Miller leaves 


nothing to chance. 


Model houses dominate a hillside where they 
can be seen from main highway. They are 
expertly landscaped and flood-lighted at night. 
Display is supported by handsome sales office. 

Garden City’s sales headquarters is located off the 
main property but just across the street from it and 
right next door to a large and much-visited surburban 
shopping center. As great care was taken in furnish- 
ing the models (see next page) as in making the ex- 
teriors attractive. 

Models were designed to feature ideas which Pitts- 
burgh buyers favor. Brick construction has strong ap- 
peal in this area where smoke used to be a hazard for 
painted wood siding. Garden City’s models also show 


a new trend toward considerably more redwood trim. 





on a par with excellence of builder’s planning 


Customer research reveals that the development’s 
No. 1 appeal to home buyers is its over-all community 
character. So the sales office is used to display a scale 
model of the neighborhood center, sketches of swim: 
ming pool and community buildings. 

About 300 houses have been sold since late last 
spring and sales continue well ahead of construction. 
The firm figures selling costs for 1956 will be lowest 
in its history because “nearly everyone in Pittsburgh 


now knows what Garden City has to offer.” 


But merchandising does not stop with the sale. 
Sampson-Miller works to keep the buyer sold. 


A home planning director calls on new families, 
offers free advice on colors and furnishings. An inspec- 
tor makes a moving-day check, calls back 30 days later 
and again in six months. Interest taken in buyers 


reduces complaints and adds good will. 
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Hillside houses 





fit terrain, are typical 


of Garden City 


Because there is almost no level land in Pittsburgh, 
hoth builders and the public have learned to like 
hillside houses. 

Unlike California builders who carve flat lots 
out of rough terrain, Sampson-Miller makes a par- 
tial excavation to get a lower floor. House buyers 
argue strongly over the merits of the high side of 
the street versus the low side, but fortunately for 
Garden City, the public seems evenly divided. 

The house shown at right is on the high side, 
has its garage entrance at front. But this same 
house is also built on the low side of street with 
a driveway extending to rear garage. This gives 
the builder two variations for each model. 

Architect Richard Benn designed these Garden 
City houses as improved versions of earlier Samp- 
son-Miller models. Interior plans are more nearly 
open than they used to be and wood paneling and 
interior brick walls are popular. Other sales fea- 
tures include: termite capped foundation, full in- 
sulation. truss roofs, copper plumbing, hardwood 
floors. stee] casement windows, sliding closet doors, 
220 v. wiring, ample electrical outlets and exhaust 
fans in bath as well as kitchen. 

Second best seller is $15,900, has three bedrooms In addition to Sampson-Miller’s own 
models, other builders will put up several 

groups of custom-designed houses in Garden 
City to sell at prices from $20,000 to : 
$30,000. 

Sampson-Miller has also set aside 20 acres near 
the Civic Center which may be used for row houses 
if the market seems suitable later this year. The 
firm would like to include rental units to help 
diversify the population. But with prices from 
$12.500 to $30,000, Garden City already gets more 


variation than most developments. 











are buyer favorites Recreation room is popular option Wood paneling is well liked 
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All-brick house with panelized windows is Garden City leader 





Best seller at Garden City is hillside house (above ) 
which sells for $13.990 with lower floor finished 
as a family room (or third bedroom) and a half 
33’4” 


bath, plus garage and utility room. It is x 


248”. House costs $625 less with lower floor un- 
finished, but few buy it that way. A larger version 
or . ~ 

YU 


x . has three bedrooms upstairs, large 


is 


all-purpose room and powder room below, plus 


two-car garage. It sells for $22.500 / END 


Dining ell adds space to living room 


on- 


s: Mare Neuhof; 
a 
& * 
i 
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These six suggestions were prepared in collaboration with James T. Lendrum, AIA Director, 


Built-up member for window frame effects substantial savings where large glass areas are used 


6 MORE WAYS 


Small Homes Council 





50 
uw Built-up member simplifies window frame 


Use of large areas of fixed glass, especially in 
gable-end windows and other locations where 
unusual sizes or shapes are required, complicates 
the problem of getting adequate window frames and 
increases their cost. 

To meet this problem Architect Seth M. Ful- 
cher of Seattle, Wash.. has developed. for builder 
Kk. B. Vaughters, a built-up member which can be 
used in a great variety of locations. The built-up 
member is basically a T-shaped section made up 
of two 1” x 2” members glued and nailed. Water- 
proof glue, of course, is used throughout. The 
built-up member is cheaper than the same size 
piece cut from a solid, and Vaughters reports he 


gets better finish and better quality lumber than 


he would if the section were milled. The special 
section is used either as a jamb or a head section 
and with slight modification it can also be used 
as a sill. Vaughters reports: 
“It coordinates with the framing, is flexible. 
and works with all types of sizes and open- 
ings. It is watertight, looks well, and even in 
our competitive market we use it in homes of 
all price ranges. It is the best we’ve seen yet 
from a cost standpoint, but it would be rather 
difficult to say just how much we save per house 
with this member. Perhaps it would be safer 
to say we couldn’t build this house unless we 


had a flexible, economical, window detail like 
this.” 
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One-room technique adaptation eliminates wall step 
fa 
| Modified 


‘‘one-room’’ system 


John Blanchon of Olathe. Kan. has modified the 
one-room technique for home building (No. 44 
of “Ways to Build Better for Less,” H&H, Aug. °55) 
to achieve additional savings in cost. 

Blanchon points out that the standard one-room 
technique frequently requires: 1) additional FHA 
inspections to check the outside wall framing 
before dry-wall is applied and before the regular 
inspection of framing on interior partitions; 2) 
an extra trip for the electrician to rough in wir- 
ing on interior partitions. 

Blanchon reports he avoids these delays this 
way: “I can make the greatest savings by install- 
ing the dry-wall over the entire ceiling and 
laying oak floor over the entire floor area of the 
house.” 

Under the Blanchon system, the dry-wall is 
installed on the ceiling, the finish floor is installed 
next, then all interior partitions put in place. 
The result: one FHA inspection instead of two: 
the electrician can rough in the entire house at 
one time. 

Blanchon believes the cost of an extra inspec- 
tion about equals any loss he might have from 
not installing dry-wall over all of the exterior 
walls before setting partitions. The net savings. 
therefore, are in avoiding: 1) the loss of time 
which results from waiting for an inspection and 
2) the electrician’s extra work. 

Although Builder Blanchon has not tried it, 
it is quite possible to plaster the entire ceiling. 
then install the floor and partitions. This addi- 
tional modification would be helpful in areas 
where it is difficult to get a good dry-wall taping 
job, particularly on ceilings, or when a “shell 


house” is being built. 


SITER FOR LESS 





Concrete slab foundation detail saves form cost 


7? a 
u) & Special concrete block 


simplifies foundation 


Jerry Henry of Frank J. Henry Inc.. Wisconsin 
Rapids. Wis.. uses a special concrete block as a 
cap to his concrete masonry rim wall foundation. 
He reports: “In 1952 we used a special founda- 
tion block very similar to one of the details 
suggested in the BRAB report to FHA (H&H, 
Sept. 55). The block makes it easy to install insula- 
tion. by doing away with the awkward spot on the 
interior where the insulation is exposed and. of 
course. it eliminates the necessity for pouring a cap 
block in place. 

A local plant made our blocks for us. and they 
cost only a few cents more than regular ones. At 
the exterior corners, we cut the block with a saw 
(see drawing). and on interior corners we coped 
the blocks. Finish job is neat. savings over a 


poured-in-place beam are about 25¢ to 30¢ per ft.” 


Saw trims concrete piock at exterior corners 
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b 3 Studless wall saves space and money 


You can use a studless wall with an over- 
all thickness of about 114” for partitions, 
like those between adjacent bedrooms. 


The combination is 14” 


gypsum dry- 
wall, together with 34” T & G wood panel- 
ing installed vertically. The wall effects 


” and eliminates gypsum board— 


a saving in space of 35% 
the cost of the studs, The wallboard may teg paneling —— 
be nailed to the wood paneling, or you 
can use an adhesive. Using adhesive will 
help reduce cost by simplifying the job 
of spotting nailheads. 

A series of tests of this type of wall 
were made as part of a Small Homes 
Council project carried out by William 
H. Kapple and Walter H. Lewis and it 


proved to be entirely satisfactory for im- 





pact as well as uniform load. Sound 


Thin, studless wall jis a practical interior partition 





| ec.‘ he a, 

| transmission qualities are not better but 
| not much worse than for an ordinary stud 
J 


partition. Thin-wall studless panels are 


engineered for the purpose they serve— 


enclosure walls rather than load-bearing. 


v4 


Base detail 








saves carpenters a trip 


‘A slight change in the profile of a base 
eliminates the need for a return trip by 
the carpenters,” says Lanford Keith of 
Roswell, N. M. 

When asphalt tile is the finish flooring 
a common procedure is to have the carpen- 
ters fit the base, but not install it until 
after the asphalt tile has been laid. This 
means a return trip for the carpenters and 
often, additional painting as well. By cut- 
iy ei ting a rabbet in the bottom of, the one- 
—2i2"X %' base moulding piece base as shown in the drawing, the 
—-Ye deep rabbet base can be installed along with the rest 
of the trim. 

The floor layers slip the tile under the 
base and get a better job than they would 
if they attempted to scribe the tile to an 







SAE Get Hndteere dacliiuctates finish fooring already installed mold. Both the carpen- 
ters and the floor layers like the detail. 
and Keith reports the savings on eliminating 
return trip for the carpenters runs at least 
$10 to $15 a house, depending on the size 
of the structure. 
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Rack simplifies handling 


trusses and gable ends 


Material handling amounts to a suprising- 
ly high percentage of the total cost of 
construction. Some builders at H&H’s 
Round Table estimated it runs from 25 to 
40% of the sales price of a house. 

To reduce some of this expense, David 
Squires. manager and material handling 
expert of Thompson Lumber Co., Cham- 
paign, Ill.. has developed a very simple 
rack or cradle which he uses in the 
delivery of roof trusses and gable ends to 
a project being built by Dean Evans. of 
Champaign. 

When the truss is finished in the jig. 
it is set directly into the cradle and never 
handled again by manpower until it is 
ready to be lifted onto the side walls of 
the house. The rack. with two gable ends 
and enough trusses for one house, is load- 
ed onto a dump truck with a fork lift. At 
the site, the complete package is dumped 
and is ready for the erection crew. Occa- 
sionally, a regular roller bed lumber truck is 
used and the operation is satisfactory with 
either type equipment. 

The rack supports the trusses in the 
proper position—they are weakest when 
turned horizontally or flat and the joints 
could be damaged by rough handling. It 
also holds the gable ends so they may be 
primed by the painter at the job before 
they are set in place on the walls. 

The trusses and gable ends are not 
strapped to the cradle. The only fastening 
is a simple scrap of wood laid across the 
top and attached to the gable ends. 

Dave Squires reports they have not 
determined the actual dollar savings that 
result from use of the rack, but there are 
five ways in which they save: 1) storage 
at the yard where the trusses ere fabri- 
cated; 2) truck loading at the yard; 3) 
truck unloading at the site; 4) painting 
and storage at the site; 5) simplified 


handling by the erection crew. 
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Fork lift loads truck that delivers entire package 


Trusses and ends are held securely for priming 
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Fences 


Russell Illig 











Modern panels divide lots 


Corrugated asbestos has elements of good fence: texture, shadow, concealment 








New ways to 






HELP THE LOT 
SELL THE HOUSE 









- 


Shadow heightens egg-crate pattern 









Dcssnitins landscaping can save you money while it helps sell 





houses. Ideas shown here. the work of Thomas D. Church. exem- 





plify resourceful lot treatment that is high in buyer appeal. 






Fences: an imaginatively-designed fence which gives privacy 





while it- creates outdoor “rooms” can sell a small lot. Wire and 






wood are cheap, but you need to mix style with your 2 x 4s. 






Decks: before you order fill or a bulldozer to push land around, 





try sidestepping a grading problem with a wooden deck that ex- 






tends out from the house over the slope and gives the buyer a view 






and an easy-to-maintain terrace. Use a deck, too, when it’s not 






possible to get level space by filling or by retaining walls. 






Paving: a few extra yards of concrete will provide generous 





paved areas. This paving may cost far less than grass sod, is more 





useful because:it serves as terrace area, is easier to care for than 









grass. Adding color, texture and pattern to the concrete will make 





it more attractive. Earth colors like buff. tan. brown and warm 






gray are safest. You can get texture variations by brooming the 






surface or exposing the aggregate. Wood, brick, tile or mosaic 






pebbles add pattern. act as expansion joints. 












These practical ideas are from Gardens are for People, a book 
by famed landscape architect Thomas D. Church (published by 
Wood pants set off garden effects Reinhold Publishing Co., $10). 





HOUSE & HOME 


Broad decks capture view, 
solve slope problems 


Paving 


Paving and fence create outdoor rooms, help owner use 
every inch of his lot. Right: perimeter is varied to pre- 
vent ‘‘boxed-in’’ feeling. Below: squares of redwood 
2x 4 headers separate broomed aggregate paving, give 


it decorative interest of an interior ‘‘floor.’’ 


Philip Fein 
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Small builder says: 


BETTER HOUSES ARE EASY IF YOU USE 


Foga 


p opp.) Geo. A, Padginton; 
ourtesy 1 


. A. Darling Co.; 


rty Studio 


My, first panelized houses went up smoother, faster and sold quicker than 
any other house I ever built,” reports Martin Bartling of Knoxville, a small- 
volume builder since 1945. 

Bartling’s newest model, shown behind him in photo above, is an 
almost completely 6éemponent-built house. 

It is put together from bigger parts and fewer pieces than were used in 
any other of the 12,000 component-houses erected by builders since the 
Lumber Research Council first introduced its Lu-Re-Co panel and roof truss 
system in 1954. For Bartling does not limit himself to the components 
Lu-Re-Co makes available: 
® He has adopted an integral decking-insulating-roofing material that re- 
quires only a tenth as many pieces as used in conventional roofing. 
® His local lumber yard supplies him with preassembled gable ends and 
window walls made up of stock windows in tandem. 
© He has developed a new interior partitioning system that makes walls and 
storage facilities out of flush panel doors combined with metal splines. (His 
Components Inc. of Knoxville will put the spine-panels and other components 
on the market early this year.) 

A former chairman of NAHB’s famed Trade Secrets Committee and now 
a trustee of the NAHB Research Institute, Bartling is no stranger to better 
building techniques. -Says he: “Building with bigger and fewer parts is the 
most logical and economical way to simplify the entire home building 
operation: architects can provide more economical small-house. design by 
selecting standardized parts from a catalogue; FHA can use basic parts as a 
pricing tool to determine valuations; builders can rearrange the parts to 


suit their local markets and their own individuality.” 


Martin Bartling and his newest, nearest all-component house (see pp. 166-167 for interior views and floor plan) 
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Gable end ($45) is built in lumber yard 


Shingle deck costs $31 per square in place 
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BIGGER AND FEWER PARTS 





Lu-Re-Co panels ($7.10 each), roof trusses ($14.20 each), form major structure of Bartling’s house 


For years builders have dreamed 
about building from components 
like these. 

The ideal: to be able to select such 
parts from a building “catalogue” and 
put them together in a variety of ways 


to produce many kinds of houses. 


The biggest obstacle: standard 
dimensions to enable these parts 
to fit together on site easily and 
accurately, 

Lack of dimensionally standardized 
parts (e.g.: windows sized to stud spac- 
ing) has retarded the component ap- 
proach to building. But in the last two 
years great progress has been made: 
® The Lumber Dealers Research Coun- 
cil has promoted preassembly of modu- 
lar 4’ x 8’ wall panels. 
® Window manufacturers have created 
new window sizes to fit the panels. 

@ FHA approved 2’ o.c. stud spacing 
that makes 2’ o.c. truss roof framing 
practical and economical. 

Meanwhile, dimensionally standard 
sheet materials virtually made the 8’ 
ceiling height universal and gable ends 
and window walls became increasingly 
available. 

Now Bartling’s new interior partition 
system, based on 2’-wide flush wood 


panels, fits-into the standard scheme. 











Flush panel partitions cost 45¢ per sq. ft. 








Splines for hardware cost 25¢ per lin. ft. , i 



































r.) Paul A. Fogarty Studio 


Using exterior components like these 
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Armor-cel roof system shown in 
drawing above combines. structural 
roof deck, insulation, felt and roof 
covering in one unit. Locking and 
center wood strips add strength. As 
shown in photo (right) units overlap 
and are nailed twice per truss. When 
assembled, units expose 13” to weather 
on pitches 3 in 12 or higher and 1” 
shadow line at interlock. Using power 
saw to cut, three-man crew can lay 
15 squares per day. Bartling says in- 
sulating value of product is much su- 
perior to conventional roofing. 


Trusses (left) are valuable chiefly, 
says Bartling, because they get you 
inside a house faster and let you do 
more: ‘‘The house becomes a big, open 
and uncluttered room in which ceilings, 
floors and outside walls can be finished 
in one unbroken sweep.’’ Many truss 


designs are available through local 


* 





lumber yards. 
Photos: (above) courtesy Armor-Cel Corp. 





Prenalled panels (ieft) can be 
quickly Joined together. Prenailing was 







suggested by Knoxville Lumber Dealer 






Stuart Fonde. Technique frees work- 





men to use both hands on the heavy 






panels without needing to reach in 






pocket for nails. 







Bartling’s fences (top right) are 
built by local lumber companies, Far- 






ragut or City Lumber. Bartling finds 






fences required for houses with large 






glass areas. Stock windows (bottom 






right) are joined in tandem to form 






window wall. Bartling pays lumber 






yards 50¢ per window for joining. 









Working drawing of elevation (be- 
low) used instead of floor plans. pre- 













vents mistakes in putting paneled 





houses together. ‘‘it’s easier to identify 






position of a panel from an elevation,’”’ 














says Bartling. Same drawings are 






used by iumber companies when they 






make up the panels. 
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Panelized houses ook different even though built from same components. Reason: a change 


in exterior materials, fenestration and orientation. 
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Landscaped house (immediately above) identical in size and price with two houses shown 


above is different in appearance. Bartling’s current 1,340 sq. ft. model (below) sells for $18,000. 
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Grooved 3/4” x 2” runners are nailed 
to floor and ceiling. A 2” x 4” starter 
post, plumbed with shingles at wall, 
receives first metal spline for system. 


Plywood panel is friction fitted to 
runners by wood splines. Panels are 
face nailed at joints where base, ceil- 
ing trim cover unfinished joints. time. Wiring is in panel’s hollow core. 
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Shelf brackets are hooked into 
splines buried between panels. Two 
men can erect all partitions in day’s 


New interior components give complete flexibility 


Here is the newest and most complete interior compo- 
nent system on the market. 

By combining hollow core wood panels and an S- 
shaped metal spline that locks the panels together, Mar- 
tin Bartling has produced a lightweight, thin-wall in- 
terior partition system that can be used throughout a 
trussed-roof house. 

“Component building has the speed, ease and cost 
control advantages of prefabrication without high 
freight costs,” says Bartling who points out that enough 
interior partitions for nine houses can be loaded aboard 
one truck. (He buys heavy, bulky exterior components 
shown on pp. 162-3 from local lumber dealers. ) 


Cutaway: metal spline (foreground). is re- 
cessed into grooved flush panels (rear). 


is hooked to spline. There 
is no through joint to transmit sound. 


Shelf bracket 


“With this interior component system,” Bartling says, 
“any builder can customize the interior of his houses 
at minimum cost simply by using the spline-panel sys- 
tem for some walls and interior Lu-Re-Co panels for 
others that are to get a gypsum facing.” 

The dividends Bartling gets from use of the 
thin-wall panels throughout his new 1,340-sq. ft. 
house are the addition of 14 sq. ft. more interior 
space, plus conversion of each wall into a poten- 
tial storage facility. 

The dividend of component building as a whole, he 
believes, is a psychological one: “The finished house 


is the product of the builder’s own individual skill.” 


Shelf clips fit bracket, can be 
screwed to shelf or rack, 
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Partition wall of closet is made up 
entirely of 2”-thick, 2’-wide hollow core 








panels running from floor to ceiling 
and joined by metal splines. Storage 
hardware is inserted into splines any 
where along the length of the splines 
in 1” increments of height. Spline- 
panel system permits full-dimensional 





use of closet. As shown in lower photo, 
shelves and clothes poles at varied 
convenient heights waste no space 
since additional shelves or plastic 
drawers can be fitted above or below. 








+ be 
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Wire shelf and clothes pole Various depths of shelving are available to Even drawers ‘can be fitted to track hard- 


adjusts to any height. meet specific requirements. ware attached to metal splines. 
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China cabinet-pass through combina- Sliding kitchen cabinet doors are hung Bathroom cabinet, towel bar and ring 
tion hangs from nonload-bearing par- from wall over built-in kitchen appli- and shelf can easily be moved to con- 
titions fitted with splines. ances, work surface. venient heights. 






Spline panels, used in every room of Bartling’s house, 






























Spline support system used on shelves above desk can support desk tops 





as shown in photo opposite. 
Storage is the big selling feature of Martin Bartling’s 
newest house (exterior shown on p. 160). 

He has scotched the home buyer’s most frequently 
heard complaint: lack of storage or storage in the wrong 


place. He has utilized every interior partition to make 





a closet, shelf, rack, cabinet or a piece of built-in furni- 
ture or equipment. 

“I’ve had the same storage problems other builders 
have.” says Bartling. “Because I’ve eliminated the base- 
ment and lowered the roof pitch over the attic my 
houses are short of traditional storage facilities. And 
yet people are buying more things than ever and need 
a place to put all these possessions. So I figured the one 
best way to give them back the storage they lost was 
to put it on the walls. The raves we got from people 
who toured our first model house proves we were right.” 

But did people object to the paneled look? “No one 
even mentioned it,” says Bartling. “The only comments 
we got were on the convenience of storage. The pan- 
eled look is not objectionable when it has a fune- 
tion and the function was apparent everywhere people 
saw a shelf. Hanger or built-in. If anything, we've un- 
dershot the market for built-in furniture. People ex- 
pressed a desire for even more built-ins.” 











“MARTIN BARTLING, builder 
LOCATION: Knoxville, Tenn. 
WILLIAM A. SLOAN JR., architect 
JAMES CLEVELAND, decorator 









& 


HOUSE & HOME 





Photos: Mare Neuhof; Robert 
E. Dick; Arthur A. Preston 
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i ; Biggest merchandising attraction of Conventional gypsum wall surrounds 
j spline-panel system is fully storage- house perimeter; only interior parti- 
; equipped bedroom closet. tions are of splines and panels. 
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Ranch style house with single gable roof by L. Morgan Yost and L. 














os 3 LL J > —y Coder Taylor, architects and engineers, boasts two full baths, full-size A 
p | family room and fireplace. Lumber Dealers Research Council hopes this 
am =(s5 tf Ti] house, and others shown here, will prompt architects to design more houses 
1 } 
I Tie IL } ee using Lu-Re-Co panels and a soon-to-be announced floor panel system. 
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THREE NEW COMPONENT HOUSES 








To show how its Lu-Re-Co panel component system can be used to build houses in a 
variety of styles. the Lumber Dealers Research Council commissioned architects to 


design the three very different houses shown on this page. Lumber dealers who previ- 


ously purchased Lu-Re-Co design and engineering kits get the new plans free. 
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Flat-roofed contemporary house by Architects George Fred Keck and 
William Keck has single bath, three bedrooms, family room and dining 


«Ak ti 


area flanking double in-line kitchen, no fireplace. 7 
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» | 1 ae Early American design by Architect Bertram Weber has opposing roof $ 
a _I gables, trades breezeway between house and garage for family room seen ‘ 


in other two houses. 
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15 “FAVORITE NEW PRODUCTS” 

named by the men who use them 
bs 
i 
i Baio. and on the next three pages. you will find 15 products or processes. Each has been named by an archi- 
: tect or builder as the most important product idea he adopted during 1955. Any or all of them may apply di- 
E rectly to the needs of your home building operation. 
' Not all these items are brand new; some of them are new applications of familiar products. But in every 
" case, they helped solve specific design. construction or merchandising problems, and they gained the best 


accolade any product can get: the approval of the men who use it. 















Maco Corp. ~ 


Metal gable end 





“We had been concerned for some 
time about the lack of ventilation 
in the attic space of our houses. 


and find that the all-metal louvered 





gable end gives us full ventilation 
Robert J. Allen as well as a pleasing exterior on 
builder, Ft. Wayne the sides of our houses.” 





















Carlton Products 


Sliding room dividers 


“We have used sliding room divid- 
ers in over 300 luxury houses. 
because we find that the idea of 
separating the living room from 
the family room. or kitchen from 
the family room, adds to the flex- 





ibility and customer appeal of the 





Bert C. Yager house. It provides privacy without 


eesnciate Athert shutting out light. And there are 


no floor tracks to trip over or to 























Gersten, builders 
Beverly Hills mar carpeting. 
; 
} Ww’. R. Meadows, Inc. 
Slab vapor barrier 
“On Long Island, emphasis was 
placed on family rooms this year. 
and because these are at ground 
ij level, good slabs are increasingly 


important. A premolded, heavy- 





weight asphalt membrane vapor 


Herman H. York seal protected our slabs against 






architect, Jamaica, N.Y. moisture vapor penetration,” 
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Gerald A. Gay 
builder, Orlando, Fla. 





Reginald FE, Marsh 
architect, New York City 







Irving Rose 
builder, Detroit 






Edward F, Fischer 
builder, St, Louis 













Vertical Venetian blinds 


“We used three sliding window 
walls opening onto a patio in our 
houses, and had the problem of 
privacy and light control. Vertical 
Venetian blinds that draw aside 
like draperies were the answer. We 
got unanimously favorable reac- 
tion to them during our Parade of 
Homes. People invariably noted 
that almost 100% of outside light 
could be cut off.” 


Thin marble tile 


“Flexibility in use of new thin 
marble tile provides designers 
with new opportunities that were 
not possible with heavy marble 
slabs. We are quite enthusiastic 
about the future of this materia! 
and are continuing to specify it. 
It gives new luster to an old 
friend.” 


Knobless latch 


“Today's buyers are looking for 
modern, clean design, functional- 
ism, and rich appearance. This 
new knobless door latch offers all 
three, One finger can flick open a 
door, and the smooth surface 
seems to fit and complement our 
modern flush doors, with their 


natural wood grain finishes.” 


Foamed plastic 


“We use foamed polystyrene in 
plank form for perimeter and cav- 
ity wall insulation because it is 
light and easy to handle, comes 
in long lengths, is vapor and 
waterproof. and is comparatively 


cheap in price.” 













Vermont Marble ( 
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Dow Chemical Co. 
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Fred P. DeBlase 
builder, Rochester, N.Y. 
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John J. LaPorte 
builder, Portland, Ore. 








Marvin B, Myers 
builder, Rockford, lil, 







Chris Choate 


architect, Los Angeles 
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Preprimed paneling 


“We use preprimed fiber paneling 
for the underside of our over- 
hangs, and for ceilings in our 
recreation rooms. It is economical, 
sizes are less wasteful, and the 
clip installation method speeds up 
production and does away with 
obvious nailing.” 


T&G plywood 


“In my experience, tongue-and- 
grooved plywood exterior sheath- 
ing has proved both economical 
and efficient in my building opera- 
tions. It provides added strength 
where it is needed most, in the 


framing of the house.” 


Prehung doors 


“We first ordered prehung doors 
for five houses with skepticism, 
but the savings in price and labor 
convinced me and my carpenters. 
A job that used to take two hours 
of labor now takes 15 minutes.” 


Patterned plywood 


“My vote is for a system of treat- 
ing plywood called Moké (plywood 
is saw-cut, then formed into any 
of a wide range of geometric 
patterns). | feel it is important as 
well as useful because of the great 
decorative possibilities inherent in 
it.” (Basic idea for Moké origi- 
nated with Architect Whitney R. 
Smith, of Smith & Williams, Pasa- 
dena. ) 


























Vancouver Plywood Co. 
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J. S. Weisman 
builder, Pittsburgh 





William Wilson Wurster 


architect, San Francisco 





Clifford Orth 
builder, Portland, Ore. 





Robert P. Gerholz 
builder, Flint, Mich. 


Prefab plumbing wall 


“We have found a prefabricated 
plumbing wall to be the perfect 
answer to one of our most pressing 
problems: providing plumbing for 
the prefabricated house. With the 
preassembled unit, the rough 
plumbing can be installed in less 
than an hour, And it helps sell the 
house to the customer, too.” 


Small bathtub 


“The small (39” sq.). low. tub is 
a very great contribution to the 
small bath. It permits a_ really 
good shower, plus tub bathing in 


limited space.” 


Accordion folding doors 


“We used flexible folding doors on 
all closet openings, and saved 
substantially on installation costs 
while adding usable footage to our 
homes. Their sturdiness makes 
them a trouble-free item, No more 
warping or squeaking from doors 


or their new owners!” 


Single lever faucets 


“We found the convenience and 
vood looks of the single lever mix- 
ing faucets in our kitchens appeal 
to our women buyers. It’s a small 
item in a house, but it is some- 
thing they notice, talk about. and 
remember, And the plumbing in- 
stallation is no more difficult than 
with ordinary faucets.” 


For more Product News. see p. 180 
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Crescent Supply Co. of Pa, 
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The Schaible Co. 
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FASCO POWER-HOoOOD 


Model #1075 















aot The Most Advanced Ventilator 
" In Home Building History 


The Vent Is In The Hood —Not In The Cabinet 
One Hood Adjusts To Fit Any Size Cabinet From 30’ to 42” 


* Self-Contained Unit — * Adjustable Modern Hood— ~ Installation Time Slashed — 





thaible Co. 
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Hood, High-efficiency Ventilator, 
and 3-Speed Push-Button Control 
all in one, easily-installed unit. 
No cabinet cutting — no loss of 
cabinet space by ventilator or 
duct installation. 


* Unique Drop-In Ventilator— 


Fasco’s exclusive high efficiency 
radial impeller wheel plus heavy- 
duty motor draws more vapors 
with whisper quiet. Gives high 
volume ... even on long duct 
installations. 


Adjusts to fit easily in any space 
30 in. to 42 in.—exclusive design 
allows perfect fit to non-plumb in- 
staliations where walls or cabi- 
nets are not exactly square. 


* Push-Button Control 





Fingertip control of ultra high, 
normal and low ventilator speeds; 
plus under-hood light. 


Needs only duct opening and six 
sheet metal screws. Light and ven- 
tilator pre-wired—just pull in BX 
and make one instaliation. 


* Unmatched Consumer Appeal 


Modern curved contour design... 
ne sharp, dirt catching edges. 
Large, adjustable grease tray 
traps grease from stove vapors 
. lifts out for easy cleaning. 
Available in Kitchen White or 
Colonial Copper finishes; or Stain- 
less Steel. 


See POWER-HOOD and other FASCO “FIRSTS”’ at the NAHB SHOW, HOTEL SHERMAN, BOOTH 438, 


OR WRITE FOR COMPLETE DETAILS AND SPECIFICATIONS 
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New threshold design for 


sliding glass doors 


Stainless steel track and advanced sloping design insure 


easy sliding, completely weathertight installations 


How easy will a sliding glass door operate ? How weathertight will it be ? 
The answers to both these important questions 
are dependent upon the right kind of threshold design. 


New advances in threshold design are best characterized by the Ador all-aluminum 
sliding glass doors. Here, a unique combination of a raised stainless steel track 

and sloping threshold assure easy, gliding door movement plus new reliable 
weathersealing. In the Ador design, the out-dated recessed track has been eliminated, 
and all deep ridges and channels have been discarded. The result 

is a smooth, attractively finished threshold which will not collect dirt, 

mud or water—and is fully weathertight all year around. 


Advanced threshold design is one of many outstanding first-time features found in 
Ador all-aluminum sliding glass doors. For complete information write : 
Ador Sales, Inc., 2345 West Commonwealth Avenue, Fullerton, California. 


—— 
dor America’s foremost 





Sear 





as cutter 


all-aluminum sliding glass door 








Supermarket foot traffic is dramatic test of successful sliding 
glass door threshold. Smooth, gliding door operation and 
finished, unobtrusive lines of the threshold of these 

Ador doors make entry easy—and safe. 











Flat versus Sloping 









Threshold Design: In 
the flat design, the 
recessed track collects 
dirt and water which 
clog up at the door 
and interfere with 
motion. In the Ador 
sloping design, the 9° 
slope provides a raised 
section for the track 
—this bars entry of 
dirt and water, and : 
prevents track and rollers 
from becoming clogged. 














DESIGN 
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ADOR THRESHOLD 


THE ADOR SLOPING THRESHOLD hos a full 54” width and a modern, low silhouette, free of the obstructions of 
customary thresholds which often catch heels. Note the clean, attractive appearance of this threshold design. 


Ease of Maintenance is characteristic of the 

new sloping threshold. A broom whisks surfaces 
clean, because the threshold has no deep ridges or 
channels to collect or retain dirt or water. 


Threshold and door track of Ador unit. Exclusive Continuous gliding seal mohair weatherstrip has 
lifetime lubricated stainless steel ball bearing positive contact with threshold to provide an 
sheaves move on a stainless steel track. absolute barrier to wind, sand, dust and water. 

















Stainless steel track is locked into keyway and 
caulked to eliminate water and dirt seepage. Ador 
track has a smooth, rounded edge. 


























Open-beam design 
Roof Deck saves 


Vapor barrier 
membrane 


Resilient 
® rubber gasket seal 


It's Roof Deck ... comparable insula- t's insulation with vapor barrier... And finished ceiling .. . interior ceil- 
tion to 2” wood deck plus 1” fiberboard. meets heat loss requirements for roof and _ ing of this Ray Hunke house shows how 
Made in 2’x8’ panels, easy to lift and ceiling in any climate. The built-in vapor _ underside of Insulite Roof Deck requires 
handle. Cuts application time as much _ barrier ends all worries about condensa- no further finishing. White, flame-resist- 
as 45%. Eliminates need for separate tion. Absorbs sound better than wood or ant surface is applied at factory. Lay 
roof boards, insulation, lath and plaster plaster. Remarkably tough, withstands Roof Deck over pre-finished beams and 
and ceiling finishing. roof-top traffic during construction. ceiling is done. 


N. A. H. B. Convention 
Stop in and see us, booth 116-117, Hilton Hotel 


Fg ee ei neal 
sg ag yf rama engin et 




















ni sells fast...Insulite 
S| up to*25 per sq. 


“Buyers sure like high beamed ceilings,"" says Ray Hunke, successful 
young Wichita builder. ‘“They regard them as a touch of real luxury. Yet with 
Insulite Roof Deck, I can actually beat conventional construction by about $15 per 
square. And compared with other open-beam methods, Insulite Roof Deck 
saves me $20 to $25 per square—that’s $275 on a small home.” 
Hunke has now built and sold more than 600 homes—thanks, in large part, 
to his own smart design ideas. The trim, handsome home below features his 
highly popular exposed beam construction. 


Want complete information on this modern roof-and-ceiling method? For easy-to-follow 
details, cost-comparison sheets and pictures, write Insulite, Minneapolis 2, Minn. 


build better and save with 


SULITE 


198 ' Made of hardy Northern wood 





7 INSULITE, Division of Minnesota and Ontario Paper Company, Minneapolis 2, Minn. 


se 














TECHNICAL NEWS 


Is electric heat about to boom? 


Need for balancing load may boost installations 
to an estimated 300,000 houses a year by 1963 


The Public Service Company of Oklahoma is 
planning to ask formal approval of the state’s 
Corporation Commission to lower electric 
heat rates to home owners. If approved, the 
Tulsa company’s new rate—cut down from 
2%¢ per kw-hr—will put important em- 
phasis on electric heat in an area where na- 
tural gas fields abound. 


Does this news from Tulsa mean that elec- 
tric heat is on the verge of a major market 
break-through? 

Last month, more than 30 years since the 
first crude electric heating installations were 
made in some Tacoma, Wash. houses. many 
experts were beginning to think so. 

Today about 300.000 houses in the coun- 
try are fully heated by electricity. This fig- 
ure includes resistance systems and heat 
pumps and represents about 1% of all 
houses with central heat. “With present sales 
at about 40,000 completely electrically- 
heated houses a year. sales in the near future 
will undoubtedly rise to 100,000 a year.” said 
James FE. Goff. vice president of Ceilheat. 
Inc. 


Utility views changing. Goff’s forecast 
is based on a widespread change of attitude 
toward electric heat on the part of US elec- 
tric utilities. A few years ago hardly a single 
utility in the country (outside of cheap 
power areas like the TVA region) would do 
anything to promote electric heating. “By 
1963,” says Goff, “we figure 300,000 houses 
a year will be heated solely by electricity.” 

According to a recent survey of 420 “rep- 
resentative utilities” by the National Elec- 
trical Manufacturers’ Assn., more than half. 
or 58%, now favor electric heat. Only 16% 
were “unfavorable,” with 26% neutral. In 
the 58% group the talk goes like this: 

“We will aggressively promote electric 
heat in °56.” a large eastern utility; “We 
have a 1%¢ heating rate and love it.” a 
midwest utility; “Have encouraged and 
modified our rate as further incentive,” a 
southern utility. Significantly, these reac- 
tions closely parallel the attitudes of gas 
companies to gas heat ten years ago. 


Why the views change. It is no fluke of 
nature that is bringing about a liking for 
electric heat on the part of the utilities. One 
of the big reasons is air conditioning. Thou- 
sands of new cooling systems connected to 
utility lines have pushed summer load peaks 
to record highs. And utilities are finding 





An estimated 91,000 people trooped through 
85 model homes last year as American Gas & 
Electric Co. made electric heat a sales feature 
in seven-state territory (Michigan to Virginia). 
House above, by Canton, Ohio builder E. F. 
Plott has radiant ceiling system. 


Within the next five years new air condi- 
tioning systems are expected to boost the 
utilities’ summer power peaks by another 
18-million kilowatts. To compensate for this 
rise, US utilities will need five to six million 
new electrically-heated houses, one expert 


Savs. 


Facts for builders. Builders will find elec- 
tric heat economical to use, depending mainly 
on the local power rate and the price of com- 
petitive fuels. The cut-off point seems to 
vary from 1%¢ to about 2¢ per kw-hr. Above 
2¢ the operating expense may prove too high, 
but below 1'%¢ electricity can compete in 
almost any area of the country. 

An example is the Indianapolis Power & 





Light Co. which offers a special 1.7¢ rate. 
Company vice president W. T. Richards told 
H&H the 1.7¢ rate makes heat pump oper- 
ating bills in an average 1,250 sq. ft. house 
comparable to local -gas bills, 259% lower 
than for oil. “Operating costs for electric 
radiant heat are somewhat higher than for 
gas or oil, but are compensated by the low 
installation cost of a radiant system,” Rich- 
ards says. 


Insulation is important. But no utility 
in the country will guarantee operating costs 
without “adequate house insulation” — at 
least 3” in walls and as much as 6” over 
ceilings. Moreover, FHA’s changes in mini- 
mum property requirements last year (July 
and Sept. H&H News) have boosted insula- 
tion standards for electric heat by one-third, 
call for an over-all heat loss of no more than 
10 Btu’s per sq. ft. of living area. 

Extra insulation cost pays for itself, F. T. 
Walsh, president of Sunwarm, Inc., points 
out. With less heat loss resulting, a builder 
needs less heating equipment. Records show 
that savings on the heating system are 
usually greater than the extra insulation cost. 

With many builders finding electric heat 
economical and utilities promoting and en- 
couraging its use, the future, for Walsh and 
other manufacturers in the field, looks good 


indeed. 
continued on p. 182 




















they must supply substantially more electric i 
power in summer than in winter (25% more i 
in Tulsa, for example) Solar house of 1,452 sq. ft. shown above, will be built by MIT near Boston. A 666 sq. ft. collector 4 
ae AG . zi 
Because air conditioning is spreading so on south roof is tilted 60° from horizontal to absorb heat. Collector, consisting of two layers of glass ‘ 
fast and so far, many electric utilities find spread over genie ae copper sheet, transfers heat to water flowing through pipes Somernene. 3 
themselves with idle power generators dur- Heated water is piped to 1,500 gallon basement storage tank. Sun warms water to ‘‘approximately 
- . S 

ine the winter. even in the North. The utili- 150°"' for heating, provides ‘‘80% to 90%’’ of heat required annually, including that needed for do- 
hes urgently need a new winter load for mestic water. Standby boiler is used on cloudy days. MIT Professor Lawrence B. Anderson says, e 
balancing purposes and electric heat seems operating costs will be very nein — equipment cost will - too high for average builder z 
the best way to get it in near future.’’ Test house experiment will explore ways of reducing cost. a 
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EASY OPERATION 


Life-long nylon 
; ig pivots and 
adjustable 
guides oper- 
ating in 
extruded 

4 aluminum 
a track, assure 
smooth, silent, 
effortless 


7 operation. Pe ~ 
ah ot 


Now a door that gives full access to closets, cupboards and 
wardrobes and yet saves valuable floor and wall space by 
minimizing swing area. 

Made of durable steel, sound deadened, this newest of folding 
doors offers two-fold savings. Yes, the original low price added 
to the low installation cost (it can be installed in minutes) 
makes it a must in every home you build. 


Available in standard 6’8"’ and king-size 8’0"’ heights for 3’, 
pl FITS ANY DECOR % 4’ and 5’ openings. 
































Theos iitines ASK YOUR DEALER for the “AMWELD®” Folding Door. If 
can be he does not have it in stock have him contact — 
: trimmed and 
q finished to 
: blend with A 
i any decor, An Invitation 
: modern, SEE THIS GREAT 
i tradional or ee PRODUCT AT THE 
4 contemporary. NAHB HOME SHOW 
4 Panels avail- IN CHICAGO 
ir a able in gray ' BOOTHS 181-182 
3S 4 ri t, 
i i soci tae as THE AMERICAN WELDING & MFG. CO. / \ \ 
ly & color choice. 330 DIETZ ROAD e WARREN, OHIO 
“i : Birch grain 
S, & available in 
* 6'8"" only. > ATTENTION DEALERS AND DISTRIBUTORS: Selected 
oe franchise available in some areas for class A outlets. 
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(Armstrong DECORESQ CORLON 
the modern fashion in floors 


Imaginative use of resilient floors can help give your homes the extra 
appeal of distinctive styling. Add the magic words “vinyl plastic” 
and you double the enthusiasm of prospective buyers. Floors of 
Decoresq® Corlon® give you these extra selling features with the 
bonus of a well-advertised, quality-recognized name—Armstrong. 
Decoresq Corlon Floors also are one of the easiest, least expensive 
ways of putting something extra special into popular-priced develop- 
ment homes as well as more expensive custom-built homes. 
Armstrong Decoresq Corlon is the only vinyl plastic flooring material 
with inlaid designs. The rich textured effects and modern patterns 
have been chosen by the country’s leading builders and decorators 
for their finest interiors. The smooth, almost seamless floors that can 
be obtained with the 6-foot widths of Decoresq Corlon are the 
answer to the modern homemaker’s desire for easy care. 





dns Ma 8 


Floor illustrated is Armstrong Decoresq Corlon No. 6301, custom styled 


Ask your flooring contractor to show you the many styles and colors 
in Decoresq Corlon. Let him also show you some of the striking effects 
that can be created in this flooring. Feature Decoresq Corlon in your 
next model home and learn firsthand how much interest your pros- 
pects show in “the modern fashion in floors.” 


For free samples and descriptive literature about Armstrong Decoresq 
Corion and other styles in vinyl plastic Corlon sheet flooring, write Armstrong Cork 
Company, 301 Sixth Street, Lancaster, Pennsylvania. 


(Armstrong FLOORS 


LINOLEUM ¢ PLASTIC CORLON® * CUSTOM CORLON PLASTIC TILE ¢ RUBBER TILE 
CORK TILE © EXCELON® VINYL-ASBESTOS TILE © ASPHALT TILE ¢ LINOTILE® 








Bathtubs - Lavatories 
Closets ° Sinks 








ALLIANCEWARE, INC. ¢ Alliance, Ohio 


Plants in Alliance, Ohio, Colton, California and Kilgore, Texas 
Bathtubs a Lavatories 2 Closets a Sinks 
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Patents Pending 





Successful builders don’t spend more on the homes 
they build than anyone else — but they do get more 
from the money they spend. For example, if you have 
the facts on PREWAY gas Wallchef and Counterchef 
Bilt-Ins, you know you can readily trim a hundred dollars 
or more from the cost of a modern kitchen. These fully 
A.G.A. Approved units, with patented features and auto- 
matic controls, are the easiest to install. You gain time 
here, save more money on labor. And because PRE- 
WAYS are judged to be the world’s most beautiful built- 
ins, they add a special note of luster to the appearance 
of your kitchen. 

Investigate the potential gas Wallchef and Counter- 
chef units offer you. Plan to see them at the Chicago 
Show or at the distributor’s display room in your area. 
Send back the coupon today for full information on 
PREWAY’S full array of features, finishes and dimen- 
sional specifications. 





PREWAY, INC. 
2156 Second St., N. 
Wisconsin Rapids, Wis. 


Gentlemen: 

Please send me data bulletins on gas Wallchef and 
Counterchef units. (If data bulletins on electric Bilt-Ins 
are wanted, too, check here [).) 


Name 





Company 


Address 








City State 
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PREWAY Counterchef is available 
in your choice of 4-burner model, 
pictured here, or 2-burner unit 
illustrated in room scene above. 
Both in rustproof “302” stain- 


less steel. 








Approval : / 





Acceptable to: F.H.A. — V.A. 








Inc. 





2156 Second St., N. 
Wisconsin Rapids, Wisconsin 


Chicago Office and Display — 
Space 1198 — Merchandise Mart 




















continued from p. 178 


TECHNICAL NEWS 





First US atomic heat plant 
put into operation 


For the first time in the US waste heat from 
atomic reactors is being utilized in a heatiny 
system for buildings. 

Now in operation at the Atomic Energy 
Commission’s Hanford, Wash. plant, the sy-- 
tem resembles experts’ predictions of likely 
methods to be used in the future for heating 
entire housing projects by atomic energy. 


How it works. Columbia River water is 
piped for cooling purposes through a bank 
of plutonium reactors. The water takes away 
immense amounts of heat and slight amounts 
of radioactivity. 

The heated water is passed through large 
heat exchangers where its heat is transmitted 
to a secondary water system containing ethy- 
lene glycol (to prevent freeze-up during sub- 
zero weather). The heated glycol water is 
then pumped to various buildings for space 
heating in a conventional manner. The sys- 
tem’s total Btu capacity is said to be enough 
to heat a thousand average houses. 

Safety is assured by keeping higher pres- 
sures in the secondary glycol network than 
in the primary water system. In case of a 
leak the water would flow from the non- 
radioactive secondary circuit back to the 
primary reactor circuit, thus preventing ra- 
dioactive water from reaching the heating 
system. 

Workability of the system has been dem- 
onstrated by a similar installation made in 
1951 in a 32,000 sq. ft. building at Britain’s 
Harwell atomic center, first building in the 
world to be heated by atomic energy. (The 
Russians have not yet been heard from.) 


Cost facts. The Hanford system will save 
an estimated $59,000 a year on fuel, com- 
pared with conventional heating bills. Total 
installation cost was $614,000 which is $444,- 
000 more than a conventional fuel plant 
would cost, but the extra expense will be 
paid back by operating savings in less than 
eight years. 

Experts envision comparable operating 
savings in heating future housing projects 
with systems similar to Hanford’s. Hot water, 
they predict, will be distributed underground 
from a shielded, central atomic heat source. 

The Hanford system was designed by GE 
engineers working with C. T. Main, Inc.. 
Boston architect-engineer firm. 


Plastics have big potential 
in houses, experts report 


Two of the most likely future uses of plastic: 
in houses are: 1) as a structural material. 
2) for piping. 

That was the opinion of experts who at- 
tended a Building Research Institute con- 
ference on plastics at the University of Mich- 
igan last November. Present were 91 US 
plastics and building specialists. 

Reporting on structural plastics, MIT ar- 
chitect Richard W. Hamilton said that tor 
the first time ceiling, walls and floor could 


be molded in one piece, by means of mono 
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lithic plastic bents. The bents, developed by 
MIT designers, are 16’ long, U-shaped and 
will be cantilevered out from a central utility 
core of a test house to be built this year 
(details on p. 176, Dec. 55, H&H). 

One of the biggest advantages of plastic 
pipe is its high resistance to corrosion, said 
Rk. A. Bogan of Monsanto Chemical Co. It 
has been used successfully in such diverse 
fields as mining, petroleum and medicine 
(besides garden hose, many home owners 
might add). Where pipe failures have oc- 
curred, Bogan said, they are due chiefly to 
improper plastic selection for a particular 
use, or poor installation. 

Bogan said the plastics industry believes 
it is still in a pioneering stage today and 
plastic pipe has a “tremendous potential.” 
Its use is expected to increase tenfold in 
coming years. Two big anticipated uses for 
builders: in sewage and waste lines, 


Electricians hear talk about 
a switch to aluminum wire 


The present copper crisis may be the best 
thing that ever happ2ned to aluminum wir- 
ing. 

Don B. Clayton, president of the National 
Electrical Contractors’ Assn. has just used 
blunt words to warn copper producers that 
“unless the copper supply is made more de- 
pendable and prices lowered, the electrical 
industry will use more and more aluminum.” 
Price spiral. Keynoting the electricians’ 
recent New York convention, Clayton pointed 
out that since World War II copper prices 
have spiraled up 258% —from 16.7¢ per lb. 
(at the producer level) to 
43¢ today. In the same pe- 
riod aluminum advanced 
only 68%, with ingots now 
selling for 24.4¢ per Ib. 

Allowing for the differ- 
ence in weight, copper is 
about four times as expen- 
sive as aluminum. Ex- 
' plains Clayton: “45 lbs. of 
aluminum have the same 
current-carrying capacity as 100 lbs. of cop- 
per, so you see what our industry faces: 100 
lbs. of copper at $43—if you can find it 
against 45 Ibs. of aluminum at $10.98.” 





a 


be Hi 
CLAYTON 


Trend to aluminum? The copper squeeze 
has already prompted several important 
switches to aluminum, Clayton said. He 
cited the case of the Western Electric Co., 
makers of cable and wire for the Bell system, 
which announced last September it would 
use aluminum instead of copper for making 
telephone cable. A spot check by H&H 
turned up two additional facts: 1) since the 
late forties US electric utilities have switched 
to aluminum for a million miles of overhead 
transmission lines; 2) every major wire 
manufacturer but one—Phelps-Dodge—now 
makes aluminum wire. 

How fast will the industry adopt alumi- 
num for wiring houses? Manufacturers have 
hitherto said not very fast. Reason: small 
electrical contractors like copper because it 
is easier to use. Clayton’s words, however, 
may signal a wide change of opinion. 
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Patents Pending 








Kitchen costs are not as unshrinkable as they seem. 


PREWAY Counterchef is available It is possible, yes, easy, to reduce the cost of a kitchen 
in your choice of 4-element mod- and offer even a better kitchen with PREWAY electric 
el, illustrated here, or 2-element Wallchef and Counterchef Bilt-Ins. With these Under- 
unit shown in above room scene. writers Approved units you can readily trim a hundred 
Both in rustproof “302” stain- dollars or more from your estimates without sacrificing 
less steel. a single detail of function or automatic performance — 


for PREWAY provides every feature. Even more, be- 
cause these Bilt-Ins are easiest to install, you gain time, 














save more money on labor. And because Wallchef and 
Counterchef units are judged the world’s most beautiful 
built-ins, they add a special note of luster to the appear- 
ance of your kitchen. 


Approval: 





Plan to see these great electrics at the Chicago 
Show, or at the distributor’s display room in your 
area. Send back the coupon today for full information 
on PREWAY’s full array of features, finishes and dimen- 
sional specifications. 


Acceptable to: F.H.A.— V.A. 











Inc PREWAY, INC. 
. 2156 Second St., N. 

Wisconsin Rapids, Wis. 

Gentlemen: 

Please send me data bulletins on electric Wallchef and 
2156 Second St., N. . Counterchef units. (If data bulletins on gas Bilt-Ins 
Wisconsin Rapids, Wisconsin are wanted, too, check here [].) 

Name 





Chicago Office and Display — 
Space 1198 — Merchandise Mart Company 





Address 








City State 





183 












LU ZSG 


HO™M! 
ASK THE 61 BUILDERS WHO | 





EDWIN A. TRAVERS — CARL T. MITNICK - ARMAND O. CHOINIE 


Travers Construction Co. Inc. North Cape May 


Baldwinsville, N. Y. 


Valley Johnson Homes (i 
South Hadley Falls, Mas 


Developement Co. 


North Cape May N. J. 


ro 


a 


— 





% + 
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FELIX CANALE MORRIS ALTSCHULER : ) dacenen 


C.N. R. Developing Co. . 4 i SEB Construction Co. 7 4 
Carol Properties. Inc. 


Cedercroft Estates, — ; ; Belcroft Estates, 
; New Brunswick, N. J. 


Gibbsboro N. J. % - Bellmawr, N. J. 





Presidential CUSTOMIZED FACTORY BUILT homes were money-makers in ‘55. 


The builders who sold them are our best salesmen. They know you can't miss because¢ 
you know the cost. We are geared for the builder who needs a few homes or wants 
mass production. Stretch your investment dollar-build the fast Presidential way. 
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a 7, AL ENGLE 3 RALPH FILION 
Schmidt and Nyce ie. :. P 


, Cherry Valley Homes ie ¢ Clinton County Realty Co. ; 
Yardville Estates ' c ae e 3 nd ‘ 
Yardville, N. J. Delaware Township, N. J. . allt Plattsburgh, N. Y. 


Introducing 
just a few of the 
Presidential builders 
who created our 


3 t | Idi icture 
JACK DONEGAN os WALTER SCHNEIDER || home building pie 
White City Homes x V and S Builders in 55 and are 


Hamilton Township. N. J. , West Allenhurst, N. J. building bigger 


with us in ‘6! 





See you at the show in Chicago bet 
“MUU HOME § ixc. 


PEMBERTON, NEW JERSEY 


JANUARY 1956 












of homes costing several times as much! 


“The luxury of American Kitchens proved to be our most reason- 
able expenditure,” says Mr. Cates, President of the Hines Building 
Corporation of Dallas. ‘“They have been our main and most ac- 
cepted selling point, and give our homes a luxurious look seldom 
found even in homes costing several times as much.” 

The ‘Pioneer’ by American Kitchens is dramatic, exciting, 
modern—a stunning combination of natural birch and antique 
copper on a steel frame. It’s easy to install and truly versatile— 
the ‘‘Pioneer”’ is perfect whether you're planning a simple kitchen 
center or a complete kitchen with matching appliances. 


al) 
2) ; 


Portrait of a happy builder: 











“Pioneer” kitchens of birch, copper, and 
steel give $9,500 homes the luxurious look 


Most important, the ‘‘Pioneer”’ is a sales-clinching feature that 
adds comparatively little to your costs. Whether your homes sell 
for $10,000 or $40,000, home buyers immediately recognize the 
‘Pioneer’ as the finest in quality and styling. Builders from all 
sections of the country have been delighted with the luxury look 
of the “‘Pioneer’’— it sells homes faster! 

So if you haven’t already discovered the advantages of the 
“Pioneer” and other American Kitchens products, mail the cou- 
pon at the right. Let us prove to you that American Kitchens can 


sell your homes faster! 


Ventilators - Accessories 
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**222 homes in $9,500 bracket..,, 
first group of 64 sold before com. 
pletion...and every one with 
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American Kitchens of copper and 


birch on rugged steel frame...” 


says Mr. C. Grady Cates, Jr., President, 
Hines Building Corporation, Dallas, Texas 


toe 
Om. 
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Here is how HINES BUILDING CORPORATION used the “Pioneer.” This is the “Pioneer” 
kitchen of one of the 222 homes the Hines Building Corporation is building in Valwood Park, a 
$45,000,000 planned community near Dallas. The dramatic beauty of the natural birch and 
antique copper is a high spot of the home, blends perfectly with the overall design of the home. 

For more elaborate kitchens, additional cabinets and accessories can be added, as well as 
matching antique copper appliances such as the famous American Kitchens “Roto-Tray’’ Dish- 
washer, the new American Kitchens ‘‘Set-In’’ Countertop Range, and the new American 
Kitchens ‘‘Set-In’’ Waist-High Oven. Both range and oven available in gas or electric models. 


| This is an aerial view of some of the homes being 

| ® built by the Hines Building Corporation in Valwood 

} } Park, near Dallas. All 222 homes feature the birch 
| and copper ‘Pioneer’ by American Kitchens. 


that 

sell 

a See the big American Kitchens display at the January Builders’ Show, Conrad Hilton Hotel, Chicago! 

) all 

ook —— —  “haneiiahers C4 Lael 





American Kitchens, Dept. HH-156 


The Pioneer by 


| 
| 
| 
cou- ly , 
can § | [J I'd like to have “no obligation” quotation on my next kitchens. 
| ([] Please send your new Architects’ and Builders’ File. 
| 
I Pacts 
| 
| 
| 
l 
I 
I 


Address___ " 


Name__ 
a) AMERICAN KITCHENS DIVISION (Avvo ) CONNERSVILLE, INDIANA 
3 SELLS YOUR HOMES FASTER! 








City Zone State 
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... a basis for making 


LIGHT WEIGHT, STRONG, 
INSULATING concretes 


from universally 
available materials 


what can YOU do 
with this product 
of many uses? 








ELASTIZELL-TYPE 
CONCRETE “PLUSSES” ... 


@ LIGHT WEIGHT... 
big savings in handling and design 


@ STRONG... 


strengths for structural applications 


@ MOISTURE-RESISTANT... 


cork tile on grade 


@ SELF-INSULATING ... 


comfort on grade 


@ POSITIVE DENSITY CONTROL... 


results as predetermined 
@ HOMOGENEOUS STRUCTURE... 
uniform strength [py =s2RVVIN =a 


and insulation 








ELASTIZELL corporation OF AMERICA 
158 FLETCHER STREET e ALPENA, MICHIGAN 
‘PHONE 1080 
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for further details check numbered coupon p. 272 





Furniture made by Heritage-Henredon; fabrics, wall 
coverings by F. Schumacher. 


The furniture, fabrics and wall coverings 
you see here have been a subject of con- 
versation among architects, builders and 
decorators for two months. In November the 
first Frank Lloyd Wright designs in home 
furnishings appeared in stores throughout 





= - 
rut af gs me oe 


DANA AL OAL Nid par the country. Since that time magazines, 
tok Sak hay newspapers and store displays everywhere 
have taken more than passing note of Mr. 
Wright’s remarkable efforts in a field new 
to him, though closely related to most of 
his work over the past 60 years and closely 
integrated with that work. 
A carved motif, not unlike the ancient 
Greek key design in reverse, characterizes 
the architectural theme of each piece—from 





stacking stool to fabric pattern. It is every- 
where apparent, calling attention to the 
long edges of benches and chests, lending 
visual depth to flat fabrics and wallpapers. 

These devices are intended to suppoort 
Mr. Wright’s architectural objectives: Just 
as the three-dimensional qualities of the 





fabric patterns tend to enlarge the spaces 
in which they are used, so the flexibility 
of the unit furniture tends to tie together 
adjoining rooms into an open, flowing plan. 
To achieve this result, Mr. Wright designed 
low chests that can turn a corner (and 
thus link one room to the next), book- 
cases that will serve as room dividers (and 
thus replace the eye-stopping, solid parti- 
tion) and tables in triangular sections 
that can be combined with others to form 
a hexagonal whole (and thus help defeat 
wes —— the “boxiness” of most rooms). 

_ 6 ee ee iis: continued from p. 192 
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Delco-matic makes the garage door as mechan- 
ically up-to-date as the rest of the home; adds 
a new and different sales feature which will be 
used at least FOUR TIMES EVERY DAY—much 
oftener than many other conveniences. 





Housewife operates Delco-matic from button in 
car or button inside home; can open and close 
door for kids taking out bikes, etc., without effort. 





Delco-matic means safety after dark, comfort 
and convenience day and night in any weather. 











Door Co. 1185-20263 Hoover Road 
Detroit 5, Michigan 


BUILDER SALES « INSTALLATION «+ SERVICE 


Qebeo-miitéc 


GARAGE DOOR OPERATORS GARAGE DOORS 


The most overdue 





improvement in any fine home 





has just arrived in a package 





marked 


Qobeo-mitic 


How many fine homes reach the market with everything in them 
sparkling new and modern as can be—except the largest piece 
of moving equipment in the whole place, the garage door, which 
is still operated by hand, just as it was 20 years ago! And, the 
housewife will still have to get out of her car in rain, snow or 
midnight darkness to operate it! 


GM-DELCO Delco-matic Garage Door Operator adds the 
final touch of modernity to ANY home. It eliminates the annoy- 
ance of an obsolete method and brings the garage door mechan- 
ically up-to-date with the rest of the home—as it should be. 





Delco-matic is a new, simple, compact package unit with many 
wonderful features. It bears two famous names, General Motors 
and Delco, and it is sold, installed, warranted and serviced by 
Crawford, the nation’s leading garage door specialists. 


Responsible builders have a very special deal waiting for them 
at their local Crawford Door Sales Company, listed in the 
phone book under DOORS. Call now; it’s worth while. 


See the Delco-matic Display and get our Special Builder Offer 
at Booth 837 (Coliseum) N.A.H.B. Show, Chicago. 
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rhymes with FINE 


ROOM £2 RATED 
BLO-FANS! 


PRY-LITES ! 
mikes it eady 0b seled..casior lo qpocyy / 


Here’s the NEW Way...the Practical Way...to assure the 
Right Fan...the Right Light... for On-the-Job Conditions! 


Pryne’s Laboratory tested and approved “Room Ratings” 
translate ventilating fan CFM and lighting fixture foot candle 
power computations into actual in-the-home performance 
figures. Now, with Pryne Room Rated fan and light calcu- 
lators you can quickly and easily select the right Blo-Fan or 
Pry-Lite to fit the job. 


HOUSE & HOME 





ht Calculator translates 


oot can les © 
room squat 
jJlumination pit aap 
conditions — 4” to specily- 
{ lighting fixtures 
° 


AHB 
Meet MISS R.R. af the N 


NS 
7 Lower > 
Convention, papal Hilton. $e s MAI L TO DAY i 


exhibition Hall, 5 For your FREE RR CALCULATOR 
that makes it easier to buy, 
easier to specify ventilating 
fans and lighting fixtures! 


PRYNE & CO., INC. 
BOX 698, POMONA, CALIF. 
Rush the FREE Room-Rated Calculators checked: 










rhymes with FINE CL] Fan Calculator C) Light Calculator 


Name 
Company 
Address 


City 
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Light, air and beauty for any bathroom under the sun. 
The WASCOLITE AIRDOME® gives you overhead daylight plus 
ventilation. Now you can locate bathrooms anywhere! The 
WASCOLITE SHOWERWALL provides the convenience of a 
stall shower right in the bathtub. These new products 
are made with lightweight, shatterproof acrylic plastic. They 
offer glamour and sales appeal at a cost so low it will amaze 
you! Write for literature. 


WASCO PRODUCTS, INC. 
Cambridge 38, Massachusetts 
WASCO CHEMICAL (CANADA), LTD. 





e TORONTO, ONTARIO 
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NEW PRODUCTS 


for further details check numbered coupon p. 27> 





Stainless-steel bathroom cabinet slide: 





open on nylon rollers, lights up by means 
of fluorescent overhead tube. Mirrored front 
panels are channeled with 1%” stainless 





steel banding top and bottom, framed by 
dentproof 2”-wide steel molding. Over-al| 
sizes: 34” x 25144” x 514”, $35.85; 43” \ 
34” x 514”, $69.60; 52” x 34” x 514”, 87 
Manufacturer: Mirro-Chrome Co., Inc. 


Bronx 51, N. Y. 


Haegagege 





Wall unit combines intercom | systen 





clock, radio all in one. Master contro] wit! 
five room speakers includes a_ switch to 
front door bell. Unit can be installed be- 
tween studs in any 4” wall. Panel fae: 


comes in seven colors. Pane] 944” x 1314’: 

box, 11144” x 814” x 4”. Price: $110. plu 

installation, 

Manufacturer: Talk-A-Radio Mfg. Co. 
Dallas, Tex. 





uae 





mt 


Wood-trimmed cabinet typifies trend t 
wards a choice of materials in bathroom 
paneling, base cabinets. Frame is made 0! 
Philippine mahogany, maple or oak 
match other trim. Mirror front slides easi! 
on steel and plastic tracks, opens on rool! 
shelf storage. Size: 2914” x 21%”, 27 lbs 
Price: $35. 
Manufacturer: Tedrick Bros. Mfg. Co. 
Kent, Wash. 
continued from p. |" 











A * 
The 1500 homes of Pittsburgh’s suburban Garden City... 


Plumbing Fixtures and Heating Equipment by ® 


RICHMOND 


: " w- Pe iB - foe : 
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slides & 
means 


d front 





ver-all 


43” 





system 





ol with FF 
itch to 
led be- 
el “ g ; Prices—$12,500 to $22,500 
7 it. Builder—Sampson-Miller 
Associated Companies 

Architect—Richard B. Benn 
Land Planner—Jennings F. Stright 
Plumbing Wholesaler—Glenn Plumbing 

and Heating Supply Company 
Plumbing Contractor—Paul Sekel 





TYPICAL RICHMOND PRODUCTS FOR GARDEN CITY HOMES 


‘ 





. 
li 


Write for new illustrated catalog. 


a @ RICHMOND 


, roomy RADIATOR COMPANY 
97 Ibs * See pages 146 to 153 16 Pearl Street, Metuchen, N. J. » AFFILIATE OF REYNOLDS METALS COMPANY 


end to 


throot 


p. 19! 
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NEW PRODUCTS 


for further details check numbered coupon p. 272 Bt 


A PROVED NEW HOME-OWNER PREFERENCE! 








*from a 1955 survey by a leading magazine of families building 
homes for their own occupancy, indicating that 91% of the respond- 
ents chose kitchen cabinets of wood. Equally important, this pref- 
erence is a 10% gain in the use of wood in the past ten years! 











to fill this proved demand... 


KITCHEN MAID SHADOW-LINE CABINETS! 


Just as surely as wood belongs in the kitchen...a 
fact upon which 9 out of 10 home-owners agree 
... Kitchen Maid cabinets belong. On all points, 
Kitchen Maid Kitchens are keyed to contempo- 
rary demands. Dramatic new Shadow-Line 
styling, the most expressive wood cabinetry in 
America, finished in exclusive new Nutmeg 
Natural to accent the warmth of the wood. 
Quality hardwood construction—plus the ulti- 
mate in accessories and cabinets for built-ins. 
Custom builder or project builder, Kitchen Maid 
offers you more of the things your prospects look 
for, and deserve, in quality kitchens of wood. 


..-WITH THESE STRONG-SELL 
KITCHEN MAID FEATURES 


Contemporary or period hardware 
Shadow-Line— smart, two-dimensional styling 


Beautiful Nutmeg Natural finish (or a choice of 
lovely decorator colors) 

A complete line of quality cabinets for cooking 
and appliance built-ins 

Many, many others, including adjustable 
shelves, sliding glass doors, planning desk, sit- 
down sink and portable serving-laundry cart 


Visit Booths 701 and 702, Chicago Coliseum, during the NAHB Show for the premiere 
showing of Kitchen Maid's wonderful new knife safe, condiment safe, slide-away storage unit 
and other exciting new developments. 


Kitchen Maid Corporation 
461 Snowden Street, Andrews, Indiana 


Piease send new booklet showing 10 practical kitchens with 
details of the complete Kitchen Maid line. 
lam an O) Architect 2 Builder 0 Dealer. 


Name 





Street 





City. a State 
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ITCHEN MAI 


FIRST AND BEST IN 


KITCHENS 


WARM AND FRIENDLY 








e. Dry-wall finishing tool minimizes need 
to sand joints or nail spots. Three inter- 
changeable blades give shearing, feathering 
and finishing action from application of 
bedding compound through final finishing. 
Blades 8” x 4” curved edge, 11” curved 
edge, 11” x 4” straight edge. With blades, 
$4.95. 

Manufacturer: Goldblatt Tool Co. 
Kansas City 8, Mo. 





f. Nonperforated joining tape (you might 
use it with the finishing tool above) of 
100% virgin hemp, is only 4 the weight 
of ordinary tapes. Surface is sanded to give 
high bonding qualities, permit strong joints. 
Feathered edges make for flatter bedding 
to cement, lay of hemp fibers gives extra 
lateral strength and Ta-Per-Tape is porous 
enough to permit air to escape. Price: 250’ 
roll from $1.50 to $1.50. 

Manufacturer: Marvan Corp. 
West Hartford, Conn. 





g. Aluminum window comes as complete 
unit ready to be nailed into rough opening. 
Basic frame sections have 7” minimum 
depth to provide for insulated glass. Win- 
dow can be used in multiples in either rib- 
bon or stack layouts, in any combination of 
fixed or ventilating sections. Picture win- 
dow, similar to photo above, 96” x 50”, 
about $290.57; insulated glass costs $104.22. 
Manufacturer: The Maco Corp. 

Huntington, Ind. 
continued on p. 196 
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Better wiring means better living. And what better way than 
with BullDog Pushmatie Electri-Centers®? 


The new “3M” Series, for instance, features 100-amp service 





in a 14 or 20 circuit enclosure—provides a safe, positive main 
disconnect as well as spaces for 220V appliance circuits and 


110V lighting circuits. 


The 100-amp “XD” Series features a split-bus arrangement— 
the top section for 220V appliances, the lower for 110V light- 


XD-18 ELECTRI-CENTER —also P1-20-3M ELECTRI-CENTER— 
available in 12 circuits also available in 14 circuits 


Modern 100-Amp 
Panels for 
Modern Homes 


--.» YOURS WITH BULLDOG 
PUSHMATIC ELECTRI-CENTERS 


ing—with extra spaces to add future circuits as required. 


Both, of course, provide Pushmatic dual protection and push- 
button convenience! Duo-Guard Pushmatics® safeguard branch 
circuits plus lamp and appliance cords. And there’s never a 
fuse to change—just a push restores service. 


Easy to install, economical, modern, safe—Electri-Centers will 


add real zip to sales. For details see your electrical contractor 
or write BullDog Electric Products Co.. Detroit 32, Mich. 
® BEPCO 


See them demonstrated at Booth 861, Coliseum—NAHB Show — Chicago 


ELECTRIC PRODUCTS COMPANY 
A Division of I-T-E Circuit Breaker Company 


Export Division: 13 East 40th Street, New York 16,N.Y. © In Canada: BullDog Electric Products Co. (Canada) Ltd., 80 Clayson Road, Toronto 15, Ont, 
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“Better Living Through ELECTROMODE All-Electric Heating” 
Division Of 
MMERCIAL CONTROLS CORPORATION 


We. 











IMMEDIATE 





armth..when you want it! 


With a flip of the switch the Electromode Wall-Type Bath- 
room Heater gives you an abundant blanket of clean... 
odorless . . . all-electric heat. Wonderful for the nursery. 
Bathe your pint-sized Prince in King-sized warmth. Dad 
will go for it in a big way too! There is no longer any need 
for the ‘‘Lord of the Castle” to dread shaving or bathing 
in a chilly bathroom. Watch Dad’s disposition improve. 
Literally 101 other uses; drying lingerie... hair... for 
any small room... and absolutely the answer for hard 
to heat areas. 

Over 300,000 homes are now heated completely by 
electric. For over twenty-five years Electromode has been 
producing all-electric heating systems and equipment to 
satisfy either supplemental or complete heating needs... 
FOR HOME... FOR FARM... AND FOR INDUSTRY. 


See us at Booth No. 439 N.A.H.B. Show, Sherman Hotel, Chicago 
—Jan. 22 thru 26. 


. Send for free . . . colorful literature on Electromode’s complete line. 





“(WORLDS LEADER IN ALL-ELECTRIC HEAT SINCE 1929” 


Dept. HH 156 
45 CROUCH STREET 
ROCHESTER 3, N. Y. 





FOR DRYING LINGERIE 
and 


101 OTHER USES 





COMMERCIAL CONTROLS CORPORATION 
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NEW PRODUCTS 


for further details check numbered coupon p. 272 


Garbage disposer with telescoping adjust- 
ment can be moved up or down to fit any 
plumbing rough-in without changes in ex- 
isting plumbing. Collar at top loosens so 
disposer neck can be raised or lowered to 
fit perfectly with drain pipe of sink. Robot. 
Rotor action acts like an electronic brain 
by automatically selecting shredding or 





grinding action to the kind of waste being 
fed disposer. Continuous feed method elimi- 
nates need to wait before reloading, pro- 
vides unlimited capacity. Thermal overload 
relay protects against accidental overheat- 
ing, is reset manually. Manufacturer says 
disposer in action passes “whisper” test 
since extra-resilient mountings between 
unit and sink opening and unit and drain 
connection make for quiet operation. About 
$96.50. 

Manufacturer: In-Sink-Erator Mfg. Co. 

Racine, Wis. 


Casette safeguards against overflow by us- 
ing a minimum amount of water. Bowl 
protection at rim and well, and compact 
overall design of bowl and tank further 
stress safety features. Made all of a piece, 
Casette bowl takes entire water contents 





of tank without overflowing, protects against 
the danger of flooding from dropped toys 
or other objects. Compact width, 18” over- 
all, means installation is possible even in 
limited space, so Casette can be used in 
small remodeled bathroom areas or in new 


building construction where additional 
space may be difficult to come by. Casette 
prices not quoted. 
Manufacturer: W. A. Case & Son 

Buffalo 3, N. Y. 


continued on p. 200) 
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Are your closets 
merchandising your 
houses ? 





Modernfold openings are the last word in 
convenience...cost no more than awkward 
conventional doors and require no servicing 


You know it’s a woman who decides on the house. 
These completely accessible, roomy MODERNFOLD 
closets offer luxury she wants and can brag about! 
That’s merchandising you can’t afford to miss. And 
it’s a fact you spend no more—could be less. Figure it 
for yourself. Count costs of hardware, time and in- 
stallation labor on conventional sliding doors. You get 
MODERNFOLD closures complete, in decorator colors or 
even wood-grain finishes—ready for easy, quick in- 
stallation. Lifetime quality. They can’t warp, crack or 
jam...so you save the cost of servicing. You owe it to 
yourself to get all the facts. Call a MODERNFOLD Dis- 
tributor, or send the coupon—today. 











PRIVACY OF AN EXTRA ROOM—ANOTHER BIG SALES-POINT 



























This complete access to closets with floor-to-ceiling MODERNFOLD 
Doors instantly catches a woman's eye...their sound, trouble- 
free construction pleases the men. 


NATIONALLY ADVERTISED MODERNFOLD 
CLOSET OPENINGS HELP CLOSE SALES! 


NEW CASTLE PRODUCTS, INC. 
Dept. A20, New Castie, Indiana | 
Please send complete information on | 
| 
' 





— 3 


MODERNFOLD dividing wall provides 
separate rooms for children. 





MOoODERNFOLD Doors. 





NAME — 


faaleleli-jaalielion ._. 


'@) oO '@) R Ss CciTy. ZONE CO 
In Canada, address New Castle Products, Ltd., Montreal 6. 








For MODERNFOLD “‘Custom’’ clos- 
ures of any size, look in city classi- 
fied directory under “Doors.’’ Our 
standard closures are available at 
your building supply dealer. 








© 1956, New CASTLE PROOUCTS, INC. 
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Six of many project 


) 


Andersen Flexivents | 





“Flexivents increased our sales, 
helped cut construction costs,"’ 
says Milton Fox, builderof Brentwood 
Oaks on Long Island. ‘““We have used 
Flexivent Windows exclusively. They 
have proved to be a great asset in the 
construction and sale of our homes 
in Brentwood Oaks.” 

















“Flexivents supply variety of ap- 
pearance to our houses," say Earl 
Griffith and Bruce Pollock of Grif- 
fith-Pollock Building Corp., Flint, 
Mich. “‘With their buyer acceptance 
and low servicing cost, we find ver- 
satile Andersen Flexivents make ideal 
windows for us.” 























CysTOM CRasTiS 
CONTEMPORARY 


GRIFFITH 
POLLOCK 


BUILDING CORPORATION 
2p) Phen ed size 











“We found Flexivents to be com- 
plaint-free, no costly callbacks,"’ 
says Robert R.Wirsching, builder of 
home winning the NAHB Merit 
Award for Design in Region 14. “I 
have used Flexivents for the past year. 
I'm completely sold on them for 
contemporary homes I’m building.” 











Andersen WINDOWALLS are known by name to more home buyers and 
planners than any other window brand. Nationwide surveys show Andersen 
Windows are preferred 7 to | by these home buyers and planners. All across 
the country men who build homes for sale are finding that the Andersen 
Flexivent’s high quality and low cost combined with unrivalled consumer 
acceptance, make it a prime selling feature for their houses. Discover the 
advantages Flexivents can bring you in the next project you plan or build. 










See the versatile Andersen Flexivent in our booth 569-572, Sherman Hotel, at the NAHB Convention, in Chicago. 








builders who find 
>| helo sell homes faster! 


fi 








“We chose Flexivents for ver- 
satility plus buyer acceptance,” 
says Roy Spande, builderof Westwood 
Gardens in St. Paul, Minnesota. ‘““We 
find Flexivents offer economy of as- 
sembly and installation plus con- 
sumer acceptance that helps to sell 
our homes faster.” 


“Flexivents bring economy to 
our Lu-Re-Co project homes,”’ 
says Carl E. Swartz, partner in J. J. 
Swartz Co., Decatur, Illinois.“‘Ander- 
sen Flexivents give us the wide range 
of appearance so much in demand 
in today’s homes. We've installed 
over 1600 with no service calls.” 


“Good design...easy construc- 
tion, quick sales with Flexivents,"’ 
says Edward W. Pratt, president of 
Wake-Pratt Construction Co., in 
Royal Oak, Mich. “‘We like the clean, 
horizontal lines of Flexivents that 
give the impression of length to our 
houses.” 


Andersen Windowalls 


TRADEMARK OF ANDERSEN CORPORATION 


ANDERSEN CORPORATION, BAYPORT, MINNESOTA 
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j- All-steel disappearing stair requi es 
only one ceiling opening, jack-knifes up 
into well when not in use. Easily instal] :d, 
it takes a rough opening 2244” wide, p/us 
length (from 46” to 60”), requires less 


ES PERIL IEP ER Na, 





ey 


than 12” attic clearance with height adjust- 
able 6” to 8”. Nonskid treads have rounded 
edges, hand rail and adjustable balance bar 


protect against falls. j 


Manufacturer: Huntington Industries, Inc. 
Memphis, Tenn. 


k. Fiber glass laundry tubs are lightweight, 


easy to assemble on the job, can be set up 


| Sets both Ya" and Ye studs in and readied for connection to plumbing 


outlets in minutes, Adjustable metal legs, 


steel or concrete — in seconds! base simplify leveling. Tubs have rounded . 


Light-, medium- or heavy-duty fastening, the new Model 455 

, Remington Stud Driver speeds the job. It sets two different size 
studs... up to 6 studs per minute, either size... and offers new 
possibilities in anchoring conduit clips, steel frames, wood forms 
and many other fixtures. 

Powerful 22 and 32 caliber cartridges drive 4%” and %” studs 
solidly into steel or concrete. For special medium-duty work, the 
smaller cartridge is used with the larger stud. Result: the greatest 
flexibility ever in a cartridge-powered tool! Just clip coupon for 
details about this cost-saving fastening method. 











“If It’s Remington—It’s Right!”’ 


emington, Mim 


MAIL THIS COUPON TODAY a 


























continued on p. 704 





co Se fib ‘nnn GumD Sem (Ga Se ih deh amb see enn eset Geub Sib db cies cpm eek ew abe tay eke cas wa eh aw lh a ] 
! Industrial Sales Division H.H.-1 Be i I 
i Remington Arms Co., Inc., Bridgeport 2, Conn. ~— I 
I Please send me your free booklet which shows where and how to use the ; 
cost-saving Remington Stud Driver fastening method. i corners for easy cleaning, come in four 
| wok — es —-_ | colors and are shock-, stain- and chip-re- 
| ~~: Vaan sistant. Approximate prices: single unit, 
Firm \ $45; double, $95; triple, $135. All » ith 
! oy | A-™ wR ; faucet, soap dish. 
| Manufacturer: The Selfridge Co. 

‘ity State : 

City an - 7 " Cleveland 3, Ohio 
: { 
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Three Gibson built-in range units give you any desired counter top 
arrangement! All have 7-speed ‘'Color Keyed" Push Button Controls, 
and pilot lights. Gibson even has a Thermatic surface unit that gives 
thermostatically controlled heat to keep food from burning or sticking! 


Get all the facts on Gibson built-ins! 





Stunning new Coppertan porcelain finish, set off 
with gleaming stainless steel and chrome—new 
beauty for built-ins! New performance, too—for 
this 30-inch Gibson will bake 4 cookie sheets at 
once! Naturally it has all the famous Gibson 
cooking luxuries: Automatic Timer and Minute 
Timer, interior light, automatic preheat in oven, 
electric clock. Gibson also makes beautiful 20-inch 
built-in ovens, in Coppertan porcelain finish or 
satin chrome. Plan your next kitchen around a 
beautiful Gibson built-in oven and versatile 
Gibson built-in surface units! 


Gibson Refrigerator Company, Dept. H & H 
Greenville, Michigan 





Please send complete data on the great line of Gibson built-in 


electric ranges. 


Firm Name 





| 

| 

| 

| 

| 

| Name. 
| 

| 

| Address 
| 

| 


Gh State 
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Allen Industries, Inc. 
P.O. Box 2497, Station C 
Fort Wayne, Indiana 













Ware Laboratories, Inc.—Econowall 





| HERE ARE A FEW OF THE BUILDERS 
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Schlegel Woven Pile Weather 

Seal is supplied to window and 3 

door manufacturers in virtually i 


any shape or size required, with 
plastic or metal backing. 








Eichler Homes 
2001 El Camino Real 
Palo Alto, California 









Arcadia Sliding Glass Doors 





See us at the NAHB show in booth No. 311 at the Hilton. 
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IN THE “56 HOUSES FOR 1956” EXHIBIT 


who use windows and doors weathersealed with 
Schlegel Certified Woven Pile 


Every home you build is an exhibit house until 
it’s sold. You can add sales appeal with many 
of the features you see in the 56 houses for 
1956, like the fresh treatments of windows and 
doors to gain new effects. 

To make the most of the windows and doors 
you use, do as many of the 56 national exhibit 
builders do—specify units that are weather- 
sealed with Schlegel Certified Woven Pile. 

You can use this feature to demonstrate the 
all around fine construction and the attention 
to detail you incorporate in your homes. 

Show your prospects how windows glide 
silently and almost effortlessly on live, flexible, 
sound absorbing woven fibres. And to demon- 
strate how the Schlegel pile keeps out drafts and 
moisture, simply show prospects the weather- 
sealing around the windows of their cars. It 
doesn’t leak air or rain and it keeps out dust 
and dirt. It outlasts the car. This is the same 
material—made by the same experts—that you 
get in windows and doors weathersealed with 


@ @ 





Manufacturing Company 


Rochester 7,N.Y. @ Oakville, Ont., Canada 


JANUARY 1956 


ehle + 


Schlegel Certified Woven Pile. That’s why i 
pays to specify Schlegel Woven Pile Weather 
Seal. 


Only Schlegel Woven Pile Weather Seal does 
all these things: 
1. Positively seals out wind and wind-driven 
rain up to 80 and 90 miles an hour—hour after 
hour, day after day. 

Provides the “give” to compensate for move- 
ment of the window with the channel. 
3. Automatically adjusts to uneven surfaces. 
4. Provides a completely noiseless seal. 
5. Assures freedom from rust, shrinkage and 
bending. 
6. Provides a positive seal even after a million 
openings and closings of the window. 
7. Helps reduce condensation. 

To get complete information on Schlegel 
Woven Pile Weather Seal, send for Bulletin 
WS-100. Simply fill in and mail the coupon. 











Fred DeBlase 


2015 Elmwood Avenue 
Rochester 20, N. Y. 


General Bronze—Pan-O-Rama 


Please send me your Bulletin WS-100 containing full information on 


SCHLEGEL MANUFACTURING COMPANY 
277 N. Goodman Street, Rochester, N. Y. 
ensues Gentlemen: 
= Schlegel! Woven Pile Weather Seal. 
eS Name._........ a a a tS wa : 
[Semsoger Company... 
! Address setae 
| ei ates eine 
Wh chp ahi an land ed sags ni ache 


ee ee ee ee 
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L-M Perma-Line fibre pipe, used for house-to-street sewers at 
Lawrence Manor, Sunnyvale, Calif., by McClenahan Company, 


plumbing contractors who handled the entire installation. 


Perma-Line Saves 50 to 75% 
of Sewer Installation Cost 


All house-to-street sewers in Lawrence Manor, 
near Sunnyvale, California, are fibre pipe. 
Jim MecClenahan, president of McClenahan Com- 
pany, the plumbing contractor, uses L-M Perma- 
Line pipe because of its ease of handling and 
speed of installation. At $5 per hour normal 
man-hour cost, L-M Perma-Line saves $10 to 
$15 per house. Normal total labor cost of $20 
for laying a 40-foot sewer is cut to $5 to $10. 
Total saving on this 190-house tract will be be- 
tween $1900 and $2800. 

During the past four years the McClenahan 
Company has installed over 100,000 feet of fibre 
pipe without ever having to replace any installa- 
tion because of failure of the pipe. 

To make joints in Perma-Line pipe, you just 
drive it. Precision-tapered couplings on tapered 
pipe ends make a tight, leak-proof, long-lasting 
joint that isn’t disturbed by ground heaving or 
swelling, and is root-proof. Perma-Line is light, 
tough, and strong. Comes in 5, 8, and 10-foot 
lengths. It needs no cementing or calking. It 
can’t rust, doesn’t shatter. Perforated Perma- 
Line is used for foundation drains, septic-tank 
beds, land drainage; solid Perma-Line for sew- 
ers. Full line of couplings, fittings, and adapters 
is available. 

Get complete information. Mail the coupon 
or ask your plumbing distributor to get in touch 
with us. 


PERMA-LINE 
Pipe 


LINE MATERIAL CO. ee ee 

Milwaukee 1, Wisconsin . 

Please send me full information /irm——___ 

about Perma-Line pipe and name of rr 
Address 


nearest distributor. 


(CJ Architect [] Builder [J Dealer 


City & Zone___ 





Perma-Line pipe being laid in house- 
to-sewer trench. This pipe saves $10 
to $15 per house, according to Mr. 
McClenahan. Backfilling is done with 
the finely granulated earth dug from 
bottom of trench, to assure a smooth, 
firm bed for the pipe. 





LINE MATERIAL COMPANY 


(a McGraw Electric Company Division) 





_ State 
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Recessed room air conditioner is_in- 
stalled vertically flush to wall between studs 
with piping concealed in floors or walls. 
Units can be installed on two-pipe balanced 
reverse systems, single or multiloop Mono. | 
flo systems, single or multimanifold parallel 
systems. Each unit is 17%” x 14” x 43,”, 
Price: about $1,700 installed in average 
5-room house, mid-Atlantic area. 





Manufacturer: Westcott-Alexander, Inc. 
Percoflash Ru Div. 
Madison, N. J. 











ee 


Prefab chimney needs no foundation, [| 
can be hung from floor joists or ceiling 
rafters. Tubular sections are built up to 
roof height, where a patented chimney cap 
simulates a real brick chimney. Fittings are 
available for where the round sections pass 
through framing openings. Underwriter’s 
Laboratories approved, Price: approxi- 
mately $100 installed. 
Manufacturer: Van Packer Corp. 
Bettendorf, lowa 





se Sanna BES 





Surface-mounted wall heater has con- 
cealed element under an anodized alumi- 
num heating surface. Heater produces elec- 
trically radiant rays with a very low initial 
inrush of current over rated capacity, de- 
livers full heat quickly. Wattage ratings 
are 1,250 and 750 for operation on 115, 208. 
230 and 245 volts. Price: $64 for 1,250 unit: 
$52 for 750, plus installation, Recessed 
units also available. 
Manufacturer: Marviray, Inc. 

Newark, N. J. 


continued on p. 2II 
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WELDTEX. Her- in painted fir, al r PLANKTEX. In natural or pre-finished Philip- V-PLANK,. In oak, 


and Philippir ahogany. Prices from $28 
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| United States Plywood Corporation ° 

|  Weldwood Building, 55 West 44 St. cn 

| New York 36, N. Y. HHI.56 

; Send me your FREE home decorating book “Beautify Your Home with 

I Weldwood Paneling” and your “Contractor's and Builder Handbook.” 

! 

; PL Oa auddcdhwindteetengaeesuanedecdasvecesasueda 

! 

: MR cucenticanseveckcinanenscacedsadedusaeenel 
SAMARA V-PLANK in this basement recreation room costs only $52 for a 12’ x 8’ wall : CS UVa couincaddecdanaexeds sekuaune Ree 
(for built-ins use regular Samara). In Canada: Weldwood Plywood Ltd, asses cap a cn a oe oo es oc ms en ee 


pine mahogany. Pre-finished costs $47**, duras mahogany, Samara*, cherry. From $5: 


TEXTURED WOODS 


Give homes new beauty, a new kind of appeal with 
Weldwood textured woods... at a cost as low as 
$24 for an 8’ x 12’ wall! 

Weldtex” — patented by Weldwood. Only from Weld- 


wood can you get the original striated paneling that 
painted finish. Comes also in exterior grade for siding; 


nesses: interior 5/16’’, 34” in fir only: exterior 3s’ 
Planktex* combines the striations of Weldtex with alter- 
nate bands of smooth wood. Comes unfinished or com- 
pletely pre-finished ready to apply. Thickness—5/ 16”. 
Sea Swirl” and Surfwood” Jook like weathered drift- 
wood; fine for dens, playrooms, cabins; texture hides 
nail holes. Thickness--5/ 16’’. 

V-Plank* features vertical grooves that give the effect 
of random planking. Comes already pre-finished by 


New low-cost hardwoods include beautiful mahog- 
any-toned Samara and blond Nakora (14 and %4 


little they cost: Samara — $24** and Nakora— $34**, 


as other sizes. 

Send coupon for more details or see your lumber 
dealer. To see the complete Weldwood line visit any 
of our 87 branch offices in principal cities. 

**For a 12’ x 8’ wall *Trade Mark 




































walnut, Korina®, Hon- SEA SWIRL. Clear, weathered k paneting 


knots—$ knotty Surfw $24 


tarted the textured wood trend: fine for natural or 


triations assure no grain raising or checking. Thick- 


wads 


vr 


killed wooderaftsmen. Thickness— %4 


Mr 


hick). Both woods have unusual swirly grain patterns 
hat give a dramatic look to any room. And look how 


All panels available in standard 4’ x 8’ sheets, as well 


WELDWOOD fiscorancs 


Weldwood—The Best Known Name in Plywood 




















Good Ideas Build Better Houses—and Bigger Sales 
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COLOR - BRIGHT 


¥ 








Interior surfaces 
gain added definition 
added attention, through coloi 


Passive, pastel shades 

used in small enclosures 

unify, and thereby make the areas 
seem larger 


NEW OUTLOOK 


Colors in contrast with the landscape 
bring heed to homes 
in quiet architectural stiles 


Credits 

Marcel Brever, AIA (top & bottom 
Photos 

Ben Schnall and Life Magazin: 


. 
. 
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THE GREATEST INFLUENCE IN HOMEBUILDING: 


Today’s fast changing business of 
homebuilding demands a constant supply 
of new ideas. ..and color has become 


one of the brightest. 


The men who are planning and 

building today’s houses have come 

to recognize that color is one of the 

least expensive and fastest merchandising 
tools available. Their inspiration 

comes from the spectrum — with a 


generous assist from HOUSE & HOME. 


Avid readers all of HOUSE & HOME, 
progressive builders and architects, 
decorators, realty executives, lenders and 
suppliers — all working together — are 
typical of the group operation which has 


made home building a major industry. 


With HOUSE & HOME as their source 
for new ideas — like COLOR — they are 
changing the complexion of the home 
building market and setting new 


standards for the industry. 


House: Home 


* DESIGN © CONSTRUCTION * FINANCE © SALES *©* MODERNIZATION 


PUBLISHED BY TIME, INC" 









MATICO-—-the floor that helps you sell the home 










So beautiful, so quiet...you can almost hear sales resistance drop 


- MATICO Vinyl Tile 


Put a luxurious MATICO homogeneous Vinyl Tile floor in your model home. 















Then watch when prospects see the lustrous, smooth surface . . . the rich, clear colors. 
And watch when they first step on quiet, comfortable MATICO Vinyl Tile . . . 
you can tell by their expression that MATICO’S a hit. And what housewife could help 
but be sold on long, long wearing, easy-to-clean MATICO Vinyl Tile. 


Yes, MATICO Vinyl Tile, a safe, trouble-free flooring, is a 


real sales plus for your homes. Get all the facts today! 





made by WR | GH T Manufacturing Company div.of MASTIC TILE CORPORATION OF AMERICA 
Houston, Tex. e Joliet, Ill. e Long Beach, Calif. e Newburgh, N.Y. 


5A326 





Confetti MASTIC TILE CORPORATION OF AMERICA 
Aristoflex Dept. 14-1, P.O. Box 986, Newburgh, New York 
Parquetry Please send me full information on 
Maticork MATICO Vinyl Tile. 
Asphalt Tile 
Rubber Tile RE epee eee Pe Ce Rar SAREE OF 7 ack in ee Se ee 
Vinyl Tile : 
acti SOR Re SLI Ser ete ne ee 





Plastic Wall Tile POX... scavaneaydeskond taviecta iosxtares eae Soca \ yl RS ape 















ALL NEW DESIGN! 
Simple...Foolproof...Low Cost 
1500 WATT HOMELITE 
GENERATOR 














Model 35A115 
Homelite Generator 
1500 Watts, 115 Volt 
60 Cycle AC = 







As easy to move as 
an electric hand saw! 


1. New Money-Saving fea- 
tures... No DC brushes; just two 
easy-to-get-at collector ring 
brushes ... No commutator or DC 
windings . . . No intermediate 
couplings; armature keys directly to shaft. Fewer parts 


tric tools. No need for long, hazardous power- 


to wear out — longer trouble-free generator service. 


2. Constant Voltage ... less than 4% change from 
no load to full 1500 watt capacity... assures long serv- 
ice life for your electric tools . . . guarantees top per- 
formance at all times. 

3. Overload Capacity ... 1500 watt continuous duty 
with generous overload capacity prevents tool stalling 
under heavy loads . . . insures un- 


consuming cables. 





Whatever tools you want to operate — electric saws, 
drills, floodlights, grinders, belt sanders, hammers, — 
the new Homelite 35A115 generator can save you 
money. For a free demonstration or additional infor- 
mation, call your nearest Homelite representative, or 
write: 








interrupted service even when start- 
ing loads exceed operating loads. 
4. Compact and Lightweight... 
one man can easily carry this gen- 
erator wherever you need elec- 


SAVE EVEN MORE! New Homelite 
electronic idle control unit, avail- 
able as optional accessory, runs en- 
gine at idle speed when no current 
is drawn . . . automatically brings 
engine to full speed when load is 


applied. 

Ask your Homelite representative to 
show you how this easily-installed 
accessory reduces engine wear... 
increases service life . . . cuts fuel 
consumption. 











tricity to power time-saving elec- 


HOMELIT 


A DIVISION OF TEXTRON AMERICAN, INC. 
S801 RIVERDALE AVE., PORT CHESTER, N. Y. 


Manufacturers of Carryable PUMPS « GENERATORS * BLOWERS « CHAIN SAWS 
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»» why you’ve od 


What will happen when Mrs. New Homeowner sions must be made for the many more appli: te 
plugs in all these electrical appliances? Will she ances they plan to install tomorrow! 
suddenly find her modern home not as up to date No doubt about it —the wiring in a home a 
as she thought? should be planned as carefully as the rest of the tk 

Throughout the country, millions of home- house! A 3-wire service entrance of at least 100 = 
owners are discovering an important fact—home amperes capacity, wires large enough to cart) § g 
wiring must be able to handle the multitude of full, healthy loads of electricity, plenty of circull’ 


appliances they use today. What’s more, provi- and an abundance of outlets — all these are vitd 









































Scppatemers 


Re aii a, 


| 












14 to plan for power! 


appl to the homes of today. Free Home Wiring Wall Chart! Send today for 
t Plan your homes with power in mind — with Kennecott’s handy wall chart showing typical 
hom emphasis on sound, adequate wiring all through home circuit loads, Use it as a check list when 
of the house. You'll make your homes easier to sell; planning home electrical systems. For your copy, 
st 1008 you'll add to your reputation as a designer of write Kennecott Copper Corporation, Dept. 
Aes quality homes! H 16, 161 East 42nd St., New York 17, N. Y. 
irculls 
re vital 


.. Kennecott Copper Corporation 


7 Fabricating Subsidiaries: CHASE BRASS & COPPER CO. +» KENNECOTT WIRE & CABLE CO. 














' 
; 


no other 
home a 


is used 









BE EUS 4.1. 













be sure 
your homes use 
the glass-lined water heater 
» that has 17 years of 

proof behind it 


Permaglas: 


e@ The ONLY water heater you don’t need to hide in a closet. 


@ The ONLY stylized water heater—and the ONLY one 
in aqua-and-copper. 


@ The ONLY water heater with EYE-HI temperature control. 










No more stooping! ae, 
@ The ONLY water heater with patented HEETWALL. Through research CS .a better way 


Safer— more efficient. » 
fi ( ) if ; q. 


@ The ONLY glass-lined water heater with 17 years 
of success behind it. Permaglas is the ONLY 





proved glass-lined water heater. SE A YA ee 
Permaglas Division, Kankakee, Illinois 


International Division, Milwaukee I, Wisconsin 
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jor further details check numbered coupon p. 272 





Steel windows in the Sampson Bros. Gar- 
den City project (p. 138) were installed in 
one operation because of the integral Fen- 
estra Inside-Outside trim. A continuous 
weathering fin around the entire unit is 
nailed to sheathing: inside, strap anchor 
clips fasten unit to studs. 

Plaster stop on inside brick mold on 
outside of trim means it is possible to work 
right up to trim edge with neat, weather- 
tight joints. 

Manufactdrer: Detroit Steel Products Co. 
Detroit 11, Mich. 








Nylon latch bolt insert is self-lubricat- 
ing, prevents metal-on-metal friction be- 
tween bolt and strike. Test runs indicate 


longer life of nylon insert than conventional 


irass bolts, show too, great improvement in 
latching efficiency which makes for quiet 


closing. Standard on Sargent “7600” Series 


Manufacturer: 


Sargent & Co. 


New Haven, Conn. 





Rain alarm alerts home owners to close 
windows against impending showers. At the 
first drop of rain an electronic device in 
outdoor grid relays current that sets off 
buzzer alarm inside the house. Inside unit 
can plug into any AC outlet. Price: about 
$9.95. 

Manufacturer: Micro Moisture Controls, Inc. 

Miami, Fla. 


continued on p. 213 
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here’s why... 
50% time and labor savings 
Strong, solid, squeak-free 
Wont warp, twist or cup 


Fits standard joist spacing 


FIR PLYWOOD 
FACTS BOOK 


Write for this handy 48-page 
pocket size specification guide. 
Contains application, finish- 
ing and grade data. Douglas 
Fir Plywood Association, Dept. 
HH-4, Tacoma 2, Washington. 








Adds strength and rigidity 
Fewer nails, less waste 
Seals out drafts from below 


Large, light, easy-to-handle 


ALWAYS INSIST ON DFPA GRADEMARKS 


DFPA grademarks are your guide, guard and assurance 
of plywood quality. Specify PlyScord grade for subfloors, 
wall and roof sheathing. Other grades for other jobs. 


WMTERIOR-TYPE 
coves ne reece, 


PLYPANEL 
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Best way to put up ceiling tile: Use a Bostitch T5-8 Tacker 
with Bostitch 9/16” or 1/2” staples. Press nose of tacker 
firmly into cove formed by tile flange. Squeeze the lever. 
You can drive three staples 4” apart in about three seconds 
and go on to next tile. You never mar the face of the tiles, 
and you can wear gloves to keep them clean. 








ce, 


Fastest way to apply insulation: Use either the Bostitch 
T5-8 Tacker or H2B Hammer, with Bostitch 3/8” staples. 
The hammer is faster with a little practice. You can drive 
staples with a flick of your wrist— much faster than hammer 
and nails. One hand is free to position the insulation. Avail- 
able at your building supply dealer or local Bostitch office. 


Install ceiling tile and insulation 
the way leading manufacturers approve 


In co-operation with leading makers of ceiling tile 
and insulation, Bostitch has prepared a booklet 
which gives detailed instructions for installing these 


Armstrong Cork Company. . .... . . . make 
The Celotex Corporation . . ..... . . make 

I 
infrainewieion, fhe... we ks Ue RS 
Minnesota & Ontario Paper Company . . . . make 
National Gypsum Company. . . . .. . . make 


materials. The following firms have contributed im- 
portant information for this booklet and approve this 
method of installation. 


rs of Temlok® Tile, Temlok® Plank and Cushiontone®. 
rs of Celotex Tile Board and Finish Plank and Celotex 
tegular and Reflective Rock Wool Blankets. 

rs of Infra Multiple Aluminum Thermal Insulation. 

rs of Insulite Tile Board, Plank, and Interior Board. 


rs of Gold Bond Insulation Board Products and 


Rock Wool Insulation. 
Reynolds Metals Company .... . . . . makers of Reynolds Reflective Aluminum Insulation. 


United States Gypsum Company ... . 
[ 


American Sisalkraft Corporation . . . . 
Wood Conversion Company. .. . 


makers of Twin-Tile. Panel-Tile, Quietone, Auditone. 


‘SG Insulation Plank, and Red Top Insulating Wool. 


makers of Sisalkraft and Sisalation. 


makers of Balsam-Wool and Nu-Wood Ceiling Tile. 


FREE BOOKLET — SEND COUPON FOR YOUR COPY 


Fasten it better and faster with 






BOST | ICH _— 
: ae Address 
STAPLERS AND ie eo 
City 


BOSTITCH, 521 Mechanic Street, Westerly, R. I. 


Please send me your free booklet describing the best way to install ceiling 
tile and insulation. 


Zone__s——S—sé Sttaatte__ = 
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| y. Seulptured tiles for complete walls or 
panels, patios or pools are of glazed or un- 
glazed waterproof clay in earth tones. Geo- 
metric designs or hieroglyphic patterns 
(like the one above) break up the same- 
ness of plain walls, create light and shadow 


4 effects. Price: about $3.80 per~sq. ft. un- 





elazed. 


Manufacturer: Design Technics 


New York, N. ¥. 





s. All-aluminum jalousie door, 1” thick, 
has several features, including: concealed 
hinges, butt-type corners for maximum 
strength, recessed aluminum screens inter- 
changeable with storm sash inserts. Silver 
Jalousie retails for about $125, plus instal- 
lation. 

Manufacturer: Union Machine Co. 


Kenilworth, N. J. 





t. Paratex wall coating with Devran is a 
masonry paint which resists water penetra- 
tion through basement walls (though not 
through cracks). Manufacturer claims the 





aint wears well, has cohesiveness and uni- 

lormity, and is easy to apply. White and 

14 colors. $6 a gal. 

Manufacturer: Truscon Laboratories 
Detroit. Mich. 


continued on p. 217 
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here’s why... 


Smooth, solid; stays flat 
Nails won't work loose 
Makes floor coverings look 


better; no seams or ridges 
to offer points of wear 





FREE! 


FIR PLYWOOD 
FACTS BOOK 


Write for this handy 48-page 
pocket size specification guide. 
Contains application, finish- 
ing and grade data. Douglas 
Fir Plywood Association, Dept. 
HH-3, Tacoma 2, Washington. 

































































Easy to cut, fit, fasten 
Dry! Won't shrink or swell 


Cut costs by using as com- 
bined subfloor-underlay. Gives 
strength plus smooth surface 


ALWAYS INSIST ON DFPA GRADEMARKS 


DFPA grademarks are your guide, guard and assurance 
of plywood quality. Specify PlyBase or PlyPanel grades 


for underlayment. Other grades for other jobs 
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with Wrought Iron Black 
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Easiest to Install 
Realistically priced for the 
builder 

One source for gas or 
electric 

Two-burner or four-burner 
tops 

Choice of ovens 


Pe oth 





In either sparkling stainless steel or non-tarnishing 
antique copper porcelain accented with wrought iron 
black, Modern Maid built-in ranges give you most 
for your money. You have a choice of three different 
ovens, two different top burner arrangements and 
optional griddle. Modern Maid offers one of the larg- 
est ovens in built-in ranges today, with fully auto- 
matic clock controls, automatic oven lighter and, as 
an added feature, a hood over oven vent to keep 
walls clean. Installation is remarkably easy! Fully 
guaranteed. 


Tennessee Stove Works 


CHATTANOOGA, TENNESSEE 


“ie Rapentesent HH 


Tennessee Stove Works 
Chattanooga, Tennessee 


For complete details, 
fill in this coupon 














VISIT US IN SPACE 897 IN Name 
THE COLISEUM, JAN. 22-26, Add 
NAHB HOME SHOW, — 
CHICAGO City State 
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Here’s your chance to learn 
all about money-saving 





REG US PAT. OFF. 










Chicago 
January 22-26 
1956 
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See the revolutionary, cost- 
cutting SONOAIRDUCT Fibre 
Duct for yourself! Made to con- 
ply with F.H.A. Minimum Prop- 
erty Requirements — and _ used 
and approved by builders and 
contractors everywhere. 


Bisitcteiebian. 


One type for slab-floor gas and 
oil fired warm air perimeter 
heating systems, where the duct 
is encased in dense aggregate 
concrete—and another type for 
crawl, basement and attic 
space! 2” to 36” I.D., up to 
50’ long. 


A copy of our newly-published SONOAIRDUCT 
Installation Manual is yours for the asking at 
our display space—or write for complete 
information. 


SoNnNOCcOo 
PRODUCTS Compan’) 


CONSTRUCTION PRODUCTS DIVISION 
HARTSVILLE, S. C. — MAIN PLANT 


LOS ANGELES, CAL. MONTCLAIR, N. J 
5955 SOUTH WESTERN AVE. 14 SOUTH PARK STREET 
MEXICO, DF 


AKRON,’ IND. e BRANTFORD, ONT. e 
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u. DA air conditioner switches from air- to 


water-cooling when outside temperature 

















reaches 95°. In areas where water is high 





or costly, manufacturer says DA’s dual con- 
densors use less than 10% of the water 
required by conventional air conditioners, 
is equivalent in water saving to that of a 
cooling tower. Prices from $1,702 to $1,873. 
Manufacturer: Union Asbestos & 

Rubber Co. 

Chicago, III. 



























































Scotch heater attaches to smoke stack, 


utilizes waste chimney heat by blowing ex- 





cess heat to damp or drafty rooms. When 

















vs stack temperature climbs above 350° F., 
es thermostat-controlled blower sends warm 
Hic air through specially brazed, hollow steel ~ tf bh 
> to : tubes to raise room temperatures by 10°-15°. e re Ss w Ye ee 
. 1/17 hp motor, 150 c.f.m. fan, 10%” x 
-| 1444” x 12”, 40 Ibs. $149 retail. Finest construction known 95% time and labor savings 
‘ Manufacturer: Micro Scotch Heater Corp. 
Mineola, N. J. Twice as strong and rigid Ideal for shear walls 
Wont split or puncture Far less waste, fewer nails 
2 
: Eliminates diagonal bracing = » Solid, grips nails firmly 
FREE!&@ ALWAYS INSIST ON DFPA GRADEMARKS 
i FIR PLYWOOD 4 DFPA grademarks are your guide, guard and assurance 
; FACTS BOOK of plywood quality. Specify PlyScord grade for subfloors, 
wall and roof sheathing. Other grades for other jobs. 
Write for this handy 48-page 
NY pocket size specification guide. — —, 
Contains application, finish- = ar are 
N . . » : . i 
w. Gas-fired forced warm air unit gives even ing and grade data. vip 
heat distribution by means of a thermo- Fir Plywood feaiethan. a 
. 3 , a es HH-1, Tacoma 2, Washington. 
EET dynamically balanced multi “Boiler Tube 
50, 0.F continued on p. 219 
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A Mr. Fred. Wohlfert, Eastern Steel Sash Co., puts the finishing 
touches to one of the 24-light corner-angle living room win- 
dows. 'These windows measure 3’11” along one side of the 
angle and 4’11” along the other, and 4’9” high. 








SEVEN reasons why 
STEEL WINDOWS 


were selected for New York . 


Housing Development 


@ Mr. Seymour Kaplan, superin- 
tendent for General Contractors, S.S. 
Silberblatt, Inc., lists the reasons 
why steel windows were chosen for 
the Forest Houses development. 
“First,” says Mr. Kaplan, “their cost. 
Steel windows are definitely less ex- 
pensive than windows of other mate- 
rials. Second, ease of installation. 
Steel windows go in in no time. Nor- 
mally a three-man crew would finish 


A Mr. Seymour Kaplan, superintendent, points out some of the 4,803 steel windows in- 
stalled in the seven buildings in the Forest Houses, New York City Housing Develop- 
ment, Bronx, New York. Windows were fabricated by Hope Windows, Inc.; were in- 
stalled by Eastern Steel Sash Co., sub-contractor. 


Mr. Seymour Kaplan shows one completely assembled window just before installation. » 


UNITED STATES STEEL CORPORATION, PITTSBURGH 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 


USS STEEL FOR WINDOWS 


> «+ © FC 


Look for this label—it is 
your assurance that the 
windows you buy are 
mode from quality steel. 





U N _ s 












> TA? © Se 


an entire floor—56 to 62 windows—in 
four hours. Third, strength. Steel 
windows can take a beating; don’t re- 
quire kid-glove handling. 

“Next,” continues Mr. Kaplan, 
“we like their wearability. These 
steel windows will really wear; and 
are an important part of the com- 
plete fire-proofing program for the 
buildings. Fifth, storm-resistance. 
I’ve never heard of any storm dam- 
age to any steel windows. Sixth, re- 
pairs. On-the-job repairs are simple, 
inexpensive and _ few-and-far be- 
tween. And seventh, manpower. Steel 
windows require fewer manhours to 
install, and don’t need highly skilled 
labor. With all these good reasons, 
it’s no wonder we used steel win- 
dows,” finishes Mr. Kaplan. 

More and more steel windows are 
coming to be the first choice of archi- 
tects, builders, property owners and 
managers for large jobs like this. For 
steel is the more sturdy, versatile 
material for window construction. 
No matter what type of building you 
are designing or specifying, there’s 
a steel window that’s just right for it. 

For more than forty years United 
States Steel has been supplying 
window manufacturers with special 
rolled sections of high-grade open- 
hearth steel. 








COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 
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NEW PRODUCTS 


for further details check numbered coupon p. 272 


heat transfer system and a tear-drop, air- 

foil design combustion chamber. Four door 

openings make for easy installation of cold 

tir returns. Price: $261. 

\Mifr.: Roberts-Gordon Appliance Corp. 
Buffalo 6, N. Y. 


x. Flexi-Cool air conditioner adapts well to 

limited space like that in attics, closets, 
Sectional, flexible 
means unit can be positioned vertically or 


construction 


varages. 


horizontally. The cooling cycle alone may 
be added to an existing furnace; assembled 





as a unit it can be installed remotely with 
duct work extended to conditioning area. 
Conditioner provides 2 to 7% tons of cool- 
ing at 2 to 744 hp. Dimensions: 24” x 38” 
x 21” up to 39” x 43” x 26”. 


given, 


No prices 


Manufacturer: Worthington Corp. 


Harrison, N. J. 





y. Insulation blankets of asbestos and alu- 
minum for 16” and 24” joist centers reduce 
heat and vapor flow. This efficient, high 

temperature, thermal insulation is made of 

paper-thin flameproof asbestos sheeted by 
aluminum, Maker says that insulation can 
pass the most rigid fire regulations by fore- 
stalling the hazards of secondary ignition, 
often caused by overheating. Shipped flatly 
compressed, insulation expands on the job, 
staples into place for permanent attach- 
ment. It is prefabricated to open out auto- 
matically into multiple layers of air spaces, 
luminum and fiber. Type 6AP, $129 for 
1,000 sq. ft. Type 4AP, $80 for 1.000 sq. ft. 
Manufacturer: Infra Insulation, Inc. 
New York 12, N. ¥. 
9 


continued on p. 222 


JANUARY 1956 











BEST BUY FOR 


ry A 
st. 








here’s why... 


Lower in-place costs (saves 
up to $2.50 per square ) 


25% faster application 


Grips nails firmly —will 
not pull loose in high winds 


Strong; braces building 


FIR PLYWOOD 
FACTS BOOK 


Write for this handy 48-page 
pocket size specification guide. 
Contains application, finish- 
ing and grade data. Douglas 
Fir Plywood Association, Dept. 
HH-2, Tacoma 2, Washington. 








%” panels on 24” centers 
meets FHA requirements 
Dry! Won't shrink or swell 
Ideal base for shingle, com- 
position or built up roofing 


Far less waste, fewer nails 


ALWAYS INSIST ON DFPA GRADEMARKS 
DFPA grademarks are your guide, guard and assurance 
of plywood quality. Specify PlyScord’ grade for subfloors, 
wall and roof sheathing. Other grades for other jobs. 


IMTERIOR-TYPE wmTenion TYPE 
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There’s no doubt about the fact that Electric Ranges help sell houses. The 
proof is right here for you in this chart. There are three times as many 
Electric Ranges in American homes now as there were ten years ago. Every 
day, more than 4,000 of these ranges are being installed. These figures 

prove that home buyers want Electric Ranges—show that you should install 
them in the homes you build! 





**We are both custom and op- 
erative builders, specializing in 
small houses,’’ says Mr. Ken- 
neth N. Plencner of Banker 
Builders, 7714 W. Touhy Ave., 
Chicago, Ill. “The homes we 
build vary in many details, but 
are alike in one respect—they all 
have Electric Ranges. The rea- 
son for thisis that our customers 
want this kind of range, and we’re 
in business to satisfy them.” 
This 3-bedroom, 1'4-bath house 
has large living-dining room, 2 
fireplaces, and a finished base- 
ment. The kitchen is modern in 
every respect—including elec- 
tric refrigerator, food waste dis- 
poser—and the range, of course, 
is ELECTRIC! 











Today, successful builders are using foresight and _ the kind of cooking the Electric Range provides. 


imagination in planning the kitchen. Its equip- It’s clean, saves time and effort, keeps the kitchen 
ment, its layout, have changed so radically that it comfortably cool—and fits in with the modern 
must include the Electric Range. Inthe modern idea of this room being a gathering place for the 
kitchen, cooking must come out of the ‘“‘chore” family. It’s the range that can help sell your 
class and become an automatic pleasure. That’s houses! 


220 HOUSE & HOME 





Nae 





SPY foto 


| 13,000,000 








12,000,000 





























11,000,000 








10,000,000 











9,000,000 


8,000,000 





RANGE | 





7,000,000 


























3 (Number of Electric ranges 
d in use—end of year listed) ere 





5,000,000 














4,000,000 
































3,000,000 





1945 1946 1947 1948 1949 1950 1951 1952 
Source: ELECTRICAL MERCHANDISING Annual Statistical and Marketing Issues 


ssl 
































PORE at 











1953 1954 1955 


“In our territory,”” says Mr. Plencner, 
“‘Electric Ranges are a definite help in sell- 
ing homes. People who buy the kind of 
homes we build are not content with any- 
thing but the most modern equipment.” The 
home you see here is really planned for gra- 
cious living. It is of brick and redwood, with 
a white asphalt shingle roof. It contains 6 
rooms and 3 baths, has a breezeway and fully 
paneled basement. The kitchen is in keeping 
with the rest of the house. It includes an 
electric refrigerator, food waste disposer, and 
built-in ELECTRIC Range. 


ELECTRIC RANGE SECTION © National Electrical Manufacturers Association, 155 East 44th Street, New York 17, N. Y. 
ADMIRAL « AMERICAN KITCHENS « CROSLEY « FRIGIDAIRE « GENERAL ELECTRIC « GLOBE « HOTPOINT « KELVINATOR «+ MAGIC CHEF 


MONARCH e NORGE e¢ PHILCO ¢ RCA ESTATE ¢ STIGLITZ INFRA-AIRE « 
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this 1s the 0b which settled important 
questions‘ for many observers: 


















GARDEN STATE PARKWAY RESTAURANT, FORKED RIVER, N.J. + for the New Jersey Highway Authority 
The drawing represents only the architectural style of all the Garden State Highway buildings. 
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Observers agree that home-builders can 
profit greatly with the cost-cutting technique used 
in this commercial building. These observers were both 







contractors and union officials, stopping by to watch the 






machine application of base coat plaster by Di Stefano 






Contracting Company. Lightweight plaster, using Permalite as 






aggregate, was applied to walls and ceilings with an 

E-Z-ON Gun. Observers agreed that this produced a faster 
and better plastering job.* And in many parts of the country, 
home builders using this method report quicker 









completions, better work, and dollar savings which 






bring lath and plaster into competitive line with 






other types of wall and ceiling construction. 






Yes, unions are giving their blessing 






to it, also. Investigate! 











A Applying PERMALITE plaster with the 
machine as base coat on ceiling 






B Loading the plastering machine 








antl: 


Consulting Engineers: Parsons, Brinckerhoff, Hall & Macdonald, New York, N.Y. 

Consulting Architects: Aymar Embury II, & Edward C. Embury, New York, N.Y. 

Supervising Architects: Kramer, Hirsch & Carchidi, Trenton, N.J. 

General Contractor: Simpson Construction Co., Tom’s River, N.J. 

Plastering Contractor: Di Stefano Contracting Co., Bergenfield, N.J. 
PERMALITE processed by: Certified Industrial Products, Inc., Hillside, N.J. PERLITE DIVISION 

GREAT LAKES CARBON CORPORATION 


612 South Flower Street 
Los Angeles 17, California 
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you too, sell 
IDEAS 


. . . and for ideas to help your selling, 
designing, building, financing — and 
every other aspect of your business — 


House « Home is 


HOME BUILDING’S NO. 1 MARKET PLACE FOR IDEAS 


Every page of every issue — editorial and 
advertising alike—has ideas for you. 
Time and labor saving techniques, im- 
proved design, new products, services, 
applications and equipment are dis- 
played for your interest. Your inquiries 
for further information are most wel- 
come. Nowhere else in home building 
will you find so many people so eager to 
serve you... both editors and advertis- 
ers. Just ask them, and see! 


For information, 
write directly to advertisers, or to 


House . Home 


9 Rockefeller Plaza, New York 20, N.Y. 








WATCH FOR 
NEWS OF THE 
EFFECTIVE DATE, 
AND YOUR 

FREE COPY OF THE 
NEW GRADING 
RULES WHICH WILL 


BE MAILED TO YOU. | 









ANNOUNCING 
NEW NAMES? FOR 


WEST COAST 
LUMBER GRADES 


% Sitka Spruce 







* 


Applies to Boards, 


Dimension and 


Timbers. 





WEST COAST 
LUMBERMEN’S ASSOCIATION 
1410 S$. W. MORRISON, PORTLAND 5, OREGON 
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RESIDENTIAL 


_ HARDWARE 


New sliding door 
hardware 


accommodates more doors with less inventory 











De Luxe Series 


for 2, 3 or 4 by-passing doors. Double nylon wheels 
with permanently-lubricated bronze bearings glide 
on solid aluminum track. Mount on top or side of 
door with single or double track. Escutcheon or 
finger pulls, door stops and satin-finish alumi- 
num guide strips included. 


Costsaver Series 


gives extra, space-saving convenience at 
budget prices. Use with single or bi- 
parting doors with or without wall 
pocket. Quiet single nylon wheel with 
permanently lubricated bronze bear- 

ings glides on extruded aluminum 

track. Escutcheon and finger 

pulls, door stops and alu- 

minum guide strips 

also available. 


Now-make the whole house a Yale Job 


Designed to Complement 
Each Other 


5300 SERIES 
CYLINDRICAL LOCKSETS 
FOR EXTERIOR DOORS 


Offers single-key convenience in 
4 distinctive basic designs, 8 es- 
cutcheon patterns and 3 metals; 
gleaming brass, brushed bronze 
and satin-finished aluminum. 
Famous Yale security. 








5200 SERIES 
TUBULAR LOCKSETS 
FOR INTERIOR DOORS 


Single-key convenience in brass 
or aluminum with 5 decorative 
escutcheons. Push-button lock- 
ing, famous Yale quality, pin- 
tumbler security—all priced to 
fit your budget. 





Write today for free, handy booklets on 
Sliding Door Hardware, 5300 and 5200 Series 
Locksets, Yale Screen Door Closers. Address: 

THE YALE & TOWNE MFG. CO. 
LOCK & HARDWARE DIV., WHITE PLAINS, N. Y. 
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Complete line of 
Screen Door Closers 


506 AIRLINER CLOSER 570 LIQUID DOOR CLOSER 


=, 








Smooth, steady 
action with sim- 
ple thumb turn 
regulation. 


Fits between doors only 2” 
apart. Accessible adjustment 
screw. Spring mechanism 
sealed from dust and moisture. 


507 PNEUMATIC CLOSER 


Slim, rugged design at low price. 

Oo expos parts. Installation 
is done in a matter of minutes 
with only a screwdriver. 


1011 PUSH-PULL CATCH 


Easily install- 
on screen or f 
storm doors by % 
drilling only 
one hole. Easy action, secure 
closing. A home-owner’s delight. 











YALE & TOWNE 


YALE REG. U.S. PAT. OFF. 
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WE USE THIS LOW-COST COOLING 








H 
TO CLOSE THE SALE! 


SacY TO 
INSTALL 





Fan and shutter arrive set 
up. Simply place fan over 
framed ceiling opening. 
Rubber cushion makes it 
self-sealing! 


2] 


Ned 


Complete automatic shut- 
ter unit screws to ceiling 
opening frame; flange 
forms trim. No finishing 


needed. 


Ready-make attic louvers 
can be installed quickly by 
one man. Sizes for each 
of various-sized fans. 





says Builder L. E. Hoppes 
Hoppes Development Company 
Springfield, Ohio 


Mr. Hoppes writes: ‘‘You’ll be pleased to hear that your 
R & M ‘Package’ Attic Fan has done more to close sales 
of our homes than any other ‘extra’ we’ve seen. The 
mere mention of complete built-in cooling is impressive. 
And it’s a real pleasure to turn on the fan and get such 
an enthusiastic reaction every time. It really does cool 
every room in the house! We’ve installed these fans in 
100 homes thus far, and have ordered 100 more.” 


Build this sales talk into your homes! Promise 
cool sleeping, cool living, for as little as $145.00 
list, complete with automatic ceiling shutter! Re- 
quires only 18” attic clearance; fits narrow hall- 
ways. 5,000 to 16,000 CFM. Available with or 
without automatic ceiling shutter. Fan guaran- 
teed 5 years; motor and shutter, 1 year. Mail the 
coupon for our reliable guide to better comfort 
cooling! 


ROBBINS &X MYERS 

, os. —s “Aaekage’ 
PNT 

<>) 18 attic fang 


fp 
7? free 
booklet! , 






















ROBBINS & MYERS, INC., Fan Division, HH- 16 
387 S. Front St., Memphis 2, Tenn. 


Please send me your booklet, ‘‘R & M Comfort 
Cooling and Ventilating A.I. A. File No. 30-D-I.”’ 
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for further details check numbered coupon p. 27. 





Swimming pools of any size are built by 
US Steel’s American Bridge Div. (This ap- 
parently unrelated grouping resulted from 
AmBridge’s experience with steel in bridges 
and buildings exposed to the weather.) 
All construction steps are included in the 


pool installation price, from excavation of 
the selected site, to the final painting of 
the interior surface. Filtration and chlori- 
nation equipment, as well as piping, con- 
crete deck, and all plumbing are included. 

Steel sections, of copper bearing steel, 
are cut shaped and welded in the fabricat- 
ing shop, then shipped to the pool site for 
final placement and permanent welding. Al! 
weld beads on the inside surface are ground 
flush before painting. 
tected by a coating of bituminous mastic 
paint, and the interiors by a paint selected 
by the owner. 

First installation of these pools was ten 
years ago, and a decade of use has brought 


Exteriors are pro- 


no deterioration. With each pool goes a one 
year guarantee in writing, and the fabri- 
cators claim the pool should last indefinitely 
if properly installed and maintained. Pri- 
vate pools range from 20’ x 40’ to 20’ x 
60’, and regulation pools are made to fit 
almost any need. Prices start at $9,229, and 
go to $44,217 (35’ x 105’). 
Manufacturer: American Bridge Div. 

US Steel Corp. 

Pittsburgh 30, Pa. 





Perimeter baseboard heating and cool- 
ing features a self-contained heat-trap run- 
ning the entire length of the unit. The angle 
of discharge or throw is calculated to blan- 
ket the cold areas without streaking walls. 
Perim-O-Therm’s design assures an even 
blanket of warmth on outer walls and win- 
dow areas, sends a flow of warm air along 
entire, panel opening. Slip lock construction 
makes installation fast and simple. Clean 
lines of the unit will blend into any room 
design. Price: approximately 80¢ per ft. 
Manufacturer: Flangeklamp Corp. 


Buffalo, N. Y. 


continued on p. 224 


HOUSE & HOME 


ER Res ge 








JAN 


100,000 FEET OF CLAY PIPE INSTALLED 


i 
— in new Denver 
| ; ood Zac §6©6© Housing Projects 
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More than 100,000 feet of Vitrified Clay Pipe 
have been installed in Denver projects by 
Westcraft Homes within a single year. Over 
the past three years, Westcraft has built more 
than 1,000 homes in this area, and thousands 
more are in construction or on the drawing 
boards—with Vitrified Clay Pipe specified 
exclusively for house connections and sewer 
mains. 








Clay Pipe is first choice for house connections 
and laterals because it can’t rust or corrode— 
can’t be affected by acid sewer gases. House- 
hold detergents never weaken it, so it doesn’t 
“oval” or squash out. Today’s longer, stronger 
Clay Pipe is better than ever, thanks to the 
industry’s new research program. It’s true to 
dimensions, easier to joint, and backed by a 
50-year guarantee. 





ube tee eae ees 


M@ NATIONAL CLAY PIPE MANUFACTURERS, INC. 
r 1820 N. Street, N.W., Washington 6, D. C. 


as Aa 


901- 


un- 


206 Connally Bldg., Atlanta 3, Ga. 
100 N. LaSalle St., Rm. 2100, Chicago 2, Ill. 

703 Ninth & Hill Bldg., Los Angeles 15, Calif. 

311 High Long Bldg., 5 E. Long St., Columbus 15, Ohio 
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What's the best way 
to install 
sound conditioning? 








Methods vary with the job, but all 


In new construction, nailing is most economical. Simply 
fur out the joists with 1” x 3” furring strips, nail Cushion- 
tone to furring, and your sound-conditioned ceiling is com- 
pleted. No bother with plaster, gypsum board, or paint. 
In one fast installation, Armstrong Cushiontone provides 
a completely finished ceiling that won’t crack. 


are quick, easy, economical when 


you use Armstrong Cushiontone tile 








C New tongue-and-groove joint makes it easy to install 
: Cushiontone by stapling it to furring. Nails can also be 
used. The snug-fitting joint assures a level surface with 
minimum effort and hides all staples and nail heads. 
| Any carpenter can quickly install an Armstrong Cush- 
D iontone ceiling without special tools or training. 








You get a beautiful job, no matter which installation method you use. Cush- 
iontone’s smooth white finish and Full Random design add a fresh decorative 
touch to any interior. The combination of Armstrong Cushiontone’s quiet 
and beauty gives your homes a valuable new sales feature. For free promo- 
tional material, see your Armstrong lumber dealer or write Armstrong Cork 
Company, 4201 Sixth Street, Lancaster, Pennsylvania, 











Nationally advertised in leading magazines 
each month, Cushiontone is known to millions 
of families who want quiet at home. Whether 
you build or remodel, you'll find new profits in 
Cushiontone sound-conditioning ceilings. 


(Armstrong 


CEILINGS 


Cushiontone® Temiok® Tile 
















In remodeling, cementing is most practical if the 
old ceiling is sound. Prefinished Armstrong Cush- 
iontone T & G offers a fast and economical way to 
cover cracked plaster ceilings. No preparatory 
work other than applying the cement is necessary. 
If ceiling is unsound, fur, then nail Cushiontone. 








- - + to quiet and beautify homes 
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wooD FOLDING 
DOORS 


e Tension on new concealed spring 
connectors is uniform from one end 
of the door to the other 


e Panels fold uniformly and come 
together flat 


e Doors close quietly 








e Panels can’t bunch up in one area 
and spread widely in another 


e Stack is only 2” or less for each foot 
of opening width—more compact 
than ever before 





e New, quiet, long-lasting Nylon 


@ New latch with a neat, sure-grip 
% # handle 


c| rollers 
fr fr 











Also see long famous 
ha CASEMENT WINDOWS 


e With self-storing Rolscreens and Dual Glazing 


e Combine the beauty and insulating qualities of wood 
with the strength of steel 


e Fit all types of wall construction...install quickly 
e Completely assembled and prefitted at the factory 


e Glass sizes up to 24” x 60” on 
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e@ New, all-aluminum Underscreen Sash 
Operator 


e@ Pin-and-Socket device locks windows 
in many positions between fully open 
and fully closed 


e All hardware of stainless steel and 
aluminum 





Mail coupon 
for folders 





ROLSCREEN COMPANY «+ PELLA, |OWA 


Fill MULTI-PURPOSE WINDOWS 


e Now a total of 14 fixed and ventilating 
sizes combine into hundreds of interesting 
window arrangements 


e Alternate all-aluminum screens now 
available at slight extra cost 


e New Nylon Operator Guide...wear 
resistant, quiet, needs no lubrication 


National Association qi 
Be 





ROLSCREEN COMPANY, Dept. H-1 
Pella, lowa 


Gentlemen: Please send free folders on Pella... 








( ) Wood Folding Doors ( ) Multi-Purpose Windows 
( ) Casement Windows ( ) Venetian Blinds 

FIRM NAME 

ADDRESS 

CITY ZONE STATE 





ATTENTION MR 
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KITCHEN FANS 


Complete line . . . for wall or ceiling . . . 
and packed with sales and installation fea- 
tures! 8” and 10” fans, for pull chain or 
wall switch operation. Baked white enamel 
or “super-chrome” grille. 


NEW ...1MSTALLATION FEATURES! 


Cut installation time and expense by 50%! 
“All-size”’ sleeve fits all walls from 4” to 14”. 
New mounting tabs . . . adjustable mounting 
straps simplify installation — eliminate car- 
pentry work. 


NEW ... OPERATING FEATURES! 


Counterbalanced shutter stops back drafts and 
flutter. One-piece motor support for quiet op- 
eration. All-weather hood keeps outside walls 
clean — operates with chain or wall switch. 


NEW... LOW PRICES! 


Priced low — within the reach of any project! 
Precision built and guaranteed for 5 years. 


; » & LOLS -+ for information, or see 


your nearest Chelsea distributor. 


— 


CHELSEA FAN & BLOWER CO., INC. 
PLAINFIELD, NEW JERSEY 















ee. 












detai’s check numbered coupon p. 272 





for further 








fastening to cabinets. Single or double 
bowls and drainboards are available in 15 
stock sizes. Prices range from $139 for 42” 
single bowl and drainboard, to $253.35 for 
96” double bowl and double d.ainboards 
Manufacturer: Just Manufacturing Co. 


Franklin Park, Ill. 


Folding closet door comes in four panels, 
hinged in pairs to fold back for widest 
possible access, It is almost a direct de- 
scendant of the familiar telephone-booth 
Nylon and 
guides afford smooth gliding action; sim- 


door action. pivot bearings 
ple steel design harmonizes well with inte- 
riors, Unit is manufactured in 3’, 4’ and 5’ 
widths in 6’8” and 8’ heights. When doors 


are open, 4’ unit projects only 7” into the 


room, which means extra space savings in 


the room since doors interfere so little with 
placement of furniture. Door can be deco- 
rated too, since units are available in flat 
prime gray finish to which paint or wall- 
paper can be applied. The 6'8” unit is also 
available in birch finish. Installation is easy, 
requires only a screw driver. Prices: from 
$31 to $35.50 depending on size, finish. 
Manufacturer: The American Welding & 

Manufacturing Co. 

Warren, Ohio 

continued on p. 23 
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in 
EVERY Home! 









Dilune 


ATTIC FANS 


Every home — new or remodelled — needs 
the added luxury of complete summer com- 
fort and healthful year-round ventilation — 
with a Chelsea deluxe attic fan. Low cost 
Chelsea attic fans are easy to install... 26 
different models for wall and ceiling installa- 
tion meet every home ventilating require- 
ment. Plan today to “comfort condition” 
your homes, cut cooling costs— with Chelsea! 


CUT THE HIGH COST 
OF COMPLETE HOME COOLING! 


Reduce complete home air conditioning costs! 
When hot, stagnant air is flushed from attic 
spaces, the size of the required air condition- 
system is reduced by up to 40%! It’s the 
economical combination for efficient home air 
conditioning —use a Chelsea deluxe attic fan. 
An attic fan will ventilate the entire house 
teo! It draws fresh air into every room. . 

expels hot, stale air through attic vents — 
changes all the air in the house every minute! 


se te Qe LU se -+ for information, or see 
‘he 


your nearesi Chelsea distributor. 


CHELSEA FAN & BLOWER CO., INC. 
PLAINFIELD, NEW JERSEY 
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ideas 


for using the new 
“Washington” 








PLASTER GROUND® 
ALUMINUM TRACK 


*Pat. Applied for 





he. 








WALLBOARD WITH METAL TRIM 


Labor costs cut substantially with this track 
that becomes an integral part of the door 
frame. When used in combination with the 
new “Washington”’ double-wheeled hangers, 
this Plaster Ground track will carry doors 
weighing up to 100 lbs., and is ideal for 
dormitory or commercial installations. 


Used with plaster or wallboard, this track 
eliminates the necessity for a valance or facia 
strip, although if one is preferred, the alter- 
nate method cf using wallboard with wood 
trim is suggested. 


See this new track with other 
fine “Washington” products at the 
NAHB show in January, booth 
No. 419. (Also see us in Sweets). 
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PLASTER WITH METAL BEAD 





ALTERNATE 
HEADER 
DETAIL 





Bee 
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WALLBOARD WITH WOOD TRIM 








For a complete catalog on “Washington” 
Rolling Door Hardware, fill out the coupon 
at right, and mail to the manufacturer. 


JANUARY 1956 


To: Washington Steel Products, Inc., Dept. HH-1, 1940 East 11th St., Tacoma 2, Washington : 
GENTLEMEN: Please send me catalog information on the Washington Line. | 
| 
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his own home throughout grueling 


Few home owners are as well qualified as this particular 
“tough buyer” to judge an air conditioning installation. 
F. M. Van Deventer, M. E., New York Consulting 
Engineer, who lives in Westfield, N. J., has the technical 
knowledge and test equipment it takes to put an air 
conditioner through its paces and measure the results 
precisely. His praise of the American-Standard air-cooled 
system, which he purchased for his own home in the 
summer of 1955, is significant because it’s so factual. Here 
is an engineer speaking—not just a man who’s happy 
about his escape from New Jersey’s summer heat! 

“To satisfy myself,” says Mr. Van Deventer, “that the 
installation was completely adequate and as guaranteed, 
I performed a full-day capability test on the equipment, 
using conventional test code instrumentation and 
techniques.” 

Excerpts from Mr. Van Deventer’s test report are 
quoted in the following summary with his permission. 
Operating Conditions. “The test day (August 17, 
1955) being a 90-degree day, the control thermostat 





performance and acceptability test. 


“TOUGH CUSTOMER” 
AMERICAN-STANDARD | | 


F. M. VAN DEVENTER, Consulting Engineer 
reports results observed in 


F. M. Van Deventer's 
spacious ranch-type 
home at 1895 Quimby 
Lane, Westfield, N. J. 
Installation by Central 
Conditioning Co. 
Westfield, N. J. 





should have been set at, say, 75°. However, since the 
purpose of the test was to develop the capability of the 
installation, particularly with respect to the guarantee, it 
was decided to lock the controls in the “ON” position. This 
would determine the true capability of the equipment in 
building up maximum rather than optimum temperature 
difference.” 

(In a letter accompanying his test report, Mr. Van 
Deventer stated that, “Certain inherent characteristics of 
the building and the existing air distribution system were 
such that the contractor was hesitant in guaranteeing the 
usual 15° difference between outdoor and indoor temper- 


AIR-COOLED...WATER-COOLED...RESIDENTIAL... COMMERCIAL 








Add-on cooling units use Horizontal add-on cooling Blower-equipped, water- 
home furnace blower for units utilize blower and cooled models; 2, 3 or 5 
air distribution; water cool- duct system of new or hp. Can be tied in with 
ed; compact, easy to install ; existing warm air furnace; forced air heating systems 
2,3 and 5 hp sizes. water cooled; 2 hp or 3 hp. or used independently. 


ALL HAVE 100% HERMETICALLY SEALED REFRIGERANT CIRCUITS ...ALL ARE COVERED BY 5-YEAR PROTECTION PLAN 





Commercial package Year ‘round air condition- Outdoor, air-cooled con- 
models, water-cooled; 2, 3 ers, gas-fired or oil-fired, densing unit, 2 hp or 3 hp. 
and Shp sizes for individual with 2 hp or 3 hp water- Evaporator units for hori 
or multiple installation in cooled refrigerant circuit zontal or vertical air flow 
stores, restaurants, offices. under same jacket. are available. 
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BUYS... TESTS...PRAISES 
AIR CONDITIONING 


ature. In fact, a contractor representing competitive 
equipment recommended a 5-ton installation and doubted 
that any 3-ton unit would suffice.) 

Here’s what the test of the 3-ton American-Standard 
unit revealed: “‘After reaching a stable condition, the 
observed temperature difference was in excess of 20°. It is 


concluded that the 3-ton unit is more than capable of 


maintaining proper cooling comfort in this house... 
“Indoor relative humidity decreased during the initial 
hour of operation and stabilized ... 
“After stabilization, the indoor absolute humidity was 


about 50% of the outdoor absolute humidity. This, of 


course, is one of the important factors in establishing a 
satisfactory comfort condition.” 

Temperature Stratification Test. “Because of un- 
favorable location of registers, and the known high 
temperature in the overhead or attic space (110°F), it 
was anticipated that there would be a considerable 
vertical stratification of room air... . 





(However) “The observation of 1° intervals between 
the four observation points (floor level . . . face level when 
seated . . . face level when standing . . . and ceiling) and 
only 3° between floor and ceiling, was surprising and is 
considered highly favorable.” 

Temperature Variation Between Rooms. ‘Obser- 
vations made throughout the day showed a difference of 
only 1° to 3° between the several rooms . . . a condition 
considered favorable and highly satisfactory.” 

Power Consumption. 

Compressor and condenser fan and distribution 

blower 3.5 kw 

Distribution blower only 0.4 kw 








Since the extra power consumption added by Mr. Van 
Deventer’s air conditioning installation falls in the 2¢ per 
kwh bracket, it follows that the cost of operation when 
the compressor is operating is 7¢ per hour; distribution 
blower alone, 0.8¢ per hour. 











Conclusion. ‘In view of the foregoing data,” concludes 
Mr. Van Deventer, “‘it is obvious that the equipment has 
far surpassed the contractor’s guarantee and is more than 
capable of maintaining optimum comfort conditions 
in this house.” 









































The American-Standard air conditioner tested and reported on by Mr. Van 
Deventer is Model AC-3A, a 3 hp outdoor, air-cooled condensing unit. The above 
diagram of a typical installation shows how it is connected to an evaporator 
unit in the air discharge duct of a blower-equipped warm air furnace. 











For free copy of Mr. Van Deventer’s full report, including charts of data as 
recorded hour by hour during the test period, write to American-Standard 
Air Conditioning Division, 40 W. 40th St., New York 18, N. Y. 


For details on American-Standard’s complete line, see the American- 
Standard dealer or distributor listed under “Air Conditioning Equipment” 
or “Furnaces” in your classified telephone directory. 





Amenican- Standard 





EVERYTHING for 
air conditioned comfort ad | A18 wearne 


Warm Air Heating 
Summer Cooling 

Year ‘round Units 
Electrostatic Air Filters 


AiR COOLING 











AIR CONDITIONING 
DIVISION 





American-Standard 


AIR CONDITIONING DIVISION 


ELYRIA, OHIO 


American Radiator & Standard Sanitary Corporation 
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BASIC BUILDING MATERIALS | 


FROM 1 LEADING SOURCE—CERTAIN-TEED : 








Certain-teed Asphalt Shingles come in a 
wide range of beautiful colors and blen:s, 
including pastels. For distinctive homes use 
W oodtex.® the extra-rugged asphalt shingle ‘ 
with attractive built-up graining. 


SHINGLES 








For lasting beauty, use Certain-teed Asbestos 

Cement Siding Shingles. Handsome range of 

colors and styles—never need repainting. 

Certain-teed Asphalt Shingle and Roll Sid- 
ings available in a choice of designs 2 
and colors. 





SIDING 



































Certain-teed Bestwall® Gypsum Wallboard 
comes with plain or predecorated wood- 
grain finishes. For fire-rated construction 
with single layer application, use Firestop 
Bestwall.© 5,” thickness gives 1-hour fire 
resistance. 


WALLBOARD 





Certain-teed Fiberglas* Insulation—in batts, 
blankets, pouring wool, and in perimeter 
insulation—cuts heating costs up to 40%. 
Foil-enclosed batts and blankets for air- 
conditioned homes permit smaller units, 
help keep sales prices attractive. 





INSULATION 


Scat 








tox 


For the perfect finishing touch to walls and 
ceilings: new Certain-teed Bestwall Paints, 
including popular alkyd flats and latex. Dec- 
orator colors—quick drying—easy to clean. 


PAINTS 











For smooth, fast plastering, specify Certain- q 
teed Beaver® Gypsum Lath. Both plain and 
verforated. Strong—fireproof. Beaver Insu- 

laine Gypsum Lath with aluminum foil back 

yrovides insulation and an effective vapor 

Sondiage 


LATH 








All Certain-teed Plasters are “‘Plastisized”’® 
for easy working. Use these famous brands: 
Acme,® Agatite,® Beaver,® Certain-teed,® 
Pure-Wite,® and Lite-Mix® for basecoat, 
finishing, gauging and molding plasters. Also 
Kalite® acoustical plaster. 


PLASTER 








Your homes will have greater structural 
strength and fire resistance with Certain-teed 
Weather-Shield® Gypsum Sheathing. 
Tongue and groove V-edges—water-repellent 
core and paper. Actually costs less than 
most other sheathings. 
*T.M. OCF Corp. 





SHEATHING 











MORE SALABLE Better looking, better built, more salable homes when you use Certain-teed 
Building Products right down the line. See your supplier or write 


HOMES Certain-teed direct for more information now. 


Certain-teed 


REG. U.S. PAT. OFF. 


CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 

EXPORT DEPARTMENT: 100 EAST 42ND ST., NEW YORK 17,N.Y. 

ASPHALT ROOFING SHINGLES © SIDINGS * ASBESTOS CEMENT SHINGLES 

GYPSUM PLASTER  LATH e WALLBOARD @ SHEATHING © ROOF DECKS 


. Me . — : FIBERGLAS BUILDING INSULATION e ROOF INSULATION e SIDING CUSHION 
Quality made Certain . . . Satisfaction Guaranteed PAINT PRODUCTS—ALKYD © LATEX © CASEIN © TEXTURE ¢ PRIMER-SEALER 





Certain teed 
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WEY briblons MORE FOR THE DOLLAR 








Much more in glamor, design, features too! Welbilt-In brings you the ‘new look’ that helps close 
sales quickly. It’s the stand-out luxury built-in range designed to fit quickly and economically into 
all standard kitchen cabinets. Nobody knows builders’ requirements better than Welbilt. From 
Maine to California, with big and small builders, Welbilt outsells all other ranges. 


WELBILT-IN—YOUR CHOICE OF GAS OR ELECTRIC WITH IDENTICAL DIMENSIONS 


Wall oven-broiler—Easily placed at the height most Counter cooking unit—Choice of two burner units 
convenient for no-stoop, easy reach broiling and or space saving cluster of 4. ¢ Luxurious satin 
baking. ¢ Luxurious exterior finish in satin chrome chrome finish to complement every counter top 
or new “coppertone” porcelain enamel to match and cabinet. ¢ Easy to clean. Removable drip pans 
every custom kitchen decor. ¢ Kleer-Vue Oven ... designed to catch spill-overs. 

Window and Light, electric clock, 4-hour minute Dimensions: Gas and Electric Top Cooking Unit 
minder. 2 burner unit cutout 1844” x 1244” 


Dimensions: Gas and Electric Oven-Broiler 
Height 37144” « Width 2034” ¢ Depth 2314” 


Approved by American Gas Association for use with Natural, Manufactured, LP Gas 
Write For Full Details: Welbilt-In Division HH Builder’s Models start at $132.50 complete 
Welbilt Corporation, Maspeth 78, N. Y. 


AMERICA’S LARGEST RANGE SUPPLIER TO THE BUILDING INDUSTRY 


Manufacturers of Welbilt Gas Ranges, Electric Ranges, Air Conditioners 





ss . . , . 
elbil CORPORATION Detroit-Jewel Gas Ranges, Electric Ranges, Gas Incinerators 
—y— A-B Gas Ranges, Electric Ranges, Gas Incinerators 


JANUARY 1956 


Garland Commercial Cooking Equipment 
Executive Offices and Eastern Mfg. Div., Maspeth, L. I., N. Y.; Midwest Mfg. Div., Detroit, Michigan 
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All Aluminum, 
Sliding Glass Doors 


AS LOW AS 
$9()00 


LIST PRICE 


See Vellsy “jr.” Sliding Doors designed, built, priced 
especially for low budget and multiple housing installations 


QUANTITY 
DISCOUNTS 
AVAILABLE 





Whether you are building 1 or 100 homes... price 
no longer restricts you from including aluminum 
sliding glass doors. Here is the ultimate in sliding 
doors... LOW COST combined with MAJOR FEATURES 
usually found only in higher priced doors. 

You can specify Sun Valley jr. without budget fears. 
It’s priced especially for the economy budget minded. 
This is the door both builders and architects have 
been looking for. It’s SLIM and TRIM... rugged con- 
struction with built-to-last quality. Check these list 
prices...see how easily Sun Valley jr. can be in- 
Cluded in your building plans. 


Prices on Sun Valley jr. Door 


DOOR WIDTH OPENING LIST PRICE 
ie, io vc neds semen ols $ 90.00 
NS iss s roaa we ket cevaee 102.00 

l,l eer . 114.00 

ie Den . EEE Cree 126.00 


All doors 6’-84%” high 

*for 6 ft. wide, 2-panel door without glazing. 

Features of Design and Construction. 

e locking stiles may be reversed permitting sliding 

unit to be right or left. 

e units will accommodate glass of 3/16”, 7/32” 
or 1/4” thickness. 

© comes complete with full jamb. 


plus features 


BALANCED DESIGN...ALUMINUM EXTRUSIONS... 
FULLY WEATHERSTRIPPED ... EASY INSTALLATION... 
...NOQ MAINTENANCE 


For added value for your homes, see your Sun Valley 
dealer now or write direct to: 

Sun Valley SLIDING DOOR COMPANY, Dept.204, 
8354 San Fernando Road, Sun Valley, Calif. 





continued from p. 228 


NEW PRODUCTS 


for further details check numbered coupon p. 272 
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Central built-in cleaning system does 
not use conventional pull-as-you-go ma- 
chine. Vacu-Flo tank can be wall-mounted 
in garage, basement; only equipment you 
see are plug-in hose, tools. Inlet valves to 
tank can be located through house for easy 
access. Hose, tools have 25’ of reach, weigh 
5% Ibs. $220 depending on house size, 
Manufacturer: H-P Products, Ine, 
Vacu-Flo Div. 


Louisville, Ohio 


Thulman firep!'ace and chimney is com 
plete all-in-one unit. Both fireplace and 
chimney operate on “thermo-siphon” prin 
ciple of air circulation which manufacture: 
claims provides ample insulation by putting 
two air spaces between central flue and 
outer casing. Metal flue protects against 
acids, heats rapidly to establish draft as 
soon as fire is lighted. Pre-packaged chim- 
ney comes in lightweight sections, easy to 


install. Metal chimney top housing. looks 
like wire-cut brick, has extension resem- 























bling a flue tile which gives rain protection 
and increased draft. Tops are made in 
three sizes: standard, deluxe rectangular. 
and double deluxe rectangular, Fireplace 
carries Underwriters’ Laboratories labe! 
Complete unit for 1-story house, about $325. 
Manufacturer: The Majestic Co. 
Huntington, Ind. 


continued on p, 240 
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Mercia Addition, Bellevue, Washington. One of the 30 spacious, ranch type homes heated 
by Dunham Hot Water Baseboard. 


Architect: Samuel G. Morrison and Associates, Seattle, Washington. 
Builder: Lagerquist Bros., Inc., Seattle, Washington. 

Realtor: John L. Scott, Seattle, Washington. 

Plumbing and Heating Contractor: S. A. Dawson, Seattle, Washington. 
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How Dunham Hot Water Baseboard 
helps push sale of 30-house project 


| 


PP i BE 


“We have found that Dunham Hot Water Base- 
board Heating has been considerable help in getting 
our houses off the market ina hurry,” say Lagerquist 
Bros., Inc., builder, and John L. Scott, realtor for 
© the Mercia Addition, Bellevue, Washington. 
“Prospects like the appearance of Dunham Base- 
board. Women especially go for the way it permits 
wall-to-wall carpeting . . . simplifies furniture re- 
arranging . . . eliminates cold and drafty floors. 
Another point they all like is that there are no 
‘cleaning-under’ problems since Dunham Base- 
board fits flush with the floor.” 


For amplification of these points plus many 


en Kes 








others, clip and mail the coupon. As at Mercia 2 

Addition, perhaps Dunham Hot Water Baseboard ~ 

Heating can be ‘considerable help” in moving Dunham Hot Water Baseboard. Fits every corner, at every level. Designed for 
flush with floor. No ‘‘cleaning-under”’ simplified installation. Flush and semi- 
your houses, too. problems. Assures constant comfort in recessed types available. 











C. A. DUNHAM COMPANY 
Dept. HH-1, 400 W. Madison St., Chicago 6, IIL. 


Send literature on Dunham Baseboard Heating. 





HEATING & COOLING EQUIPMENT 






Name 











Company 











RADIATION * CONTROLS © UNIT HEATERS * PUMPS * SPECIALTIES 
C. A. DUNHAM COMPANY e¢ CHICAGO ¢ TORONTO ¢ LONDON 





Address 








City 
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Give your homes 


THE DUMMRY «cine 
LOOK with Guaranteed Styron 


Plastic Wall Tile 
































The Luxury Look comes to any home quickly and easily with 
guaranteed Styron® plastic wall tile. An almost unlimited range 






of modern colors and shapes (popular king size squares above, 
interesting new brick shapes, left) give rooms the look of luxury 
that sells homes fast. 


From a practical standpoint, you can profit more with Styron 
plastic wall tile. Walls need no expensive pre-preparation. Your 
crews can install Styron tiles more easily, more quickly, and finish 
with a handsome job every time. See your Styron plastic wall tile 
supplier today. He'll give you the same guarantee of quality that 
has made all America plastic wall tile conscious! THE DOW CHEMICAL 
coMPANY, Midland, Michigan, Plastics Sales Dept. PL 417K. 
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The Luxury Look adds charm and smart splendor to the 


bathroom. Prospects appreciate the tastefulness - and 
practicality of Styron tiles—the way they clean so easily, 
stay lustrous for years. Here are fast-selling regular size 
tiles, available in more than 50* modern decorator colors. 


Mix or match them and watch your homes sell faster! 
*Color lines vary with tile manufacturers 


Here are your guides to the right choice 











All through the house, you can add so much in real value 
to your homes with Styron plastic wall tile. It’s a blessing 
in the laundry, for instance . . . splashes wipe clean in a 
whisk. In recreation rooms, nurseries, powder rooms, utility 
rooms—anywhere you choose—Styron plastic wall tile is 
the year’s most exciting sales clincher! 


(guaranteed Plastic Wall Tile 


CERTIFIED DEALER 


First thing to do is get in touch with a certified dealer of 
guaranteed plastic wall tile. You can identify him by the 
emblem at the left. He is a reputable businessman who will 
give you a written guarantee (center) that the plastic wall 
tile and mastic he sells you conform to quality standards 
established with the National Bureau of Standards. He can 
guarantee that tile adhesives and installation meet minimum 
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you can depend on DOW PLASTICS 





property requirements for F.H.A. loans. The Styron label 
at the right identifies tiles made of dependable Dow poly- 
styrene. When you install Styron plastic wall tile in the homes 
you build, you’re getting the benefit of the best-established 
prestige name in the industry. There’s the package: THE 
LUXURY LOOK, Guaranteed sTyRON Plastic Wall Tile—and 
more profits for you! 
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Dorton Home—3 bedrooms, full basement, 1040 sq. ft. (carport suggested) 


NEW PLANS 
NEW DESIGNS 


—easier sales and financing for Harnischfeger P&H Homes Dealer-Builders 























g 
Here’s a line of homes designed to solve two of your _— enjoy as a Harnischfeger Dealer-Builder, you cut your 
biggest building problems: selling and financing. They’re risk and investment to the bone. Homes are up faster, 
the new Harnischfeger P&H Homes, and they’re completed faster; your capital returns faster. Overhead 
easily the most livable, most salable, most finance-able —_is lower, you can call on Harnischfeger specialists for 
homes you could build in the price class. counsel on land planning, promotion and financing. | 
The big plus is in the floor planning. All the new The 1956 Harnischfeger P&H Homes, priced to sell Ni 
Harnischfeger P& H Homes are deeper, rooms are bigger, from about $9,000 to $18,000, are available in seven Mi 
there are more closets, more efficient kitchens. And sizes, basement, slab or crawl space models. r 
there’s the Traffic Circle idea in the plans—allowing re 
better circulation in the kitchen-bath-bedroom areas, WRITE TODAY FOR INFORMATION lin 
and direct access to the bath from kitchen and bedrooms. See Harnischfeger at the NAHB Show—Jan. 22-26. De 
Exterior designs, too, are just what buyers—and mort- See the 1956 Harnischfeger P&H Model Home right next to 
gage men—look for. the Hilton Hotel, Chicago. 
In addition to the easier selling and financing you 














See how profitable (and painless) home building can be... Build the New Harnischfeger P&H Homes 





LoAS 7.3 Si sm 4 


HARNISCHFEGER HOMES, Inc. 9) || 


503 N. Spring St., Port Washington, Wis., Phone 611 HOMES 
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1956 Scholz Homes will feature 
WESTINGHOUSE APPLIANCES 


Donald J. Scholz, origina- 
tor and manufacturer of the 
famous Scholz California 
Contemporary Homes. 


SPECIAL TRANSPORTATION 
TO SCHOLZ HOMES 


Regularly scheduled special trans- 
portation service from the Conrad 
Hilton and Sherman Hotels will take 
you directly to the Scholz model homes 
location shown here. 





SEE THE WESTINGHOUSE BUILT-IN APPLIANCES 


at the special exhibit of new Scholz Model Homes during 
the Chicago NAHB Show 


Nine new Westinghouse-equipped Scholz Homes in Nathan 
Manilow’s famed Highland Park Subdivision, Highland Park, 
Illinois are open for your inspection anytime during the NAHB 
Show, January 22nd through 26th. See the Scholz Cherry Hill, 
the Highlands, the House and Garden, the Westchester, the 
Lincolnshire, the Imperial Woods, the Young Modern B 


Deluxe, the Country Club, and the Rocky River A Deluxe. 


you CAN BE SURE... 
IF ITS 


Westinghouse 


WESTINGHOUSE ELECTRIC CORPORATION 
MAJOR APPLIANCE DIV., MANSFIELD, OHIO 


SS SS SS 
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In spaces 88-93 at the Conrad Hilton, you'll see excit- 
ing and practical ideas in the use of color, in built-in 
appliance design and in kitchen planning. In space 
895 at the Coliseum, you'll find new air conditioning 
and furnace equipment plus new low voltage, multi- 
control wiring systems by Bryant. 


Glamorous Westinghouse Appliances, including built-in 
ranges and undercounter dishwashers, will be featured 
in these homes. 


The famous Westinghouse name .. . the quality and depend- 
ability of the products, and the realistic Westinghouse service 
policy were the deciding factors in Mr. Scholz’s selection of 
Westinghouse Appliances. 


VISIT BOTH WESTINGHOUSE EXHIBITS 


AT THE NAHB SHOW 


National Association | 
ee 


ee a 
| Janvary 22-26 | 
4 1956 
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Here is a truly ‘modern’ 
bathroom. Yet, look at the 
exciting difference BEAUTI- 
DOR makes by transform- 
ing the tub into a glamor- 
ous glass enclosed shower 
bath 

















Bathe and Shower 
in safety .... 
BEAUTI-DOR glass 
is twice as thick! 





House & Carden 





pleseure to inform you that 
manufactured by your Company, 
in the bathrooms of House & 


Tt gives mee great deal of 













Style! 

Chosen by the editors of ‘HOUSE 
& GARDEN MAGAZINES” for the 
bathrooms of the famous ‘1955 
MOUSE OF IDEAS.” 








Nationally Advertised! 


BEAUTI-DOR gives you “brand 
name” appeal — so important in 
today’s selling! 





i = — ce sous 




















“Criterion’’ recessed tub by Crane Co. 


TO SELL HOMES FAST . . . GIVE YOUR BATHROOMS 


Sales Appeal that Stands Out! 


Your bathroom can be your best salesman! Let BEAUTI- 
DOR transform your tubs into luxurious, glass enclosed 
shower baths and you'll create instant, irresistable sales 
appea!! 


Your Prospects Want Beauti-Dor’s Comfort and Convenience! 
Glamorous translucent glass doors, framed in gleaming 
rust proof aluminum, rollsilently . . . effortlessly. Shut out 
drafts and shivers; keep spray and splash inside the tub — 
no wet, slippery floors to mop. Always neat — no messy 
curtain to launder or replace — doors wipe clean in a jiffy! 


Beauti-Dor Offers You More in Every Way! 

BEAUTI-DOR comes completely assembled — shipped in 
one carton — remove it and install. Even the exclusive 
pattern, 7/32” thick glass is sealed in door panels in 
rubber tight, Buna-S channels — ready to glide on double, 
overhead ball-bearing cadmium plated rollers. 


Beauti-Dor Increases Your Home Value — Raises Evaluation! 
Not only will BEAUTI-DOR help you sell, but you'll find 
local evaluation will more than make BEAUTI-DOR worth 
your while! Write for details. 


$7 4.3 SEE BEAUTI-DOR AT THE N.A.H.B. 
LIST 


SHOW BOOTH 511 — SHERMAN 
4% -5 ft. size. 


Slightly higher West of 
Rockies 


BUILDERS... 
WRITE FOR SPECIAL PRICES 


SHOWER ENCLOSURES, INC. 


CHICAGO 40, ILL., 


Dept. H.H.J. 


Gentlemen: Please rush me the BEAUTI-DOR story, without obligation, 
and all details of America’s leading Tub Enclosure. 
1 am a [) Builder () Dealer () Distributor 


1227 WEST DEVON AVE 


Name. 





Cc 





Y 7 


Address, 















State. 





City Zone 


— 
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continued from p. 234 


NEW PRODUCTS 


for further detai's check numbered coupon p. 272 


hh. Cork-Tex underlay is designed for use 


under resilient hardwood floors in gym- 
offices, factories, schools and 
houses. Cork-Tex is laid on concrete, on 
grade or on suspended floors, and helps 


nasiums, 


keep impact shock, noise reflection and 


transmission to a minimum, Available in 





sections, it can be easily installed; 4” and 
\%" thicknesses make for fast handling. De- 
pending upon freight costs, Cork-Tex can 
be installed for about 13¢ to 15¢ per sq. 
ft.; 44” thickness, recommended with flex- 
ible tile, costs about 10¢ per sq. ft. to in- 
stall. 

Manufacturer: Continental Can Co., Inc. 


New York 17, N.Y. 


One-man vibrator vibrates concrete by 
use of a powerful motor inside the vibra- 
ting head, eliminating outside engine which 
required a second workman to carry. To 
operate, plug in electric extension cord to 
115 v. AC or DC outlet or generator, drop 
vibrator head into concrete and guide it. 
Casing acts as a handle. When job is fin- 
ished, vibrator rolls up like a hose. If 





motor becomes overheated, safety thermo- 
stat in head shuts off vibrator, restarts when 
cool. Lightweight casing carries electric 


wires back to cable. Out-off switch 7 
from head is entirely covered. All mov 
ing parts are sealed, can be immersed in 
concrete. According to manufacturer, oil 
ing and greasing are unnecessary, Compact 
unit weighs 25 lbs., costs about $300. 
Manufacturer: Master Vibrator Co. 
Dayton, Ohio 


continued on p. 246 
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Sheed of erection of the INLAND HOME package 


lets you build the year ‘round! 


> 


Why hibernate during winter months? Build continu- 
ously—snow and ice do not stop demand for good homes 
—in fact, it’s easier to sell when others have slowed 
down on construction. 

The Inland package is under roof in less than one 
day. By advance planning, with foundations or slabs 
in place you can erect an Inland Home almost any 
day. You are building when there are fewer material 
shortages—when mortgage processing is handled faster. 

Winter building with Inland Homes gives you tre- 
mendous advantages both sales and profit wise. 


We have a complete story that tells you how easy it is 
to build any one of more than 60 Inland Home models 
this winter. Write, wire or ’phone us NOW if you want 
to take advantage of winter building. No obligation. 











Statistics show that there has 


been a definite trend toward an increase 
in winter building, with housing starts 
during December 1954 and January and 
February 1955 up 26% over same quarter 
in previous year. 


Get your share! 


This means only one thing. If you are to 
get your share of sales, you must include 
winter building—and if you want to insure 
trouble-free winter construction, you must 
buy a package that has been tailored for 
winter erection. The Inland package is 
winterized. 
IT’S A ‘“‘MUST’’ FOR YOU 

TO HAVE OUR STORY 


Nn 
| [> land femes 


501 College Street, Box 915, Piqua, Ohio, Phone 3880 
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Weldwood Stay-Strate Doors make ao beautiful entrance and give the buyer a fine first impression of quality. Put a Weldwood Stay-Strate Door in your 
model homes—make it part of your selling talk to prospects—let them see how a good builder tackles the problem of an important home detail like doors. Be 
sure to make a point of the famous Weldwood Guarantee—which extends to the purchaser for the life of his home. 
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Now Weldwood helps you 
end door troubles forever! 


Put an end to expensive complaints and adjustments on entrance, interior, sliding, and cupboard doors. 


Weldwood Fire Doors care approved by Underwriters’ 
Laboratories for Class “B"” and “C” openings, keep out heat as 
well as fire. In one-hour fire test, door was subjected to 1700°F. 
on one side; temperature one foot from the other side was only 
102°F.—face temperature after 30 minutes: less than 250°F. 


a Bi, i GM 
Novoply sliding doors are available in completely pre-cut, 
packaged units with hardware included. Units can be joined 
together to make a complete wall storage unit, so popular today 
in all price class homes 





Birch cupboard door stock is edge-banded with solid base- 
wood 12” wide along the long edges; this saves edge-banding 
on the job and provides a sturdy, good-looking edge. Panels are 
%,” thick, from 12” to 24” wide, and from 72” to 96” long. 


Weldwood Doors 
Products of 
United States Plywood Corporation 
Weldwood—The Best Known Name in Plywood 
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Impossible? Not with Weldwood doors! Take a look 
at the cutaway of the famous Stay-Strate® Door. below. 
lhis door is so well made, Weldwood guarantees it 
for life! 
United States Plywood Corporation guarantees, if installed properly and 
under normal conditions, this Weldwood “Stay-Strate” Door against warping, 
twisting or manufacturing defects for the LIFE OF THE INSTALLATION, 
lf any Weldwood “Stay-Strate’” Door should fail to meet these standards, said 


door will be replaced without charge, including all labor costs of hangin 
P & 


and refinishing involved 
No if’s, and’s or but’s about this guarantee. 


For every purpose, there’s a Weldwood quality door. 
For example, the Weldwood Fire Door* carries the same 
guarantee as the Stay-Strate Door, and has the same 
exclusive Weldrok incombustible core. Both superior 
doors have standard thickness face veneers in many 
beautiful hardwoods. Sliding doors that never bind are 
yours with Weldwood warp-free Novoply®. Novoply’s 
mosaic-like texture and wide variety of sizes are pro- 
duced in the flattest, most stable panel ever made! 
Weldwood birch cupboard door panels have the same 
Novoply core to eliminate forever twisted and bowed 
cupboard doors. Lumber core and hollow core doors round 
out this line of ideal doors for every purpose. 


Whatever your door problem, Weldwood has the 
answer. Send coupon for 

more details on these and 

other Weldwood doors. To 

see the complete line, visit 

any of our 87 branches in 

principal cities or see your 

lumber dealer. In Canada: 

Weldwood Plywood, Ltd. 


* s ENT NO. 2593 ») 


Famous Stay-Strate Door has a 
core of Weldrok®—Weldwood’s 
exclusive mineral material that’s 
lightweight, stable and extremely 
strong. Stay-Strate Door also fea- 
tures kiln-dried stiles and rails, 
veneer cross-banding and standard 
thickness facings of beautiful hard- 
woods. 


United States Plywood Corporation 
55 West 44th St., New York 36, N. Y. 


SEND ME your Weldwood Door Booklet. I am particularly 


interested in.... ; ; doors 
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See why J. P. Megill backs up his choice of 
Reynolds Aluminum Windows by using 1,400 
throughout his latest development — with more to 
come. Read his letter. - 

These are Reynolds Aluminum casement windows 
yetals Company and casement-picture combinations. They are dis- 


h Ninth Street 


Kentucky tinguished by their “satinized” finish and by many 


MEGILL 
BUILDER 

101 THOMAS AVENUE 

Newtown Square 91! 

























october 235, 1954 


Reynolds 
2019 Sout 
Louisville, 





rienced ° ° ° ° P ° 
Gentlemen tne satisfaction T have one first superior design features including watertight lip and 
« to express “ ~ement wit 0 
: ont er ae flash-welded corners. 
; my building ses for the ei " _ 
tine i up ay farat two model MEOTET son was to In addition, Reynolds Aluminum Windows are 
When } Pre Hills Developmen» ¢ your salesme fi : ’ 
eager cspe window. One of Ye fa produced in these types: Traverse (horizontal slid- 
use an rortune tim ‘ dow mater = é et 
arrived at 08 ea in alusinue 9° of the aiuainis ing), Double-Hung, Awning, Basement and Utility. 
become *F of the adva t that I chang a . 
His oxplattpressed me to the Ur, all the houses Quality controlled by Reynolds from prime metal 
caseme ncluded yo f the home : le 
plans and Neropaent. Tre reaction <. noice indeed to final assembly. Write for complete catalog. 
in thes that this h to ; sa 
has convince’ BY ture alone would be GNCt" “mnen Reynolds Metals Company, Window Division, 2019 
non-painting onscientious , you ° ee 
Beil this window to omy TAT) oVs and econony | South Ninth Street, Louisville 1, Kentucky. 
you combine ‘W'tnat is hard to acogaen next Springs 
nave 4 cayenne section of mY ects to include | 
start a sure that I will co 
a pollen # onal to you to know that eat Note that all Megill Homes also feature... 
ay be of interes tive Insulation ional 
heist on using YOUr Tereer, te siignt aaa REYNOLDS ALUMINUM 
cs of my de the comme 
the ats wore than Justifiee ©, gendous difference REFLECTIVE INSULATION 
nat ; canoe floor heat during 














= n. 
the hot seaso sincerely yourS,s ‘ 


Ot: p. Megill 


Superior efficiency at much less cost than most bulk insulations. Embossed 
foil on both sides (Type B) or one side (Type C), of tough kraft paper. In 
rolls of 250 sq. ft., 25’, 33’ and 36” wide. Reynolds Metals Company, 

Building Products Division, 2019 South 9th Street, Louisville 1, Kentucky. 
See us at the NAHB Show-Booths 227, 228, 229. 


REYNOLDS 98 ALUMINUM 


BUILDING PRODUCTS 


See “FRONTIER,” Reynolds great dramatic series, Sundays, NBC-TV: Network. 
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continued from p. 240 


NEW PRODUCTS 


for further details check numbered coupon p. 272 


the difference 
between 


jj. All-aluminum water heater has a rust- 











“CHAMP” Forms with cross members on 24” centers, 
being erected for house foundation in Skokie, Illinois. 
Contractor, Harding Bros., Northbrook, Illinois. 


New Design 


Lowers Form Cost 
It's SYMONS New “Champ” Form 


The new Symons ‘“‘Champ” Form brings to the 
builder an efficient and accurate form at a cost 
approximately 20% less than Symons Standard 
Panel Form, Although designed for light, com- 
mercial and residential construction, contractors 
report the “‘Champ”’ is equally satisfactory for 
use on high pours. 


CONSTRUCTION FEATURES 


The panel has a 2 x 4 frame with 2 x 4 cross 
members that lay flat against 34” plywood face. 
Cross members are placed on 12” or 24” centers 
depending on whether forms are to be used for 
residential or commercial construction. Pressure 
against form is transmitted directly to tie through 
rail plates which are located at each end of cross 
members and attached to frame. 


INTERCHANGEABLE FEATURE 
“Champ” Forms are made in the same sizes as 
Symons Standard Panel Forms—2 ft. wide, and 
4’, 6’ or 8’ long. Special sizes will be made to order. 
The hardware and ties used on Symons Standard 
Panel Form are also used on the ‘‘Champ”’ Form. 
This makes it possible to use Symons Standard 
and ‘“‘Champ” Forms interchangeably. 


FREE ENGINEERING SERVICE 

Our engineering staff is experienced with all types 
of forming and will furnish complete form layouts 
and job cost sheets on your form work—at no 
charge or obligation. Our salesmen give advice on 
form erection, pouring and stripping methods. 
Builders throughout the country use this service 
to their benefit and profit. 


Rentals—“‘Champ” Forms may be rented with 
purchase option—all rentals to apply on purchase 
price. 


> Synms | 





SYMONS CLAMP & MFG. CO. 
4277 Diversey Ave., Chicago 39, Ill. Dept. A-é 


Please send complete information 
on Symons “Champ” Forms. 























Name. 

Firm 
| Address 
| City Zone i crcnciatntacientiose | 
s an J 
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kk. Portable heater is designed for small heat- 





proof, chipproof, nonflaking tank which 
needs no anodic protection. Alumilux 
stores water at 180°, features an accessory 
mixing valve to adjust tap water to any tem- 
perature desired. Minneapolis-Honeywell 
controls are automatic with snap action. 


conveniently located. Magnetic safety con- 
trol shuts off all gas to main burner and to 
pilot in case of pilot outage. Tank capaci- 
ties run from 20 to 50 gals. Models come in 
either embossed aluminum jacket or enamel 
finish. Tanks insulated with over 2” of Fiber- 
glas between flue liner, outer jacket from 
heater top to base. Prices competitive with 
other models in the field. 

Manufacturer: Clayton & Lambert Mfg. Co. 

Louisville, Ky. 


ing jobs, rolls to the job, indoors or out, 
and, by means of canvas ducts, can spot 
heat where desired. Fired with ordinary 
fuel oil, Thrifty heater will burn gasoline 
when outdoor temperatures fal] below firing 
range of fuel oils. Heating capacity is man- 
ually controllable from 50,000 to 170000 
Btu’s per hour. Heated, ventilated air is dis- 








charged under pressure by means of an elec- 
tric motor-driven blower. Safety devices 
guard against overheating, power and flame 
failure, etc. Combustion gases can be 
separately vented to outdoors whenever 
safe practice requires. Heater is guaranteed 
to operate continuously for 18 hours maxi- 
mum without refueling. 

Price: about $300. | 
Manufacturer:* American Air Filter Co., Inc. 
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BROWN’S 


Super, Cedar 





CEDAR-LINED CLOSETS 


. .. because SUPERCEDAR enables you to in- 
clude the saleable beauty and protection 
of genuine aromatic red cedar closets for 
little or No More than ordinary plaster! 
SUPERCEDAR installs quickly over open 
studding or over old wood or plaster. 


SUPERCEDAR is 90% Red Heart wood with 
100% cedar oil content (smells — but 
good!). Available in 4 and 8 foot factory- 
sealed bundles, and in prebuilt 10” to 18” 
panels, 8 feet long. Sold by building sup- 
ply dealers everywhere! 






Closet Planning Booklet. iy 
Write today for your copy /* 
and complete information! /# 








Louisville, Ky. 
Technical Publications on p. 252 | 


GEO. C. BROWN 
& COMPANY, INC. 


Largest Mfgrs. of 
Aromatic Red Cedar 
in the World HH 
GREENSBORO, 

NORTH CAROLINA 


Please send me latest SUPERCEDAR literature. 





NAME 








ADDRESS 
CITY. STATE 
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Vibrapac Block in a Pleasing 


bee te stench ; : [rem Alternate Rows of Full Heighf 
Ashlar Pattern rate he Vis ct ae Beat ot and Half Height Units 





¥ 


| Vibrapac Block is Versatile! 


.--Provides an Endless Variety of 
Textured Patterns...Sizes Available 
in Direct Proportion to Wall Areas 


ner in yaaa ae A 


gp 


\ 

You get beauty at its permanent best when ‘© 
homes and other buildings are built of 

Vibrapac Block. This modern, low-cost ». 
building material provides almost unlimited 

opportunities for creative architecture and 

structural versatility. Numerous styles and 

sizes, interesting textures and distinctive 

color tones challenge both architect and 

builder in ‘their efforts to achieve beauty 


Deed ee 


Lace ie 


PM Sa CN its aes and permanence. Ask your nearby Vibrapac 
Basket Weave at Left and up m ed Block plant for literature, or write direct: Half Block Stacked. Even the 


Vertical Stacking at Right Clock is Made of Vibrapac Biock 


BESSER COMPANY, Box 175, Alpena, Mich. 2 . 
Complete Equipment for Concrete Block Plants 
All pictures shown here are unretouched 


7), f \m 


Vibrapac Block in Running / : : : as Coursed Ashlar at Left and 
Bond with Control Joint. : Basket Weave at Right 


Sas 


* 


AY, 

















Vertical Stacking at Left and > : , ; pike eke’ SN, RMR Oh TAR ' \, Another Interesting Example 
Horizontal Stacking at Right. a paige } ey ; Mie Fag : : of Modern Ashlar Pattern 
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NOW GET ALL THE FACTS ON Talk to | 
S AIR CONDITIONING FIRSTHAND... VOU : 





CLIMATE MAN'S “‘see-it-yourself’’ demonstration kit gives And actual tests made on parts of the unit—like coils and 
you a real preview of air conditioning for any type of _ filters—demonstrate the quality and operation of Worth- 
home you sell. Full-color transparencies show how ington equipment. Kit proves it’s easy to make Worthing- 
Worthington residential units will look ... how they'll fit. ton air conditioning the big sales feature of your homes. 
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 WORTHINGION Climate Man 


His unique “see-it-yourself” demonstration shows 
you how easy it is to air condition any home 





You can’t escape it! Air conditioning is the right sales feature for any 
a new home. 
But, before you make room for it in your plans, talk to the Worthington 
CLIMATE MAN. His unique demonstration will give you facts and figures that 
make it easy to include a Worthington residential unit in every home you build. 
No matter what type of home you offer, there’s a water or air-cooled 
Worthington unit to help you sell it faster. For limited space, the CLIMATE 
MAN can show you the remarkable new add-on FLEXI-COOL—that comes in 
sections, goes anywhere—even in a closet. And you'll learn all about Worth- 
ington’s Year-Round Air Conditioner—the unit that provides summer cooling 
and winter heat in one compact cabinet. 





Sectional FLexi-coot units fit any home—any- 
where. Blower, filters and cooling section come in 
one package or separate units to fit requirements 
Before he’s finished, the CLIMATE MAN will map out an actual installation of any installation, air or water-cooled. 


for any home you wish, showing where the Worthington unit fits . . . and how 
it will look. And he’ll wind up the demonstration by showing you key parts 
that make up these dependable Worthington units. 

Don’t miss this demonstration. It’s the quickest and most complete answer 
to all your air conditioning questions. Call your Worthington dealer and 
make an appointment today. Worthington Corporation, Air Conditioning 
and Refrigeration Division, Section A.6.53-H, Harrison, N. J. A653 















Filter test demonstration dramatizes high effi- 
ciency of Worthington viscous-type throw-away 
filters. Condenser coils and exterior finish are also 
demonstrated. 














New Year-Round Air Conditioner—more More than 5 million home owners will read Air-cooled air conditioner, designed for installa- 
compact and better looking—heats in the win- about the CLIMATE MAN in the Post, House and tion where water is at a premium, is completely 
ter, cools in summer. Optional air conditioning Garden and Business Week. Campaign helps electric. It operates without a drop of water—and 
slides in like a drawer, can be added at anytime. you sell Worthington air conditioned homes. keeps hottest homes pleasantly cool. 





See the Worthington Exhibit at the National Association of Home Builders Show, Booth No. 890 
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CLIMATE ENGINEERS TO INDUSTRY, BUSINESS AND THE HOME Worthington Climate Man 
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LUXURY 
plus UTILITY 


for every type of installation 









































For unparalleled luxury, combined with utility and 
durability, no rubber tile flooring comes up to 
the standards set by Wright. In fact, many 
Wright floors installed over thirty years ago are 
as beautiful and serviceable today as they 
were then. 








Oldest and most progressive name in its field, 
Wright Rubber Tile has exceptional uniformity of 
color, dimensions and physical characteristics. 
Its restful resilience. ..sound-softening effect... 

deep richness of (ore) (eo) aar-] ale mm oy-)aC-1 900 7 ease and : Ip NAL AZ 
economy of maintenance...above all its superior : = SZ 
resistance to wear and abrasion, make it ideal : ie S 
for virtually every type of installation. 





Dig 


FOR SCHOOLS 
... All in all, a perfect luxury-plus-utility flooring 


that you can select with confidence. 
WRIGHT MANUFACTURING COMPANY 
Div. of Mastic Tile Corporation of America 
Dept. WI4-1, P. O. Box 986, Newburgh, N. Y. 


Please send me information and free samples of 


WRIGHT MANUFACTURING COMPANY aieaancaen cana 


DE RVAR-¥ he) amon Mmm E- Bo a ommm MAK-Wn One) @okola-Bake)s muon mm, Wetl-a a lor-| 
Name 


Houston, Texas 


Address 


City 






























In the master bathroom, Pink Holiday Consoweld 10, with Twin-Trim* matched mouldings, is used on the 
walls; Turquoise Irish Linen is applied to the vanity top. Green Marble is used on walls of other bathrooms, 





Jacksonville builder uses Consoweld 
on walls and counters in model home 


Beauty and salability of the house were principal considerations when 
builder Joseph O. Shaffer selected Consoweld for this model home in 








Jacksonville, Florida. 


Consoweld 10, the thicker plastic laminate, is used over rough plaster » do a 
Builder Joseph O. Shaffer’s model house in Jacksonville, 
Florida. The model home was designed from plans spon- 
sored by a leading magazine. 


for bathroom walls. Consoweld 6, the standard thickness, is used on 
bathroom vanities and kitchen counters. Consoweld provides beauty 
and durability, freedom from cleaning and maintenance, and eco- 
nomical construction. Its beautiful color-tuned patterns have a strong 
appeal to prospective home buyers. Women quickly recognize the 
saving in housework that Consoweld walls and counter tops offer. 

Consoweld is a dense, durable plastic laminate panel, made in two 
thicknesses. Consoweld 10—1/10 inch—can be applied directly, 
with mastic, over sheathing grade plywood, gypsum lath—even over 
masonry! Consoweld 6—1/16 inch—is used for shop fabrica- 
tion on counter tops and furniture and where self edging is desired, 








or where butt jointing is required. 





In the kitchen, self-edged Consoweld 6 on counter tops. 
Consoweld is made in 46 patterns, color-tuned for greatest appeal by Yellow Irish Linen pattern was used which makes a gay, 
colorful kitchen that appeals strongly to women who visit the 
model home, Installations by Acme Fixture Co. 





Color Research Institute. Consoweld Twin-Trim matched mouldings 






provide unbroken wall areas of color. Let us mail you free data file 





folder and complete information. Please mail the coupon at right. 










Consoweld Corporation, Wisconsin Rapids, Wis. HH-16 










**Twin-Trim” is a Consoweld trademark Please send me free data file folder and name of nearest 


distributor. 





Cooperating with 


[Better lomes) 


| 
| 
| 
| 
® | Name____ Sid 
%. COnNSOWELD | 
| 
| 
| 
| 
| 





“ Company_— ee 
a Home The vations fet ploatic Aunfacing i good, ft a colo ineimd, iad ist i 


City State 


Business: ee 
(architect, builder, realty, contractor) 


See the Consoweld Booth at the January NAHB Show, Chicago 
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A Custom 
Feature For 


Modern Homes 


WASTE KING 


rVitgelssleh sl am cieky 


feat i. 7-wa el. 


Truly modern, sales-inviting sanitation 
costs so little when you team up the 
new Waste King Incinerator with the 
famous Waste King Pulverator at time 
of construction. 

This new silent servant eliminates 
all burnable refuse including cartons, 
papers, large bones and garbage on 
the efficient dehydration principle. 
Refuse is turned into a powdery ash 
with less heat. Odors are eliminated 
and there is virtually no smoke. 

Fully automatic—exclusive Flame- 
Monitor maintains constant, safe 
temperature. Takes only 3 square feet 
of floor space in kitchen, porch, base- 
ment or breezeway. Big 2 bushel capa- 
city. White or aqua enamel finish. 


For prices and catalog sheet, 
contact your jobber 
or write... 


GIVEN Manufacturing Co. 


Waste King 





* 











| 
| 


| 





TECHNICAL PUBLICATIONS 


for further details check numbered coupon p. 272 


361. AIR CONDITIONING. Selection Manual No. 
50. Anemostat diffusers. Anemostat 
Corp. of America, Dept. HH, 10 E. 39th 
St., New York 16, N. Y. 64 pp. 81/2.” x 
11”, ring bound 


both conventional and 
photo- 


Air diffusers for 
high velocity 
graphs and cutaway views of units, as well 


systems. Drawings, 
as tables and chart of design and perform- 
ance characteristics. Specifications. 


362. BUILT-INS. Cabinets for built-in equip- 
ment. Beautycraft Kitchens Div. of Miller 
Metal Products, Inc., Dept. HH, 2215 
Russell St., Baltimore 30, Md. 6 pp. 
BY * x Tt" 


Drawings, dimensions, and specifications for 
metal kitchen cabinets to accommodate any 
brand-name kitchen appliance. 


363. VAPOR BARRIERS. Destructive moisture. 
W. R. Meadows, Inc., Dept. HH, 2 Kimball 
St., Elgin, Il. 31/2.” x 9” foldout 


Cause and effect of moisture, and the use 
of the Sealtight premolded membrane as a 


vapor barrier. 


364. CONTRACTORS’ EQUIPMENT. Stow con- 
crete equipment. Stow Mfg. Co., Dept. 
HH, 443 State St., Binghamton, N. Y. 16 
pp. 8%." x 11” 


Mechanical items for the builder or contrac- 
tor who does his own cement work. 


365. MILLWORK. Cabinet construction data. 
Brochure No. 6. Architectural Woodwork 
Institute, Dept. HH, 332 S. Michigan Ave., 
Chicago 4, lll. 20 pp. 81.” x 11” 


Custom-designed cabinet and casework for 
Photos, 
details and sections, well worth combing for 


residential and nonresidential use. 


construction ideas, 


366. LIGHTING. Outdoor lighting for family 
General Electric Corp., Dept. HH, 
28 pp. 


living. 
Neta Park, Cleveland 12, Ohio. 
8\, - x 11” 


Principles, ideas, techniques and equipment 
available for residential out-of-door lighting. 
Prepared for the builder, landscape archi- 
tect, or lighting designer, the booklet con- 
tains 49 photographs of good lighting prac- 
tices. 


367. LANDSCAPING. Garden ideas from Cali- 
fornia. California Redwood Assn., Dept. 
HH, 576 Sacramento St., San Francisco 11, 
Calif. 20 pp. 81." x 11” 


garden shelters, retaining 


walls and planting boxes of durable red- 


Fences, patios, 


wood. Photos and captions of actual jobs 
designed by leading West Coast landscape 
architects. 


368. FOLDING ATTIC stairway installation. E.-Z 
Way Sales, Inc., Dept. HH, Box 300, St. 
Paul Park, Minn. 7 min. 

continued on p. 258 














Created y WARREN 


. for extra, elbow -voam” 
i 


Modern homes de- 
mand flexibility . . . 
flexibility gotten in 
a whisk with War- 
ren Folding Doors. 
Large living areas 
become practical . . . 
wardrobe closets be- 
come accessible .. . 
corners become use- 
able — with Warren Folding Doors. 


Warren Folding Doors add as much as 100 sq. ft. 
of space without major changes. 

Constructed of Basswood Slats — Seine Cord Weave 
— easily attached to overhead glide track. Ten 
colors plus natural. All sizes. 


1. fa second Going area” 


... Created by War- 
ren Porch Shades, 
outdoor porches be- 
come a new “extra” 
room for living. 
Dining, entertaining 
and family parties 
in complete privacy 
become a new thrill- 
ing experience ona —— 

Warren ‘“Weather-controlled” Rook 

Oil-stain, weatherproof finish, heavy-duty hard- 
ware — four colors. 


Sn 


In a corner to create 
a ‘dressing area... be- 
hind a favorite decorating 
scheme to highlight . . 
in front of embarrassing 
fixtures, Warren Kurva 
Screens add attractive 
flexibility to every room. 
All sizes — 10 colors plus 
natural. Basswood Slats — 
Seine Cord Weave. 











Beautifully delicate 
Mayfair Shades add 
outdoor naturalness 
to every room. Form- 
ing a flattering back- 
drop for modern or 
period decor, War- 
ren Mayfair Shades 
smartly emphasize 
the beauty of the 
outdoors. Narrow Basswood Slats — tightly woven. 
Pull-cord and positive stop lock. 


Write today for further information. 


-WARREN SHADE CO., INC. 


2905 E. Hennepin — Minneapolis, Minn. 
173 Union Street — Worcester, Mass. 
917 Bransten Road — San Carlos, Calif. 
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modernizes an old art, terrazzo in resilient type tile 


There’s a joy in possessing an unusual floor covering and this is true 

HAKo of Poly-Krome in a superlative degree ... especially a gay floor tile 

with toughness built into it. You’re never at a loss for a festive floor 

tile of many exciting colors and interesting terrazzo design possibil- 

ities if you remember Poly-Krome in Vinyl or Asphalt. Poly-Krome 

eth A a te ae fe Viny] is resistant to grease, fats, oils, alkalies, gasoline, and naphtha 
and can be used anywhere. The smooth surface keeps dirt from 

wearing in and an occasional waxing keeps it sparkling bright. 

y 


SINCE 1903 anteed b 
Good Housekeeping 


_f AGHMEISTER-INC sie 


@FLOOR TILES—Vinyiflex, Asphalt, Parquetry and CorkAtile @CORONET PLASTIC WALL TILES—Noajesty, Regal, Duke @ADHESIVES—for Building Products 

















that is beautiful . . . yet so practical! 





Now in your choice of 


= ‘ VINYL or ASPHALT 


CorkAtile is a new type floor covering combining 
beautiful natural cork appearance with the durable 
and resilient qualities of Asphalt and Vinyl Tile. 
A floor covering that is a natural setting for any room 
FLOOR TILE in the home... . it’s quiet dignity adds a warm and 
confident feeling to reception rooms, private offices, 


W E L C O M E schools and churches. 






TO THE All three cork shades naturally become a part of any 
j N.A.H.B. SHOW decorating motif, 
j JAN. 22 to 26 ra 


< “a> 
* Guaranteed by 
Good Housekeeping 


or wy 
45 aovenristo 14 


BOOTH No. 487 
f SHERMAN HOTEL 





PITTSBURGH 30, PA. 


.4f <> / /ACHMEISTER-INC. 
tL 


AT HAKO BOOTH: WIN A TRIP AROUND THE WORLD — SEND POST CARDS TO FRIENDS — USE OUR ELECTRIC VIBRATOR FOR WEARY FEET 











NOT THIS! Many heating systems make you uncomforta- 
ble. It’s too cold at the floor, just right in the middle of the room, 


too hot near the ceiling. 





BUT THIS! Waterbury Comrortrot By-Pass Heating 
gives CONSTANT comfort. Tests have shown less than one degree 


temperature variation from floor to ceiling. 


New kind of heating gives home buyers 
the constant comfort they want 





The family at left complains. 
The family at right recommends 
the builder of its home to friends. 
Reason? The family at right has 
the constant comfort every home 
buyer expects. 


To hegp you deliver constant 
comfort, Waterbury has developed 
COMFORTROL By-Pass Heating. 


COMFORTROL works on a very 
efficient principle. It mixes cool 
air with warm air in a ratio that 
provides the exact temperature 
called for by indoor-outdoor ther- 
mostats. It supplies this warmth 





tas cit» som sean 


I 

| 

| 
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1 

1 sell homes! 
m 
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continuously at the same rate it 
escapes through walls and win- 
dows. Waterbury COMFORTROL 
By-Pass Heating takes maximum 
advantage of perimeter heat dis- 
tribution and zone controls. 


Your buyers get absolutely 
constant comfort in every room. 
They have a continuous supply 
of fresh, clean, humidified air. 
There are no hot and cold cycles 
or drafts. In tests, temperature 
has varied less than one degree 
between floor and ceiling. 


If you’ve ever needed an extra 





feature to close a sale, you'll ap- 
preciate the talking points alone 
of Waterbury COMFORTROL. 


SEND FOR FREE 32-PAGE BOOKLET! 


“Tt Takes More Than Heat To Be 
Comfortable’’. It’s packed with in- 
teresting informa- 
CT tion that will help 
Beh 4 you sell more 
< ij homes. Write... 
us Waterman-Water- 
‘| bury Co., 1150 
N.E. Jackson St., 
Minneapolis 13, 
Minnesota. 











Waterbury Cmte 


By the makers of world-famous Waterbury furnaces and air conditioners 
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Proves that U.S. Steel Homes are the 


strongest wood homes money can buy 


HERE, YOU SEE 3,000 POUNDS OF SOLID CONCRETE 
dangling from a 4’ x 8’ wall panel of a United States 
Steel Home. This weight is far greater than the aver- 
age load that must be encountered anywhere in the 
United States, yet the panel can support this excess 
load indefinitely. Numerous tests like this prove the 
value and the strength of prefabricated United States 
Steel Homes... prove that the walls and roofs of these 
wood homes are as much as 20 times stronger than they 
have to be to withstand maximum wind and snow loads 
anywhere in the United States. 


SELLING MAGIC 


The modern prefabricating techniques that make United 
States Steel Homes far stronger than ordinary wood homes, 
make them far easier to sell, too. They cut erection costs 
and final selling prices. And they bring the builder sales 
magic that is booming business for every United States 
Steel Homes Dealer . . . sales magic that can boom business 
for you! 

Our magic is the magic of nationwise sales promotion. 
We give you advertising and publicity in national maga- 
zines ... on radio and television . . . and in your own local 
newspapers. These promotions work for our dealers. In 
1955, promotions helped dealers to surpass all their pre- 
vious sales successes, to sell more and faster than they’ve 
ever sold before. 


HOW TO CONJURE UP BUYERS FOR YOU 


We’ve got bigger and better selling tricks ready for 1956. 
They will pull more people and more buyers than we pulled 
in 1955. Some of those buyers can be your buyers if you 
sign up as a United States Steel Homes Dealer. 

But time’s a-wastin’—rip out this page! Get it in the mail 
today! Get United States Steel Homes, Inc. selling for you! 

And be sure to see United States Steel Homes exhibits at 
the NAHB Convention display at Chicago, January 22-26 
—Hilton Hotel and parking lot adjacent to Blackstone 
Theatre. 
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Manufactured by 


UNITED|STATES STEEL 


© 





OINICS... 


NEW ALBANY, INDIANA * SUBSIDIARY OF UNITED STATES STEEL 
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AND YOUR SALES 
WILL SOAR 
IN 1956! 


} 


Helping to sell your homes'is:the best thing we can do for 
you if you become a United States Steel Homes Dealer. 
But it isn’t the only thing we do. We also help you with 
land planning, with financing, with setting up demonstra- 
tion homes. We help you in every way that you need help 
to increase your success. And we know from past exper- 
ience that with our help you can double or triple the value 
of your business. Send this coupon and we'll show you 
how! But send it quick! Time is running out on 1956! 
Hurry, hurry, hurry! 





United States Steel Homes, Inc. 
Market Development Division 
Dept. HH-16, New Albany, Indiana 


I build at least 10 homes a year. | would like to build 20 or 
more. You say you can help me double or triple my volume. 
O. K.—if you can prove it, get in touch with me today. 
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For the news 














Here’s a simple way to achieve window vari- 
ety in the homes you design or build—with 
Curtis Silentite Convertible windows. You 
can use the Convertible as an awning win- 
dow, as a right- or left-swinging casement — 
for window walls—and in endless other 
arrangements. You can have Curtis Con- 
vertibles with or without accompanying 
louvres, with or without operators, as oper- 
ating windows or as stationary sash. All in 
all, there are more than a thousand window 
combinations possible with Curtis Convert- 
ibles— adaptable to any type of wall. 


New Zytel nylon hardware —for lifetime service 




















What a bundle of advantages you'll find in 
Curtis Silentite double-hung windows. Here 
is a complete window unit offering finger-tip 
operation throughout its life, maximum 
weather-tightness, easy installation, and 
with a frame adaptable to any type of wall 
construction. Known as “‘floating”’ windows, 
these double-hung windows have self-adjust- 
ing weather-strips that assure year-round 
comfort and economy. Like all Curtis Silen- 
tite wood windows, they are preservative, 
water-repellent treated for long life. Many 
different sash designs to choose from. 
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Designed to banish “‘casement blues.”’ Cur- 
tis Silentite casements forever end the an- 
noyance of sticking, swinging, slamming or 
rattling. Here is a complete pre-fit unit we 
believe to be the most weather-tight case- 
ment ever made—saves up to 17% of heating 
or air conditioning costs. No outside hard- 
ware to rust—no inside hardware projecting 
to get in the way. Curtis Silentite casement 
locks securely in any open position—allows 
ventilation with safety for young children 
and discouragement for prowlers. Ideal for 
use with picture sash as shown here. 
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Tes a 90-year-old habit with Curtis— designing and produc- 
ing wood window units that make news. Every Curtis window 
type contains a hatful of exclusive features. Features, for 
instance, that make operation practically effortless. New 
ways to provide better, more efficient weather-tightness. New 
adaptability. And new economy, too! 


If you think that’s inclined to be boastful, we invite you to 
look into these wood windows for yourself. They’re fully 
described in Sweet’s—and available for inspection and sale at 
leading lumber and building materials dealers throughout 
the country. We think you’ll agree that Curtis introduces a 
new conception of livability—into its Silentite window line. 


For more complete information and literature, write 
Curtis Companies Service Bureau, Clinton, Iowa. 


Two events to mark on your cal- 
endar—the Curtis exhibit at the 
N.A.H.B. show in Chicago and 
the permanent Curtis woodwork 
exhibit at the National Housing 
Center in Washington. Photo 
shows part of the permanent 
Curtis display in new housing 
center. N.A.H.B. Show—Sher- 
man Hotel, Booths 579-580-581. 
Also Booth 746, Coliseum. 
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the value of your kitchen 


with a Broan 
eens * Fan 
| 
LY 





Cash in on the sales 
excitement of the Broan automatic door 


Wherever obvious quality is essential 
and basic dollar counting a necessity — a 
Broan Motordor Fan is your first choice for 
a kitchen, especially a built-in kitchen. 
Here one Broan fan with economical stove 
pipe ducts and adapters can do the work 
that two fans should otherwise be called on 
to do. This innovation — and one applica- 
tion 1s illustrated here — provides effective 
ventilation for the kitchen. It upgrades the 
value of your work, just as the Broan 
Motordor upgrades the service of the fan. 
When the motor is turned on, the door 
opens automatically and it closes 
automatically when the motor shuts off 

. a patented feature that fascinates all 
homemakers. 

Write for the name of the Broan dis- 
tributor in your area and for a factual 
bulletin that details and illustrates all of 
the engineering firsts that make Broan 
fans superior. 








Broan makes a complete line of fans for residential 
and commercial applications. See Sweet's file for 1956 
— or write for a free cataleg. 


coO., INC, 
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TECHNICAL PUBLICATIONS 


for further details check numbered coupon p. 272 


369. PLUMBING. Behind closed doors. J. A. 


Zurn Mfg. Co., Dept. HH, 1801 Pittsburgh 
Ave., Erie, Paa. 16 pp. 51/2" x 82" 


The evolution of the wall-hung toilet from 
the first siphon trap closet patented in 1775. 
Though primarily intended for commercial 
buildings, home builders should be inter- 
ested in the possibilities of wall-hung units 
for houses, as well (Round Table, August 


issue). 


370. LUMBER. Wolmanized pressure treated 


lumber. Wolman Preservative Dept., Dept. 
HH, Koppers Co., Inc., 1301 Koppers 
Bidg., Pittsburgh 19, Pa. 16 pp. 81/2” x 
i tad 

A nontechnical presentation of the advan- 
tages of using pressure treated lumber, with 
specific applications in many construction 


areas. 


371. TILE. Matico floor and wall tile. Matico 


Tile Corp. of America, Dept. HH, New- 
burgh, N. Y. 16 pp. in color, 81.” x 11” 
Resilient tiles, their various qualities, colors 
and uses. Also shown are the Matico plastic 


wall tiles. 


372. PANELING. The finishing of Philippine ma- 


hogany. Philippine Mahogany Assn., Inc., 
Dept. HH, 111 W. Seventh St., Los An- 
geles 14, Calif. 8 pp. 81." x 11” 


Full color photos of the various finishes pos- 
sible with this useful wood, together with 
the formula used in obtaining them, as de- 
veloped by a leading paint manufacturer. 


373. MATERIAL HANDLING MAGIC. Baker- 


Raulang Co. Dept. HH, 1250 W. 80th, 
Cleveland 2, Ohio. 13 min. 16 mm. in 
color. 


Documentary films. These films are avail- 
able to industry groups (subject to prior 
reservation) to add interest and informa- 


tion to meetings. 


374. INVENTIVE DESIGN. (tile installations). 


Tile Council of America, Dept. HH, 10 E. 
40th St., New York 16, N. Y. 35 mm. 
sound-slide film, with accompanying rec- 
ord. 


375. GARAGE DOORS. Graham doors. Graham 


Door Sales Co., Dept. HH, 6901 Carnegie 
Ave., Cleveland 3, Ohio. 4 pp. 81/7.” x 11” 
Photos and specifications of flush sectional 
doors, plus installation chart. 


376. WINDOWS. Thermopane technical man- 


ual. Libbey-Owens-Ford Glass Co., Dept. 
HH, 608 Madison Ave., Toledo 3, Ohio. 
28 pp. 812" x 11” 


Thermopane insulating glass data, revised 
to include material on glazing air condi- 
tioned buildings. Two pages are devoted to 
building orientation and methods of shading 
glass exposed to direct solar radiation. De- 
tail drawings and standard sizes. 


continued on p. 264 














y CHECK some 
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of the money-saving 
services HOUSE & HOME 
will bring you in 1956 


[_] 1,200 interior and 
exterior photographs of 
the best new houses of 
this year. 


[_] Plans and descriptions 
of 142 successful houses, 
all packed with good ideas. 


[_] Fifty-six tested ways 
to build better for less. 


[ ] Monthly 4 page reports 
on what the government is 
doing to and for our 
industry. 


[_] Detailed buyer pref- 
erence surveys of what - 
is new and selling in key 
markets. 


{ ] Prompt reports on 
more than 300 new 
products. 


[_] Last minute news each 
month on mortgage money 
and credit. 


Plus many more price- 
less services. 


IF 


You do not have a personal sub- 


scription just mail the special card 
bound in this issue. 


House:Home 


for the smart professional in building 
DESIGN * CONSTRUCTION * SUPPLY * SALES » FINANCE 
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TODAYS OUTSTANDING 


HOLLOW FLUSH DOOR 
Now with 


TODAYS STRONGEST 
G UARAN fh 


* We hereby GUARANTEE MORGAN TEE-COR doors UNCONDITIONALLY 
against all defects in material and workmanship. 
We agree to replace without charge any MORGAN TEE-COR door that proves 
defective — including the cost of hanging and/or finishing if the replacement 
occurs after a door has been installed and/or finished. 


nil | ba . MORGAN Yonzany 


























3 TEE-COR DIVISION 


i MAOGORCA N Company Oshkosh, Wisconsin 


NCE 


_— 
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NEW! WHIRLPOOL 
HELPS YOU SELL 




















Whirlpool Imperial washer with matching dryer has beautiful Guide 
Lite control panel with dual illumination and transparent timer dial. 
In the new, 1956 Whirlpool line there are four automatic washers, each 
with matching dryer . . . literally, a model for every price-bracket home. 







HOUSE & HOME 











~eNRREE 





2-ACTION WASHER 
HOMES FASTER! 


Now... 2 Separate washing actions... another big sales 
alvantage you can add to the homes you build! 


It’s no secret... the lady of the house wants all the 
modern conveniences in her new home. And, when you 
give her complete freedom from washday drudgery with 
Whirlpool, you'll close the deal faster and at more profit. 

The 1956 Whirlpool Imperial is a new kind of washer. 
It has two separate washing actions.. one for washing 
regular clothes and the other for washing even the 
sheerest fabrics. Now, for the first time, hand washing 
of delicate materials is eliminated forever! 

Both washer and dryer combine Whirlpool’s famous 
quality with new, brilliant beauty that adds lasting 
charm to any home. See your nearest Whirlpool dis- 
tributor. Let him show you the 2 separate washing 
actions ... money-saving Suds-Miser and 3-water level 
selector. .: 7 Rinses... controlled air circulation of 
tempered heat... 4 faster drying temperatures .. . and 
many other features most wanted by most women. 


WHIRLPOOL BUILDER PLAN 
SAVES YOU MONEY 


The Whirlpool builder purchasing plan makes it easy 
and very economical to put the Whirlpool sales appeal 
in all your new homes. And, these home laundry 
appliances can be included in the package mortgage. 
So... add the prestige of Whirlpool, the greatest 
name in home laundering, to your new homes. 


BUILDER DIVISION 
WHIRLPOOL-SEEGER CORPORATION, St. Joseph, Mich. 
IN CANADA: John Inglis Co., Limited, Toronto, Ontario. 


When you’re at the National Association of 
Home Builders Annual Convention & Exposition 


VISIT US IN SPACE 432... Sherman Hotel... January 22-26, 1956 
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In the “Delicate Fabrics” cycle, washing time is from one to 
four minutes and automatically, washing action and damp-dry 
spin slow down by one-third to a hand-washing gentleness. 













The regular cycle has washing time up to 14 minutes with 
normal speed and action for washing and damp-drying all 
regular clothes thoroughly yet gently. 
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"Traprrionat, functional, modern ... name your type of y 
architecture and you'll find copper in there protecting the vital 
spots, as it has been for centuries. On the Neumann residence 
shown 750 lbs. of Revere Sheet Copper were used for gravel 
stops and for flashing louvers and windows. 
In spite of the introduction of other materials through the 
years there are many reasons why copper continues to be used by 
architects and builders. First off, the enduring qualities of sheet 
copper have been proved for centuries. It cannot rust, rot or 


WILLIAM E. NEUMANN deteriorate. So you know in advance that it will last. Second, 


sheet copper is easy to work, form and solder, is readily pre- 


HOUSE fabricated. This flexibility makes it practical and economical to 
use in every conceivable shape and form to fit any design. 
Du Page County, Ill. Third, because of its many qualities both Revere Sheet Copper 


and Revere Copper Water Tube have been accepted by the public 
as being indicative of a quality house. You do not have to justify 
its use. And that goes for a prospect for a $12,000 home or a 
board member on a $1,000,000 municipal project. Loan sources, 
too, are partial to the many attributes of copper in building 
construction. 
Gen. Cont.: TELANDER BROS. CONTRACTORS, INC. And, in the case of Revere Copper Water Tube, contractors 
ect diitiit aati, tenant iiiiiiinaet omens and builders tell us that, because it requires fewer fittings and is 
; readily bent and soldered, it costs less to install than rustable 
Revere Dist.: CENTRAL STEEL & WIRE COMPANY materials. That’s why Revere Copper Water Tube is the builders’ 
All of Chicago, Ill. favorite for hot and cold water lines, vent stack and drainage 
lines, underground service lines, radiant panel heating systems. 
Guard your reputation ... keep out of trouble with Revere 
Copper Products. 


Architects: GEORGE FRED KECK—WILLIAM KECK 

















REVERE 


COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, N.Y. 
Mills: Baltimore, Md.; Brooklyn, N. Y.; Chicago, Clinton and 
Joliet, Ill.; Detroit, Mich.; Los Angeles and Riverside, Calif.; 
New Bedford, Mass.; Newport, Ark.; Rome, N.Y. 
Sales Offices in Principal Cities, Distributors Everywhere. 
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Cut your costs on air-conditioning equipment with 


TBERGLAS 





and offer lower operating costs to your prospects, too! 


a simple business fact. By cutting the 
cooling load, Fiberglas* Insulation often 
lets you use smaller cooling units. This step- 
down in equipment size saves you up to three 
times the cost of the insulation required! And 
prospects are impressed by the extra selling 
feature of lower operating costs. 

Plan now to take advantage of this superior 

performance of Fiberglas Insulations by: 

@ specifying Fiberglas Insulation in the ceilings 
and walls of every home you build... 

@ sizing your cooling units correctly to take full 
advantage of reductions in the cooling load. 
With adequate insulation, smaller units mean 
not only lower costs, but also more uniform 
control of humidity levels. 


the label that 


JANUARY 1956 





Fiberglas Insulation, in a variety of forms, 

meets every insulation need: 

@ FOIL-ENCLOSED BATTS and BLANKETS—for maxi- 
mum year-round performance in ceilings. (2" 
and 3" thickness.) 

M@ STANDARD BATTS and BLANKETS—for walls and 
areas where foil-enclosed insulation is not re- 
quired. (144", 2" and 3" thickness.) 


~ 
(IMPORTANT 


amano 
om sexe | 


san Yue eomggar COMB? 
veut of Tamoetes 


“whe ede be Ai" 


@ PERIMETER INSULATION—Cuts heat loss, keeps 
slab floors warm, dry, comfortable. 

Fiberglas-insulated homes perform well . . . 
and se// well, too! Feature Fiberglas Insula- 
tion and cash in on customer acceptance of 
the familiar red Fiberglas label—sign of a 
good buy. Owens-Corning Fiberglas Corpo- 
ration, Dept. 67-A, Toledo 1, Ohio. 





FIBERGLAS BUILDING INSULATIONS ARE DISTRIBUTED NATIONALLY BY: 





@ymstrong 














ARMSTRONG CERTAIN-TEED THE FLINTKOTE 
CORK CO PRODUCTS CORP COMPANY 
Lancaster, Pa Ardmore, Pa New York, N.Y 


INSULITE 





TIGER 


RUBEROID 


KELLEY ISLAND THE RUBEROID 
COMPANY co 
Cleveland, Ohio New York, N.Y 





MINNESOTA AND 
ONTARIO PAPER CO 
Minneapolis 2, Minn 














helps clinch the sale... 


OWENS-CORNING 


FIBERGLAS 


*T.M. Reg. O-CF. Corp. 





ISULATION 
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How to reduce 
concrete foundation costs 
shown in new booklet 


Richmond Method fills need created 
by general swing to poured foundations 


The unprecedented experimentation in the 
building materials field brought on by the de- 
pression years and the shortages of World 
War II is giving way to an increasing use 
of those materials and methods that have 
“stood the test of time.” New materials and 
methods that have been tried and found 
wanting are being discarded. 

In keeping with this trend is the great 
nationwide swing by merchant builders to 
poured concrete foundations. With the mar- 
ket demanding better foundations at less 
cost, the Richmond Foundation Method is 
becoming the accepted standard throughout 
the industry. In this method, the local lum- 
ber dealer supplies the complete “package” 

-lumber to build your own forms, or com- 
pleted, re-usable panels for rent or sale, plus 
Richmond Snap-Tys. 

The Richmond Foundation Method insures 
your obtaining maximum savings, rapid 
erection, fast stripping, clean wall faces and 
the best possible results generally with in- 
expensive, re-usable forms. A comprehensive 
‘how to” booklet has been prepared giving 
detailed, easily followed information on this. 
It contains illustrations, diagrams and data 
on a large variety of forming methods in- 
cluding economical systems developed re- 
gionally. 

All material and data given are based on 
extensive research as well as practical ‘“on- 
the-job” experience. Forming plans are in- 
cluded for every size of light construction 
operation, including time- and money-saving 
plans for multi-unit developments where re- 
usable forms considerably reduce foundation 
costs. 

Send for the Richmond Snap-Ty Form 
Handbook and see how the Richmond Foun- 
dation Method fills the need for a fast, truly 
economical concrete form erection method 
so necessary with today’s high building 
costs. This information-crammed booklet is 
yours for the asking. Just mail the coupon 
below and start building better forms at less 
cost. Or write RICHMOND a 
Screw ANCHOR Co., INC. 
at 816 Liberty Avenue, 
Brooklyn 8, New York or 
315 South Fourth Street, 
St. Joseph, Missouri. 










INSIST ON RICHMOND 
++ AND BE SURE IT'S RICHMOND! 


ichmond 


SCREW ANCHOR CO, INC 






#10-498 URERTY AVENUE» BROOKLTN 8 . 
218 SOUTH FOURTH ST + 8T. JOKE, mo. 





See our products on exhibit at the 
NAHB Washington Housing Center. 


eoee3eeees3#eoo7nroeteenrte3eeee8e eee @ 
Richmond Screw Anchor Co., Inc. 

816 Liberty Ave., Brooklyn 8, N. Y. 

Please send free copy of Richmond Snap-Ty Form Book. 
Name in sCPN AR as odasaunke 
Firm 

Address 


City Zone State 
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continued from p. 258 


TECHNICAL PUBLICATIONS 


for further details check numbered coupon p. 272 


377. CONCRETE BLOCK. Concrete masonry 


comes of age. Besser Co., Dept. HH, Al- 
pena, Mich. 16 pp. 81/2.” x 11” 

Concrete block, in dozens of interesting de- 
signs and applications. Photographs. 


378. SEWER PIPE. Fiber pipe installation. Line 


Material Co. Dept. HH, 700 W. Michigan 
St., Milwaukee 1, Wis. 4 pp. 81/2” x 11” 
Installation “do’s” and “don’t’s”, for bi- 
tuminous fiber pipe used in drainage, sewer 
and septic tank systems. Also information 


on the most common soil types. 


379. COMBINATION DOORS. Bilt-Well Como- 


dor. Carr, Adams & Collier Co. Dept. HH, 
Dubuque, lowa. 4 pp. 81/2" x 11” 

Specifications and photographs of wood and 
aluminum combination screen and storm 


doors. 


380. PORCELAIN ENAMEL. Sketch book no. III, 


Erie Enameling Co., Dept. HH, Erie, Pa. 12 
pp. 84." x 11” 

Curtain walls, window walls, and trims of 
this ubiquitous architectural material. De- 
tails and specifications. 


381. PANELING. How to panel. Georgia-Pacific 


Plywood Co., Dept. HH, 270 Park Ave., 
New York 16, N. Y. 10 pp. 81." x 11” 


Primarily intended for consumer use, this 
booklet will give clear detailed instructions 
to any workman applying the company’s 
Savannah Oak paneling (New Products, 
Aug. issue). Photos and details, 


382. POWER TOOLS. How to use the portable 


Router. Porter-Cable Machine Co., Dept. 
HH, 1714 N. Salina St. Syracuse 8, N. Y. 
48 pp. 51/2" x 81/2". 50¢ per copy 

A manual of instructions for this tool, used 
as router, shaper or power plane. A valuable 
reference booklet for any millwork depart- 


ment. 


383. ADHESIVE. Roltite technical bulletin. 


Mid-continent Adhesive Co. Dept. HH, 70 
Sunshine Dr., Grove City, Ohio. 9” x 12”, 
unnumbered pages 


An index-tabbed guide to the entire Roltite 
line of adhesives, used to bond a variety of 
materials, including the fastening of wall 
paneling without nails (New Products, Nov. 
issue). Technical data and instructions for 


application. 


384, CONTRACTOR’S EQUIPMENT. Gar Wood 


shovels and ditchers. Gar Wood Inlustries, 
Dept. HH, Findlay, Ohio. 9” x 12” 


Heavy equipment for builder and contractor, 
tab-indexed for quick reference. 


385. GARAGE DOORS. Raynor garage doors. 


Raynor Mfg. Co., Dept. HH, Dixon, Ill. 6 
pp. 8/2." x 11” 
Wide variety of doors available for resi- 
dential installation. 

continued on p. 272 








LIFETIME BATH TUB 
PROTECTION 





With 


eakproo 
LUCKE 


BATH TUB HANGERS 








Seals and supports 
the bath tub edge 


Guaranteed leakproof 


forever 


Ti 


* NO WATER SEEPAGE 
* NO BATHTUB SETTLING 





- NO REPAIR EXPENSE 


For full particulars 
send for free brochure 


WILLIAM B. LUCKE, INC. 
P.O. Box 177, Wilmette, Ill. 





Name 


NS Oy ee oe ent acne ee ET 


eee tceweCeaaeecnoecs eve e?s 


[] Builder [] Architect [] Plumber [] Other 
Patented 
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@ It had to happen—the Ceco-Sterling Aluminum 


acceptance. That’s because Ceco Wide Look design 
and the long, low, sprawling concept of today’s 
contemporary homes go well together. Builders 
across the nation now are putting this newest Ceco 
window creation in the homes they build. They 
know features sell homes, and they realize cus- 
tomer benefits like these make the Ceco-Sterling 


Aluminum Sliding Window a wanted feature: Easy 





operation—sash slides in anti-friction sill track; easy 
to clean—sill track is removable—an exclusive 
feature; high window placement affords privacy. 
Here’s a window that’s easy to install—just set it 
in the rough opening, square it, and nail through 
the integral fin-trim, bring siding to trim stop and 





caulk. Glass dimensions are in even inches, thus 





reducing glass costs up to 30%. The sash can be 
bench glazed without mastic and easily inserted in 





window frame after installation. On your next build- 


ing project consult Ceco, makers of the widest line of 
The new Ceco-Sterling Aluminum 
Sliding Windou 





windows in the market. You'll find what you need — 
better engineering, too, for better performance. Send 
for free brochure, fully detailing all information on 
the new Ceco-Sterling Aluminum Sliding Window. 
See the Ceco Window line displayed at the National 
Association of Home Builders Exposition—Conrad 


Hilton Hotel—January 22-26 —Booth 40-42. 


CECO STEEL PRODUCTS CORPORATION 


Offices, warehouses and fabricating plants in principal cit 
General Offices: 5601 West 26th Street, Chicago 50, Illinois 











The C"¢ co Residential 
Casement, available in 
hoth steel and alumi- 
num. Slender frames 
provide up to 30% 
more light. Rasy to in- 
stall-—no fitting neces- 
ary—all hardware 


Ceco-Sterling Alumi- 
num Double-Hung 
Window— built-in in- 
visible balances insure 
smooth operation. 
Jambs sleeve together 
in multiple openings, 
eliminating mullions. 
All accessories for 
complete installation 
| orided., 


; ) 
aie uded—controlled 
virlat oO? 








Two other popular Ceco Windows 





Sliding Window with the Wide Look gets wide 





Are You Paying Too Much For Heating? 





















If you’re not worried 
about being in business 





five years from now, don’t | 
worry about the big show 
at Booths 427 and 428, 
Sherman Hotel. 
























| anitrol 


HEATING AND AIR-CONDITIONING 
DIVISION 


bh gl . 
W/W 


now you can include high style, 
built-in sales appeal in low-cost homes 


Revco, creators of important developments M ERC H AN D ! Sli RY G 


in refrigeration since 1938, now present the 
very first complete built-in refrigerator with 
ice maker and push-button defrosting. 

The specially designed interior has 8.4 cubic 














SURFACE COMBUSTION CORPORATION © COLUMBUS 16, OHIO 




















W ith most of today’s new housing being built for sale, the home- 


feet. And the unique new giant inner door building industry now spends more time than ever before in con- 
storage area holds butter, cheese and bottles sidering the consumer's demands. Designs, products, appliances. 


in carefully controlled cold zones. 

Available in Antique Copper, Stainless Steel 
or custom-matched colors. Center evaporator sales-appeal. Homebuilding’s greatest challenge—and opportunity— 
for left or right hand door installation. 

The new Revco Bilt-In Refrigerator makes possible 
addition of the famed Revco Bilt-In Freezer at any time. 


equipment, financing and services must be carefully screened for 


lies in successful merchandising of the housing package. 








The freezer can be installed in cabinet space provided a : >1y 9, Mr oo ee : , 
neasaiaiaiiinsmebies. One more, HOUSE & HOME takes the lead in our third annual 
Plan now to include this sales-maker in your issue on home merchandising ... the key to homebuilding today. 








new, low-cost homes. 


See Revco in Booths 355-356 at the Hilton during the NAHB Show 


Fe E= \7/ CO 


look for HOUSE «s HOME?’s 


APRIL HOME MERCHANDISING ISSUE* 


Revco, Inc., Deerfield, Michigan 






Rs % ae 


Revco, Inc., Dept. HH16, Deerfield, Michigan 
Please send me complete information on the new 
Revco Bilt-In Refrigerator for low-cost homes. 





* Advertisers note: 


Write today for 
full information on 





Plan now for this important issue... 











SEREEEREREEEE ES eee 


the new Revco Name 
Bilt-In Refrigerator eo PST ay ___ | Be on the lookout for full details soon. 
with ice maker. 
Address__ | A ae 
City Zone State 








© REvCO 1986 
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i was snowed under with \ 
purchasing headaches. i 


I ' 
; i 
‘ 
: 
; 





i was bogged down with 
design problems. 





\ 
Inventory was a constant 
. sore point. 


. ae 


| I was i; 
!| CAUGHT || 
‘in the web , ; 


a . s i ~ | 


~ 





map 
em 


e.. 


| pa 
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And my selling wasn't up to par. 


...now Iam going places with PLACE HOMES! 


Free yourself from the shackles of design, 
purchasing, inventory and all the other 
harassing problems involved in today’s 
home-building operations. Step out! Start 
going places as a Place Homes builder- 
dealer. Build more homes with the same 
staff at a greater profit than you ever 
dreamed possible. Place Homes give you 
top, award-winning designs. . . the finest 
planning and engineering in the industry 


WHEREVER YOU GO 


STEAL THE SHOW 





... plus the best available materials and 
sales-clinching features on your site when 
you need them. Best of all, you get com- 
plete financing — package, construction 
and final mortgage money through the 
Crown Mortgage Corporation — Place 
Homes’ wholly-owned lending agency. 
That’s right—it’s time to contact Place 
Homes — today’s fastest growing, pre- 
cut, packaged home manufacturer. 


Place Homes, Inc. 








t 


’ 


; 


| ' 





Financing was difficult, 









1211 S. Walnut Street, South Bend, Indiana 


Rush all data and specifications on nationally famous Place Homes. 


Place Homes J 





Ca en 











. d + 4 
*Construction supervision was 
¢ time-consuming. 





a 
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DECORATING 
IDEA... 


Start with an Exciting Entrance 


. . . and you’ve made a lasting first impression! Patterned 
Glass by Blue Ridge does this job beautifully in the distinctive 
treatment that your prospective home owners seek. 

These two inviting entrances show the adaptability of 
patterned glass as it is equally at home in an interior wall 
or an exterior setting. The panels of translucent glass 
decorate both sides of the wall. 

Being neutral in tone, Blue Ridge Patterned Glass blends 
with any decorative plan. Use it for sparkling partitions 
.. . for cupboard doors . . . to brighten stairways. It softly 


transmits lights and colors in an unusual, dramatic manner. 


See your L-O-F Distributor or Dealer. Or mail the coupon below. 





BLUE RIDGE 
PATTERNED GLASS 
Made by BLUE RIDGE GLASS CORP. 
Lo, 


Sold by LIBBEY: OWENS*FORD Glass Distributors (GLASS) 













The lovely Muralex glass panels are perfectly matched by the 
Securit® Interior Glass Door. Architect: John B. Danna, Dallas, Texas 





INDOOR 





r—-—-—-—----------— 


OUTDOOR 





























Flutex door-high glass panels extend a warm, cordial 
welcome. 
Architect: Richard M. Dodge, North Chicago, Illinois 


1 


Libbey* Owens*Ford Glass Co., Dept. B-716 
608 Madison Avenue, Toledo 3, Ohio 





Please send me my copy of the Blue Ridge Book 
of Ideas on decorating with patterned glass. 
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SAN nNi ea URANO REIT me 


THE PLAN 


THE PRICE 








THE 
MANUFACTURER 





















THE 
SHORELANE 
17222, 5@; FF. 
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FAIRLANE HOMES, INC. 
489 ROBERTS AVE. 
LOUISVILLE 14, KY. 

PHONE EMERSON 8-1667 





THE | 
CENTER OF | 


i AI" 


ATTRACTION 


HOG 


.. THE CONICAL 
FIREPLACE 


Strikingly different in 
appearance and in good 
taste for any modern 
motif, the metal open 
hearth Firehood assures 
a warm welcome to 
modern home owners. 
Heat and artistic 
treatments are com- 
bined in this one 
distinctive fire- 
place. 






@ AVAILABLE IN FOUR 
MODELS 


@ CHOICE OF BLACK, 
RUSSET, FLAME RED 
AND WHITE 


e@ STIPPLED OR SOLID 
FINISH 


Pat. No. D-174,394 













Designed by 
WENDELL LOVETT 


Write for FREE 
folder and 


specifications... CONDON = KING co. 


1247 RAINIER AVENUE e@ SEATTLE 44, WASHINGTON 
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The complete threshold 


STEPS TO A 










i 
i seals out 
PROPERLY | bust, pint & COLD DRAFTS 
AND ADJUSTS TO CLEAR 
CLOSED DOOR : YOUR CARPET 





MAIL THIS MONEY 
SAVING COUPON 


This is the Trigger-Matic Threshold when the door is 
open. Attractive, easy to clean, so easy to install. 






















x 













The door is three fourths of the way closed. Notice 
how the Trigger-Matic cantilever bar is raising avto- 
matically into place. 































The door is completely closed, and with the 3 oy 
3 Threshold fitted snugly against the bottom of the door 


— there will be no loss of heat, no cold wintry drafts 
and no dust or dirt blown under the door. 


Thegger- matic THRESHOLD 





INVENTOR’S SALES CORP. 
326 West 8th So. 
Salt Lake City, Utoh 


Please send me, without obligation, the 
facts about the sensational Trigger-Matic 
Threshold. 

NAME.... 


INVENTORS SALES CORP. sessessennennncennecennnccenenenens 














326 W. 8 So. - Salt Lake City, Utah ! 


eee eee eae ee eee ee 
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Loaded with beauty and built to last a lifetime, you'll 
find Selfridge fiber glass laundry trays sell on sight. 
They‘re new . . . different . . . and available in four 
attractive colors (mint, canary, coral and dawn) to add 
life and sparkle to any basement or utility room. Avail- 
able in single, double and triple unit combinations, 
Selfridge trays meet every requirement for both new 
home construction and remodeling projects. Write for 
full-color literature today. 











NON-POROUS...EASY TO CLEAN 

Impervious to soaps and detergents, the 
rounded-corner design presents an unbroken, 
smooth surface that stays bright and clean. 


ONE-MAN INSTALLATION 

The double unit model weighs only 47 Ibs. 
including stand, is shipped partially 
assembled, can be readied for connection 
in a few minutes. 


LIFETIME CONSTRUCTION 

Supported by a metal base to insure ample 
structural strength, the fibre-glass-reinforced 
Selfridge tray can’t chip or craze. Adjust- 
able legs. 





DEPT. B * 5606 EUCLID AVE. 
CLEVELAND 3, OHIO 


SOLD THROUGH PLUMBING SUPPLY WHOLESALERS ONLY 








"TAKES ME 





10 MINUTES" 








Yes Sir— just 10 minutes or less that's how 
litle time it takes me to assemble and set a 
Bilco Door ready for pouring the concrete. 
And it's my best selling feature! 


Cost? None at all. | save money by cutting 
down man hours during construction with that 
direct opening to the basement. 


A must for 


rumpus room 





or work shop. 
For satisfied 
customers and 





faster sales 
t etre, 


a ivan 


install Mente). oS eae 
AMERICA’S FINEST 


BR Vee 
(A) creer memeeseines 


Sold by Lumber & Building Supply Dealers. 


SHA AAAHOHHOHHOHHHOHOHOOHHHOHOOEEOOEEOOEE 


@ THE BILCO CO., DEPT. 113B, NEW HAVEN, CONN. 

















. Please send me complete information on the 

% BILCO DOOR, sizes, prices and dealers’ names. 

> Ibuild [J] l0o0rless [J 10-100 [] 100-500 houses 
° NAME 

° ADDRESS 

° CITY STATE 
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_ WITH ADS LIKe THIS 


REACHING MILLIONS OF 
PROSPECTIVE HOME BUYERS 


. SELLING THEM ON WOOD 
WINDOWS EQUIPPED WITH 
ZEGERS (i124 


GET COMPLETE INFORMATION ON 


The many advantages of using 
Zegers Dura seal Combination 
Metal Weatherstrip & Sash 


Balance 


The powerful Dura-seal ad 


program 1n LIKI 


ind the big tie-in sales pro 


vertising 


motion program 


ZEGERS, INCORPORATED 


) South Shica 
\ 
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What every 


— 


home bu 


Should know about 


WINdOWS 


CHECK FOR WEATHERSTRIPPING! Look at the windows when you look 
at a new home! From 30 to 70 per 
cent of a home’s wall area is glass, 
and its use can mean a house that’s 
dusty and drafty—or clean and com- 
fortable. You are sure to get the best 

results with wood windows equipped 

Try the match test—no Scher with Zegers Dura-seal Combination 
aasern tte eoek atens at tieee Metal Weatherstrip & Sash Balance. 
better weather protection than Dura-seal keeps out cold and drafts, 
ear ae keeps your home warmer and cleaner 

CHECK FOR EASY OPERATION: in the winter—actually saves up to 

40 per cent in fuel! It protects against 
dirt and dust in the summer, seals 
the house perfectly for air condition- 
ing. Windows equipped with Dura- 
seal operate silently and smoothly— 
at the touch of a finger. 

Concealed springs actually help When you go house hunting, look 

you =. ana for the Dura-seal sticker on the win- 

: dow glass and for the name embossed 

on the metal strip. It’s your assur- 

ance of year-round weather protec- 

tion and trouble-free, easy window 
operation. 

Ask your builder or architect about 
Zegers Dura-seal . . . or get the whole 
story in the free booklet described 
iltevcieies cian swache Gt einad dre below. Write for it today. 

“won't sweat, cost ies, blend ZEGERS, INCORPORATED 
perfectly with home's design 8090 South Chicago Avenue 
inside and out. Chicago 17, Illinois wo 





a 
CHECK FOR WOOD CONSTRUCTION! 


GET THIS 
FREE BOOK 
LQUPPED WOT MAPORALLY ADVERSED 


ZEGERS Write for copy of ‘‘What Every Home 
an aaee —reneonaendran eaten . Buyer Should Know About Win- 
: i dows."’ Learn how a 60-second test 
can help you get more home for 
your money in all climates. 


A.B.C. MILLWORK 
winsow wart 


Look for the name oh the metal stp 
...0n the best wood windows 
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never before!... 
Tiled Beli) Vabe @ 


BEAUTY AND 
MODERN FEATURES! 











ALUMINUM HORIZONTAL 
GLIDING WINDOW _. 
oe 


f 
és 


> 





only window today that's 

designed and engineered 

with such features as these for 

tomorrow's modern living — 

@ New V-shape twin interlock for 
perfect weather seal 


needle roller-bearings on* stainless 
steel pins for permanent 
feather-glide 


streamlined “invisible” handle with 
automatic tamper-proof bolt-lock 
double-glazed—no storm 
windows needed 


built-in rust-proof aluminum screen 


lifetime wear due to heavy 
extrusions, double |-beam sill, 
integral jamb flanges and fin, 


Slidematlee 


... your window for tomorrow's 


B ROO eo) ee 
*, —- 

















rv * & ‘ aa ——— Se 


Moil Coupon for { GLIDEMASTER DIVISION 
FREE Brochure! J 354 S. Sanford, Pontiac, Michigan 


Send BROCHURE Bh GLIDEMASTER Windows. 


(NAME) 
(NUMBER - STREET) 


(CiTy - ZONE - STATE) 


TECHNICALPUBLICATIONS continued from p. 264 





386. TOOLS. Ramset fastening system. Ramset 
Fasteners, Inc. Dept. HH, 12117 Berea Rd. 
Cleveland 11, Ohio. 


actuated tools and_ fasteners 


grouped by sizes and uses, as well as by 


Powder 


surfaces to be joined. 


387. ROOFING. Reinforced built-up roofs. 
Owens-Corning Fiberglas Corp. Dept. HH, 


Toledo 1, Ohio. 32 pp. 81," x 11” 


388. WEATHERSTRIPPING. Woven pile weather 
seals. The Schlegel Mfg. Co., Dept. HH, 
277 N. Goodman St., Rochester 7, N. Y. 
81." x 11”. Unnumbered pages 


For the window or door manufacturer, this 
catalogue illustrated the variety of shapes 
and channels available for weatherstripping. 


389. WINDOW WALLS. Glamour sliding glass 
doors. Glamour Glass Wall-Dor Corp., 
4723 N. Pulaski Rd. Chicago 30, Ill. 8 pp. 


Application Fiberglas 
Perma-Ply No. 6 (New Products, Dec. is- 
sue), plus technical data and specifications. 


techniques for 





8,” x 11” 


Aluminum sliding window walls in standard 


dimensions (3’ or 4 modules). 
specifications, and assembly instructions. 




















IMPORTANT: 


Any inquiries with money or check enclosures must be addressed directly to the manufacturer. 
In addressing direct inquiries, please mention 
house & home and the issue in which you saw the product or publication. 


! wish to enter a subscription to HOUSE & HOME jor 


C] New C] Renewal 


1 year, $6 1) 2 years. $8 () 


US and possessions and Canada only 
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Leco- 
latch 

Beauti 
Lifetir 
stalled 





Leco-! 
horse | 
interio: 
permits 


jerk. L 


JANUA 


a complete line of 


from CoO 





easier to SELL 
more PROFITS 
higger VOLUME 


THRIFT HOMES 





magnetic latches 


NO MOVING PARTS « NO SPRINGS « ABSOLUTELY TROUBLE-FPEE 


























LJ . 
£ e — ase 
SS a3 
Leco-Latch No. 506-10—Leco’s luxury Leco-Latch No. 506-35—This latch in- | = 
latch for high quality cabinet installations. corporates Leco’s famous floating action it — 
Beautifully finished in high-gloss chrome. magnet... floating magnet poles that insure | 5S Se Sa sete — 
Lifetime Alnico magnet. Quickly, easily in- a firm, positive grip under all conditions. - o== ett D <— 
stalled with hand tools, Lifetime magnet, polystyrene latch case. ee ee ee = 
for FREE SAMPLES 
write today on - 
your business letterhead! PRICES START Al + 
a 


LABORATORY EQUIPMENT 
CORPORATION 


202 Hilltop Road 
St. Joseph, Michigan 





Leco-Latch No. 506-45—A real work- 
horse for such heavy duty applications as 
interior doors. Exerts 15-pound pull, yet 
permits doors to open smoothly, without 
jerk. Lifetime magnet, polystyrene case. 























Turn scuttle holes 
into sales points 


stairways 


It’s difficult to convince home buyers 
that an attic can be used for storage 
space when you have to pull yourself 
throughascuttle hole to reachit. Hard- 
to-reach space looks like waste space. 
But if you pull an EZ-Way Disappear- 
ing Stairway through that scuttle hole 
—-watch the smiles. You seem to be 
adding a whole extra story to the 
house without extra charge. 
Many builders are turning scuttle 
holes into sales points by putting in 


smoothly, easily—without counter- 
weights! All are handsome and ob- 
viously safe and sturdy. 

Packaged complete and ready to 
install. Costs as little as $23.00. For 
more information, write today to 


Ez-Way Sales, Inc. 


Box 300-4 St. Paul Park, Minn. 
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Limited No. of 
PROTECTED 
TERRITORIES — 


for QUALIFIED DEALERS 


New, protected territories are being made available by Franklin 
Thrift Homes to meet the growing demand for more and better 
housing. Government figures estimate the need for 40% to 50% 
more homes by 1965 and an increasing share of this demand will 
be for homes of pre-assembled construction. Here is a ground- 
floor opportunity you cannot afford to overlook—a chance to 
become a bona-fide dealer for Franklin Thrift Homes. 

Attractive, new contemporary homes designed for gracious living. 
Homes with the sales appeal that insures generous profits at 
prices to fit every budget. Homes you can sell as a complete 
package with no inventory or estimating problems. Investigate 
this opportunity to sell the kind of high quality that builds a 
profitable, assured future. 


Send For FREE Profit Plan 


Gentlemen, Please send details on dealerships available for 
Franklin Thrift Homes in this area. If accepted, 1 am to receive 
special assistance on local promotion. 

I also enclose 25¢ for an advance copy of your catalogue of 
18 homes with floor plans. 


“ ; BOMh .. cunmdetocenuesadsmaduitdanios duke ies 1ackd ode tee. a 
EZ-Way units as standard equip- es 

ment. Five models—one even works pe ERT ES eee ae oe Se er ee SD | 
in a closet! All disappear completely, eS OTT Re ONT TCT Ok STATE 


FRANKLIN THRIFT HOMES, Inc. 


Dept. HO Box 631 
State College, Penna. 
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me ............. the heart of the SALE 
. could be the KITCHEN! 


THE HEART OF THE KITCHEN 


* COLE AUTOMATIC 


LL LL 
Ventilating Range Hood on 
the Market. Shipped complete 
MES CLC LCE 






LET COLE AUTOMATIC HOODS 
HELP YOU SELL IN"56” 


e for information 


or quantity prices...wire or phone 
SOLD DIRECT TO @@) 5 = mee CO. 
BUILDERS THROUGHOUT THE U.S. ee ey scas1 





CE 


Are You Paying Too Much For Heating? | PRSUa hater i 
BUILDERS 


CONTRACTORS 


REAL ESTATE 
AGENTS THE vse 


id ¢ nstruction for sloping 
ae Ce ae 


If you’re interested in 

making money—(legally, | Making Homes and Making News for over 60 Years 
hat is!) you’ll want to 

that dy . NOW Builders can take advantage of the prestige of the 
get the latest informa- Hodgson name, on a speculative basis. 

tion on how it’s done! NOW Hodgson’s NEW Structural Design meets all builder 


. needs as well as all V.A., F.H.A. and local code require- 
Show-time at Booths 427 center 


and 428, Sherman Hotel. NOW Prefabrication takes on new meaning; because Hodgson 
Houses are built to builders’ plans if desired. 


Inquiries Invited from Builders in the Northeast. 


ja nitrol Hodgson Houses, i ine, 


HEATING AND AIR-CONDITIONING DOVER, MASS., TEL. DOVER 8-0057 


DIVISION ») N. Y. Sales Office « 730 Fifth Ave. « Circle 7-169 1 


SURFACE COMBUSTION CORPORATION . COLUMBUS 16, OHIO 
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SERVES EVERY THICKNESS OF DOOR... 
EASY TO INSTALL! 


The interior sliding door has won popular acclaim for its convenience and space 
saving features. Each door glides into its own recessed pocket instead of swing- 
ing out into the room like the conventional hinged variety of door. 


















Hangers are made in two popular styles, the No. 185 2-wheel, adjustable type, 
and the No. 182 single-wheel design. Large Nylon wheels 1% inches in diameter 
carry the door load with ease, and 
require fewer revolutions in operation. 


Never need lubrication. 


Track is 16-gauge Steel, Hot Galvanized 
and is furnished in 44, 56, 60 and 68 
inch lengths. Track fits every door 


thickness. 


* 


Our new catalog 
No. 26 now being 
mailed to our 
dealers. There is 
a copy reserved 


for you. No. 185 Sliding Door Hanger Bins 
Adjustable View showing complete assembly of No. 182 








Sterling, 


~MANUFACTURING COMPANY 47,0" 
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take a 
good look at 


IDAHO WHITE PINE 





one of 10 woods from the 


WESTERN y NF region 


Light but strong, straight-grained, soft and even-textured, 
light-colored Idaho White Pine is one of the few true white 
pines. Its dimensional stability and splendid workability 
suit it for residential and light construction. Smooth sur- 
face, delicate grain and small, sound knots make excep- 
tionally handsome paneling and woodwork. 


Idaho White Pine comes in 3 select, 5 common, 4 
bevel siding, 4 factory grades. Your local lumber dealer 
carries this superior wood from the Western Pine region. 


IDAHO WHITE PINE 
PONDEROSA PINE 
SUGAR PINE 


the Western Pines 


LARCH 
DOUGLAS FIR 
WHITE FIR 
ENGELMANN SPRUCE 
INCENSE CEDAR 
RED CEDAR 
LODGEPOLE PINE 


the Associated Woods 


get the facts on IDAHO WHIIE PINE 
Write for the FREE illustrated booklet to 
WESTERN PINE ASSOCIATION, Dept. 315-V, 
Yeon Building, Portland 4, Oregon 
TODAY'S WESTERN PINE TREE FARMING 
GUARANTEES LUMBER TOMORROW 





“IWP” is a Registered Trademark 
of the Western Pine Association 

















Are You Paying Too Much For Heating? 








Ever been jarred awake in the wee small 
hours by complaints from an angry home 
owner? 

If you don’t want it to happen again, see 
the show at Booths 427 & 428, Sherman 








Hotel. 
ae 
Hanmit 
HEATING AND AIR-CONDITIONING 
DIVvViIisiown 
SURFACE COMBUSTION CORPORATION . COLUMBUS 16, OHIO 





NATIONAL PLUMBING CODE ILLUSTRATED 
By Vincent T. Manas 


The only illustrated guide to the American Standards Associa- 
tion ASA A40.8 National Plumbing Code. 

The Plumbing Code, which this book interprets and profusely 
illustrates, is the most widely accepted guide for the design of 
safe, modern plumbing. Used as text in architectural and en- 
gineering courses in some colleges. Is essential if you do public 
work, because federal construction departments follow this code 
as basis of plumbing design. You can use “The National Plumb- 
ing Code Illustrated” to interpret requirements of most existing 
codes. 


SON MNO ossvcces copies of ‘‘National Plumbing 
Code Illustrated’? @ $4.00 per copy. 
Check enclosed. 


er Pere ry ee errr rr CT eee eee 


To: Manas Publications 
4513 Potomac Ave. NW 
Washington 7, D, C. 
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INTRODUCING THE NEW 


WasteMastev 


TO THE BUILDING INDUSTRY! 







e Immediate delivery « 
Shavitron Shredder © Easy installation * No 
vibration © Price right © Umbrella Slinger 
keeps motor always dry! 


Has quiet, exclusive 














Adds more “sell” to home! 
Write NOW for detailed information! 


A PRODUCT OF THE 
LOCKLEY MACHINE COMPANY 
WASTEMASTER DIVISION 


310 GROVE STREET NEW CASTLE. PA 
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to help you use 
BESSLER 
DISAPPEARING 
STAIRWAYS 


easily ... 


STAIRWAYS 


MORE BEAUTIFUL 


quickly ... 
profitably! 


Here's a real 24-hour- 
a-day salesman for the 
famous line of Bessler 
Disappearing Stairways. 
Hang it anywhere in plain 
sight, for ready reference 
by you and = prospects. 
Seven Bessler models to 
meet any home building 
or remodeling need. 

Millions of Bessler units 








FREE CATALOG AND 
. FREE WALL CHART 


Gives you complete 








handy reference 2 tat 
data on entire now in use. Millions of 
Bessler line, for homes, outbuildings, of- 
quick selling or ap- fices, commercial estab- 
plication to any a hi i 
stairway job. lishments need this effi- 
Write for catalog cient stairway. There’s a 
— wall chart big market for you in 
your community! Popular 
prices! 


BESSLER DISAPPEARING STAIRWAY CO. 


1900-E East Market Street, Akron 5, Ohio 





NOW... beautiful HARDWOOD FLOOR 






a- 
ly . you can lay over 
of / 
‘ ( CONCRETE - PLYWooD 
ic < - woop 
b- 
% Available for the first time to architects, 
builders and flooring contractors in America... 
xe BondWood Parquet has been used for the past 


20 years in Europe. Priced to compete with less 
durable floor coverings. Easy and fast to lay — 
now produced by HARRIS, manufacturers 

of the Finest in Flooring since 1898. 









WRITE FOR NEW CATALOG... 


Just off the press ...a new, illustrated catalog 
“HARDWOOD FLOORING by HARRIS’ in natural color, 
complete with specifications and installation data. 


Sanus 
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MANUFACTURING COMPANY 
310 E. Walnut Street * Johnson City, Tennessee 
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KITCHEN STOVE HOOD 
_ “T : available in 

%& WHITE BAKED ENAMEL 

*% COPPERTONE BAKED ENAMEL 

% SILVERTONE BAKED ENAMEL 

% SOLID COPPER (Hand Riveted) 

%& STAINLESS STEEL 












List Prices begin at 


$64.95 


for 42” Hoods 


RANGAIRE 
PRICES ARE 
COMPLETE— 
NO HIDDEN 
EXTRAS 


AVAILABLE 
IN ANY 
1743 


The Rangaire installs easily in cabinet above the stove. Efficient squirrel-cage 
type blower removes fumes and greases at rate of approximately 300 CFM. 


Frosted light panel lights entire cooking area. To clean aluminum filter... 


- 


EXHAUST UNIT 


remove knurled screws, lift off stainless steel grill, dip in hot water. 


* 


Also Hoods Custom Made to Order from Material 
of Your Choice. Write for Details and Prices. 











Installs readily in cabinet or furred sec- 
f tion above stove. The same powerful 
'amaitete blower unit as is in the Rangaire offers 
inet low-cost, efficient ventilation. White, 
Coppertone, or Silvertone Baked Enamel. 





Please send complete information 
NAME... 
A 2, A cee 
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R. O. W. SALES CO., 1301 ACADEMY AVE. « FERNDALE 20, MICH 


R. O. W. 
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R. O. W. SALES CO., 1301 ACADEMY AVE. ¢ FERNDALE 20, MICH. 
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My, 
If you want to move homes faster—could 
use some merchandising help—better drop 


in and see the show at Booths 427 & 428, 
Sherman Hotel. 


jjanitrol 


HEATING AND AIR-CONDITIONING 
—eeees DIVISION 





SURFACE COMBUSTION CORPORATION 6 COLUMBUS 16, OHIO 
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MOST ADVANCED ’56 


READY -TO-INSTALL 
WINDOW DESIGN 

















WEATHER WIZARD'S 


MODERN ALPRIDE PRIME ALUMINUM 


HORIZONTAL SLIDING WINDOWS 


* Designed for 
Wood Buck 
Installation 

* Or With 
Integral Fin 
Trim 











WEATHER 
wizard 








and INDUSTRY'S ADVANCE '56 
DESIGN PICTURE WINDOWS 


Styled with smart trim lines 

Heliarc welded frames for lifetime durability 

Built-in-stainless steel weather stripping 

provides complete protection 

Designed to fit Pre Fab Industry needs 
Engineered for quick easy installation 

=} * Beveled for drainage 

* Easy to install storm and screen sash 

* Horizontal sliders available in 29 popular 
sizes 

Picture windows available in 12 popular sizes 

Priced right for any type construction 

Architects, Contractors, Home Buyers, Interior 

Decorators—Recommend—The many exclusive, 

practical advantages of WEATHER WIZARD 

ALPRIDE Aluminum Windows and their in- 

teresting applications and arrangements. 


. 





Light, easy to 
remove panels 


Smooth, easy 
sliding 





Complete 


Easy to clean 
visibility 











For FREE ALPRIDE 

telat alien Hal WEATHER WIZARD 
chure and price list, /s ALUMINUM MANUFACTURING CORP. 
write: 50 Tulip Place 





Garden City Pork, L.1., N. Y. 

















on epene regen: ee 


| Luxurious 24 carat goldplated bath and 
ee _- powder room fixtures at Utility prices 
ie silverplated to order 


BASIN SETS complete with standard 
plumbing parts ... handles, escutcheons; mixer spout 





DOLPHIN (illustrated), SEA HORSE, SNAIL 
Dolphin available in matching tub set 





Accessories to match 
Decorated bowls Pe 


CT ae OR ee 












ting 


Inquiries are invited? 


Architects, Builders, Deéorat 
| : q wu 


a). 





‘com pletesbathrodms 


and closets. 


SMHERLE*‘ WAGNER 


ae yt » 
; 240 Ne f, thik 2? Pau &-33 
JOIN « aja 
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SAFETY STAIR NOSING +3 








id, Patent No. 2190446 
Other Patents Pending 








For that extra margin of 
Safety and Dependability 






Wherever there are stairs... you can 
eliminate slipping hazards and preserve 
architectural beauty with TUFF-TRED 
Safety Stair Nosings. Constructed of pol- 
ished extruded aluminum with an anti- 
slip replaceable filler, TUFF-TRED (3” 
wide x 16” high) can be used in con- 












junction with resilient floor covering of 
1” and %6” thickness. Colors—tile 
red, green, silver and black. Write for free 
literature. Goodloe E. Moore, Incorporated, 
Danville 34, Illinois. 


DESIGNED for 


rugged duty 





2", 



















EW Model 40-F is the ultimate in 

convertible Wye levels. Expert new 
design makes it easier to use, faster 
to set up, offers special new accuracy 
checks. This new convertible 46-F is 
so sturdily constructed that it is aimost 
indestructible. New cast brass tele- 
scope, cast brass one-piece level bar 
and circle cover, steel center, covered 
leveling screws and heavy tripod plate, 
offer a lifetime of service. Every de- 































sign factor has 

been especially 

studied to be 10 DAY 
sure that the FREE TRIAL 
Warren - Knight | So sure are we 
40-F is the buy of | of your recep- 
a lifetime. Why tion to _ this 






magnificent new 
instrument that 
we offer it FREE 


not get the full 
facts on this start- 





usefulness 





eliminates 















see ling new instru- ial 
a ment? We'll send No "aa ne 
FREE Bulletin cost attached. 
HH-61 upon re- 
quest. 


Write for FREE Bulletin HH-61 
Get the full facts. 





ARE -ANIGH 
136 North 12th St.. Philadelphia 7, Pa. 
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engineered, tested and approved 





























® Precision 
manufactured lk 
of 18 gauge ' 
zinc coated steel. 
@ Measures 47” high. 
@ Extra strength factors. 











25% under standard 
prices. Excellent 
quality. Extensively 
used in government 


and private construc- 
tion. 21/." and 4” ID. 





catalog 


Write to P. O. Box 614 
MARSH Division of 


F. D. KEES MFG. CO. 





BEATRICE NEBRASKA 


SINCE 1874 





MODEL M . MODEL B 
PUSH BUTTON—AIR DRIVE STANDARD HEAVY DUTY—MALLET DRIVE 


Dependable pneumatic Spotnailer For driving longer heavy-gauge staples 
drives heavy gauge staples or pins in and pins. 
lengths up to 144 inches at high speed. Magazine holds up to 200 fasteners. 


SPOTNAI LERS N A | L Roofing Sheathing, Side- 


For Faster - Lower Cost wall Sheathing and Panelling, Sub- 


NAILING Flooring, Floor Underlayment, 


and PINNING! Shingles, Lath, etc. 


MODEL AF HIGH VELOCITY 


STANDARD MALLET DRIVE SPOTNAILERS MODEL P AIR DRIVE 


Extremely dependable, medium duty Well balanced tool speeds fastening 
machine widely used for fastening mill- operations with a minimum of operator 
work, floor underlayment, etc. fatigue. 


Your Spotnail Man can 
help you solve tough S MAILS 
fastening problems. Call LO} i) INC. Evanston II, Ill. 


him now. 
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Temoulded fembrane 


TRADEMARK 


the original 724 VAPOR SEAL 


TIMES 


- MORE 
WEY FLEE 


than any other material now 
used as a Vapor Barrier! 














Heyes | = “WATER VAPOR 
FI nH AM AN TRANSMISSION 
(in perms) 
MATERIAL 
SEALTIGHT PREMOULDED MEMBRANE 0066 
POLYETHYLENE FILM (.004 in. thick) 108 
45# ROLL ROOFING 305 
30-30-30 DUPLEX PAPER 405 








*Laboratory Reports available on special request. 


There is NO equal! 


Don't risk your reputation by using an inferior ‘'so- 
called” vapor barrier. When specifying a vapor seal 
material be sure it meets these Sealtight standards of 
quality: permeance rating of only .0066 grains per 


square foot... resistant to rot, mold and termites ... 
strong enough to resist tearing and puncturing .. . 
expandable . . . quickly and easily installed— 


Premoulded Membrane has them all. 
We sincerely advise and invite your comparison of 
Premoulded Membrane against all other vapor seal 


products ... we're sure that once you do, you'll also 
agree, that there's only one true vapor seal on the 
market... Sealtight Premoulded Membrane. 


Visit usin... 
Booth 374 at the 
1956 NAHB Show 


WRITE TODAY FOR COMPLETE INFORMATION 














MANUFACTURED BY... 
W. R. MEADOWS, inc. 


10 KIMBALL ST. « ELGIN, ILLINOIS 
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Admiral Homes, Inc. 
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arr, Adams & Collier 

‘eco Steel Products Corp. 
elotex Corp., The 
‘ertain-Teed Products Corp. 
hambers Ranges, Inc. 

helsea Fan & Blower Co., Inc. 
hrysler Corp. (Airtemp Div.) 
ole Mfg. Co. of Austin, Inc. 
‘olonial Products Co. 
‘olumbia Mills, Inc. 
ondon-King Co. 

onnor Engineering Corp. 
‘onsoweld Corp. 

‘rawford Door Corp. 

‘urtis Companies Service Bureau 


ee. eS os | ee ee oe 


Deleo Appliance Div. (General Motors Corp.) 
Douglas Fir Plywood Assoc. 

Dow Chemical Co., The 

Dunham Co., C. A. 

Dur-O-Wal 


Effron Mfg. Co., Theodore 
Elastizell Corp. of America 
Electromode Corp. 

Eljer Co. 

E-Z Way Sales, Inc. 


Fabrow Mfg., Inc. 

Fairlane Homes, Inc. 

Fasco Industries 

Fleet of America, Inc. 

Flintkote Co., The 

Formica Co., The 

Franklin Thrift Homes, Inc. 
Frigidaire Div. (General Motors Corp.) 


General Bronze Corp. 
General Electric Co. 
General Electric Co. (Textolite) 
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General Motors Corp. (Delco Appliance Division) 


General Motors Corp. (Frigidaire Div.) 
Geneva Modern Kitchens 

Gibson Refrigerator Co. 

Given Mfg. Co. 

Glamour Glass Wall Dor Corp. 

Gold Seal Div. (Congoleum-Nairn. Inc.) 
Great Lakes Carbon Corp. (Perlite Division) 


182, 183 
190, 191 


H-P Products, Inc. 

Hachmeister, Inc. 

Hall-Mack Co. 

Harnischfeger Homes, Inc. 

Harris Manufacturing Co, 

Hodgson Houses, Inc. 

Homelite Corp. 

Horizon Door Co., Inc. 

Hotpoint Co. (Div. of General Electric Co.) 
House & Home 


Independent Lumber Co. 

Inland Homes Corp. 

Insulite Div. (Minnesota & Ontario Paper Co.) 
Inventors Sales Corp. 


Janitrol Heating and Air Conditoning Div. (Surface Con 
bustion Corp.) 
Johns-Manville 


Kaustine Furnace & Tank Corp. 

Kelvinator Division (American Motor Corp.) 
Kennatrack Corp. 

Kennecott Copper Corp. 

Kentile, Inc. 

Kitchen Maid Corp. 

Kwikset Sales & Service Co. 


Laboratory Equipment Corp. 

Lau Blower Co., The 

Line Material Co. (Div. of McGraw Electric Co.) 
Lockley Machine Co. 

Louisville Cement Co. 


Lucke, Inc., William B. 


Maas & Waldstein 

Majestic Co., Inc., The 

Manas Publications 

Marsh Div. (F. D. Kees Mfg. Co.) 

Masonite Corp. 

Mastic Tile Corp. of America 

McGraw Electric Co. (Line Material Co.. Div. of) 
Meadows, Inc., W. R 

Mengel Co., The 

Midwest Houses, Inc. 

Milwaukee Faucets, Inc. 

Minnesota & Ontario Paper Co. (Insulite Div.) 
Mississippi Glass Co. 

Modern Homes Corp. 

Moen Valve Co. 

Moore, Inc., Goodloe EF. 

Morgan Co. 

Morrison Steel Products, Inc. (Roly-Door Div.) 
Mueller Brass Co. 

Mullins Mfg. Corp. 


National Bureau for Lathing & Plastering 
National Clay Pipe Mfrs., Inc. 

National Concrete Masonry Assn. 
National Electrical Mfrs. Assn. 
National Homes Corp. 

National Lock Co. 

National Mfg. Co. 

New Castle Products, Inc. 

Nudor Mfg. Corp. 

Nutone, Inc. 


Orangeburg Mfg. Co., Inc. 
Owens Corning Fiberglas Corp. 


Perlite Div. (Great Lakes Carbon Corp.) 
Peterson Window Corp. 

Pittsburgh Plate Glass Co. 

Place Homes, Inc. 

Presidential Homes, Inc. 

Preway, Inc. 

Pryne & Co., Inc. 
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Advertisers index—continued 


Ready Hung Door Corp. 
14 Reflectal Corp. 


200 Remington Arms Co.. Inc. 
266 Revco, Inc. 
262 Revere Copper & Brass, Inc. 
244 Reynolds Metals Co. 
193 Richmond Radiator Co. 
264 Richmond Screw Anchor Co., Ine. 
90 ~~ Rittenhouse Co., Inc., The 
222. ~Robbins & Myers, Inc. 
277 ~=Roberts Mfg. Co. 
22. Rockwell of Randolph, Inc. 
226,227 ~Rolscreen Co., The 
278,279 R.O.W. Sales Co. 
2 = St. Charles Manufacturing Co. 
53. Samuel Stamping & Enameling Co. 
82 Sargent & Co. 
202,203 Schlegel Manufacturing Co. 
52A-C Scholz Homes, Inc. 
270 ~—s Selfridge Co., The 
280 Sherle Wagner 
$6 Sherman Products. Inc. 
240 Shower Enclosures, Inc. 
212. Smith Corp., A. O. 
216 Sonoco Products Co. 
54 Southern Pine Association 
281 = Spotnails. Ine. 
18,19 ~— Stiglitz Corp., The 
44 Style-Rite Homes. Inc. 
$ 23 Sun Valley Sliding Door Co. 
73, 74,75 Sutton Corp.,O. A 


Symons Clamp & Mfg. Co. 


17.‘ Taylor Door Co. 
Tennessee Stove Works 


56 Thyer Mfg. Corp., The 
48 Tile Tex Div. (Flintkote Co.) 
Trade-Wind Motorfans, Ine. 


205, 242,243 United States Plywood Corp. 


218 United States Steel Corp. 
254.255 United States Steel Homes, Inc. 


12. Universal-Rundle Corp. 
3 Utility Appliance Corp. 


(4 Division of Woodco Corp.) 


280 Warren-Knight Co. 

252. Warren Shade Co. 

192 Wasco Products, Inc. 

229 Washington Steel Products, Inc. 

253. Waterman-Wate-bury Co., The 

280 Weather Wizard Aluminum Mfg. Corp. 


233. =Welbilt Stove Co., Inc. 
West Coast Lumbermen’s Assn. 
29. Western Lock Mfg. Co. 


276 ~=©(Western Pine Assn. 
25,239 Westinghouse Electric Corp. 
260.261 Whirlpool Corp. 
272 Whizzer Industries, Inc. (Glidemaster Div.) 
28 ~=William Wallace Co. 


9 Williamson Heater Co., The 
Wiremold Co., The 


67 Woodall Industries, Inc. 


24 Woodward Iron Co. 
248,249 Worthington Corp. 
250 Wright Mfg. Co., Inc. (Mastic Tile Corp. of America) 


221 = Yale & Towne Mfg. Co., The 


Zegers. Ine. 















No home Is 
really modern 
without 


PLUGMOLD 








PLUGMOLD puts outlets 
unlimited at your customers’ 
fingertips, keeps your homes 
electrically modern and sup- 
plies plenty of outlets for all 
present and future electrical 
appliances. 


PLUGMOLD is safe, per- 
manent and unobtrusive ...no 
protruding receptacles...no 
bulky feed boxes Painted to 
match the room decor, it be- 
comes a part of the trim. 














More outlets and light for counters. 
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Plugmold gives every home greater 
value and more sales appeal 

¢ Plugmold is faster, easier and costs 
less to install 

e Plugmold can be installed on amy sur- 
face... fits amy type of construction. 

e Plugmold is best for every home . 
costs less to rough in, less to install. 


“e 


F 


r further information and Data Sheets write Dept. 
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Blends neatly with baseboard. 
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Is installed in 3 EASY STEPS 


1. Plugmold base is attached to the wall. 
2. Receptacles are snapped into the cover. 
3. Cover with receptacles is snapped into base, 


— with only 3 SIMPLE TOOLS 


«+. a Screwdriver, screws and a hacksaw, 









£ Wiremold Surfoce Recewoys 






The WiREMOLD Company 


10, Connecticut 


alelanaclae, 


283 











| eg brings a New Aluminum Window , 


to the NAHB Convention — Coliseum — Booth 868 


New! 


@ INTEGRAL 
NAILING FIN 


@ INTEGRAL 
WEATHER STOP 


@ IMPROVED 
TWIN LOCKS 


@ STEP-DOWN SILL FOR 
PERFECT SCREEN FIT 


Be Sure to 
see the 1956 
APCO Window with 
new features that mean 
greater window profits 


for you! 


Here's What You Get in APCO Windows: 


Sturdy Construction of heavy aluminum extrusions with reinforced, 
mitered head corners. The mid-rail is tenoned through 
the jambs for optimum strength. 


Built-In Weatherstripping of aluminum-backed Schlegel woven wool 
pile around entire perimeter of lower sash eliminates 
metal-to-metal contact of moving parts .. . insures 
smooth, silent operation. 


Pullman Spring Tape Balances of stainless steel, concealed within the 
frame jambs, provide perfect balance and insure easy 
finger-tip operation. 

Twin Safety Locks of extra hard aluminum alloy are placed at the 
extreme sides of .the meeting rail, giving maximum 
protection against intruders without obstructing the 
line of vision. 

APCO Integrity and Experience — Over 1,000,000 APCO Windows 
manufactured and sold since 1947...design-tested and 
performance-proved under the most severe weather 
conditions. 





APCO Window design harmonizes with modern, colonial and 
conventional architecture. Available in all popular sizes and 
arrangements. 


Single-hung APCO Windows can be used with brick, shake or 
wood exterior walls. Horizontal muntin and divided light 
arrangements available. 


Versatile APCO Window styles include picture windows and 
custom sizes for unusual window openings. APCO is perfect 
for homes of all price ranges. 


COMPLETELY ASSEMBLED UNIT 


© Glazed 
® Screened 
© Weatherstripped 








GET MORE FACTS ABOUT APCO! 


ALUMINUM PRODUCTS CO. HH-5 
1901 Franklin Ave., Houston 2, Texas 


Rush complete facts on APCO ALUMINUM WINDOWS 
| am —_Dist. Builder _Dealer Architect 

Company 
Address 


City State 
Name. Title. 
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VISION OF 





New fashion appeal 


of Eljer advertising will have, 
your prospects more than ever 
convinced of Eljer quality 


and smartness ... and of the 





smartness of the homes 

that feature Eljer fixtures. Watch 
the leading national magazines. 
Eljer, Division of The Murray 
Corporation of America, 

Three Gateway Center, 


Pittsburgh 22, Pennsylvania. 


I= 
ELJER-— the only name you need to know in plumbing fixtures 








BUILDER 


Country’s Largest Builders 
Now Use NATIONAL Homes 


Here are three of the country’s largest 
builders who have recently become Na- 
tional Homes Buiider-Dealers 


Wallace Johnson 
Memphis, Tenn. 


N. D. Woods 
Oklahoma City 


Kansas City, Mo, 


ARE 


While attending NAHB’s 1956 annual convention be sure to visit National Homes’ new Gilmore, pictured above, 


National Homes is the country’s largest producer of 
homes. It has created a brand-name product that is 
today purchased by one out of every 48 home-buyers. 
And this demand is growing every day. 

To satisfy this increasing demand for a greater 
volume and wider variety of National homes, we have 
expanded our production facilities and can now pro- 
duce 290 homes a day—37,500 houses a year more 
than previously. National Homes has a complete line 
that includes budget-priced Pacemakers, medium- 
priced Custom-Line houses, and higher-priced Lux- 
ury homes. 

We are now ready to expand our builder organiza- 
tion in the 41 states of our marketing area. We want 
project builders who will concentrate on the budget- 
priced Pacemakers. We want other builders to special- 
ize either in Custom-Line or Luxury homes. There is 
an opportunity for still another type of builder whose 
operations are suitable to scattered lot construction. 

National Homes builder-dealer franchises are non- 
exclusive, so there is always an opportunity for other 
builders, even in areas where we now have builder- 


Volume. Profit 


NATIONAL 


dealers. It has been our experience that most areas 
can easily justify the profitable operations of more 
than one National Homes builder-dealer. As a matter 
of fact, the increased public attention, interest and 
demand created by the added operations immediately 
cause an appreciable growth in the volume of National 
homes built in the area. 

We invite you to investigate the advantages a Na- 
tional Homes builder-dealer franchise offers—wide 
public acceptance, assistance in financing through 
National Homes Acceptance Corporation, two open 
house promotions each year backed by powerful na- 
tional and local advertising, quick turnover of invested 
capital and volume profits, experienced counsel and 
help with codes, zoning, etc., and many others. 

The year 1956 offers the greatest opportunity for 
qualified conventional builders to get in on the ground 
floor of the most successful building operation in the 
country. For more details on how you may profit from 
a National Homes builder-dealer franchise contact 
me personally. JAMEs R. Price, President. National 
Homes Corporation, Lafayette, Indiana. 


Be sure to visit National Home Exhibit at NAHB Space 62 


and 63— Conrad Hilton Hotel 


ONE OUT OF EVERY 48 HOMES BEING BUILT 
IN AMERICA TODAY !1S PRODUCED BY... 








